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Are you seeking advancement? Business Meetings 15 
We list jobs for ad sales. Preview 23 


Payroll accountant. Secretary. 


Mortgage consultants. A farmer. Classifieds 58 BULK RATE 
_ *SOBOL mainframe developer. Jobs 62 “S AID 
Desktop publisher. Spa manager. Céntants 4 Permit No. 199 
Help Wanted ads begin on 62. Princeton, NJ 08540 
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The new twist: 
Marketing to 
consumers, — 

not just doctors. 


Three new Princeton firms 
join the fray. Page 16. 


CHARLOTTE SIBLEY JANE A. DONOHUE 
aIsis Inc. Consumer Health 
Sciences 


KAREN HYVER and HARRIET KOZAK of NOP Healthcare 


Telephone: 609-452-0038. Fax: 609-452-0033 
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Head-turner. Eye-catcher. Looker. 


{ When was the last time someone paid that 
f 
I kind of compliment to your poster? Until now 


}.. if you wanted photos in your large-format 


e posters and banners, you had to choose. Real 
{ big or real good-looking. One or the other. 
| Something had to give. 
Now, there's only one thing you have to 
give—your disk to Slide jj ~— 
Design and Production i — 3 i 
(we'll even pick it up). we i: : i 


Tad 


( Creating Better pe 
PRESENTATIONS |: 
Tip #7 in a Series 


When making posters, always 
Save your scans ina CMYK 
format. To do this in 
Photoshop, look under the 
“Image” menu, go to “Mode,” 
then choose “CMYK.” i 
ee : 


HEY. GOOD LOOKING! 


Using our advanced Encad Novajet PRO600e 


output center (the only one in the area), we can turn 


your digital file into a really big aN ; 

impression. Like, how about up to 60" Be Ry es ~ 

wide and virtually unlimited length? ga Z %, ee 

And how about true photographic poe \ ae re 

quality — continuous tones, full-color is Vi) \ 

and razor-sharp images? ’ ae 

Stop making compromises and start turning 

heads. Call Slide Design and Production for your > 


biggest, clearest and most important images. 


Because now more than ever, we make 


bigger better! 


Every Time. 


Pennington, NJ ¢ 609-737-1123 


www:slidedesign.com 
Corporate Presentations * 35mm Slide Creates, Digital Imaging & Duplication * Large-format Posters * 
Dura Trans ¢ Fiery Prints & Overheads * Kodak Dye Sub Prints & Overheads * High Resolution Scanning 
¢ Computer Animation « Interactive CD-ROM « Electronic Screen Shows * Print Layout and Design 


© fax 609-737-6345 


> A RINC ETON : 
P@ CELLULAR & PAGING 


Motorola 
TeleTAC 
250 


The Perfect Gift 


for Your Grad! 


* 40 Minutes 
FREE each 
Month in 
NJ/NY Area 
FREE Phone 
No Activation Fee 
FREE...Loaner 
Phone, Call 


_ Princeton Jct. 
43 Princeton-Hightstown Road 


(Next to Fleet Bank) 


609-799-9393 


minute increments, the number of allowance minutes available to a customer will 
40 activations to 7/1/98. Free equipment requires a new activation with an annual contract. ull participation by retailer may vary. 


as 589 Waiting 
al Ac ape - We offer 609, 908, 
Sak acetone Iyear | 73% 215 & 610 
- Vibrates/Bee | numbers 
of 1Vearof Gn Clock & coctdamel «Fae. Call about our 
Service Pronto FLX Digital Service 


¢ TWO CONVENIENT LOCATIONS « 


East Windsor 
375 Route 130 


(Across from CVS Pharmacy) 


609-443-9393 


“First 4 months only. Remainder of contract is $24.99. Free phone promotion applies to new activations on specific plans Offer good through 7/1/98. ($10 per month sa for the first full 4 months annual remaining 
Annual contract and one year activation required. Call 40 includes 30 peak and 10 off-peak minutes per month Plus, free off-peak airtime minutes per month forthe first year Free and promotional arte minutes se usable vata sea conn 
of NJ (except Warren County) and the NY Metro area. Early termination fee of $250. Requires credit check, may require security deposit Monthly minute allowance is non-transferable and unused minutes do not rail over into the next billing period. Since 

actual Airtime charges after included and promotional minutes will apply. Local landline is $0.06 per minute Other charges, such as long distance, toll and taxes may apply. Offer valid on Call 


Forwarding, Call 


COMCAST: 


CELLULARONE 


Authorized Agent 
The cellular service more people connect with! 


Contract period at $24.99 per month.) 


: 
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Mie 
i, 
| Your best price! 


Clancy-Paul Custom-Built PCs give you EVERYTHING other PC builders withhold —6.4GB Hard Drive, 

Microsoft Mouse, Epson Color Printer, Microsoft Office Suite, 2 Year Warranty, and your choice of oper- 

ating system. You can stay with the tried and true Windows 95 or upgrade to Windows 98 FREE of 

charge! Of course, you don't have to buy the terrific systems you see here. We're just trying to make it aA 
3 easy as possible to tell a great deal from a collection of parts. And, for just $98 — about what Dell 


eae , : .. Service 
charges you for shipping — Clancy-Paul will come to your office and set up your new system! “Discou 
/ tor Clamcy-Paut 
Your choice: Keep the printer or upgrade to a .28DP 17" Monitor! Pr 
2303 MHz $1599 Complete! ¢ Microphone & Desk Stand 
Intel Pentium with MMX Bus.lease:$52.45/month * RAM Expandable to 256MB 
* 512K Pipelined Burst Cache 
- »266MHzZ $1699 complete! one 
Intel Pentium II Bus. Lease: $55.73 / month fe bees |: ¢ 3.5" Diskette Drive 


———— ¢ Ensoniq PCI 32 WavetableSound Card 


SOOMHZ $1799 complete! an systems includ FL BP 


Intel Pentium II Bus. Lease:$59.01/ month * Multi-function Windows 95 Keyboard 


Monitor, Printer, PC and *Microsoft PS/2 Mouse 


mi MHz $1999 Complete! *64M SD-RAM (EDO RAM for MMX) *CD ROMs: Microsoft Windows 95B 


: . Microsoft Office SB Compton's Inter- 
s 2 
Intel Pentium 1! Bus. Lease: $65.57/ month 6.4GB 12ms Ultra DMA Hard Drive active Encyclopedia 98 Compton's 


*4MB 64-bit AGP 3D SVGA Video (AGP on Pent!! only) 


au 350 MH ? ii ie lee SE ue Whe cot Orcs Reference Collection 98 Calendar Cre- 
: icroso ice ord excel Outloo ator 5.0 Key Day Pianner Form Designer 
Z $2099 complete! y Day 


' Publisher Financial Manager Automap Streets Plus Pro Project Manager Pro Microsoft 
Intel Pentium Il Bus. Lease:$68.85 / month * SVGA 15" .28DP Low Radiation Color Monitor Money Labels Unlimited 


*Epson 400 Color Printer3 pages per minuteand720  . 2 Universal Serial Bus Ports 
400 MHz $2399 Complete! dots per inch in color Includes cable ¢2 Year Parts & Labor Warranty 
i] 


z *Rockwell 56K V.90 Data/Fax Plug and Play Modem * Clancy-Paul Support Since 1981! 
Intel Pentium I Bus. Lease:$78.69/ month for Windows Latest, fastest modem standard 


" wovyst The Model T ts Pentiumii Custom Laptops 


of Computing Tho Optional DVD or ZIP Drive Pre-installed! 


2° \) 
Only S a G g 97 ynct gdir'* 14.1" TFT Active Matrix Screen Pentium Il 


266 MHz MMx Toshiba/Hitachi HDD, 24X 
z CD-ROM 3D Sound 512K Cache 4MB 
Monitor “Gs amc Two 16/32 bit PCMCIA Slots 
a : ouch Pad Pointing Device, Lithium-lon 
val included! Battery Windows 95 Pre-Installed, 
Carrying Case All-In-One Design 


ia 12 Reasons to = >) _ CustomPll-266 Pricing 


ARKOSE 


www.princetonol.com/clancypaul | 
NEW! www.clancypaul.com 


| Directions: Take the Harrison Street Exit off Route 

| 1 in Princeton (at Sarnoff Research) through 5 

lights to the Princeton Shopping Center on right. 
Park in back, enter the center and walk to the right. 

| From 206, take Harrison to the Princeton Shopping | 


¢ What you need to know about DVD \- 
¢ Clancy-Paul's Latest Price List 

¢ Current demo andtrade-in specials 

¢ Model T-PC Home Computer Specs 


DEC EREUEEEEERELE EERE 


from Clancy-Paul 3.0G/32MB = 3296 
cseopaet Sas F — es fasts aed problem solver: we see see et Deduct 
* 6x86MX PR233 Processor * ‘6K Fax Modem make it work when others can't. : 
+ ZIF Socket 7 for * 256K Pipeline Burst 2. Better than mail order! No delivery fees, better 4.0G/64MB $340 
peerenehte aac ie naan gid Tcaed.. : gle local ir at Clancy- _ : 3499 for 
¢2.1GB IDE Hard Disk Drive — * Ensoniq PCI 32 Sound "at fatal cPat degen an 8 oy dems 3.0G/128MB 3540 Pentium Il 
* 2MB 64-bit PCI Video +o 11691 14 W Speakers | 4: Clancy-Paul's complete systems include 5.0G/32MB 3639 233 
interface Oe as ci everything you really want in a computer - 4.0G/128MB 3669 
ee even cables and software! : 
setting ody 5.0, cepa 5. We see computers as productivity enhancers. | 5.0G/64MB 3699 
ren (+ nee aoe wee 8 CO TG Ourbetter price guarantee! 5.0G/128MB 38 
eee eT 7. Owlemon pledge: Wf you have 3 breakages in f- “S2S OS SE OY nin eee z 
Monitor 75MHz Refresh Rates Encyc & tons of software! the first year, welll give you a new one! | Clancy-Paul Computer Centers | 
at 800 x 600 8. We've been in the computer business in this Locai Service. Mail Order Prices 
area since 1981. : : 
J [2 especie canpuersandnetworing || princeton609/683-O060 
ite ra lr @! i epee ge business. | 
7 | We lane Wate-ns. | Corp & Networks 800/ 300-7718 xt10 
m2 ntaepbnesrenad egel 12 We se only tea test lod because we |! web lopment 800/ 300-7718 x104 | 
+ How to buy a personal computer ~ know we'll have to support what we sell 3 7 ae 


. . | Center on the left. | 
Ps Network Technicians ~ Bours) Pos Fri 9am - 6pm Closed Saturdays during 
. - é . | Aut : | 
mea eC OMPUTERE carts NE Nt Yok nay 
© Clancy-Paul seeks experienced network technicians. Earn 15% » ‘ | Authorized Service Center We service what we sell. | 
: more than you're making now. Benefits and car allowance. Field ¢ C E N 3 E R S Terms: Cash, Check, All Major Credit Cards We 
e experience required. Knowledge more important than certificates.e | Bccept purchase orders from most major Corpora- 


* Please fax resume to Glenri Paul. FAX: 609/683-0071 * Your computer problem solvers! | ie pe Business and personal leas- | 


DUCT ebebbrensaetectécece Since 1981 . 
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W. always seem to learn a 


little about our business by writing 
about someone else’s. This week 
it’s “presentation and persua- 
sion,’’ aimed at the advertising, 
marketing, and communications 
sectors of our audience. Sure 
enough, we learned a few things. 

In the first place we discovered 
that this industry suffers from the 
same ‘‘shoemaker’s children” syn- 
drome that we do in the media. The 
media, we should point out, loves 
to tell everyone else’s story, but it 
usually does a poor job telling its 
own — hence the advent of a new 
publication like Britl’s Content. 
And many of the businesses polled 
in our fax survey for 
this issue failed to 
produce so much as a 
single page detailing 
their accomplish- 
ments and capabili- 
ties. The software in- 
dustry, in contrast, overwhelmed 
us with material for the Business 
Computing issue on March 4. 

But enough people did respond 
that we took away some wisdom. 
We liked hearing Shirlee Wenzel’s 
explanation on page 55 of how she 
came up with her drive — as the 
youngest of 11 children she had to 
fight to be heard and her oldest 
brother advised her that if she had 
something important to say the sib- 
lings would listen. And Mardi 
Considine, we discovered on page 
53, has a tagline we should follow: 
“Writing Worth Reading.” 

In an advertising feature on page 
47 we nodded in agreement with 
the observation of Richard Van 
Fleet of Slide Design that, as desk- 
top publishing and presentation 
software proliferates, business 
people are becoming lost in the 
details, often at great expense. In 
our business we have seen some 


Roszel Road, Princeton 08540. restaurateurs, retailers, and mental 


health therapists so obsessed with 
their advertising creations that we 


Unlimited Dialup Service 
¢ Fast 33.6/56K Connection 

* Local for Princeton or Trenton 
* No Busy Signals 

¢ No Rate Increases 

¢ No Spam or Unwanted Ads 


Unlimited 128K ISDN Dialup Service 
¢ Fast 2-Channel 128K ISDN Connection 

* Local for Princeton or Trenton . 

* No Busy Signals 

¢ No Rate Increases 

* No Spam or Unwanted Ads 


Dedicated 128K Centrex ISDN Service 
° 24/7 2-Channel 128K Connection w/ Static IP 
¢ POPs in Princeton or Trenton 

¢ Subnet IP and Class-C Available 

* No Per-Minute Charges 

¢ No Downtimes 


New Location. 


wonder how they have time to run 
their businesses. Van Fleet has a 
good analogy to point up the ab- 
surdity of this — we will quote him 
in the near future, we suspect. 


Correction 


U.S. 1’s annual calendar pro- 
claims that Friday, July 3, is a post- 
al holiday. That’s incorrect, but it’s 
easy to see how the mistake could 
have been made back in the dark 
days of December when that calen- 
dar was being prepared. 

Yes, July 4 falls on a Saturday. 
Most businesses that are closed on 
Saturdays will of- 
fer Friday off, as 
well, and that in- 
cludes organiza- 
tions ranging 
from Sarnoff and 
American Re-In- 
surance to Mercer College, ETS, 
and even U.S. I. 

Friday, July 3, is also a holiday 
for state and federal governments 
and Wall Street. Organizations that 
generally open on Saturdays (the 
Postal Service and most banks) are 
giving July 4 as the vacation day. 
So, though your office may be 
closed July 3, the post office will 
try to deliver your mail. 


To the Editor 


On behalf of Animage I want to 
express the company’s apprecia- 
tion of Nicole Plett’s Preview arti- 
cle (U.S. 1,; June 10). Both nights 
of “‘Earth Bound Spirit Creatures” 
were performed to full houses — a 
feat I credit to the wonderful ad- 
vance publicity. I enjoyed talking 
with you about subjects that not 


- many other people are knowledge- 


able about or interested in. 
Catharine Vaucher 


INSIDE [UES 


Survival Guide 6 


Nailing down the details on construction law and contractors; 
Strategies for getting grants; the SEC asks for ‘plain’ Englishay 


Preview 23-46 
Day By Day, June 24 to July 1... 0.66 seer eee eeee 23 
Shakespeare Fest’s Zesty ‘Cyrano’..........--.+... 26 
Dr. Karl Haas, Mythic Musicologist................. 31 
On Broadway: Dinah Washington's Life in Music...... 32 
Tommy Flagg’s Terpsichore Dance Sanctuary........ 34 
in the Galleries. 0.00007 0000 sth adn 0 os eee 37q 
JazzFest 98 in Madison . 3... 3). 2... AML gee ee 
At the MOWl@S . 04/5. + + s0ae vine tay bee pene ems 43 
Pianist Wu Han and Family..........------+++-0e- 46 

Life in the Fast Lane 56 


Stock Index 
Classifieds 


56 Mortgages 58 
58 Employment 62 


For advertising or editorial inquiries, call 609-452-0038. Fax: 609-452-0033, 
Mail: 12 Roszel Road, 6uite C-205, Princeton 08540. aa 

E-Mail: info@princetoninfo.com. URL: http://www.princetoninfo.com 
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Guides Plus, 13; GRP Recording 
Company, 6; Infocus Inc., 56; Inte- 
grated Marketing Services, 56; 

Isis Inc., 16; Leo H. Mahony AIA, 

11; Market Measures Inc., 48; L 
New Jersey Bankers Association, 
14; New Jersey Institute for Con- 
tinuing Legal Education, 10; NOP 
Advanced Healthcare, 48. 


Princeton Partners, 54; QLM, 
54; RCN Corporation, 57; Red 
Brick Design, 57; ReMax Realty, 
58; River Graphics, 51; Skye Mul- 
timedia, 42; Summit Bancorp, 58: 
Szaferman Lakind et al, 11; | 
Tramp Steamer, 51; Trent-Jones, 
55; United News & Media, 48; 
Wenzel & Company, 56; Williams . 
Builder, 11; Zoe Graphics, 53. 


. Acadia Marketing, 57; Alan 
Brooks Design, 50; APB Design, 
53; Base Ten, 57; Braun Re- 
search, 53; Bristol-Myers Squibb, 
16; Bucks Visitors Bureau, 10; 
Business Plan Concepts Inc., 57; 
C.R Bard, 56; Considine Commu-- 
nications, 53; Consumer Health 
Sciences, 48; Countrywide Home 
Loans, 58; Creative Marketing As- 
sociation, 52; Cytogen, 56; Denby 
Associates, 54; DiskMakers, 6; 
DuPont Merck, 56. 


Eastwind Airlines, 58; Fusion 
Advertising & Communications, 
54; Gillespie Inc., 54; Grant 


Take advantage of our newly upgraded network. 
All new digital backbone. All 56K and ISDN connections. 


Doubled dialup capacity means NO BUSY SIGNALS. 
Servers in Princeton and Hamilton means NO TOLL. CALLS. 
Redundant T1s means NO DOWNTIMES. 


If you're fed up with AOL or your current Internet provider. 
sign up now and see what you've been missing. 


For corporate accounts, please call or email for a personal 
quotation for dedicated lines and web services. 


The Internet. 
You Know It. 
You Want It. 


Advanced 
Online 
Services 
Inc. 


Now Get It, 4 


New Office: Lawrence Commons in Mercer Mall ¢ Lawrenceville, NJ 
New Hours: Mon-Fri 9-6 * Tel: 7348484 © Fax: 951-9390 © email: info@pcusa.net 


Fast. 


Tel: 514-0010 * Email: info@aosi.com 


Same Old Reliable Service. 


Computer Sales & Support * Service Contracts * Networking ¢ Internet 
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NOTHING DRESSES UP YOUR COMMUNICATIONS LIKE COLOR. 


Color attracts attention and communicates more powerful- _. quality, color copies fast. It’s about our “anything it 

ly and persuasively than black - and - white. And no one takes” attitude that offers you total support from start to 
does color better than Alphagraphics®. That’s because, finish. Color copying works for newsletters, presentation 
when you bring your color copying to Alphagraphics, materials, announcements, product sheets, flyers and much 
something miraculous happens. You not only get great more. Granted, you don’t need a miracle every time. But 
results, but expectations are met. It’s not just about having when you need colorful solutions to everyday communica- 
the latest equipment to deliver high- tions problems, ask Alphagraphics. 


South Brunswick * Princeton 
800 468-0125 


DESIGN, COPY, PRINT, MIRACLES™. alphagjraphics® 


www.alphagraphics.com 
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No one knows your business better than 
you. But sometimes an outside eye 

can help you see your business 

more clearly. 


Success today comes 
from creating new 
products, new 
relationships or 
maybe a whole new 
business. Look at 
your products or 
services in a new 
light. Get a fresh 
perspective. Call today. 


Katherine Kish, President 


Market Entry 609-799-8898 


SURVIVAL 
GUIDE 


KICKSTART! 
Is 
QUALITY 
SERVICE 
609 799-6515 


955 Alexander Road 
Princeton Junction, NJ 08550 


Comeuter 
& 


MaitinGc Services 


e Same Day Quotes 

e Design, Print & Mail 

e¢ Guaranteed Lowest Pstg 
e Ink Jet Addressing 

¢ Zip+4 Barcoding 

e Database Mgt 

e Wafer Sealing 

e Mail Merging 

e Mailing Lists 

e Pick Up & Delivery 


Call the One Stop 
Mailing Shop. 


Making It in Music 
Or any other Business 


Gone. almost, are the days 
when record label executives 
would show up at a gig with a Big 
Break ready for some lucky but 
unknown band. These days, a ma- 
jor record label — like Columbia, 
Island, or Geffen, for instance — 
might be more willing to send out 
an A&R rep if a band can sell a lot 
of CDs before the elusive contract 
is rolled out. 

The term A&R, which stands for 
artists and repertoire, is today 
somewhat of a misnomer, referring 
to a more hands-on approach that 
record companies applied to their 
performer’s careers and material in 
days past. But musicians now are 
learning that the road to a record- 
ing contract is far more navigable 
to the self-starter. 

Strategies on making it in the 
music business will be discussed 
Monday, June 29, at 7:30 p.m. at 
Borders Books in Nassau Park. 
Call 609-514-0040. A panel con- 
sisting of industry professionals 
from New York, Philadelphia, and 
Central New Jersey will offer up- 
and-coming musicians informa- 
tion on everything from press kits 
to making discs. 

The line-up includes John 


Vanhalla, a national sales man- 
ager for GRP Recording Com- 
pany; John Baker, a sound engi- 
neer; Randy Alexander, a music 
features writer for the Trenton 
Times; Michael Mazur of Mazur 
Public Relations; Erin Riley, ex- 
ecutive director of the Philadelphia 
office the National Association of 
Recording Arts & Sciences, Guy 
Austrian, summer program direc- 
tor for WPRB radio, and Dave 
Mountain, marketing manager of 
Disc Makers. Here’s some of the 
advice: 

First, while there might be 
plenty of shortcuts through the zig- 
gurat of musical success, the bot- 
tom line is that the act has to be 
good enough that people will want 
to spend their own hard-earned 
cash on the artist’s CDs or spend 
ridiculous sums of pocket change 
to see them play live. 

GRP, says Vanhalla, wants per- 
formers who have what it calls 
“singular voices.” ‘The music 
and the artists are number one. Our 
boss would say they got the goods. 


‘First and foremost 
is the music. A huge 
marketing and sales 
budget is not going 
to turn an artist into 
a star.’ 


In our realm, it’s important for the 
artists to work into their own 
sound.” 

- Italso takes a slightly less-intan- 
gible trait: “‘desire,”” a euphemism 
for business sense and a knack for 
tireless (and sometimes, shame- 
less) self-promotion. “‘What sepa- 
rates the equally talented artists is 
desire and the ability to get out 


there and develop your own career 
at the beginning stages,’’ says 
Vanhalla. “That’s what attracts a 
label. It’s so important to go be- 
yond great music.” 

An artist needs good business 
and marketing skills not only to get 
the attention of a label, but also t 
protect his or her career fro¥a an 
industry which occasionally re- 
sembles the shark-laden Great Bar- 
rier Reef. ‘“The day is gone when 
the label picks somebody up and 
manages them for their whole 
life,” says Vanhalla. 

But on the other hand, being a 
great businessman is no Suiggtitute 
for being a great artist. “First an 
foremost is the music,’’ says 
Vanhalla. “A huge marketing and 
sales budget is not going to tum an 
artist into a star with longevity 
without that.”’ 

Carrying acts such as George 
Benson, Spyro Gyra, and Acous- 
tic Alchemy, GRP started as an 
independent Jabe] but was pur- 
chased by Universal Muse Grou 
a unit of Seagram’s, the liquor 
manufacturer, five years ago. (The 
founding executives went on to 


join N2K, the New York City- 


based music multimedia firm, after 
the acquisition.) Incidentally, Sea- 
gram’s recently purchased another 
music giant, Polygram, and will 
soon merge the two companies to- 
gether, a deal that could create the 


largest record company in the « 


world. 

Vanhalla, 37, joined GRP four 
years ago after playing trombone 
and keyboards professionally. His 
experience as a trombonist helped 
him develop his business acumen 
— which landed him jobs backing 
Ray Charles, ska bands, and 
Broadway. “‘I attribute my bus 


ness skills to being a trombonist, . 


mainly,” he says. “It’s the Rodney 


Continued on page 8 


Be on the lookout... 


We are pleased to announce 


Jackson-Cross Company 


is now one of the Insignia/ESG family of companies 


Insignia/ESG Jackson Cross provides clients throughout 
the greater Philadelphia region with premier tenant 

representation, consulting/advisory services, investment 
sales, property leasing and management, industrial, retail 
and valuation services. 


VAESS 


INSIGNI 
JACKSO val! a 


1800 John F. Kennedy Boulevard 
Philadelphia, PA 19103 
215.561.8900 


ee Aa ” 
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Stonehouse | Media 


Incorporated 


GRAPHICS 


CD-ROMS 
INTERNET 


digital linear and non-linear editing 


3D photorealistic modeling and animation 


2D motion graphics 


call us for a facility tour or demo. 


4390 Route One 
Princeton.New Jersey 


609.514.1680 
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Network Problems? 


LEPUS can solve your networking 
for every budget. Network leasing, 4 7 oes abate reinicte: 
administration, design and installation. 


Data Management Problems? 


Bolé is the cornerstone of our data 
management solutions. LEPUS 
can solve your problems 


quickly and easily. 


Information 
Systems Problem 


LEPUS knows all aspects of information management, systems 
development, networking, data management and more. 


We will analyze your needs and 
deliver solutions that work! 


Visit us at http://www.lepusgroup.com 


Ask us about... 


software & On 
integration 


209 Wall Street, Princeton, NJ 08540 * 609-279-0363 * 609-279-0263fax 
“Lepus” and “Bolé” are trademarks of The Lepus Group, LLC. Copyright © 1998 The Lepus Group, LLC. All rights reserved. 


ATTENTION 


If your small business 
is on the rise, you can’t 
afford not to visit 


www.emiweb.com 


- When you join forces with EMI, you will instantly upgrade 
your employee benefits to a “Fortune 500” level while likely 
realizing a bottom line savings of hundreds, if not thousands 
of dollars per employee. And at the same time you'll reduce 
the headaches associated with the administration of payroll 
and benefits. 

@ Health Insurance @ Dental Insurance 

@ Prescription Card @ Vision Plan 

@ Life Insurance @ Long Term Disability 

@ Section 125“Pre-tax”Plan = Workers’ Compensation 
@ Employee Discount Plans = Pension and 401(k) 

@ Credit Union @ Payroll Services 

@ Employee Handbooks 


Find out why hundreds of area businesses are turning to EMI 
by calling 1-800-260-6663 
or visit our website at WwWw.emiweb.com 


wie Vv EMPLOYEE 
eae MANAGEMENT 
Se N A INCORPORATED 


All the benefits of big business, for less. 


Continued from page 6 


Dangerfield of the music business. If you 
play an instrument like that and plan to 
make a living at it you've got to be a good 
player but you have also to be really good at 
getting work.’ 

But there’s a difference between being 
vigorous and being relentless. Mazur, who 
started his East Windsor-based public rela- 
tions firm four years ago and is now work- 
ing with acts such as Iron Maiden, Motor- 


head, and Full in the Mouth, doesn’t recom 
mend a hard-sell approach when dealing 
with reporters. ““You need to care about 
your craft and your art, but | don’t think you 
have to be over-the-top on pushing your 
talent,” he says. ““There’s no reason to call 


a reporter five or ten times about one pro- 
ject. They’re inundated with stuff and if 
you’re thorough with what you’re sending 
out people take that into consideration.”’ 

One of the keys, says Mazur, is following 
through. Years after she has become im- 
mensely popular on the alternative folk cir- 
cuit, Ani DiFranco still sends thousands of 
fans and reporters updates on her career. 
Mazur is still on the mailing list. “‘It gets the 
message out that she’s a workhorse. It’s 
going to be oversaturation at some point but 
you want to keep the press community in- 
formed. These are all small details that can 
build into a great campaign down the road.” 

DiFranco’s success demonstrates that it 
is possible for some artists to ‘‘make it”’ 
without ever having to sign a contract with 
a major label. DiFranco has become a cult 
favorite and has successfully spurned major 
labels in favor of her own label, Righteous 
Babe Records, which she runs out of an 
independent office in Buffalo. ‘““She’s does 
more for our business than all the print ads 
that I can point at,” says Dave Mountain, of 
Disc Makers, a manufacturer of inde- 
pendent CDs, cassettes, and vinyl records 
based in Pennsauken. 

‘*Record labels are nothing but banks that 
are charging you a nasty and hidden rate of 
interest,” says Mountain. “If you can do 
your own stuff and sell it and keep your eye 
on the bottom line there is nobody else in 
your pocket. If you can do your own tour 


booking that’s a booking agent you're not 
paying. If you can do your own manage- 
ment, that’s a Manager you re not paying. 
The indie route is tough. But it is, for the 
long-term, one of the most successful things 
that you can do.”’ 

Mountain, 29, was one of the co-founders 
of the Philadelphia Music Conference, an 
autumn event that features pro! nguer® 
speakers and dozens of gigs by unsigned 
bands. Mountain is also an indie musician, 
a singer and songwriter for They Eat Their 
Young, an unsigned alternative band that 
produces and distributes its own CDs. At 
Disc Makers Mountain has also co-written 
an in-house publication, ‘““The Indepe sndent 
Musician’s Survival Guide 

In a market that heavily favors th®warey 
of major labels, Disc Makers provides a host 
of services to assist indie musicians on 4 
quest to justify a musical calling. “Jesus 
they need help,’’ Mountain declares. 

Disk Makers does all of its cassette work 
in-house, as well as CD premastering. It also 
burns gold (write-to) CDs, and will send 
silver CDs (the discs that are duplicated 
from the gold disc) to Sony for replication. 
‘“‘We send them something they can’t screw 
up,’’ Mountain quips. * * 

The cost of self-producing a CD varies. 
To burn the music onto the gold disc costs 
$49 for one disc. Replication starts in the 
neighborhood of $2,500 for 1,000 discs in 
standard CD cases. The cost goes up for art 
work and designs on the CD, but the cost 
goes down for bulk jobs. 

Bands can end up investing thousands of 
dollars in making a self-produced CD and 
there are many companies like Disc Makers 
to help them accomplish this along the way. 
But the plain fact is, the more CDs a band 
can sell on its own, the better off a recording 
artist will fare at the negotiating table with-. _ 
a major label. ‘Even the bands that make it 
aS a major start as an indie,’ Mountain 
reports. ““You have leverage. It’s no longer 
a matter of some A&R guy going ‘I hear hits 
from this band.’ Because there are 20 other 
A&R guys saying the same thing about the® 
bands.” — Peter J. Mladineo 
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GARDEN STATE 
=) INDUSTRIAL SYSTEMS INC. 


Div. of GSOS, Inc. ¢ Established 1976 


© Specializing in Pharmaceutical, 
R&D, and Laboratories 


¢ Space-Saving Solutions with 
Increased Productivity 
¢ Professional Design Studies 


¢ Automated Carousels And 
Vertical Storage Systems 

* Kompakt Movable Shelving 

* Stainless Wire Shelving 


¢ Lab Systems 

¢ Software 
Solutions 

* Space Planning 


560 Stelton Road 
Piscataway, NJ 07054 


732-968-9200 
Fax 732-968-4822 


_ Visit our Web SMe 
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You- Overwhelm 


‘ou_are-not_alone. 


Every year computer technology seems to loom larger and larger in our business operations. 
But every year many of us seem to lag further behind in making the technology work 
profitably for us. The annual U.S. 1 Computer Showcase brings computer users 
together with computer experts, in a relaxed and productive environment. 


Meet the Experts 


° Making the Internet Work for You e Desktop Publishing 
e Sorting out the Year 2000 Problem ¢ Multimedia : 
e Local Area Networks | e Database Management 


Thursday, July 23 ¢ 4 to 7:30 p.m. 


Novotel Princeton, Route 1 


To Attend (It’s Free!): register by fax, 609-452-0033; To Exhibit: cat 609-452-0038 now to 


or by E-mail, showcase@princetoninfo.com; reserve your free table. Reservation deadline: July 
or by mail, U. S. 1 Showcase, 12 Roszel Road, Princeton 08540. 8. How does it work? Just run a full page ad in 
To register fill out form below or attach your business card. Thanks. our special issue of July 15 at our regular low 
po-— 7 rates, and receive a free exhibit table. Yes, we 


will help you create your ad for free, and your 


you will meet people who need your help to profit 
from today’s technology — and tomorrow’s. 


| 
company will be included in all event promo- 
| Title . tions. As a bonus, we will help you write an 

advertorial to appear in the July 15 issue. 

| Company : 
| Address Whether yours is a communications company, 
value added reseller, software developer, service 
| City: State: Zip: | bureau or even a personnel company or depart- 
| ment making technical and scientific placements, 
Phone: | 

| 

| 
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The longer you sound 
like a struggling business, 
the longer you'll be 
a struggling business. 


When you are not in the office who takes ° Unlimited Mailboxes 


your messages? A receptionist? An 
answering machine? A service? Anyone 
who can? No one? None of these gives 
you the professional, and personal 
messaging that a voice mail system will. 


150 hours of messages 


Notification of new 
messages on your 


pager 


The time you are out of the office is as 
important as when you are in. Give your 
business the professional advantage of 
voice mail. Give us a call at 


1.800.952.6852 


and we will customize a system just for 


¢ Secure, personal 
messaging 


Voice Mail 
From under 


your business. 


Our name means communications. 


‘a 


per month 


*Call for complete details. There are many options and not every option is correct for 
your business. Please call so we can customize a system for your business. 


Invigorated or Intimidated? 


# SPEAK BEFORE GR« 
j WITH CLARITY & CON 


Continued from page 8 


Mixing It Up in Bucks 


Backs County is known for 
its historic charm and its quaint- 
ness. Now it wants to be known as 
Mecca for business retreats. The 
Bucks County Conference & Visi- 
tors Bureau holds its first ‘“Gate- 
way to Bucks County” cocktail re- 
ception and mixer, cosponsored by 
Mid-Atlantic Events Magazine, on 
Thursday, June 25, from 5:30 to 9 
p.m. at Pen Ryn Mansion, 1601 
State Road in Bensalem. Call 215- 
345-4552, extension 100, for in- 
formation. 

This event will feature repre- 
sentatives from all corners of 
Bucks County’s hospitality indus- 
try. Besides members from the 
Bucks County Conference and 
Visitors Bureau, there will be food 
from the Lambertville House and 
the Yardley Inn, strolling min- 
strels, live jazz, and characters 
from Sesame Place (in costume). 
“It’s almost a catalog that you can 
walk through,” says David Jack- 
son, the visitors bureau’s corporate 
sales manager. 

This is Bucks County’s move to 
boost its image as a place well- 
suited for more intimate corporate 
retreats and team-building get- 
aways as opposed to large, sprawl- 
ing conventions. The bureau re- 
cently changed its name from the 
Bucks County Convention & Visi- 
tors Bureau to reflect this esthetic, 
reports Jackson. “‘We can put on a 
killer conference here,” he says. 
‘“We’re opening up the treasures of 
Bucks County, from its lodging to 
its attractions to its shopping to its 
museums. We’ ve got a lot to offer 
— restaurants, wineries.’ 

- So far, Jackson reports, the bu- 
reau expects more than 200 atten- 
dees, who will be treated like vis- 


YADA-YADA-S YNERGY-yabaA-FIREWALL........ 


internet Office Jump-Start 


Includes: 

Custom Designed Website 
Corporate Email Service 
Office Internet Connectivity 
(pricing based on number of users) 


give us 


Enterprise Database Primer 


Includes: 
Database Installation 
Database Migration 
Choice of Oracle, Sybase or SQL Server 
Remote Administration i 
a neee 
Technology Review se a limited time 
If you need help in finding ways to st day of 
improve your business with technology | Technology 
or you just need a second opinion then | Review free! 
you need our technology review. bi age as oie 
te tee tas oe 


Creative Tools is a full service technology firm specializing in cutting 


implementing new technology. Call to find out how you can put 
Creative Tools in your toolbox! 


116 Village Boulevard, Suite 200 


Princeton Forrestal Village 
Princeton, NJ 08540-5799 


Fax: 
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YADA-YADA-YADA-NETWORKING-YADA-YADA 


DATABASE-YADA-YADA-ROBUST-YADA-YADA-YADA 
WAN-YADA-MSCE-YADA-YADA-COMPATIBLE-YADA 


if youre Lired of techno speak °°’: 


solutions to information system challenges. We work with you every 
step of the way, whether it is picking up the pieces of past mistakes or 


609.520.1702 
Email: info@creativetools.com 


a ring! 


-edge 


//www.creativetools.com 


http 


Nice, huh? 


iting foreign dignitaries visiting 
Disney World. After parking, the 


guests will be picked up by a horse 
and carriage and taken into the 
mansion, where they will be 
greeted by Sesame Street charac- 
ters and people in Revolutionary 
War garb. 

“Our guest list is going to in- 
clude meeting and event planners. 
We’re looking for general manag- 
ers, human resource directors, pub- 


lic relations people, travel manag~ 


ers. We’re looking for corporate 
secretaries who you and I know are 
really running the boat.” 

One of the organizers of the 
event is Charlene Clark, the bu- 
reau’s 30-year-old assistant direc- 
tor. ‘‘What we were looking to do 
was draw the meeting planners out 
there, let them see Bucks County, 


Bucks County 
doesn’t have the con- 
vention centers that 
Valley Forge and 
Philadelphia have, 
but it has more 
unique settings. 


but give it to them in a manner that 
was indicative to the county — 
country hospitality but with a pro- 
fessional flair.”’ 

Bucks County is a late entrant 
into the business meetings market, 
Clark reports. “‘Up until the past 
three years ago we haven’t been 
strong in marketing to that mar- 
ket,”’ she says. ““Now we’re really 
starting to broaden our reach. 
We’re going outside the area and 
really starting to bring the business 
in.” 

Philadelphia or northern New 
Jersey need not worry — Bucks 


County has no intention of stealing 
big conventions from major mar- 
kets, Says Clark, “We don’t have 
the convention centers that Valley 
Forge and Philadelphia have, but 
we have more intimate and more 
unique settings, with the bed and 
breakfasts and museums. There's 
plenty of business to go arol nd, « 
that’s for sure. We have a speCial 
niche here.”’ 


Construction Law 
Update 


A Mird-* 
s the summer heats the gird- 
ers, the fresh tar, and the backhoes 
on construction sites, the legal 
landscape is getting hotter too. 
Terms like design/build, lien stat- 
utes, alternative dispute resolution, 
and the entire controversy doctrine 
are swirling in the air. 

The New Jersey Institute for 
Continuing Legal Education will 
attempt to explain much gpf thisg 
new legalese on Saturday, June 27, 
at 9 a.m. at the Fairfield Radisson 
Suites in Fairfield. Cost: $109. Call 
732-249-5000 for more informa- 
tion. 

The speakers include Stephen 
W. Bialkowski, with McClellan & 
Bialkowski, on lien statutes; 
Steven E. Brower, with Ravin 
Sarasohn, on legislative news; 
Patrick J. Greene, Jr., with 
Peckar & Abramson, on delay 
damages; Megan Gajewski and 
Leslie Lang of Wilentz, Goldman 
& Spitzer, on school construction; 
Robert McPherson of Posner & 
Rubin, on alternative dispute reso- 
lution; and James J. Ross of Wolff 
& Samson, on new bond statutes. 

“This is really a product of a lot 
of new developments, mostly 
Statutory, that have come about in 
the last 10 to 12 months. Some are 
extremely important in terms of 


First, let's pretend that this is one of your 
company's fine products. 


Next, imagine that this is not some fuzzy 
image in a newspaper ad, 

but a high resolution, superb 
quality image for your newest 
promotional 
effort. 


Digital Photography @ Pre-press and Design 


InSpect™ Electronic Catalog 


® 


KsL LABS, inc. 


The Visionware Company 


Contact us about our FREE photography offer 


K&L Labs @ 379 Princeton Hightstown Rd @ Cranbury, NJ 08512 
phone 609-448-7711 fax 609-448-8939 
web site: http://www.kilabs.com * e-mail: rosst@kilabs.com 
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their effects on contracts that are 
being let publicly,” says Paul San- 
dars, a co-chair of the New Jersey 
State Bar Association construction 
and public contract law section and 
an attorney with the oldest law firm 
in New Jersey: Lum, Danzis, 
Drasco, Positan & Kleinberg, the 
Raseland-based firm that was 
founded in 1869. 

Sandars, 41, speaks about de- 
sign/build at the seminar. “‘When 
you get into a design/build situ- 
ation, contractual relationships are 
very different from what we’re 
used to,’ he explains. In a de- 
sign/build situation, the contractor 
and@he architect are now on the 
same team. In the old system they 
would often have an adversarial 
relationship. “‘Any conflicts are 
going to be resolved in-house so 
you remove one level of conflict,” 
says Sandars. 

The downside of design/build 
for the building owner is insur- 
ance. ‘The contractor’s general li- 
ability policy does not cover errors 


needs two kinds of insurance. 


There is added expense in terms of 


overhead.” 

Leslie Lang, who works out of a 
home office in Belle Mead, also 
spends her time working with 
building owners, who in her case 
tend to be school boards. ‘School 
construction is booming all over 
the state,”’ she says. 


primes” legislation, which is cur- 
rently pending in the New Jersey 
Senate. While municipalities can 
hire one company contractor to 
Oversee general construction, 
plumbing, electrical, HVAC, and 
structural steel, a school must put 
out separate bids for each of those 


functions. This imposes a lot of 


extra work for school boards, 
which are not exactly trained in the 
art of hiring contractors. “‘It’s hard 
to get five contractors for a job,” 
says Lang. “Secondly you have 
administrative problems. Then you 
also have the fingerpointing. is- 
sue.*’ 

Lang started her career teaching 
high school in between college, 
(Douglass College, Class of 1978), 
and law school (Rutgers Newark, 
Class of 1984). With Wilentz, 
Goldman since 1986, she was the 
construction counsel for the $180- 
million New Jersey Performing 
Arts Center. ‘“There was a very 
short timeframe,” she recalls. 
“That was an in-the-trenches ex- 
perience working with a great con- 
struction manager, Turner Con- 
struction, and working with an 
owner who was really smart 
enough to have an in-house archi- 
tect (Anne Thompson) to manage 
the project. She knew what to look 
for. She hired the resources to get 
the job done. It was absolutely ter- 
rific to watch that structure go up.” 


Wednesday, June 24, at 7:30 p.m. 
at West Windsor Library, 333 
North Post Road. For a reservation 
for the panel, entitled “‘Tips for 
Avoiding Home Remodeling 
Hell,’’ call 609-275-0400. 

Williams, a civil engineer who 
went to Lehigh, built his first house 
on Carnegie Lake in the 1950s 
when lots were $10,000 and con- 
struction cost $3,000. His firm, 
Williams Builder, is on Route 130 
in Robbinsville (609-587-8500). 
“In the ’60s people realized that it 
made more sense to add on than it 
did to move. We carved out a 
niche, and that’s where we 
started,’’ says Williams. ‘*The 
market was there in the older 
houses and is still there.” 

Mahony went to Pratt Institute, 
Class of 1958, and has a general 
practice on Route 518 in Hopewell 
(609-466-2871). Of all his designs, 
he is most proud of the work he did 
at Ramapo College, where he was 
the principal architect from 1968 to 
1980. He also has done at least 20 
religious facilities, including St. 
Anthony’s in Hightstown and the 
mosque on Route | South. “I’m a 
designer, and | Jove dealing with 
the churches and the appointments 
and the stained glass windows,” he 
says. 

Under state law, says Mahony, 
you can build a house or plan reno- 
vations in these ways: 


Hit your target with crisp, clear 
marketing communications for the 
Pharmaceutical, Biotech 
& Medical Device industries. 

“ADVERTISING 


Call Janice Gross at 1-800-7DEVCOM 
114 Main Street Kingston, NJ 08528 
jg@devcom-adv.com 


Hire an architect to prepare a 


Meeti Ng your goals? 


2 And so are school construction detailed plan and put it out to bid. 
lawsuits. ‘Everybody knows that Homeowner Horrors This aves you as eke re- 
litigation is the rule rather than the lationship with the builder and puts Tf not, contact: 
exception now. So you've got to Bo 8 the responsibility squarely on the a 
prepare them for that when you i here is no free lunch, SaYS_ architect to size the beams and 
Start a project,”’ says Lang. builder Harry H. Williams. girders and foundations so the 
“You've got to explain to these oo Deal oops 8s structure is solid. If it fails, Ma- 
boards of education why you Be ern fat xa hony points out, the architect has Princeton &: 
; — , xecutive Coachin 
should have a lawyer up front. A don’t know what it Is until after legal responsibility and can be Strategies ra eee g 
# construction lawyer is likeanapple you have got it. sued. ee 
a day.” Williams joins Leo H. Mahony But Williams warns that archi- 800-954-6663 Carol S; Morkpon 
The issue du jour for schoolcon- AIA on a panel for homeowners E-mail Coaching @tigger.jvnc.net Principal 
struction lawyers is the new “‘five Moderated by attorney Roger S. Continued on following page 
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FAST REPAIR... 
ALL WORK GUARANTEED The Law Office of 
on Z : 
COMPUTERS/LAPTOPS prints Eos 
Most Major OEMs . . 
PRINTERS Practice Limited to 
Laser ¢ Inkjet ¢ Dot Matrix ” 
Alimony 
AST* » CANON * COMPAQ Appeals from Family Part 
| DATA PRODUCTS »* DELL* * EPSON* Child Custody & Support 
| EVEREX* * HEWLETT PACKARD* Parenting Time (“Visitation”) 
IBM/LEXMARK* * MINOLTA* Divorce 
OKIDATA * PANASONIC Domestic Violence 
SEIKOSHA * TEXAS INSTRUMENTS False Allegations of Domestic Violence 
a TOSHIBA * Authorized Repair Facility Equitable Distribution 


* Experienced, Professional Staff » CD-ROM Drives * Free Telephone Assistance 
* Upgrades Available * Memory/Parts * Depot and On-Site Service Available 
* Call If Your Printer Is Not Listed * Free Telephone Assistance 
* Laser Printer/Fax Supplies * New and Recycled Toner Cartridges 


Grandparents’ Visitation 
Interstate Child Custody 
Juvenile Delinquency (Family Court) 
Palimony Actions 
Prenuptial and Cohabitation Agreements 
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S Support, Inc. 


1-800-682-5168 


609-921-8889 * E-mail: pcsisales@pcsi-usa.com ° http://www.pcsi-usa.com 
5 Crescent Ave., #F, Rocky Hill, NJ 08553 
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If you’re going into Family Court, you need an attorney who 
focuses exclusively on family law — one who can help you 
reach a fair and amicable resolution but who is willing and 

able to fight hard for you when necessary. 


Evening / Early / Weekend / Appointments Available 
Consultations provided without charge. 


Serving the Princeton Area since 1985 
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No matter what the occasion 
no one takes better care of your 
business or pleasures than we do. 

With a bright new decor 
throughout guest rooms, banquet 
and meeting spaces. An expanded 
business support center, on-site, 
for the ultimate in convenience. 
And the area's most experienced 
Staff of service professionals, 
dedicated to your complete satis- 
faction. 

You d expect nothing less trom 
the area's most remarkable host 


UNBEATABLE 
Meeting Packages 


© 242 handsomely renovated Beaeion $49 
guest rooms and suites Ask for details! 


_ © Over 10,000 sq. ft. of flexible 
Meeting and bangquetspace 3% 
© Exclusive Executive Level with oe JSinply 
Specialamenities  =§= Better! 
¢ Exceptional poolside setting for e 
unique indoor receptions == 
© Fully equipped on-site — 
BusinessCenter = ® 
* Ideally located, with easy access S Ve 
to NJ Turnpike and 1-95 — 


PAIN CUE Tt ON 2 oN 


4355 ROUTE 1 AT RIDGE ROAD * PRINCETON. NJ 08540 
(609) 452-2400 - Fax (609) 452-2494 


Money Talks 


Employee Stock Option Basics 


tock option programs have 

gained so much in popular- 

ity that today over 5.5 
million individuals are on the 
receiving end of stock options, 
hoping to cash in their new asset 
for big bucks. 

If you are one of the lucky ones 
then you know that one of the 
biggest challenges for any option 
holder is deciding when to 
exercise the option and sell the 
stock for the greatest gain and 
smallest tax hit. Taxes due on an 
exercise and stock sale may be 
considerable, and will vary 
according to the type of option 
that is exercised as well as the 
timing of the exercise. One of the 
first things you will need to do is 
familiarize yourself with the type 
of stock option grants you hold. 

Let's start with some of the 


basics. An employee stock option ~ 


is the right to purchase company 
stock at a specific price — the 
exercise or strike price — within 


BY DAVID B. WOFFINDIN 


a specified time period. The 
exercise price is typically the 
market value of the stock at the 
time of the grant. The time frame 
for exercise varies between 
company plans but typically 
begins one year after grant for a 
percentage of the grant. An 
additional portion will vest each 
year, until all are vested and can 
be exercised. 

For example, an employee 
receiving 100 stock option grants 
in July when the market value of 
the stock is $64 will be able to 
exercise the first portion, or in this 
case 20%, of that grant the 
following July, at a $64 exercise 
price. An additional 20% will vest 
each year until all options are 
vested at year six. The options 
expire ten years from the grant, 
after which they can no longer be 
exercised. 

If the employee chooses to 
exercise all 100 options at year 
six, the exercise price will be $64, 


Spread on Exercise 


Stock Appreciation 


Incentive Stock Options 


Disqualifying disposition 
of Incentive Stock 
Options (early stock sale) 


Nonqualified Stock Options 


Capital Gain Alternative 
MinimumTax 


Taxable compensation, 
taxes paid with 
income tax return 


Taxable compensation, 
with Payroll tax 
withholdings 


Capital Gain 


Taxable compensation, 
taxes paid with 
income tax return 


Capital Gain 


Law Offices of 


¢ Personal Injury 
¢ Civil Litigation 


2239 Whitehorse-Mercerville Road 
Hamilton Township, NJ 08619 
Members, NJ & PA Bar Associations 


BARNABA & MARCONI, LLP 


concentrating their practice in 


¢ Municipal Court/Traffic Offenses 
e Real Estate 


609/584-1444 
Fax 609-584-1555 


$ 1 Q95 case* 


maximum 4 cases 


° 84%” x 11” 
20 Ib. white é 


*with first order, min. $75, deliveries only 


Office Supplies at... Simply the best prices. 
Call for your Catalog 


90 Flock Road 
Mercerville, NJ 08619 


609-586-5533 


8'2 x 11 *No Minimum 


Color Laser Copies 75€ 


Copy Paper 
Special 


We Want to Get Staples Out Of Your Thoughts 


Century Printing & 
Office Supplies 
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and the earnings will be derived 
from the “spread” or difference 
between the exercise price and 
current market value of the stock. 
In this case, let’s say the stock 
has increased to $85 per share in 
the six years since option grant. 
The earnings will be $85, minus 
the $64 grant price, leaving $21 
per share, or $2,100 in option 
exercise earnings. The individual, 
however, must now pay taxes 
and transaction fees on these 
earnings. 


Incentive Versus Nonqualified 
Stock Options 
The two types of stock options 


By 


are Incentive stock options and 
Nonqualified stock options. The 
difference between these lies in 
their tax treatment. Nonqualified 
stock options are taxed as 
compensation at the time 
exercise through payroll with- 
holdings taken on the spread 
between the exercise price and 
market value at the time of 
exercise. Any subsequent 
appreciation of the stock is 
taxed as a capital gain. 

Incentive stock options on the 
other hand receive preferential 
tax treatment with optionggarnings. 
and stock appreciation taxed at 
the lower capital gains rate. If you 
are a candidate for the Alterna- 
tive Minimum Tax, you will need 
to include the spread at exercise 
in your calculations. Capital gains 
tax is eliminated however, when 
the stock is not held for the 
required holding period of two 
years from grant and one year 
from exercise. Breaching the % 
holding period is termed a 
disqualifying disposition, and 
results in the conversion of both 
the option earnings and stock 
appreciation to taxable compen- 
sation, which you must report on 
your tax return, and pay the 
associated federal and state Ps 
income tax. Z 

The chart below illustrates the 
various tax applications for stock 
option grants. 

Remember, you should take the 
time to learn as much as you can 
about stock options so that any 
decision you make is informed 
and also includes you personal 
circumstance and financial 
needs. 


David Woffindin, with 
Smith Barney since 1975, is 
a vice-president/financial 
consultant and sponsor of 
this column. Call 609-538- 
4815 or 800-541-0340. 
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tects often underestimate the cost, 
and meanwhile the homeowners 
have invested themselves emo- 
tionally in the architect’s beautiful 
plan and are tempted to pick the 
very cheapest contractor. 

Who would this be? People 
speak in hushed terms about low 
bidders, known in builders par- 
lance as Someone Who Works Out 
of a Truck. ‘They get into trouble, 
not because they are bad people,” 
says Williams, “‘but because they 
are poor business people. They 
may underbid one job and have to 
get money from another project be- 
fore they can finish the first job.” 


Do it yourself. Do your own 
design and certify that you did it. 
This puts the onus on the building 
inspector and the contractor to be 
sure you haven't overlooked 
something important. 


Buy a stock plan and have it 
looked at to be sure it meets the 
codes. Mahony tells a horror story 
about a client who built a premanu- 
factured home in a cranberry bog 
on a four-foot-high water table. 
“His basement floods four feet 
every spring. Anyone who had 
looked at that, architecture wise or 
engineering wise, could have seen 
that. They did a survey and they 
have a high water table document 


but the builder who built it never 
looked at it. Now they have a 
choice of raising it up four feet or 
building it on another site.” 


Hire a design-build contrac- 
tor. You will have an intimate re= 
lationship with this person. “I try 
to go in and not even talk about 
specifics but lifestyles and invest- 
ments and what you are trying to 
accomplish, will this work for you 
as a family,” says Williams. ‘That 
is what distinguishes me from the 
guy in the pickup truck.” 

The design-builder helps you 
decide what you want and may 
even provide drawings, but he 
hires an architect for final draw- 
ings. 

How to choose the architect or 
contractor? Williams says to call 
the bank, the building inspector 
other clients, and the insurance 
company. Interview them to find 
out how the chemistry works and 
Whether that person can use the 
methods you want to employ. ' 

Where do most people go 
Wrong? Trying to be their own gen- 
eral contractors. “1 have already 
sorted through the process of the 
— and Worst people to get things 

=" Says Williams, 
heer. that problems 
teat yy use of communica- 
th © more you can remove 
' Whipt dc), and indecision, the 

Project can go.” These 
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perliaps a notebook anchored to one spot. 
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communication tips come from the re- 
modelers’ trade association brochure: 


Determine where to call for daily deci- 
sions and emergencies. Whom can your 
neighbors contact if they have concerns? 


Designate a backup for each contact per- 
son (builder or homeowner). 


Create a message center in your house, 


Set aside time for telephone calls and 
meetings, and ask for a schedule each week. 


Make product decisions on time or 
ahead of time, particularly when something 
needs a long lead time. 


Clear up job site questions of signage, 
accesgstorage areas for workers tools and 
your personal belongings, security arrange- 
ments, safety precautions for children and 
pets, dumpster location and policy (can you 
use it for your own trash?), utility interrup- 
tions, and clean-up plans. 


Decide on worker guidelines, when they - 


will start and stop, where they will park, 
whether they have access to your bathroom 
or phone, and whether they can smoke or 
play a radio. 
* Guar® against dust by sealing off door- 
suars against dust by sealing off door 
ways and stairs, changing the heating or air 
conditioning filters often, using temporary 
floor coverings, and covering special items 
with plastic drop cloths. 


When it comes to making changes, Wil- 
liams says, changes cost money. In builders’ 
lingo, change is not change, it is an ‘‘addi- 
tional investment.”’ Be forewarned. 


— Barbara Fox 


Getting Grants 


Sccseckers — don’t spin your 
wheels without understanding the politics. 
That’s just one of the nuggets you will take 
away from a one-day workshop, ‘“Myths, 
Yagic and Money: the Secrets of Successful 
Grantseeking,”’ on Thursday, June 25, from 
8:30 a.m. to 2:45 p.m. at the New Jersey 
Hospital Association, 760 Alexander Road. 
Sponsored by the Center for Non-Profit 
Corporations and the New Jersey Grants 
Guide, the cost is $90 and includes a 15 


percent discount on the New Jersey Grants 
Guide. Call 732-227-0800. 

Paul Totito is the newly appointed presi- 
dent of the center, which recently moved 
from 13 Roszel Road to Livingston Avenue 
in New Brunswick. He was formerly execu- 
tive director of the Arc of New Jersey, a 
charitable umbrella organization with 600 
member organizations statewide. 

Bella August and Richard Male present 
funding trends in New Jersey and the United 
States. They point out that local govern- 
ments and schools now compete for private 
grant funds, and that less federal money is 
available, except for such trendy areas as 
day care, Head Start, welfare reform, job 
creation, community development, and 
youth programs, especially religious/faith- 
based urban youth work. 

Religious contributions will remain 
steady, predicts Male. Though corporate 
philanthropy will remain flat, especially 
with the mergers, foundation dollars have 
increased due to stock market gains. Corpo- 
rate giving will target “‘cause-related”’ mar- 
keting approaches and will be increasingly 
focused on employee involvement. But as 
the economy grows, individual donor con- 
tributions will increase and will continue to 
constitute 90 percent of all philanthropic 
donations. 

Male will also present 12 key principles 
for grantseekers: 


People give to other people, so estab- 
lishing a relationship with the donor is key. 


People give because of self interest, so 
learn why donors give. 


Money follows people, so get them in- 


volved through volunteering. 


Ask for a “specific” sum of money for 
a specific purpose. 


Marketing is how people know you. 
There is a direct correlation between people 
knowing about your good programs and 
raising money. 

Plan ahead — raising money takes 
time. 


Male, the president of Denver-based 
Grants Guide Plus, has been involved in 
fundraising for grassroots organizations at 
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: * WOODARD + SAMSONITE * CASUAL LIVING * HOME CREST « 


POOLS, GRILLS : 


‘| Lowest Prices in New Jersey! * Huge Selection! 


Build A Paradise Resort In Your Own Backyard 


for only We make summer 
fun affordable! 


$ 
FREE! 


r month 
$248” Value 


atti. § Months NO INTEREST* 
2 I ay 


*With Qualifying Pool 
Packages. Does Not 
Apply To Previous Orders 


1997 IN-LINE 
SKATES 


50% OFF 


FREE WATER 
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TESTING 


| Simply bring in 1 quart of water... 
Wer g i 1, 


e will test it while you wait. 


TELESCOPE * WOODARD 
SAMSONITE ¢ CASUAL LIVING 


4TH OF JULY 
PATIO SALE 


veto 40% OFF 
REGULAR PRICES 


Ducane, 
Weber and 
Prochef Grills 
In Stock! 


(Slapl)"soap” |- 
fa Grind \o 
Shoes Now | 
Available at 
Pelican! |= 


IN-LINE SKATES 


We have a Full Service Skate Shop... 
Most work done while you wait. 


IN STOCK: K2 * Roces « Mission + Oxygen * Salomon | , 
In-Line Skate Rentals $10/Day 


Help Wanted, Sales Personnel, Managers, 
Warehouse Laborers ¢ Full * Part Time 


Intermediate markdowns may have been taken. Not responsible 


tor typographical errors. Limited stock. No rain checks. 


Spelica” pool 


EAST BRUNSWICK SUPER STORE 
MOVIE CITY SMALL, 1020 Rt. 18 = EES fenton areca = 


EAST BRUNSWICK : 
254-5115 ¢ (800) 862-POOL “35: 
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Why is the ASI GROUP the fastest growing true 
employee leASIng company in New Jersey? 


Because our clients don’t have to settle... they have choices 


ASI GROUP, INC. 


Y 


AST Health Plan 


v 


-HMo C&S 


the employee leASIng company 


Accountability 
Service 
Integrity 


2 
AmeriHealth. 
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Our Name Says It All 
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@ DELTACARE’ 


CALL TODAY and see why more businesses choose 
the ASI GROUP INC. 


for Fortune 500 benefits...and a whole lot more 


* WORKERS COMPENSATION * BENEFIT PLAN ADMINISTRATION * TAX COMPLIANCE 
* HUMAN RESOURCE * RISK MANAGEMENT * EMPLOYEE MANUAL * PAYROLL PROCESSING 
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Unhappy? 


Sales Results Not 
What You Expect? 


Closing Opportunities or Percentage Low? 
Forced to Cut Price to Close The Sale? 
Lots of Proposals...Few Sales? 

Poor Prospecting System? 


Find out how to bring your sales back to life. 


Call John S. Punyko 609-452-2722 for a free initial 
consultation. Or attend our complimentary workshop, 
“Break the Rules & Close More Sales.” 
Wednesday, July 8" ¢ 8:30-1 1am 
Thursday, July 16'" ¢ 7-9pm 


Sandler 
~~ Sandler Sales Institute 
600 Alexander Road 
Sales Institute” Princeton, NJ 08540 EN 
609-452-2722 © Fax 609-452-2007 
Email: jpunyko@ix.netcom.com 


JSP Associates, Inc. 


Authorized Licensee John S. Punyko 


President 


Can You or Your Company Afford a 


$1,000,000 Judgment? 


“,..Sexual harassment can involve anyone and occur anywhere...in 
the highest levels of government...in large corporations and small 
businesses...” 
* Are you a CEO, CFO or Human Resources Director? 
* Do you have management responsibility? 
* What actions have you taken to reduce 

your company’s risk and yours? 


Call for a FREE COPY of A Company Self-Survey 
and a complimentary initial consultation. Your 
action now could be worth millions later. 


Policy * Procedure 
Prevention through Training! 


Angela Deitch Consulting 


82 Lochatong Road 
West Trenton, Nj 08628 


(609) 883-6327 
Fax (609) 771-8104 
ADConsultg@aol.com 


"3995" 
*3600° 
CNA = *1300° 


* Prices are based on payment in full the 1st day of 
class and passing a basic Windows/DOS exam. 


Netware Courses Offered: 

Designing Intranets w/Intra NetWare 
Netware 4.1x CNA 

Netware 4.1x System Administration 
Netware 4.1x Adv System Administrator 
Netware Services and Support 

Netware Technologies 

Netware 4. 1x Install Config. 

Netware TCP/IP 


Netware NDS Design/Implementation (FREE) 


Microsoft Courses Offered: 
Supporting Microsoft Windows NT 
Workstation 4.0 


Supporting NT Server 4.0 in the Enterprise 
TCPAP for Windows NT 4.0 


Server 3.0 and Microsoft Index Server 1.1 
Networking Essentials 
Overview of Microsoft Exchange Server 


Our Clients: , , 

Digital Equipment DuPont Networking Services: 

Johnson & Johnson ADP Reliable LAN Design and Installation 

Merrill Lynch Okidata Troubleshooting & Diagnostics Nove 

Computer People Telos Systems Integration “swear 

Campbell's Motorola Service Contracts and Consulting Ta 

pon 4 ewe 18M Turn-Key Systems Microsoft 
in . 

Philadelphia Health & Management + eden 


Offers Extensive 3 Month, Hands-On, Instructor Led 
ovell & Microsoft Certification Training for: 


Certified Novell Engineer 
Certified Novell Administrator 
Microsoft Certified Systems Engineer 


Supporting Microsoft Windows NT Server 4.0 


Implementing and Supporting Internet Information 


NOT a Crash Course * Free Class Repeat up to 1 year ¢ FREE Assessment Test 
¢ FREE Sample Exams * ONE Student Per PC * FREE Job Placement Assistance 
* UNLIMITED Lab Time * DISCOUNTS For Corporations & Groups 


> aaa 


_ | 


el 


CALL: Computer Networking Technologies, Inc. 
TOLL-FREE at 1-888-556-TECH Fax: 609-829-5156 
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the neighborhood, statewide, and 
national level for 27 years. His 
New Jersey Grants Guide sells for 
$100 to organizations with budgets 
of $100,000 or less. Otherwise it !s 
$149, including updates every six 
months plus a useful calendar. 

He admits that because of astro- 
nomical research costs (almost 
7,000 hours went into the first edi- 
tion) he won’t make a profit on 
New Jersey’s guide until the sec- 
ond edition comes out. And yes, 
though his business is with non- 
profits, his is a for-profit business 
(E-mail: GrantPlus@aol.com, 
http://www.grantseeker.com/g 
gp. ‘A lot of my personal money 
as well as that of small investors 
went into the books,”’ says Male. 

His first directory was for Ohio, 
and he turned to New Jersey next, 
partly because he had a good rela- 
tionship with Elliott Lee, the cen- 
ter’s former director. Another rea- 
son was that New Jersey is one of 
the 10 largest states and has a con- 
centration of funders. New Jersey 
does have an existing grants guide, 
the Mitchell Guide, published by 
Janet Mitchell (E-mail: 
njfunds@aol.com. But Male’s 
guide adds religious and corporate 
funders and public agencies plus a 
very strong indexes in interest ar- 
eas, geographic location, types of 
support, and trustees. 

Male’s second presentation of 
the morning is with Bette Scott, 
executive director of the Council 
of New Jersey Grantmakers, and is 
about the Eight Habits of Highly 
Effective Grantseekers. 

During a working lunch each 


group of participants will meet 


with one of the attending ‘‘fun- 
ders,’’ who include Chris Fahey 
from Schering Plough, Nancy 
Kieling from the Princeton Area 
Community Foundation, Debra 
Joy Pere of the Robert Wood 
Johnson Foundation’s NJ Health 
Initiatives, Shirley Ward of Pub- 
lic Service Electric & Gas, Lloyd 
Oxford of the Black United Fund, 
Barbara Rambo and Gail Cass of 
First Union National Bank, Irene 
Cooper-Basch of NBI Healthcare 
Foundation, and William Engel of 
the Union Foundation. 
Concurrent afternoon sessions 
range from “‘Negotiating the Pub- 


Regularly 
Priced at: $9000 


95% 
PASSING 
RATE 


Our extensive 
three months 
training combined 
with hands-on 
real life project 
will provide you 
with at least 1 
year of field 
experience. 


lic Thoroughfare: Tips for Seeking 
Funds from Government”’ by 
Mary Ann Barkus to “Starting at 
Ground Zero: Basic Tips for Be- 
ginning Outreach and Research.” 
Barkus is program manager with 
the New Jersey Department of 
Community Affairs’ office of 
housing advocacy. Elliott Lee 
(former director of the Center for 
Non-Profit Corporations, now prd- 
gram officer of the Victoria Foun- 
dation) offers ‘“Collaboration: Op- 
portunities and Pitfalls,’ and Male 
tells about “Involving Your Board 
and Volunteers in Fund Raising: 
Work, Wealth, and Wisdom.”’ 

In spite of all the work needed to 
write a grant proposal, say these 
experts, remember that the pro- 
posal counts for only 10 percent of 
your chances of getting the grant. 
Find out what your best “match” 
in the funding community is by 
meeting in small groups with fun- 
ders from your area. Then get a 
commitment of interest from the 
funder before you put pen to paper. 


More Funding Tips 


O.. place to start looking for 
government money is with the 
‘“‘Nonprofit Gateway,’ http://- 
www.nonprofit.gov, a website 
with information on dozens of fed- 
eral grants. The Bureau of Land 
Management, for instance, funds 
cultural resource management pro- 
jects. The National Park Service 
and Fish and Wildlife Service of- 
fers 10 grant programs for such 
purposes as wildlife restoration 
and rivers and trails. This notice 
was found in the Delaware River 
Greenway News, a project of the 
Delaware River Greenway and the 
Heritage Conservancy in 
Doylestown (not to be confused 
with the Delaware & Raritan 
Greenway on Mercer Street). For 
information call 215-345-7020. 

The partnership is itself a grant 
giver: through the support of the 
William Penn Foundation it gave 
more than $37,000 for Delaware 
River Watershed Initiative Dem- 
onstration Grants. Among them is 
one to Allentown Borough for ki- 
osks providing watershed-based 
environmental education. The 
Friends of the Delaware Canal, a 
group based in New Hope, re- 


Your Career Can't Wait 
Get CERTIFIED! 


ceived a grant to help find solu- 
tions to canal flooding. 

In the New Jersey Grants Guide 
is this list of useful links: 

Internet Prospector with links 
and reports: http://www. plains.u- 
wyo.edu/~prospect. 

Philanthropy Journal, on online 
newsletter with a free weekTy e- 
mail newsletter at http://www.- 
philanthropy-journal.org. 

The Foundation Center, a non- 
profit organization with a variety 
of information on grantmakers and 
links to home pages: http://www.- 
fdncenter.org. 

ae 


New Banking Regs 


Came filing prospec- 
tuses with the Securities and Ex- 
change Commission need to learn 
how to describe the investment 
risks in plain-spoken English, says 
David Cornish. “Historically 
SEC filings are written ijgaccourg 
ants’ or legal jargonese,’’ Says Cor- 
nish. ““The SEC has now required 
that certain parts of the filings, spe- 
cifically statements about risk, be 
written in plain English. It should 
be done in standard speaking lan- 
guage, where you’re not using 
technical or legal terms so that any- 
body who is not of a technical 
background can pick a document 


and understand the risks associated « 


with that transactions.” This could 
be effective October 1. 

Cornish, a partner in charge of 
Arthur Anderson’s New Jersey 
community banking practice, in 
Roseland, is a speaker at New Jer- 
sey Bankers Association program 
on Friday, June 26, at 9 a.m. at the 
Summit Bank Training Center ie 
Jamesburg. Call 609-924-5550 
The program, ““Accounting for De- 
rivative Instruments and Hedging, 
SFAs No. 131 and SEC Activity 
Update,”’ features talks by Kevin 
Cummings of KPMG Peat 
Marwick, Michael Mullarkey, 
manager of accounting policy and 
research with Summit Bank, and 
Dennis Spinelli, chairman of tbe 
NJBA’s financial reporting and 
taxing committee. 


Tic Mercer County Chamber 
Golf & Tennis Classic is taking 
sponsorships for the Golf & Tents 
Classic on Monday, July 20, at 
Mercer Oaks and the Mercer 
County Outdoor Tennis Center, 
both part of the county park system 
that spans Village Road and Old 
Trenton Road. Your firm can spon- 
sor a hole and field a golf foursoree. 
for $850, or enter two tennis play- 
ers and sponsor a court for $300. 
On the other end of the contribu- 
tion and participation scale, buy a 
ticket to the awards reception, to be 
held at the Boat House on the lake, 
for $50. 

Should you be lucky enough to 
get a hole-in-one you can choose 
the auto of your choice from six 
dealers: Lawrence Lexus, Prince- 
ton BMW, Lawrence Lincoln Mer- 
cury, Lawrence Toyota, Princeton 
Motorsport, or Princeton’s Nassau 
Conover Ford Lincoln Mercury 
Audi. While you contemplate your 
choice, should you be so lucky, 
remember that they’ve put a 
$50,000 limit on the Value of the 
prize auto. 

Major Sponsors include Sum- 
mit, Commerce, PNC, and First 
Union banks, plus Trap Rock In- 
dustries and St. Francis Medical 
Center. Lunch and the awards re- 
ception are included in the basic 


fees of $175 for golf and $100 for 


tennis. Call 609-393-4143. 
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summer program director, 
WPRB radio; and Dave Moun- 
tain, Disc Makers, free. Nassau 
Park, 609-514-0040. 


Corporate Angels 


Got a Meeting? 


The Mercer County Bar Asso- Notify U.S. 1’s Survival 


ciation’s community projects Guide of your upcoming 
committee will distribute more business meeting ASAP. Tuesday, june 30 
than 120 fans to senior citizens liv- Announcements received 7:01 a.m.: LeTip of Princeton, 


after 1 p.m. on Friday may 
not be included in the pa- 
per published the following 
Wednesday. Submit re- 


Marilyn Ticktin, Fox & Roach, 
and George Demeter, Liberty 
Printing, free with RSVP. New 
New York Deli, 609-396-2480. 


ing at or near the poverty level. 
" TH® year, twice as many fans are 
being given out, in part due to the 
contribution of Hamilton K-Mart, 


which is offering fans at a dis- 
counted price. For more informa- 


tion, call 609-585-6200. 
The Mercer County Commu- 


leases by mail (U.S. 1, 12 
Roszel Road, Princeton 
08540), fax (609-452-0033), 
or E-mail (info@princeton- 
info.com). 


Noon: Sovereign Bank network- 
ing, with speaker from Sandler 
Sales Institute, $25. Center 
Point Holiday Inn, Jamesburg, 
609-279-6031. 


nity College Foundation has 
srais® more than $200,000 in 
~ scholarship money for its students. 
This exceeds its original goal of 
$125,000. Proceeds from this 
year’s March 7 dinner dance 
yielded a lion’s share of the money. 
The Charlotte W. Newcombe 
Foundation, based at 35 Park 
Place, gave a $150,000 grant to 
Westminster Choir College. 


Wertnesday, July 1 


7:30 p.m.: Professional Service 
Alumni Association, free. East 
Brunswick Public Library, off Ry- 
ders Lane, 609-655-3804. 


Thursday, July 2 


7:45 a.m.: Princeton Area Leads 
Club, networking, free. New 
New York Deli, Route 1,.609- 
924-9337. 


11:30 a.m.: Princeton Chamber, 
“People and Politics, in What Di- 
rection Are We Moving?” Ingrid 
Reed, Eagleton Institute, $28. 


All events are subject to 
last minute changes or can- 


cellations. Call to confirm. 


Friday, June 26 


8 a.m.: Mercer Bar Association, 
Young Lawyers Section, 1/2 day 
labor plus $100, morning or af- 
ternoon. Call Bill Haumann, 609- 
987-2277 or Gayle Wolkenberg, 

= *« 609-987-6800. Habitat for Hu- 


Business Meetings manity, Trenton, 609-585-6200. 
8 a.m.: NJ Retail Merchants As- 
sociation, “Electric Restructuring 


Hit your target with crisp, clear 
marketing communications for the 

Pharmaceutical, Biotech | 

& Medical Device industries. 


DevCom 
‘ADVERTISING 
Call Janice Gross at 1-800-7DEVCOM 


Conference & Retail Access Forrestal, 609-520-1776. 114 Main Street Kingston, NJ 08528 
Wednesday, June 24 Se oe — Holi- jg@devcom-adv.com 
5:45 p.m.: Association for ay Inn, “JIJ- 3 
Women in Science, “Barriers to 9 a.m.: Sandler Sales Institute, Computer Meeting 
eee ee FMC, Route 1, “Quality Service: Defining It, 
- ; Building It, Sustaining It,” $149. 
7:30 p.m.: Szaferman Lakind et 600 Alexander Road, 800-810-  Wetinestlay, June 24 


2722. 


9 a.m.: NJ Bankers Association, 
“Accounting for Derivative Instru- 
ments and Hedging, SFAs No. 
131 and SEC Activity Update,” 
David Cornish, CPA, Arthur An- 
dersen; Kevin Cummings, 


al, “Tips for Avoiding Home Re- 
® ~§=modeling Hell,” Roger S. 

Mitchell with Leo H. Mahony, 

AIA Architects and Harry Wil- 

liams of the Williams Builder 

Team, free. West Windsor Li- 

brary, 333 North Post Road, 609- 


7 p.m.: Princeton PC Users 
Group, special interest group for 
Windows, contact Paul 
Kurivchack at 104502.445@- 
compuserve.com ETS, Rose- 
dale Road, 908-281-3107. 


275-0400. KPMG Peat Marwick; Michael 
Mullarkey, Summit Bank, Dennis i s 
Thursday, June 25 Spel chairman of NJBA finan- Planning Boartis FE ATU ‘ NG: : 
cial reporting and taxing commit- 
g7:45 a.m.: Princeton Area Leads tee, $75. Summit Bank Training e Famous Makers 
Club, networking, free. New Center, Jamesburg, 609-924- Wetnesday, june 24 e T Q lit 
New York Deli, Route 1, 609- 5550. = op uall y 
924-9337. BP Washington Township . Excellent Condition 
i 1117 
Saturday, june 9] anning Board, 1117 Route 


8 a.m.: MSM Regional Council, 
Planning Institute, “Linking 
Goals to Outcomes,” keynote, 
James Gibbons, land use spe- 
cialist, University of Connecticut 
Extension Service, project 
NEMO, $50. Sarnoff Corpora- 
tion, 609-452-1717. 


43:30 a.m.: Center for Non-Profit 
Corporations, “Myths, Magic 
and Money: the Secrets of Suc- 
cessful Grantseeking,” one-day 
workshop, $90. 760 Alexander 
Road, 732-227-0800. 


5:30 p.m.: Ernst & Young, New 
Jersey Entrepreneur Award din- 


ner: finalists — Alain and Kather- 


ine Kornhauser of ALK Associ- 
@tes and Herbert M. Greenberg 
of Caliper, $110. Brunswick Hil- 
ton, 201-836-2485. 


5:30 p.m.: Bucks Conference & 
_ Visitors Bureau, “Gateway to 

Bucks County” mixer, cospon- 
sored by Mid-Atlantic Events, 
free. Pen Ryn Mansion, 1601 


aState Road, Bensalem, 215-345- 


4552, extension 100. 


5:30 p.m.: National Association 
of Industrial and Office Proper- 
ties, “The Impact of Technology 
on Real Estate,” James F. 
Young, president, the Jamesan 
Group, $95. Hamilton Park Ex- 
ecutive Conference Center, 
Florham Park, 732-417-9010. 


9 a.m.: New Jersey Institute for 
Continuing Legal Education, 
“Hot Topics in New Jersey Con- 
struction Law,” Stephen W. 
Bialkowski, McClellan & Bialk- 
owski: Steven E. Brower, Ravin 
Sarasohn; Patrick J. Greene, 
Jr., Peckar & Abramson; Leslie 
Lang and Wilentz, Goldman & 


Spitzer; Robert McPherson, Pos- 


ner & Rubin; James J. Ross, 
Wolff & Samson; Paul Sandars, 
NJ State Bar Association con- 
struction & public contract law 
section, $109. Fairfield Radis- 
son, Fairfield, 732-249-5000. 


Monday, June 29 


7 a.m.: LeTip of Lawrenceville, 
networking breakfast, Paul We- 
iner Ph.D., A.G. Edwards & 
Sons, free. New New York Deli, 
609-406-8974. 


7:30 p.m.: Borders Books, “What 
Does It Take to Make It in the 
Music Industry?” panel, John 
Vanhalla, national sales man- 
ager, GRP label; John Baker, 
audio engineer; Randy Alexan- 
der, Trenton Times; Michael 
Mazur, Mazur Public Relations; 
Erin Riley, executive director, 
National Academy of Recording 
Arts & Sciences; Guy Austrian, 


130, 609-259-3443, ext. 123. 


8 p.m.: West Windsor Township 
Planning Board, Municipal Build- 
ing, Room A, 609-799-2400. 


Thursday, June 25 


7:30 p.m.: Princeton Regional 
Planning Board, Institute for Ad- 
vanced Study, Sonia & Maury 
Jones, Jeanette Levin, and 
Theological Seminary. 369 With- 
erspoon Street, 609-924-5366. 


Monday, June 29 


7 p.m.: Hopewell Township Plan- 
ning Board work session, Town - 
and Country Center, develop- 
ment right transfer. Municipal 
Building, 609-737-0605. 


Wednesday, July 1 


7:30 p.m.: Hopewell Borough 
Planning Board, 4-6 Columbia 
Avenue, 609-466-1492. 


8 p.m.: West Windsor Township 
Planning Board, Municipal Build- 
ing, Room A, 609-799-2400. 


Monday, July 6 


7:30 p.m.: Plainsboro Township 
Planning Board, Municipal Build- 
ing, 609-799-0909, ext. 217. 


In business since 1975 


e For Home or Office 


Here’s Just A Sample Of Items: 
@ Lateral File Cabinets @ Vertical File Cabinets 
_ @ Wood Desks & Credenzas @ U & L Shaped Desks 
_ @ Drafting Tables @ Executive, Guest Chairs 
w Computer, Conference, End & Coffee Tables 
m Couches & Settees M Panel Systems @ Art & More 


USED OFFICE FURNITURE 
By Appointment Only 
MON-FRI 10AM-5PM « SAT TILL NOON 
611 Montrose Avenue 
South Plainfield 


908-7 54-7444 
_Delivery Available 


P 
’ CONNECT GLOBALLY 


aa 
CONSULT LOCALLY! 


° ° NOVELL, Microsoft 
Full Service Payroll Processing IntraNetWare NT Server 
¢ 3 levels of tax filing service  ¢ Direct Deposit ¢ Remote data entry COMPAG ng gh 


* Next day / Same day delivery * Ready to mail W-2's 
¢ Certified Payroll reports 


* Signed & Sealed checks FILESERVERS * WORKSTATIONS 
. ‘ FAX & COMMUNICATION 
¢ Custom management reports ° Satisfaction Guaranteed WIDE AREA CONNE perc as ERS 


: _ LAN & VOICE CABLING 
Delaware Valley Payroll, Inc. UPGRADES * SUPPORT 


Customer satisfaction is our highest priority. ®) SOLUTIONS’ 


609-298-7373 parsular Networking Systems and Services 
aS Princeton, NJ * 609-921-8650 ol 


104 Farnsworth Ave, Bordentown, NJ 08505 
e-mail: dvpinc@aol.com 
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THE MOST EFFECTIVE 
COMMUNICATIONS MATERIALS... 
JUST A STONE'S THROW AWAY. 


FROM PRECONCEPT 


THROUGH COMPLETION. 


stone's throw. 


Sr COS ERQDUCTION creative communications 


BROCHURES ° SALES AIDS 13 North Main Street Cranbury NJ 


ADVERTISEMENTS * NEWSLETTERS CALL (609) 395-0650 FOR BROCHURE 


COMPANY & PRODUCT IDENTITIES OR PORTFOLIO REVIEW. 


© 1996, STONE’S THROW. ALL RIGHTS RESERVED. 


Intelligent attention to your image, 


g |! ° 


I Message & your budget since 1980 


hicart 


ee Bik EO TOMA EL 
Peete ee 5 WEB SITES 
Meee Rt rSANGe LINE ART 


C Maza 


OR APH Yes 


DESIGN & PRODUCTION 


a 


a= 


Bigger-than-Life Telegraphic Signs” 


YOU CAN DISPLAY... SUPPLY US WITH... 
Giant signs + banners Original Art 
* Life-size stand-alone * Photographs 
photos of people, *Mechanicals 
products, logos Transparencies 
or slogans -35mm Slide 
* ANYTHING that *PC or Mac files 
represents you *Give us your 
or the image you idea- we'll 
wish to project - complete it 


at affordable prices! for you! 


New Twist in Drug Marketing 


ith many brands tar- 
geting each disease, today’s drug 
marketplace is getting to be as 
crowded as the cereal marketplace. 
So though pharmaceutical firms 
may be more cost conscious, their 
advertising budgets remain 
healthy. When their original “‘pio- 
neer”’ drugs are in danger of being 
replaced on the shelves of the man- 
aged care organizations (MCOs) 
by newer brands or cheaper gener- 
ics, the big pharmas are fighting 
back. 

They say, in effect, “If you 
won’t put our drug on formulary 
(the list of approved prescriptions) 
we will go direct to the consumers 
to motivate them to complain to the 
MCOs.”’ Then they stage “‘direct to 
consumer” (DTC) campaigns on 
television and in glossy maga- 
zines. 

“A growing number of patients 
have signaled that they want to be 
empowered, to play a more active 
role in determining the treatment 
choice,”’ says Jeff Trewhitt, 
spokesman for Washington-based 
Pharmaceutical Research & 
Manufacturers of America. ““DTC 
advertising is marketing, but it is 
also a form of education.” 

These DTC campaigns were ex- 
perimental from 1992 to 1994, and 
lots of mistakes were made. But 
when the big spending started — 
$400 million in 1995, $600 million 
in 1996, a projected $1 billion in 
1998 — the big pharmas realized 
they could not afford to mount ex- 
pensive campaigns for each and 
every one of their products, and 
that they needed to commission 
careful market research to choose 
which ones to promote, and how. 


“The more money you spend 
the more you need to spend to find 


what works,”’ says John Kamp of 
the American Association of Ad-_ 
vertising Agencies. He notes that 


the industry’s research and market- 
ing techniques got considerably 
more sophisticated last year. Also 


The big pharmaceu- 
ticals realized they 
needed to commis- 
sion careful market 
research to choose 
which products to 
promote. 


last year the FDA relaxed its rules 
on broadcast advertising so firms 
can now choose to advertise on 
television. 

In such a fast-moving environ- 
ment big firms are even more ready 
to farm out the work than they were 
in previous years, and a new trio of 
healthcare marketing and/or mar- 
ket research firms stands ready. 
Charlotte Sibley’s Isis Research 
and Jane Donohue’s Consumer 
Health Sciences are at Research 
Park, while Karen Hyver and Har- 
riet Kozak have moved NOP 
Healthcare Advanced Consulting 
Group to | Palmer Square. All 
three firms stand ready to help 
pharmaceutical firms pick their 
battles, fight to bring products to 
the attention of the consumer, and 
use marketing to “‘get to yes.” 


Charlotte Sibley . 


axe 15 years ago, a lot of 


the really strategic thinking is be- 
ing done on the agency side," says 
Charlotte Sibley, who opened the 
U.S. office of Isis Research at Re- 
search Park in March. Because of 
re-engineering, she says, S@nior 
level marketing executives at phar- 
maceutical firms spend most of 
their time on day-to-day tactical 
work, ‘‘putting out fires,” which 
leaves little time for strategic plan- 
ning: ‘Under the tyranny of the 
urgent, what’s important doesn’t 
get attention until it becomes ur- 
gent,” says Sibley. 

Charlotte Sibley speaks from 
the experience of 10 years ® Bris- 
tol-Myers Squibb, where she was 
head of markéting research and 
competitive intelligence for the 
United States Pharmaceutical 
Group. Labeling the reason for 
leaving her post as “differences in 
philosophy,” Sibley says “‘it gave 
me the opportunity to do some- 
thing that takes advantage of my 
skills and capabilities in a more 
entrepreneurial way, the opportu- 
nity to put my ideals and principles 
in practice on how to do research 


and how to use research.” 


Market research should be done 
for the right reasons: 


When it can reduce the risk in 
decision making. 

When it can really make a dif- 
ference, says Sibley. ““Some deci- 
sions market research will not 
help. Some you will have to make 
a judgment call.” 


When there is enough time for 


To discuss the best way to use BLT's to market 
your company, for prices, technical information, 
pick-up or your nearest Triangle location, call 


1.800.238.1784 | . 


i.) 
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the quality research so you can un- 
derstand the landscape, the market, 


* th@ issues, and the inputs before 


ry 


* and 
marketing from the University of 


you start the quantitative research. 
Don’t be hasty. Don’t try to start 
your survey too quickly, says Si- 
bley. ‘Do your homework or you 
are wasting your money.” 


She grew up in Boston, went to 
Middlebury College, Class of ’68, 
as an MBA in finance and 


Chicago. She worked at Pfizer and 
Johnson & Johnson and then “‘di- 
versified”’ with two years in the 
consumer business at Thomas J. 
Lipton and three years as a securi- 
ties analyst for Donaldson, Lufkin 
& Jenrette. She was director of 
market research at Medical Eco- 
nomics, the largest medical pub- 


*\lisher€n the United States with 


such titles as Physicians Desk Ref- 
erence and the magazines Medical 


Economics and Drug Topics. After 


living in New York City and com- 
muting to Princeton by train for 
many years, she lives in Plainfield 
with her “‘wonderful supportive 
husband” and “‘His and Her”’ cats. 
Sibley was hired in 1987 by Jan 
Leschly, then CEO of Bristol-My- 
ers Squibb, to be head of the world- 
wide business research and infor- 
mation group. When she left in 
September, 1997, Colin Maitland 
hired her to open the United States 
office of his 25-year-old firm. 
Maitland knew Sibley from hav- 
ing done work for Bristol-Myers 
Squibb and from her having been 


® president of the professional asso- 


ciation, the Pharmaceutical Busi- 
ness Intelligence and Research 
Group. “Colin said he had been 
looking for almost three years for 


¢ Digital Output Services 
35mm Slide Output 
Poster Prints 
Digital Retouching 
Scanning Services 
Color Prints & Overheads 
Presentation Design 


e Presentation Hardware Sales 
Polaroid Electronic Imaging 
Tektronix Printers & Supplies 
Lasergraphics Film Recorders 
Polaroid & CTX LCD Projectors 
UMAX Scanners 
Encad Poster Printers 


e LCD Projection System Rentals 
Delivered to your office or meeting 


Upside: The 
logo for Isis sug- 


gests a steep 


growth curve 
and it’s appro- 


priate. Direct-to- 


consumer mar- 
keting is a fast 
growing seg- 
ment of pharma- 
ceutical market- 
ing. Three new 
Princeton firms 


are in on it. 


RESEARC 


a president of the Americas and as 
soon as | was available he ap- 
proached me,” she says. 

“The legacy of Isis is position- 
ing and advertising research,” says 
Sibley. In the 1970s Maitland was 
known for innovating eye-tracking 
technology in the advertising in- 
dustry, so the firm started as Eyes- 
can, but it changed its name to co- 
incide with the name of the second 
string rowing team at Cambridge. 

“Tt is one of the few truly inte- 
grated global healthcare firms, in 
the sense we have our own inter- 
nally owned and operated field- 
work agency,” says Sibley. Field- 
work International, based in Lon- 
don, does telephone interviewing 
in more than 30 countries around 
the world, including the United 
States. ‘It gives us control of man- 
agement and costs.” 

Isis has more than 110 research 
executives worldwide. ““We have 
major offices in Asia, not just ‘a 
man and a dog’ as the British 
would say,” notes Sibley. Re- 
gional headquarters is in Hong 
Kong, plus there are offices in Bei- 
jing and those opening in Shang- 
hai, Manila, and Kuala Lampur. 
Europe has offices in Italy and 


Digital Arts is the only one to bring 
all of these services under one roof! 


France with one planned for Spain. 
Because her office has responsibil- 
ity for Canada, Mexico, and South 
America, she is president of ISIS 
Americas. 

John Brandberg from Busch- 
man Jackson-Cross represented 
her in leasing just under 2,000 
square feet at Research Park. A 
colleague — Jane Donohue of 
Consumer Health Sciences LLC 
— helped point her to that space. 

“It was the opportunity to build 
a team,”’ says Sibley. “‘I do it very 
well and | love doing it. It re-ener- 
gizes me.”’ With the help of Bill 
Williams, of Cranbury-based Car- 
dinal Management, she hired four 
vice presidents, and she notes how 
unusual it is for a start-up business 
to start out with so many top-level 
positions: Gerarda Collins, senior 
vice president of business develop- 
ment, was with Migliara/Kaplan. 
Louise Kier Zaretta, vice presi- 
dent, also came from Migliara/- 
Kaplan. Dan Fitzgerald, vice presi- 
dent of operations, had headed up 
the panels for medical audits for 
IMF, the audit corporation for 


Continued on page 48 


AU.S. 1 ADVERTISING FEATURE 


Persuasive Presentation 


AlphaGraphics 


avid Kovacs, general 
manager of Alpha- 
Graphics in the South 


Brunswick Square Mall, knows 
that when customers need de- 
sign, printing, and finishing serv-, 
ices for their presentation docu- 
ments, they may have the 
concept, they may have the 
copy...the one thing they don't 
have is time. “So, in this busi- 
ness,” says Kovacs, “turnaround 
is everything.” 

Quick turnaround is the very 
foundation of the success of Al- 
phaGraphics. In its 28 years, the 
company has grown from a sin- 
gle print shop in Tucson, AZ, to 
over 300 franchises worldwide. 
By the turn of the century Alpha- 
Graphics anticipates a presence 
in 35 countries with more than 
475 stores. 

What does that mean to the lo- 
cal professional who needs a 
print job done yesterday? Every- 
thing. Most professionals know 
the feeling — a deadline is press- 
ing and pulling a project off will 
take a miracle. That’s when they 
call on the miracle workers. With 
its technological expertise, 
breadth of services, and presenta- 
tion experience, AlphaGraphics 
can perform miracles, producing 
a project to perfection and always 
delivering it on time and on 
budget. “All you have to do,” says 
Kovacs, “is take the credit.” 


Adds Kovacs: “Our goal is to 
make your job easier, faster, and 
better.” One way AlphaGraphics 
does that is with the latest digital 
pre-press and printing technol- 
ogy, which produces the highest 
quality jobs. In addition, Alpha- 
Graphics has the capabilities to 
accept project orders and digital 
files over the Internet or with Al- 
phaLink Direct (the network sys- 
tem of franchise locations world- 
wide, allowing customers to re- 
ceive a job where it's needed 
most). 

Kovacs understands that the 
secret to success is under- 
standing the customer's busi- 
ness, recognizing needs and pro- 
viding solutions that meet objec- 
tives. Kovacs cites the work pro- 
duced for a training company. He 
attributes the success of the pro- 
ject to deciphering how the client 
wanted to use training docu- 
ments, and then providing op- 
tions that would give the project 
pizzazz as cost-effectively as pos- 
sible. 

During the first week of July, Al- 
phaGraphics in South Brunswick - 
will be moving from its home of 
the last 10 years to a larger facil- 
ity in Dayton. The success of the 
South Brunswick store prompted 
significant growth and the need 
for a shop four times the space of 
the current facility. The new 


Continued on following page 


AlphaGraphics can accept project orders and digital 
files over the Internet or with AlphaLink Direct. 


New Jersey’s Complete Presentation Shop! 


Visit our website at www.digitalag.com! 


Digital Arts & Graphics, Inc. 
Princeton, NJ] 08540 tel (609) 452 
Princeton Service Center 


6446 


fax 


3490 Route One Nort! 


(HUY) 


tirst driveway north of Princeton B 
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Braun Research has grown in just 22 years to $2 million in billings; 
CrestanCorp’s services include consulting, materials, events, & training. 


PORE LIOR NE ANDO IN 2 ANNA A ER NOE PLS TIE ENE OEE EEA SORE ERE LIE LE ELLE TELE TO 


Braun cites industry expertise as the 
foundation for the company’s growth. 


POs@Ched SO10F io nee 


* 
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Continued from preceding page 


13,000 square foot facility will make room Braun began in marketing research in ¢ 
for AlphaGraphics to meet increased de- 1979 as a telephone interviewer and ‘ 
mand with new services and equipment, in- learned everything from the bottom up. To- 
cluding four-color digital printing, tab crea- day, he finds his firm being cited in na- 
tion, and full-service bindery tional fag sna Bi acca! i 
, Says Braun: “We got off the grou % 
fn Ld ok aghet chbbie. os ee ning with clients like America Opinion Re- 
Suite 100, Dayton. tha magict search, Cohn Research, and Spencer As- 
Fax:732-329-6907. E-mail: us281@al- sociates.” In fact, the firm has long relied 
phagraphics.com. Web Site: on word-of-mouth as the primary source 
http://www.alphagraphics.com. for its marketing efforts. “Part of our suc- 
Braun Research Inc. cess is about being in the right place at the 
right time. Princeton is fast becoming the 
he only thing telephone research marketing research capital of the country. 
has in common with telemarketing For Braun, a member of the American As- 
is the telephone line. “The impor- sociation of Public Opinion Researchers, 
tant distinction,” notes Paul Braun, presi- his firm proved the adage made famous in 
dent of Braun Research Inc. in Princeton, the movie Field of Dreams, “If you build it, 
‘Is that telephone research is better re- they will come." 
ceived because no one’s trying to sell you Braun Research has a chronic ne@d for © 
anything. What they are asking for is your —_ reliable callers and interviewers, with good 
opinion.” And that opinion is valued by phone voices. Hours are flexible, ideal for 
G businesses that know to make the sale students and retirees; evening wages start 
LOBAL PROVIDERS OF AU DIO VISUAL SOLUTIONS you have to give customers what they at $7 per hour, daytime wages at $8. 
want and what they need. The only way to , 
. . . ope ; 271 Wall Street, Princeton, 609-279- 
* Video Conference/Distance Learning Facilit do that is to define those factors. on 
eae : 9g y Formerly known as Leitner/Braun Re- 1600. Fax: 609-279-1318. E-mail: 
° Meeting Packages search Inc., Braun Research is a market- Braunres@aol.com. 
ing research firm providing telephone and CrestanCorp 
* Equipment Sales & Rentals mail data collection for many of the area’s Communications 
research firms that don’t have call centers. $ 
e LCD Projection Dis la Clients include Princeton Survey Re- hen is a brochure not a bro- 
J p bd ee search, Mathematica Policy Research, and chure? Or a report not a report, 
pee “ihe oe ess Gallup International. Braun Research also or an event not an event? (You 
— Visit Our Equipment Showroom — completes work for many weekly national get the picture.) When your advertising or 
Deliveries Made Daily To Your Location magazines and newspapers, the three ma- public relations firm understands that 
: : . jor television networks, CNN, and the Asso- _ there’s more to business communications 
Hotel or Off-Site Premises ciated Press. than great design and coherent text 
What started in Braun's basement as an “At CrestanCorp, we believe the above» 
11 DEER PARK DRIVE, ROUTE 1 SOUTH, SUITE 100 entrepreneurial venture has grown in just holds true for all business communica- ‘ 
MONMOUTH JUNCTION two and a half years to $2 million in bill- tions, regardless of the medium,” says 
ings, and seven full-time and 150 part-time Laura C. Mosiello, M.F.A., president of Cre- 
132-2 74-0033 data collection employees. = stanCorp Communications, a full-service 
—— EyFESpEbhnNnNnNNHNELREqHHaESSSSSSS=SSSSSSSSSSS=S= 
& 
Telephone & Mail Marketing Research Data Collection Company =e 
formerly Leitner/Braun Research, Inc. | = 
= | 
. a 
93-Station Telephone Survey Research Center 
located in the heart of the Research Community... 
As we continue to grow, we urge you to get in touch with us for employment opportunities. 
We are currently seeking applicants for: = 
= = ages Pe 
— Day and Evening Telephone Interviewer Positions — : 
We offer a professional and pleasant environment and a competitive hourly salary. 
We appreciate all the help and support of our employees, clients and friends this year! 


609-279-1600 271 Wall Street (fax) 609-279-1 318 
Email: Braunres@aol.com Princeton, NJ 08540 Equal Opportunity Employer 
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DevCom has specialized in the healthcare, biotech, pharmaceutical &medical device 
industries for over 16 years. The firm’s clients include man y of the major players. 


business communications firm in 
Flemington. “ While others focus 
solely on format, we focus on 


© furstion by understanding busi- 


ness objectives, not just project 
specifications. Clients often tell 
us they're looking for fresh copy 
or eye-catching design. What 
they really need is a fresh ap- 
proach. With CrestanCorp, that 
fresh approach is what estab- 


«lisha@a balance of strategy with 
* creativity and results in on-target 


copy, ingenious design, and 
meaningful communication.” 
CrestanCorp focusses on stra- 
tegic and creative business com- 
munications, including consulting, 
materials, events, training, and in- 
tegrated solutions for advertising, 
publicity, and corporate relations 
programs and campaigns. Cre- 


= ; ' 
~ stanCdep helps clients communi- 


cate their ideas and messages 
and promote their products and 
services using a variety of medi- 
ums, including print, electronic, 
audio/visual and new media, and 
event planning. 

“Our broad service offerings, 
resources, breadth of experience, 
and skill sets enable us to meet 
the needs of any communications 
project. And our strategic ap- 
proach, combined with project-ap- 
propriate teams and extensive al- 
lied resources, ensure that a job 
is done on time, on budget, and, 
most important, in a way that 
truly meets business objectives. 
We partner with our clients to lev- 
erage communication strategies 

and mediums to their advantage.” 

That’s why clients from en- 
trepreneurial start-up organiza- 
tions to Fortune 100 corporations 
turn to CrestanCorp. The typical 
project calendar might include ~ 
producing an event or developing 
internal communication programs 
for a human resources depart- 
“nent, producing an annual report 
for a corporate finance division, 
or creating marketing materials 
for a sales or communications di- 
vision. Recent work includes an 
annual report for Hunterdon Re- 
gional Cancer Program, an adver- 
tising campaign for a medical 
nearketing firm, and a media kit 
for a consulting firm. “Clients turn 
to us because they know they'll 
get a project that has substance 
and purpose and yet is innovative 
and unique,” says Mosiello. 

“Clients need a reliable com- 

weunications resource to help 
them define and reach their stra- 
tegic objectives,” says Mosiello. 
CrestanCorp is that resource, de- 
livering comprehensive communi- 
cations services for any project or 
integrated communications pro- 
gram. CrestanCorp focuses on 
communications as a whole, the 
message and the method, the 
reason and the result. 

When you have a host of other 
communications agencies vying 
for your attention, why choose 
CrestanCorp? “Is there a differ- 
ence between one agency and 
another?” asks Mosiello. “You 
bet there is. The difference is re- 


_% Sults. What we do and how we do 
© it makes a world of difference for 


a 


our clients.” To learn more about 
CrestanCorp, download the elec- 
tronic brochure (PC/Win 95 com- 
patible) from its web site. 


CrestanCorp Communica- 
tions, 203 Main Street, Suite 
A-152, Flemington, 908-788- 
2886. Fax 908-788-1786. Web 
site: http://www.crestan- 


- corp.com. E-mail: Crestan- 


_ Cor@aol.com. 


DevCom 


ell-known for its work 
with health industry cli- 
ents, DevCom, a full- 


service marketing communica- 
tions firm in Kingston, has been 
finding lately that its expertise is 
not only requested by those 
within the industry but also by 
those who serve it in one form or 
another. 

Recently the real estate devel- 
opment company Eastern Proper- 
ties turned to DevCom to develop 
its corporate image. The com- 
pany holdings, including East 
Park and Cedar Book Corporate 
Center, are home to a wealth of 
healthcare corporations, includ- 
ing Pharmacopoeia, Biomedicine, 
Intercardia, Hydromed Sciences, 
Enamelon Inc., Vector Corpora- 
tion, Allelix, and Epigenesis. Who 
better to help the development 
company reach its target market 
than a firm that understands that 
market. 

It's that same expertise and un- 
derstanding that contributed to 
the success of a recent pro bono 


project. DevCom produced the 
American Heart Association's 
1997 annual report. “Typically we 
don't enter award competitions,” 
notes Gross, CEO of DevCom. 
What a compliment that the client 
did it on DevCom’s behalf: The 
project won the Pyramid Award 
from the Public Relations Society 
of America, noting that the “1997 
book was a significant departure 
from the reports of the previous 
five years and conveyed a warm, 
human feeling and sense of ur- 
gency about the mission of the 
AHA.” 

DevCom has been specializing 
in the healthcare, biotech, phar- 
maceutical and medical device in- 
dustries for over 16 years. The 
company's client roster includes 
many of the major players in the 
pharmaceutical industry, includ- 
ing Merck, Pfizer, Wyeth Ayerst, 
Schering, and Janssen Phar- 
maceutica. “There are a number 
of wonderful marketing firms who 
do tremendous work for the con- 
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¢ 
Spoint 


across? 


Hit your target with crisp, clear 
marketing communications for the 
Pharmaceutical, Biotech 
& Medical Device industries. 
‘ADVERTISING 


Call Janice Gross at 1-800-7DEVCOM 
114 Main Street Kingston, NJ 08528 
jg@devcom-adv.com 
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70 South Main Street ¢ Cranbury, NJ 08512 
P 800.858.5376 © F 609.395.1403 


Fusion 
AdVERTISING & 
- Communications, Inc. 


SERVICE 
1s 
RESULTS! = 
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Take your next event 

or training program in the right direction. 
CrestanCorp offers new paths 

toward effective communications. 


CrestanCorp offets training programs, seminars, and events on topics important to 
your business and your employees, including communication, innovation and 
creativity, teamwork and collaboration, managing change, risk-taking, decision- 
making, problem solving, as well as holiday and special events. 


(CRESTANC orp 
CoOmrmMtnunitcatkons 
Strategic and Creative Business Communications 


For information on effective 
strategic and creative business 
communications, call: 


908-788-2886 


http:\\www.crestancorp.com 


Strategic Planning, Advertising, Publicity, 
Internal and External Relations, Training 


Digital Arts & Graphics is not just a service bureau, it’s a solutions bureau; 
Fusion Internet is dedicated to Internet marketing solutions for small businesses. 
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sumer market,” notes Gross. “But 
you can't go from producing a 
communications vehicle for Coca- 
Cola to writing about pheochro- 
mocytoma. The healthcare indus- 
try needs communication firms 
that have a level of expertise and 
comprehension that is highly tech- 
nical and specialized. You need 
to speak the language and see 
the big picture in a way only 
those who specialize in it can.” 

DevCom’s reputation is for cap- 
turing the essence of a message 
so that it is understood the first 
time and has lasting impact. 

Much of what DevCom does fo- 
cuses on simplifying the complex. 
Says Gross: “If it isn’t under- 
standable, it cannot reach its mar- 
ket. If it cannot reach its market, it 
will not meet its objectives.” 

As Princeton is fast becoming 
to healthcare what Silicon Valley 
is to microchips, Gross notes that 
the area offers tremendous oppor- 
tunity for growth in the biotech 
arena. “The Princeton Corridor is 
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well-positioned to become one of 
the great forces in the global mar- 
ketplace.” DevCom itself is posi- 

tioned to help its clients get there. 


DevCom, 114 Main Street, 
Kingston, 1-800-7 DEVCOM. ’ 
E-mail: sg@devcom-adv.com 


Digital Arts 
& Graphics 


s this issue was going to 

press, Rick Skinner, co- 

owner of Digital Arts & 
Graphics, was preparing to take 
to the track in the company-spon- 
sored race car for Pocono Race- 
way’s ARCA 300. Last year Skin- 
ner was national champion in 
World Karting Association. At the 
wheel, Skinner understands that 
to win you have to understand 
the car and the track and always 
anticipate the other cars’ moves. 

Skinner and partner Joe Brady 

apply that same proactive ap- 
proach to their business. “That 
means anticipating client needs 


_$o that you have everything in or- 


der when the project order comes 
in,” says Brady. 


We'll go that extra quarter million miles 
to serve our clients... 


You can now beam your digital files 
to us via the INTERNET to save yourself some time. 


.. FREE DELIVERY (within 15 mile radius). 


ff TAYLOR PHOTO 


Custom Color Labs & Studios / Digital Imaging Service Bureau 


609-452-9444 * Fax 609-452-9517 


http://www.taylorphoto.com 


For a national pharmaceutical 
company, the comfort in knowing 
that Digital Arts & Graphics under” 
stood its industry, its language, 
and its needs prompted them to 
turn to the Princeton company for 
recent in-house and external 
presentations. “The client was un- 
der a tight time line and it was a 
big job,” says Brady. “Others 
might not have been willing fp 
work right up to the last second, 
to take on such a last-minute job. 
But to succeed in this business, 
what's important to your client 
has got to be important to you.” 

Others might also not have 
had the ability to manage the pro- 
ject from concept to delivery be- 
cause it wasn’t just a design or 
production job. Digital Arts & 
Graphics also provided théclient @ 
with the hardware necessary for 
the presentation. “We're not just 
a service bureau, we're a solu- 
tions bureau,” says Brady. “Serv- 
ice bureaus, printer resellers, 
training firms, why shop around 
when at Digital Arts & Graphics, 
you have all of that under one 
roof?” 

Brady and Skinner believe in 
giving clients everything they 
need, not just for a presentation, 
but also to prepare them for any 
potential emergency by including 
backup presentations, such as 
overheads and slides. “If we 
make a promise to get something 
done,” says Brady, “we get it 
done whatever it takes.” : 

As both a service bureau and 
a printer, scanner, and slide- 
maker reseller, if ever your equip- 
ment goes down, Digital Arts & 
Graphics can provide equipment 
or production services, rentals, 
sales...whatever suits your 
needs. “We give our customers 
the tools, support, and resources, 
from knowledge to servicesto # 
technology,” says Brady. A cus- 
tomer’s most important resource? 
Digital Arts & Graphics’ phone 
number 


Digital Arts & Graphics, PO 
Box 8678, Princeton, 609-452- 
6446. Fax: 609-452-6494. E- 
mail: jb@digitalag.com. Webs, 
site: http://www.digitalag.- 
com. 


Fusion Advertising 
& Communications 


he one thing clients of Fu- 

sion Advertising & Com- * - 

munications Inc. in Cran- 
bury have in common is a desire 
for results, but that’s where the 
Similarities end. “We don't pro- 
vide off-the-shelf programs for 
Our clients,” says company presi- 
dent Victor Scire. “We make sure 
they are targeted for the results 
they're looking for.” 

Some clients want an agency 
experenced with their specific in- 
dustry, others want the agency to 
come to the table with a com- 
pletely open mind. “Most impor- 
tant to the process, however,” 
notes Scire, “is that we listen and 
we learn.” 

By learning about the client's 
objectives, goals, and plans, Fu- 
Sion is able to develop marketing 
materials appropriate to individ- 
ual client needs, using all the 
communications mediums and 
methods available. 

Says Scire: “Results may 
mean different things to different 
people. You may be planning an 
aggressive program to build 
Sales. Another client may want to 
build the company’s image. The 
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Internet technology provides an enhanced service that print can’t 
offer. The Internet brings an entirely new dimension to the market- 
place,’ says Bob Lane of Princeton Internet Group. 
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one thing all situations require is positive 
results. First and foremost, we focus on re- 
sits and build around that.” 

Fusion recently developed a Web site 
for a shopping center that would provide 
customers with the ability to find out what 
stores were in mall and what they carry be- 
fore ever getting in the car. “The objective 
was to think about what the client needed. 
What the client needed was focus on what 
wa® important to its customers.” 

Last winter the National Envelope Cor- 
poration, the largest private manufacturer 
of envelopes in the United States, turned 
to Fusion to develop its new catalog. Fu- 
sion produced a full-color catalog, using 
photography and descriptive copy to high- 
light the more than 2,000 diverse client 
products. 

Visit Fusion online at http:/Avww.fusion- 
adv.cgm for more information, discussion 
"groups, and downloads, or http://www. fu- 
sion-adv.com\fusion-internet for informa- 
tion on Fusion Internet, a division of Fu- 
sion dedicated to Internet marketing solu- 
tions for small and mid-size businesses. 


Fusion Advertising & Communica- 
tions, Inc., 70 South Main Street, 
Cranbury, 800-858-5376 and 609-395- 
8293. Fax: 609-395-1403. E-mail: 
info@fusion-adv.com. Web Site: 
http://www.fusion-adv.com 


Princeton Internet Group 


ik Internet offers so many opportu- 
nities, as long as you know how to 
recognize and achieve them. “The 
power of the Internet can go far beyond 
marketing when you know how to utilize 

# that power to your advantage,” comments 
Bob Lane of Princeton Internet Group. “To 
do that requires an understanding of the 
technology, a cognizance of a client's 
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need, and the skills and resources to de- 
liver solutions. When you match opportu- 
nity with purpose, you're rewarded with re- 
sults,” says Lane. 

Lane cites a recent client project. At 
http:/www.boathouse.com, visitors get 
more than an online brochure. PinG devel- 
oped a site for The Boathouse that utilized 
on-line product design and electronic com- 
merce applications. Online, visitors can 
custom-design team sportswear to their 
color and logo specifications, visualize 
various features and combinations, view 
the product online before purchase, and 
order the final product online. “This is 
something that a print catalog simply can't 
do. It's not that Internet technology is at- 
tempting to replace traditional print tech- 
nology, but rather Internet technology pro- 
vides an enhanced service that print can’t 
offer. The Internet brings an entirely new 
dimension to the marketplace,” says Lane. 

Though still in its youth, the Internet 
has proven to be more than a trend and 
PiInG focuses on providing services that 
deliver a real return on investment for its 
clients by focusing on the methodology, 
not the mystique, of the Internet. “The 
benefits can be dramatic...if you do things 
the right way,” says Lane. 

That means more than just jumping on 
the Internet bandwagon; it means utilizing 
the intrinsic capabilities of the technology 
to meet real needs and objectives. PInG 
has carved its niche by focusing on a rela- 
tionship of strategy and technology to en- 
sure benefits and results. Says Lane: “We 
focus on the business objectives of the cli- 
ent and how the technology can meet 
those objectives on an on-going basis. By 
involving business processes (such as the 
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of over 25 years of fine color pnnting, 
services combined with state of the art 
electronic pre-press and an 
ISO 9002 Registered Quality 
System. From desktop 


to press. Now with Pi > 
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__ FINE PRINTERS 


digital press ready 
film from the first 
Herkules Drysetter 
in the US.A. 


Call for our free brochure today. 


Full Service. 
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MICHAEL GRAPHICS 


11 Terminal Road, New Brunswick, NJ 08901 
732-846-8680 
E MAIL: mac7@aol.com 


CONMIININES -suttorns service bureau 


ANSI- RAB 


QMS 


FINE PRINTING * 


DIGITAL IMAGING 


Q3110274800¥ 


ISO 9002 Registered Quality System 


The Information Technology Revolution is Underway... 


helping you harness the 
full power of the 
New Media to gain 
maximum business advantages 


Technical, Creative, Marketing and 
Management Resources 


e Web Services ® 
e Internet Marketing 
e Intranet Services ° 
e Information Technology * 
e Multimedia 


and You Need Results Now 


Princeton Internet Group, Inc. 
13 Roszel Road 
Princeton, New Jersey 
08540 


Phone 609.452.1667 
Facsimile 609.452.0063 
Email info@PInGsite.com 

WWWPInGsite.com 
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FRESH NEW IDEAS FOR: 


Awards or 
Rewards Retirement 


Gifts 


Golf Outings 
or Picnics 


The hottest, the economical, the imaginative, the 
traditional, the reliable. A calvalcade of promotional 
products that can be imprinted with your corporate 
logo, new products, or impact statement! 


It’s your LOGO 

It’s your IMAGE 

It’s your IDENTITY 
It’s our SPECIALTY! 


732-274-2100 


Call for more information, catalogs, and samples 


— 


PartnersinPromotion 


incorporate 
Advertising Specialties and Unique Promotions 


www.davidforrest.com 


Intelligent marketing communications for the science or technology company. 


RAC Productions provides video, CD-ROM, and Internet/Intranet development 
for all kinds of business needs. ‘We don’t push people in one direction. 
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delivery of services and prod- 
ucts), the Internet can do more 
for the clients’ customers and 
therefore more for the client. 

“At PiInG the focus has always 
been on making technology work 
for the client, not the other way 
around. Whether the goal is to 
generate marketing leads, de- 
velop processes, or meet busi- 
ness objectives, the focus must 
be on providing the appropriate 
solution in order ensure the client 
a return on investment. It simply 
depends on a client’s individual 
needs.” 

PinG helps its clients identify 
the ever-increasing opportunities 
for using information technology 
to streamline and enhance their 
businesses. In addition to devel- 
oping next generation Internet ap- 
plications, the firm provides stra- 
tegic Internet services, PInG of- 
fers customized web, database, 
and Intranet/Extranet applica- 
tions, network consulting and mul- 
timedia design. 


Princeton Internet Group, 
13 Roszel Road, Princeton, 
609-452-1667. Fax: 609-452- 
0063. Web site: http://www.- 
PinGsite.com. 


RAC Productions 


aving known each other 
for over 25 years, Pete 
Sandford and Bob Chris- 


tensen have a way about them, a 
banter, that suggests the depth of 
their friendship. It’s a friendship 

that makes their work as partners 


at RAC Productions in Princeton 
both enjoyable for them and suc- 
cessful for their clients 

When Sandford and Christen- 
sen decided to form RAC Produc- 
tions they came to the venture 
with experience working for a vari- 
ety of television stations and me- 
dia production companies. They 
wanted to break beyond bounda- 
ries, forego the status quo for 
something that has greater im- 
pact, and they knew many busi- 
nesses that needed electronic 
business-to-business communica- 
tions desired that same kind of 
fire from their vendors and their 
projects. 

This July RAC will celebrate its 
10th anniversary. Bob brings en- 
ergy to the creative direction of 
the company and its client pro- 
jects; Pete manages the busi- 
ness. It’s been a recipe for suc- 
cess. Says Christensen boldly: 
“We don’t always give the client 
exactly what they come to us for, 
but we always give them what 
they need.” Sandford adds that fo- 
cusing on meeting needs is the 
driving force behind the com- 
pany’s work. 

Says Christensen: “Clients 
may come to us with no idea, or 
a fully-developed idea, of what 
they think is needed. We take the 
time to explore what they really 
need and what will be the most 
successful course of action.” 

Currently RAC Productions is 
involved in developing a compre- 
hensive training program for Bar- 
ringer Instruments, a leading 
manufacturer of trace detection 
devices used at airports for locat- 


ing narcotics and explosives. 

“When we first met with them,” 
notes Sandford, “they were inter- _ 
ested in producing a training @& 
video. After thorough research 


‘ into the company and the product 


and how it would be used, we de- 
termined that linear video was 

not the way to go. A comprehen- 
sive interactive CD-ROM training 
application would truly be more 
effective. It allows for interact ty, 
which improves understanding 

and recall, and provides virtual 
hands-on practice.” RAC has 
completed the first CD-ROM, 

which will be used to train airport 
security representatives. It's now 
working on the second CD-ROM, 
which will be used to train officers 

in the Coast Guard on how to use 
the IONSCAN to interdict ngrcot- = 
ics. 

“We don’t push people in one 
direction because that’s all we 
have,” says Sandford. “We pro- 
vide video, CD-ROM, and In- 
ternet/Intranet development for 
all kinds of business needs. The 
greatest compliment is when a 
customer says they like a project 
we did for another client. But we 


won't give them that job again. 


What we will give them is a cus- 
tom solution for their particular 
needs.” 


RAC Productions, 182 Nas- 
sau Street, Princeton, 609- 
688-0100. Fax: 609-688-0444. 
E-mail:info@racproductions..- 
com. Web site: http://www.- & 
racproductions.com. 
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WWW. RACPRODUCTIONS.COM 


RAC Productions is shaking things up in the 
adult world of business communications. <. 


RAC combines the best creative people with 
the right technological resources. All of which 
results in powerful and exciting marketing and 
training tools that motivate your prospects, 
customers and employees to act. 


For an interactive demonstration, call the 
grown-ups at RAC. We'll show you how our 
interactive development experience can help 
you rattle the competition. 


182 Nassau STREET, Surre 301 
PRINCETON, NU 08542 


Voice 609 688 0100 


609 688 0444 
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ART FILM 


LITERATURE 


DANCE DRAMA __ MUSIC 
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Wu Han’s musical pursuits extend from 


traditional concerts like the one she'll 


Nature Embracing Art 


give in Princeton to CD production Angela Jones helps elevate dance to myth at Terpsichore SAND, 
and Internet marketing. an art and nature sanctuary shaped by Tommy Flagg near Frenchtown. 
Elaine Strauss reports, page 46. The inaugural season continues June 27. Nicole Plett reports, page 34. 


DAY-BY-DAY EVENTS, JUNE 24 TO JULY 1 


Wednesday 


June 24 
Classical Music 


Phyllis Alpert Lehrer, Westmin- 
ster Choir College, Bristol 
Chapel, 609-921-2001. Piano re- 
cital features Bach's “Fantasy 
and Fugue in A minor,” and 
works by Mozart, Chopin, and 
Schumann. Free. 7:30 p.m. 


Harvey Reid, George Street 
Playhouse, 9 Livingston Ave- 
nue, New Brunswick, 732-246- 
7717. The playhouse launches 
its first Summer Folk Music Se- 
ries with the singer-songwriter 
with folk, country, classical, _ 
blues, ragtime, rockabilly, Celtic, 
and bluegrass influences who 
plays guitar, banjo, autoharp, 
mandolin, and fiddle. $+5. 8 p.m. 


Jazz & Blues 


Al Jarreau, AT&T Community 
Partners Concert, New Jersey 
Symphony Orchestra, New Jer- 
sey Performing Arts Center, 
Newark, 800-ALLEGRO. Five- 
time Grammy winning jazz and 
pop vocalist Al Jarreau head- 
lines the benefit concert with all 
proceeds benefiting 40 commu- 
nity non-profit programs. Also 
making its stage debut, the 
NJSO Community Chorus. Tick- 
ets $15 to $45. 7 p.m. 


Cyrano de Bergerac, New Jer- 
sey Shakespeare Festival, 
F.M. Kirby Theater, Drew Univer- 
sity, Madison, 973-408-5600. 
Bonnie Monte directs Edmond 
Rostand's poignant classic. $25 
& $30. 8 p.m. See review page 
27. 


Will Rogers Follies, Paper Mill 
Playhouse, Brookside Drive, 
Millburn, 973-376-4343. The 
1991 musical about the Ziegfeld 
Follies star. $32 to $47. 8 p.m. 


Notify the U.S. 1 Pre- 
view section of your up- 
coming event ASAP. An- 
nouncements received af- 
ter | p.m. on Friday may 
not be included in the pa- 
per published the following 
Wednesday. 

Submit releases by mail 
(U.S. 1, 12 Roszel Road, 
Princeton 08540), fax (609- 
452-0033), or E-mail 
(info@princetoninfo.com), 

All events are subject to 
last minute changes, sell- 
outs, or cancellations. Call 
to confirm details. 


Tommy, Plays-in-the-Park, 
Roosevelt Park, Route 1 South, 
Edison, 732-548-2884. Pete 
Townshend's musical. All seats 
$3; children free. 8:30 p.m. 


Man With a Movie Camera, 
New Jersey International Film 
Festival, Borders Books, Mid- 
State Mali, Route 18-S, East 
Brunswick, 732-932-8482. This 
1929 Soviet film by Dziga Vertov 
is known as the greatest experi- 
mental documentary ever made, 
a complex and kinetic interplay 
of images recording one day in 
the life of a city. It features a 
new musical soundtrack by Alloy 
Orchestra. Free. 7 p.m. 


Princeton Country Dancers, 
Suzanne Patterson Center, Bor- 
ough Hall, 609-683-7956. Con- 
tra dancing to live music. 8 p.m. 


History 


Video Evening, Kuser Farm 
Mansion, 390 Newkirk Avenue, 
Hamilton, 609-890-3630. “Shir- 
ley Temple Dolls” and “Raggedy 
Ann & Andy.” Free by reserva- 
tion. 7 p.m. 


Allan Vache Quartet, Corner- 
stone Restaurant, New and 
Pearl streets, Metuchen, 732- 
549-5306. Jazz. 8 p.m. 


Evelyn & Co, Columbus 
Lounge, corner of Roebling & 
Franklin, Trenton, 609-392- 
1880. Easy listening. 9 p.m. 


House of Swank, Triumph 
Brewing Company, 138 Nas- 
sau Street, 609-924-7855. 
World jazz. 9 p.m. 


Matt Sircely, John & Peter's, 96 
South Main Street, New Hope, 
215-862-5981. 9:30 p.m. 

Acoustic Open Mike, Court Tav- 
ern, 124 Church Street, New 
Brunswick, 732-545-7265. With 
Keith Hartel. Free. 10 p.m. 


Cool Spots 


Dan Hart, Bucks County Coffee 
Company, 5 Palmer Square 
West, 604.497.6877, Contempo- 
rary folks with social commen- 


Continued on following page 
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The Gest Chinese Restaurant Ta The rovea 


Elegance and spaciousness of the new restaurant 
feeds the soul as the food feeds the body 
The Trenton Times 


Overall Rating: Excellent 
Ambiance: Spacious, Gracious 
Time Off - Princeton Packet 


Call 609-520-1881 

Sushi Bar 

Party Room 

Banquet & Catering 

BYOB 

15 Farber Road, Princeton, NJ 

(A block South of Princeton MarketF air) 
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tary by the former psychologist 
who put away his Rorschach 
cards to follow an even more du- 
bious profession. His third al- 
bum is “To a Silent Drum.” No 
cover. 8 p.m. 


Kids Stuff 


Borders Books, Nassau Park, 
609-514-0040. Kids’ night “End 
of School Party.” Free. 7 p.m. 


Firefly Parade, Stony Brook 
Watershed Association, 31 Ti- 
tus Mill Road, Pennington, 609- 
737-7592. A night hike with light 
show. Preregister. $5. 8:30 p.m. 


Professional and Business Sin- 
gles Network, Washington 
Crossing Inn, Route 532, 610- 
353-4624. After work social, 
free. 5:30 p.m. 


Sports for Causes 


Benefit Tennis Tourney, SERV 
Behavioral Health System, 
Mercer County Park, 609-406- 
0100, extension 109. “Volley for 
SERV” fundraiser for the not-for- 


Fresh Made To Order Sushi 


Freshness is what matters in Sushi. 
Comparable in quality & freshness to the 
Sinest restaurants in the area. 


“Op, ° 
yPanese f° 


Teriyaki Boy can't be beat for its combination of 
well-prepared food and inexpensive prices. 
Princeton Living 


over 20 Sushi selections from "2.99 


Choose from Teriyaki, Tempura, Udon 


Take-out & or Combos & Platters. 


Catering Service 
Available. 


MARKETFAIR 


All food is cooked 
to order in 100% 
vegetable oil. 


. 609-897-7979 Fax: 609-897-1204 
Mon-Thur. 10 am-9 pm, Fri-Sat. 10 am-10 pm, Sun. 11 am-7:30 pm 
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MONDAY/TUESDAY SPECIAL 


7 
l 
HIBACHI DINNER FOR FOUR | 
— $teak, Chicken & Pork | 
949% : 

Also Includes: Hibachi Shrimp Appetizer, j 

i 

i 
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Japanese Onion Soup, All-You-Can-Eat Salad Bar, 
Fried Rice, Fried Noodles, Hibachi Vegetables 


PLEASE PRESENT COUPON BEFORE ORDERING. Expires 8/25/98 
Not to be combined with any other offer + Offer good Mon. & Tues. only 


HIBACHI DINNER SPECIAL | 
FOR TWO 
Steak « Shrimp ¢« Chicken 


332% 


Includes: All-You-Can-Eat Salad Bar (except Friday) 
Soup + Shrimp Appetizer + Hibachi Vegetables 
Fried Rice + Noodles +» Ice Cream 


PLEASE PRESENT COUPON BEFORE ORDERING. Expires 8/31/98 
Not to be combined with any other offer + Not valid on Saturdays and Holidays. 


SHOGUN DINNER SPECIAL 
FOR TWO 


SeafoodTeriyaki 
(Lobster, Shrimp & Scallop) 


$3475 


Includes: Soup + Salad - Shumai - American Dream Roll 
BBQ Beef on a stick + Japanese Fried Rice 


PLEASE PRESENT COUPON BEFORE ORDERING. Expires 8/31/98 
Not to be combined with any other offer + Not valid on Saturdays and Holidays. 
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profit that specializes in alterna- 
tives to psychiatric hospitaliza- 
tion for adolescents and adults. 
$350 per pair. 


Classical Music 


Nancy Froysland Hoerl, West- 
minster Choir College, Bristol 
Chapel, 609-921-2001. The so- 
prano presents the premiere of 
two works by Olga Gorelli set to 
poems by Princeton author 
Marvin Cheiten. J.J. Penna is 
the accompanist. Free. 7:30 
p.m. 


Cheiten says his poems, both in 
Elizabethan sonnet form, “com- 
memorate two extraordinary 
women who gave of themselves 
to the world when they didn't 
have to.” One is Princess Diana, 
memorialized in the poem, “A 
Princess, in Death;” the other, ti- 
tled “Deborah,” commemorates 
the generous life of the Raritan 
Valley nurse who cared for 
Cheiten’s mother in her last ill- 
ness. 


Outdoor Concerts 


Sounds of Italy, Princeton 
Shopping Center, North Harri- 
son Street, 609-921-6234. Pat 
Mercuri and musicians play a 
tribute program for sister city 
Pettoranello, Italy. Bring a blan- 
ket or chair. Free. 6 p.m. 


Art 


Six New Jersey Artists, De- 
Lann Gallery, Princeton Mead- 
ows Shopping Center, 
Plainsboro, 609-799-6706. 
Opening reception for a group 
show by Malcolm Bray, Dan Fer- 
nandez, Milt Liebson, Fran Mcli- 
vain, Doug Mclivain, and An- 
nelies van Dommelen. Show 
continues to September 18. 
Works by this group of artists 
are also on exhibit at the gallery 
at Summit Bancorp Headquar- 
ters in Carnegie Center. Both 
shows to July 10. Free. 5 to 8 
p.m. 


Cyrano de Bergerac, New Jer- 
sey Shakespeare Festival, 
F.M. Kirby Theater, Drew Univer- 
sity, Madison, 973-408-5600. Ed- 
mond Rostand's poignant clas- 
sic. $25 & $30. 8 p.m. 


Will Rogers Follies, Paper Mill 

iat oo Brookside Brive, 

Millburn, 973-376-4343. The 
1991 musical about the Zi 
Follies star. $32 to $47. 8 p.m. 


Harvey, Princeton Summer 
Theater, Hamilton Murray Thea- 
ter, Princeton University, 609- 
258-4950. Mary Chase's com- 
edy about a man and a six-foot- 
tall rabbit, made famous by 


‘The Juggler:’ An- 

nelies Van Domme- 

len’s work is part of 

the combined show 

at Summit Bancorp + 
and DeLann Gallery. 
Reception June 25 

from 5 to 8 at De- 

Lann. 609-799-6706. 


Jimmy Stewart. $10 adults; $6 
children. 8 p.m. 


Tommy, Plays-in-the-Park, 
Roosevelt Park, Route 1 South, 
Edison, 732-548-2884. Pete . 
Townshend's musical. All seats 
$3; children free. 8:30 p.m. 


Lounge Hour, Borders Books, 
Nassau Park, 609-514-0040. 
Rhona Kasper, author of > 
“Woman's Guide to Cigar Smok- 
ing,” and Ray Foley of “Dum- 
mies Guide to Bartending” are 
hosts. Free. 5:30 p.m. 


The Erotics of Chocolate, Bar- 
nes & Noble, MarketFair, 609- 
897-9250. Novelist Enid Futter- 
man talks about her seductive 
novella, “Bittersweet Journey.” 
Free. 7 p.m. a 


Faith 


Barnes & Noble, MarketFair, 
609-897-9250. “Spiritual Per- 
spectives: A Night of Conversa- 
tion and Connection.” Frederka 
Ebel leads a discussion of “Path- 
ways to Love” by Deepak Cho-* - 
pra. Free. 8 p.m. 


Hot Spots 


City Gardens, 1701 Calhoun 
Street, Trenton, 609-392-8887. 
Me Big Dance, every Thursday, 
with a live open st in the 
back room, $1. 9 x 


Jennie Avila, John & Peter's, 
96 South Main Street, New > 


Hope, 215-862-5981. With Chip 
& Annie. 9 p.m. 


John Bianculli Group, Old 
Restaurant, 61-63 Church is 
Street, New Brunswick, 732-246- 
3111. Jazz, Latin, and fusion. 
9:30 p.m. 


a a a 


= 


with the Bucks-Mont Astronomi- 
cal Association and see Arctu- 
rus, the fourth brightest star in 
the sky, in the constellation 


“~ 


*Free 
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Singles 
Work of Heart, JOPS, Coster's 


Art Gallery, Highland Park, 732- 
738-5225. Jewish Oasis of Pro- 
fessional Singles or JOPS 
makes its debut with a benefit 
wine tasting and art exhibit. The 
new group, a division of Jewish 


» Fagaily & Vocational Service's 


Center for Jewish Identity, is a 
social and social action group of 
professional Jewish singles, 
ages 25 to 40. Call Risa Simp- 
son. 7:30 p.m. 


Gay People Princeton, Unitarian 
Church, 50 Cherry Hill Road, 
732-521-5380. Chiropractor 
James Healey. 8 p.m. 


Friday 


June 26 


Classical Music 


ll Barbiere di Siviglia, Met in 
the Parks, Buccleuch Park, 
New Brunswick, 212-362-6000. 

oor performance of 

Rossini’s comic opera by New 

York's Metropolitan Opera Com- 

pany. Edoardo Muller conducts, 

with Sumi Jo as Rosina, 

Dwayne Croft as Figaro, and 

Bruce Ford as Almaviva. Tickets 

not required. 8 p.m. 


The Marriage of Figaro, Opera 


Festival of New Jersey, McCar- 


ter Theater, University Place, 
609-683-8000. Mozart's comic - 
opera, sung in English. $22 to 
$58. 8 p.m. 


Pop Music 


YES, PNC Bank Arts Center, 
Holmdel, 732-335-8698. With 
the Alan Parsons Project. $20 to 
$49.50. 8 p.m. 


Spice Girls, PNC Bank Arts 


#Center, Holmdel, 732-335-8698. 
Grrl pow-wah! $30 to $47. 8 p.m. 


At Westminster: O/ga Gorelli, left, has written 
two works set to texts by Marvin Cheiten. Nancy 
Froysland Hoerl, above right, will sing them June 
25, accompanied by J.J. Penna. 609-921-2001. 


Cyrano de Bergerac, New Jer- 
sey Shakespeare Festival, 
F.M. Kirby Theater, Drew Univer- 
sity, Madison, 973-408-5600. 
Bonnie Monte directs Edmond 
Rostand’s poignant classic. $25 
& $30. 8 p.m. 


ls There Life After High 
School?, Off-Broadstreet 
Theater, 5 South Greenwood 
Avenue, Hopewell, 609-466- 
2766. A youthful musical com- 
edy. Dessert & show, $18.50. 8 
p.m. 


Will Rogers Follies, Paper Mill 
Playhouse, Brookside Drive, 
Millburn, 973-376-4343. The 
1991 musical about the Ziegfeld 
Follies star. $32 to $47. 8 p.m. 

West Side Story, Playhouse 22, 
210 Dunhams Corner Road, 
East Brunswick, 732-254-3939. 
$15 adults; $10 students & sen- 
iors. 8 p.m. 


Harvey, Princeton Summer 
Theater, Hamilton Murray Thea- 


ter, Princeton University, 609- 
258-4950. Mary Chase’s com- 
edy about a man and a six-foot- 
tall rabbit. $10 adults; $6 chil- 
dren. 8 p.m. 


Tommy, Plays-in-the-Park, 
Roosevelt Park, Route 1 South, 
Edison, 732-548-2884. Pete 
Townshend's musical. All seats 
$3; children free. 8:30 p.m. 


Post-Coitum, New Jersey Inter- 
national Film Festival, Scott 
Hall 123, College Avenue, New 
Brunswick, 732-932-8482. Forty- 
something housewife dumps 
hubby and kids for younger man 
in Brigitte Rouan’s attack on 
French family values. $5. 7 p.m. 


Dancing 


Friday Night Folk Dancing, 
YWCA, Paul Robeson Place, 


Continued on following page 


Euro-American 


bistro & bar 


PRIVATE ROOMS * OUTDOOR TERRACE 
301 n. harrison street 921-2779 


“This place just gets better 
with the years. 
food: excellent 
service: friendly & helpful 


ambiance: loaded with 
European charm...” 


Joan Belknap, The Times, June 12, 1998 


menus on line at: princetonol.com/biz/mainstreet 


Sahara Restaurant 
Genuine Middle Eastern Food 


Falafel * Hommous ¢« Gyros 
Kibbe * Vegetarian Platters 
Stuffed Grape Leaves * Baklava 


Call Ahead For Take Out 


609-921-8336 * 609-921-3091 (fax) 


We Cater For All Occasions 
M-Th | lam-9:30pm, Fri. & Sat. | lam-lOpm 


Closed Sun * BYOB 
Montgomery Shopping Center 
Next to World Class ShopRite 


5d 
Noe 
noo! 
nel? 


©1998 Applebee's International, Inc. 
HAMILTON LAWRENCEVILLE 
Route 33 & Route 1 North - 


; Mall 
Whitehorse-Mercerville Road outside Quaker Bridge 
609-890-2828 609-799-9559 


“Chinese Food at its Authentic Best” 


e Fresh Fish Daily Authentic Peking Duck 
e Diet Menu e Great Service & Ambience 
¢ Hong Kong Style Catering 

e Traditional & Gourmet Selections 

¢ Featuring Unique Daily Specials 


10% of Dinner : China Best 3% 


Dine In or Carry Out 
Must present coupon. Windsor Heights Shopping Center 
Highway 130S at Hwy. 571 (Next to Staples) 


> Cash Only. Exp. 7/31/98 * 
609-490-1488 


Not to be combined 
ith 
with any offer 609-490-1489 fax 


Chanthors Walk Catering 


Chambers Walk Catering 
Chambers Walk Catering 
Chambers Walk Catering 


PICK YOUR STYLE 
& 


We’LL DO THE REST!!! 


nine Wea es 


Chambers Walk Catering ESTATE WEDDINGS 


Chambers Walk Catering 


, oS CORPORATE PICNICS 
Chambers Walk Catering 


GOURMET LUNCHES 


Chambers Walk Catering 
Chambers Wilh € eleriny 
Chambers Walk Catering 


Chambers Walk Catering 
Chambers Walk Catering 


Chambers Walk Catering 


FAMILY BARBEQUES 


GARDEN PARTIES 
~ a 


609-683-5439 
609-695-9446 


Chambers Walk Cat ering FAX 695-6513 
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Too Busy? We Can Help! 


Not Your Traditional Framer. 
We will pick up, deliver, install. Custom 
design matting & framing are our specialty. 


ie Rak allery 


182 Scotch Road * Trenton, Nj 08628 
609-883-1500 
Mon-Fri. 10-5; Sat. 10-4:30 


JUNE 26 


Continued from preceding page 


908-369-8906. Internationa 
dancing. No partner needed, be- 
ginners welcome. Free. 8 p.m. 
Mando Madness, LCD, Yardiey 
Community Center, 64 Sout 
Main, 609-882-7733. Bot 
Pasquarello presents the 9th ar 
nual, Liz Bradley calis. $7. 8 
p.n 
Tango Saion, Theater/Dance 
Workshop, Actor's Dance Stu- 
dio, 1012 Brunswick Avenue 
Lawrenceville, 609-882-6096 
An evening of tango lessons, de- 
mos, and dancing. Reserva- 
tions. $8. 9 p.m. 


Business to Do 


ta 


Cocktails at 7 


You Don't Have To Be A Guest To Eat Here! 


draen Restaurant 
In the Atrium at the Hyatt 


Route | and Alexander Road 


609.987.1234 


Open Weekdays 6:30am, Dinner till 1Opm: 
Weekends till 10:30pm, Lite menu till midnight 


Jazz Trio, Fri & Sat. evenings, Sunday Brunch 


Dessert at 11 


PR aC tO nN ™ 


Valet. Parking Complimentary 


| 
} 
| 
| 
L 


Literati 


Eric Kraft, Encore Books 


Princeton Shopping Center, 609- 


252-0608. The author intro- 
duces his newest novel, “Leav- 
ing Smalls Hotel” (Picador), a 
chronicle of ex-urban American 
life that critics say entertains 
even as it evokes the likes of 
Mark Twain and James Thur- 
ber. The main character, Peter 
Leroy, like Scheherazade, offers 
nightly readings from his mem- 
oirs to guests at his failing Long 
island hotel. Free. 7:30 p.m. 


Faith 


Princeton Church of Christ, 33 
River Road, 609-581-3889. Di- 
vorce recovery support group. 
Free. 7:30 p.m. 


Food & Dining 


Hamilton’s Grill Room, Union- 
ville Winery, Ringoes, 609-397- 
4343. Gourmet diner at the win- 
ery, with Marc BrownGold, chef, 
and John Almaier, wine maker. 
$110 7 p.m. 


Princeton Center for Yoga & 
Health, 113 Commons Way, 
Montgomery Commons, 609- 
924-7294. Yogarhythmics 
taught by Pamela Jane. $30 se- 
ries. 7:30 p.m. 


Hot Spots 


Allan Vache Quartet, Corner- 
stone Restaurant, New and 
Pearl streets, Metuchen, 732- 
549-5306. Jazz. 8 p.m. 

Patty Greer & Fred Wackenhut, 
Jenny’s, Peddler’s Village, La- 
haska, 215-794-4020. 8 p.m. 

Ezekiel’s Wheel, John & Pe- 
ter’s, 96 South Main Street, 
New Hope, 215-862-5981. Reg- 
gae-ish original music. 9 p.m. 

Razorbacks, Club Bene, Route 
35, South Amboy, 732-727- 


3000. Swingfest dance night 


’ 
‘ * 


with three bands. King Kero- 
sene opens followed by the Hell- 
cats. All ages. $8. 9 p.m. 


Plex, Havana, 105 South Main 


BUDGET BEATER 


“From the Grill” 

* 1/4 lb. Black Angus _ , 
Burgers w/Sesame “(7imame 
Bun 

« Sabrett Grill Franks 
w/Rolls 
“From the Buffet” 

Be + Tossed Garden 

Salad 

e Creamy Cole Slaw 

¢ Red Bliss Potato Salad 

¢ BBQ Chicken Wings & 
Drumsticks 

+ Sausage Peppers w/Hoagie 


Rolis BY 
¢ Sauerkraut > a 
« Boston Baked Beans . 
« Chips 


« Chilled Watermelon 


TRADITIONAL PICNIC 


“From the Grill” 


¢ 1/4 lb. Black Angus Burgers 
w/Sesame Bun 

¢ Sabrett Grill Franks w/Rolls 

e Grilled Chicken Breast 


“From the Buffet” 

* Tossed Garden Salad 

e Creamy Cole Slaw 

¢ Red Bliss Potato Salad 

* Sausage Peppers w/ 
Hoagie Rolls 

¢ Texas Alarm Chili 

« Sauerkraut 

+ Boston Baked Beans_p | 

+ Spare Rib Satin t Se? 
BBQ Style 

¢ Chips 

« Chilled Watermelon 


Your 
Corporate 
Caterer 


| COUNTRY WESTERN 
PICNIC 


» “From the Grill” | 

¢ 1/2 lb. Slab Baby 

Back Ribs 

¢ B.B.Q. or Country 
Fried Chicken 

« 1/4 Black Angus Burger w/ 
Sesame Buns 

¢ Sabrett Grill Franks w/Rolls 


“From the Buffet” 


e Tossed Garden Salad 

« Creamy Cole Slaw 

« Red Bliss Potato Salad 

e Texas Alarm Chili 

« Corn on the Cobb 
w/Drawn Butter 

« Boston Baked Beans 

e Sauerkraut 

« Bushels of Fresh Fruit 

« Assorted Dinner Rolls & 
Corn Muffins 


t 


a 
= 
¢ 1 1/4 lb. Lobster 
om « Steamers w/ _ 
Save Drawn Butter pe 
¢ Bread & Garlic 
Broth x 
« Manhattan Clam Chowder 
w/Oyster Crackers 
¢ Marinated Grilled Chicken a 
Breast 
« Fresh Shucked Jersey Corn a 
¢ Tossed Garden Salad w/ @y 
Dressing a 
e Vegetable Cole Slaw eg 
¢ Red Bliss Potato ey ee 
e Pasta Primavera Salad 
¢ Corn Bread & Butter te 
& 
S 


« Chilled 
Watermelon 


All packages include: Drinks: Ice Tea or Pink Lemonade 
Condiments « All You Can Eat Food & Beverage Buffet + Buffet 4 
Tables with Linens « Grills & Cooking Equipment + Disposable 


Wares - Food & Beverage + Uniformed Chefs & Serving Staff 


For Prices or More Information Please Call Us at 
732-521-1108 or 1-800-95-CATER Fax: 732-521-1114 


We Look Forward to Working Together with You to Make Your Corporate Picnic One to Remember! 


On Stage: Novelist ®# «» 
Eric Kraft, left, dis- 

cusses ‘Leaving 

Smalls Hotel’ June 

26 at Encore Books. 

Dan Hart sings June 

24 at Bucks County 

Coffee and June 29 

at Triumph Brewing 
Company. e a 


Street, New Hope, 215-862- 
9897. R&B and ‘70s disco. 9:30 
p.m. 


Carl Wethersby, Old Bay Res- 
taurant, 61-63 Church Street, 
New Brunswick, 732-246-3111. 
9:30 p.m. 


Cool Spots 


Nassau Brass, Borders Books, 
Nassau Park, 609-514-0040. 
Classical quintet. 8 p.m. 


Princeton Singles, Roosevelt 
Park, 609-883-9407. Outing to 
“Tommy” musical for 55-plus, 
$5. 5:50 p.m. a 


Central Jersey Tall Friends 
Club, Sea Gulls Nest, Sandy 
Hook, 908-329-8366. Drinks 
and snacks. 6:30 p.m. 


Among Friends, Unitarian 
Church, Cherry Hill Road, 732- 
297-7173. Nonsectarian discus- 
sion groups and DJ dancing; 
every Friday, $5. 7:30 p.m. 


Singles Speak-Up Toastmas- 
ters, Fleet Bank, 1 Washington 
Street, Rocky Hill, 609-443- 
8289. A group to improve com- 
munication, speaking, and lead- 
ership. 7:30 p.m. 


SingleFaces, Forsgate Country 
Club, Jamesburg, 732-462- 
2406. Dance party, $12. 9 p.m. 


Yardley Singles, Sheraton 
Bucks County, Langhorne, 215- 
736-1288. Dance party, age 40 © 
and up. Cash bar, $5. 9 p.m. 


Sports for Causes 


Charity Basketball Game, 
Princeton Family YMCA 
South Brunswick High Schoo! 
Ridge Road, 609-497-9622 a 
NFL Players take on D.A.R.E.- 
NJ police officers with proceeds 
going to the children’s cancer 
center at the Robert Wood 
Johnson Hospital. NFL celebri- 
ties include Cory Sawyer, Ty- 
rone Hughes, Dave Remington, 
Will Shilts, Donta Jones, Laur- 
ance Pete, Tommy Vigorito, 
David White, and Heisman tro- 


-_ 


phy winner Mike Rozier. $10. 7 


Saturday 
June 27 
Classical Music 


Summerfest Preview, Rutgers 
SummerFest '97, State Thea- 
ter, Livingston Avenue, New 
Brunswick, 732-932-7511. Pian- 
ist Carol Wong and the Amabile 
String Quartet are featured art- 
ists in a preview of the month- 
long music and arts festival that 
ag July 4. Admission is free. 

m, 


Following the concert, the audi- 
ence is invited to the opening re- 


= 


Continued on page 28 
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f all the famous his- 
torical noses, from Pinocchio to 
Birante, the most extravagantly 
sculptured facial appendage be- 
longs to “Cyrano de Bergerac.’ 
The size, dimensions, and above 
all, fate of this famous poet-war- 
rior’s passionately directed nose, 
made so prominent in Edmond Ro- 
stand’s rarely performed, epic 
tuggsof-the-century play, seems to 
have perpetrated one of the great 
lyrical love stories of all time. 

One might assume that finding 
an actor who, by virtue of his own 
genetic construction, does not need 
any putty-enhanced facade to carry 
off the pretense would be difficult, 
if not impossible. However, you 
may be assured that Gabriel Barre, 
who plays the title role in his own 


w formjgable schnozzola, has more 


reason to impress you in Bonnie J. 
Monte’s fine staging of ‘‘Cyrano”’ 
for the New Jersey Shakespeare 
Festival. The “Cyrano de Ber- 
gerac”’ that is the opening attrac- 
tion at the new $7.5 million F.M. 
Kirby Shakespeare Theater on the 
campus of Drew University is as 
handsome a production as the nose 
that propels it. 

Instead of bowing to its name- 
sake, NJSF has picked this exem- 
plary piece of theatrical panache to 
open its brand new theater. It could 
not have picked a better play to 
show off the new facility. AI- 
though forced to cancel the first 
public performance due to me- 
chanical problems with a reluctant 
Stage lift (an identical problem 
held up Broadway’s ‘‘Titanic’’), 
and to have an auditorium-clearing 
fire drill the second night when a 
smoke screen set off the fire alarms 
following the second intermission, 
the gala opening on Saturday, June 
13, went on without a hitch. 

Getting the full treatment of tra- 
ditionally-conceived and vibrantly 
embroidered designs by Chris 


#” Muller (sets) and Murell Horton 


(costumes), ““Cyrano”’ seems to re- 
spond best to traditional trappings, 
and indeed traditional stagings. 
Having survived the recent mis- 
conceived, heavily cut and horren- 
dously acted production on Broad- 
way by the otherwise excellent 
Frank Langella, ‘‘Cyrano”’ can 
*>cenerally be counted upon to re- 
spond favorably to traditional con- 
ceits. When it does, the play stands 
mightily on its own exalted terms, 
both as a poignant ode to unre- 
quited love, and as a stirring tale of 
heroic valor. 


~# One hundred years after its 1897 


premiere, Edmond Rostand’s saga 
of Cyrano continues to affect our 
conscience, as he rebukes the 
pride, prejudice, and hypocrisy of 
17th-century Paris. As portrayed 
with a reserved declamatory bra- 
vado by Barre, this Cyrano reaches 
our hearts. And Barre’s triumph 
comes with plenty of swashbuck- 
ling fervor and lovestruck ardor. 
Barre, who earned a Tony nomi- 
nation nine years ago for his role as 
a lizard in the memorably wretched 
Broadway musical ‘‘Starmites,”’ 
and who’ is about to direct “The 
Jazz Singer’ on Broadway, is not 
only an eloquent Cyrano, but also 
an appealing one. This may be the 
first production of “Cyrano” in 
which the epee-wielding title char- 
acter is prettier to look at than the 
jaw-dropping swain, Christian. 
Although Barre seems to run out 
of steam and vocal invention (he 
may energize and color some of his 
speeches as the run continues), his 
unhurried pacing seems to be part 
of the general pulse of a perform- 
ance that suits the Quixotic hero’s 
aging excesses. But Barre’s un- 
ugly Cyrano also poses a major 
problem in a production where the 


Review: ‘Cyrano de Bergerac’ 


Panache: Gabriel Barre as Cyrano and Tricia 
Paoluccio help inaugurate the new Kirby Theater. 


articulate hero appears more at- 
tractive in every way than the dim- 
witted, almost dopey Christian, 
with whom he has made a pact to 
win and woo the fair Roxane. Cer- 
tainly. Cyrano has its fair share of 
comedy and pathos, but some of 
those aspects may strike some as 
oddly perverse and reversed in this 
production. While we expect 
Christian to be a virile well-mean- 
ing clod, no one is ready for the 
slack-jawed village idiot that Steve 
Wilson portrays. Under his blonde 
Rapunzel wig, the tall and tenu- 
ously-tied-to-the-text Wilson 
makes no case for a face or a form 
that could ever dazzle an impres- 
sionable Roxane. 


[., contrast to lighting designer 
Bruce Auerbach’s commendable 
lighting for the bristling melees 
and rhapsodic musings, he is nota- 
bly ineffective in putting the glow 
on the pert, charming but hardly 
radiant Tricia Paoluccio, who 
plays Roxane. This beauty should 
take our breath away. But if her 
beauty does not blind us as it does 
the lovestruck men, it is the fault of 
an artistic vision that fails to tran- 
scend the ordinary by illuminating 
a Buffy instead of a Helen of Troy. 

Edmond Genest provided us 
with a wry Comte de Guiche, 
whose tendencies toward villainy 
are tempered by love and duty. 
Herman Petras stirred up laughs 
with his demonstrable Ragueneau, 
poet, pastrycook, and the James 
Beard of his day. The large cast of 
more than 30 players, all several 
notches above adequate, take their 
orders well from director Monte 
who, with the help of fight director 
Rick Sordelet, brought consider- 
able bravado to “Cyrano.” 

I imagine that the less high fal- 
Jutin’ translation by Anthony Bur- 
gess (used by the Royal Shake- 
speare Company in their 1984 visit 
to Broadway) would rest better on 
the tongues of many of the support- 
ing actors than does Brian 
Hooker’s very popular, but 
grandly florid, translation. A warm 
response, however, at the conclu- 
sion of the three and a half hour 
spectacle seemed to imply that 
Monte, the play’s director, had ful- 
filled the wishes of the majority. A 


few might say that nothing more 
than reverential respect for the 
source was considered by Monte. 
But fewer still will say that her 
direction lacks control and convic- 
tion. | submit the production on the 
whole is a significant achievement. 

— Simon Saltzman 


Cyrano de Bergerac, F.M. 
Kirby Shakespeare Theater, on the 
campus of Drew University, 36 
Madison Avenue, Madison, 973- 
408-5600. $20 to $35. Through 
July 5S. 
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Hit your target with crisp, clear 
marketing communications for the 
Pharmaceutical, Biotech 
& Medical Device industries. 


A 


a, 


DVERTISING 


Call Janice Gross at 1-800-7DEVCOM 
114 Main Street Kingston, NJ 08528 


jg@devcom-adv.com 
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| ORCHID 
PAVILION 


(All Steamed) 
Free Delivery 


(Minimum $15 Order) 
Free Parking In Rear 
238 Nassau Street 


Princeton 


| 
a “t ‘ he 
sf seal Seca Seva Sep 


9-921-2388 


> a 


ee geod INS 
|| Diet Dishes Available | Authentic Thai Cuisine 


Eat-In & Take-Out 
\ | The only Thai Restaurant 
aA in Princeton 
235 Nassau St., Princeton 
| / 609-683-3896 
i 609-683-198] 
| Mon-Sat 11:30am-10.30em 
SUN 12:00Pm-10:00em 


Sine 


Lunch Buffet: $6.95 
Mon-Fri. 11:30 a.m. to 3 p.m. 


Soup of Your Choice 


Dim Sum 


Chicken Dumpling 
Steamed & Fried Pork Dumpling 


Spring Roll 
Egg Roll 


Cantonese Angel Hair 
Ginger & Scallion Flounder 
Crispy Stuffed Bean Curd 

Beef w/Broccoli 
General's Chicken 
Stuffed Chinese Eggplant 
Roast Pork w/String Beans 
Chicken Wings 
Moo Shu Vegetable 


Vegetable Fried Rice 
Scallop, Black Mushroom 
w/Shanghai Vegetable 
Cantonese Noodle 
Sauteed Shanghai Vegetable 
Steamed Flounder 
Crispy Beef w/Orange Flavor 
Roasted Duck 
Crispy Roasted Chicken 
Szechuan Style Bean Curd 
Shrimp w/Hot Ginger Sauce 
Vegetable Lo Mein 
Pork Loin Peking Style 
Vietnam Chicken 
Chicken w/Hot Ginger Sauce 


FAMOUS DIM SUM 
FRI-SAT-SUN ° 11:30 a.m. to 3 p.m. 


We have the largest Chinese facility in 
Central Jersey for catering and banquets. 
Specializing in weddings, showers, 
rehearsal dinners and anniversaries... 


your occasion special! 


Let us make 


LEE'S 
CASTLE 


609-924-8001 


Princeton Shopping Center 
North Harrison Street 
Princeton 
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ception of two new exhibits of 
art from Central America at the 
Mason Gross School of the Arts 
next door 


Tosca, Opera Festival of New 
Jersey, McCarter Theater, Uni- 
versity Place, 609-683-8000 
Opening night for the festival's 
first-ever staging of Puccini's 
popular work, set in Rome dur- 
ing the Napoleonic era, and 
sung in Italian with English su- 
pertitles. Louis Salemno con- 
ducts the production directed by 
Dejan Miladinovic, with Eliza- 
beth Byrne as Tosca, Michael 
Rees Davis as Cavarodossi, 
and Christopher Robertson as 
Baron Scarpia. $22 to $58. 8 
p.m. 


Katherine Rohrer gives a pre- 
concert talk at 7 p.m. in the 
McCarter rehearsal studio. $5 
admission. 


Karl Haas, WWFM Classical 
Network, Richardson Audito- 
rium, Princeton University, 609- 
587-8989. The classical radio 
station fundraiser features Karl 
Haas, musician, conductor, and 


EXPRESS LONCTY 


* In & Out in 30 Minutes * 


lunch tj 
Adq <- axcitement tO your Ime} 


Watch our chefs 
prepare hot lunch 
in front of you. 


$795 


Sushi Bar Happy Hour 
Monday - Wednesday ° 5-7 p.m. 


_ Hibachi Steak 
_wiFree Salad Bar 


long-time host of “Adventures in 
Good Music.” $75 patron; $35 
donor; $20 children. 8 p.m. See 
story page 31. 


BANZA! JAPANESE RESTAURANT 


3690 Quakerbridge Road, Hamilton, NJ 08619 * 609-587-5454 


| 

| 

| any order of *15°% 

I 
| 


_ casi eo pangs IPN ag 


Aujon's Pizza & RESTAURANT 


e Open 7 days/week 

e Lunch begins at 10:30am 

e 25 different types of pizza 

e Hot & cold sandwiches & salads 

e See us on the NJ Dining Guide at 
www.dining nj.com 

Windsor Plaza Shopping Center ¢ Princeton ¢ 609-799-4915 


Princeton Junction Only - Not to be combined with any other offer. Fax: 609-799-2274 J 


———-—-— T------- 
1 Large Cheese Pizza , 1 Large & 1 Med. | 

$200 off | w/Free 1 liter of any | Cheese Pizza! 1 0% off | 
coke product _| only | Sa 
| 


or more 


$995 plus | $4595» : or more 


Ristorante Italiano 


___ West Windsor ( East/West Windsor 
Village Square Shop. Ctr. : Princeton Arms Shop. Ctr. 
217 Clarksville Road ae 2025 Old Trenton Road 

(across from Stewards Watch) (next to Little Szechuan) 

Fax 609-897-9755 & Fax: 609-426-0506 
Capuano and Café Capuano offer the finest in italian dining at reasonable prices. Our menu features 
full-course dinners, pasta dishes and gourmet pizza. We are always glad to tell you about our 
daily specials. Of course, you are always welcome to bring your own spirits. 
BUSINESS ACCOUNTS WELCOME: We deliver to local area businesses. 

Call in or fax your individual group lunch, dinner or conference orders (minimum $40). 
Ask About Our Catering Menu And On Or Off-Premises Catering © Gift Certificates Available 
Hours: Monday thru Thursday 10:30 am to 11 pm ® Friday & Saturday 10:30 am to Midnight 
Sunday 11 am to 11 pm @ Lunch Served Until 3 pm 


Bs te seek hie Se es en 


se ti wig ae ee en ea ee ee ee si eg PO Wie ead eae gag — 
| $2 | $2 OFF | $3 OFF | $5 OFF | 
| Large Pizza | Orders Over $15 —_ Any Check Of $25 Or More | Any Check Of $30 Or Morel 
| with this coupon } with this coupon with this coupon with this coupon | 
| Offer valid at both locations. Offer valid at both locations. Offer valid at both locations. Offer valid at both locations, 
pea © Stem | Wie «Ste | Cire « Seen | Cree « Satie | 
One coupon per table. Not valid on One coupon per table. Not valid on One coupon per table. Not valid on One coupon per table. Not valid on 
| holidays, not valid with other oes | holidays, Not valid with other offen. | holidays, Not valid with other offer. | holidays. Not valid with ther oes | 


Folk Music 

Rangzen Festival, Unitarian 
Universalist Church, Titusville, 
215-862-1327. Benefit for Ti- 
betan independence with music 
by Tibetan singer Dadon, with 


Jennie Avila and Michael Di 
Giamo. $15. 7:30 p.m. 


Broadside Electric, Stony 
Brook Coffeehouse, 31 Titus 
Mill Road, Pennington, 609-737- 
7592. Traditional folk by the un- 
usual electric quintet includes 
Klezmer, bluegrass, Balkan, 


blues, and classical. $6 adult; $4 


child. 8 p.m. 
jazz & Blues 


Jazzfest 98, New Jersey Jazz 


Society, Fairleigh Dickinson Uni- 


versity, Madison, 973-543-2039. 
Dozens of artists including Buck 
Creek Jazz Band, Diva, Marlene 
Verplanck with the American 
Saxophone Quartet, Houston 
Person and Etta Jones, and the 
Byron Stripling Quartet. Today 
and Sunday, June 28, to 6 p.m. 
$25 single day; $45 both days. 
Noon. See story page 40. 


Yes, Blockbuster/Sony E-Cen- 
ter, 1 Harbor Boulevard, Cam- 
den, 609-635-1445. With Alan 
Parsons Live Project. $23 to 
$54. 8 p.m. 


John Fogerty, PNC Bank Arts 
Center, Holmdel, 732-335-8698. 
$18 to $45. 8 p.m. 


Art 


Photography Workshop, Stony 
Brook Watershed Associa- 
tion, 31 Titus Mill Road, Pen- 
nington, 609-737-7592. Nature 
photographer Phil Moylan leads, 
“Pine Barrens Flora,” a day-long 
field photography workshop at 
Martha’s Furnace in the Pine 
Barrens. Transportation by car- 
pool. Preregister. $25. 7 a.m. 


Recycled Art Sale, Bucks 
County Audubon Society, 
2877 Creamery Road, Solebury 
Township, 215-297-5880. Fun- 
draiser features pre-owned art 
by Bucks County artists and oth- 
ers with 25 percent of all sales 
to benefit the society's environ- 
mental education programs. 
Also sculpture, mirrors, and 
decorator pieces. Duffy Holland 
is chair. Sale continues Sunday, 
June 28. 10 a.m. to 5 p.m. 


Artsbridge, Prallsville Mills, 


Stockton, 609-397-3349. Open- 
ing reception for the fourth an- 


nual juried exhibition by the Lam- 


bertville-based arts organization. 
Jurors are Lisa Tremper Barnes, 
director of the Berman Museum 
at Ursinus College, and Anne 
Fabbri, director of the Paley De- 
sign Center of the Philadelphia 
College of Textiles. Show runs 
to July 12. Free. 6 to 9 p.m. 


At Ellarslie: Eric 
Fowler’s ‘The Simoni- 
acs — Sellers of Di- 
vine Office’ is part of 
the TAWA show 
opening June 27 at 
the Trenton City Mu- 
seum. 


TAWA Invitational, Ellarslie, 
Trenton City Museum, Cad- 
walader Park, 609-989-3632. 
Opening reception for the first of 
three members’ shows featuring 
Marguerite Doernbach, Eric 
Fowler, Julian Kernes, Charles 
McCollough, and Marge Miccio. 
Jurors are Mel Leipzig, Molly 
Merlino, and Bernard Moore. 
Show continues to August 9. 
Free. 6 to 8 p.m. 


Central American Arts, Mason 
Gross School of the Arts, 
Civic Square Building, 33 Living- 
ston Avenue,.New Brunswick, 
732-932-7511. Opening recep- 
tion for “Mexico Exports” featur- 
ing five large paintings by Noe 
Hernandez, and “Puerto Rican 
Graphic Arts, 1950-85,” an ex- 
hibit of 65 prints and posters by 
significant artists from Puerto 
Rico and New York City. To Au- 
gust 14. Free. 8 to 10 p.m. 


Cyrano de Bergerac, New Jer- 
sey Shakespeare Festival, 
F.M. Kirby Theater, Drew Univer- 
sity, Madison, 973-408-5600. 
Bonnie Monte directs Edmond 
Rostand’s poignant classic. $23 


~ to $35. 2and 8 p.m. 


Harvey, Princeton Summer 
Theater, Hamilton Murray Thea- 
ter, Princeton University, 609- 
258-4950. Mary Chase’s com- 
edy about a man and a six-foot- 
tall rabbit. $10 adults; $6 chil- 
dren. 2 pm and 8 p.m. 


Will Rogers Follies, Paper Mill 
Playhouse, Brookside Drive, 
Millburn, 973-376-4343. The 
1991 Tony-winning musical 
about the Ziegfeld Follies enter- 
tainer. $32 to $47. 3 and 8 p.m. 

Is There Life After High 
School?, Off-Broadstreet 
Theater, 5 South Greenwood 


West Side : house 
210 Dunhams An Road, ne 
ast Brunswick, 732-254-3939. 
$15 adults; $10 students & sen- 
iors. 8 p.m. 
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Dinner Theater 


Good Time Charley’s, Route 27, 
Kingston, 609-924-7400. 
“Marked Down for Murder,” an 
interactive comedy mystery from 
Hewitt Productions. $35. 7 p.m. 


Murder Mystery Dinner, Coach 


- Q ©) 
and Four, Route 33, Hightstown, \ ‘ 
#9-443-5598. Dinner and mys- 


tery. $42. 7:30 p.m. .) (SASS \ 
Peddler’s Village, Cock 'n Bull SS , 
Inn, Lahaska, 215-794-4000. \ \\ | 
“Slaughter Off-Broadway,” an in- LARA eee ANN ne 


é 
ca and 


Sushi Bar 


teractive comedy mystery, plays 
Fridays & Saturdays through Au- 
gust. $33.50. 7:30 p.m. 


. Fila 


- Black Maria Film & Video Festi- 
val, 120 Long Beach Boulevard, 
Loveladies, 609-494-1241, ex- 
tension. 301. Noon. 


Post-Coitum, New Jersey Inter- 
national Film Festival, Scott 
Hall 123, College Avenue, New 
Brunswick, 732-932-8482. Sec- 


Truly Authentic 
Japanese, Chinese, 
Korean, Thai, Tea 


@ it 


Players: Sinbad the comedian performs at the 
Trop in AC June 27 and 28 (609-340-4020). 
WCBS news anchor and singer Therese Crowley 
performs at the June 28 polo fundraiser at 
Hillsborough Country Club (973-316-6676). 


Come Hungry...Leave Happy! 
Try our Lunch Box Specials 


ond night, $5. 7 p.m. (Old Andy's Tavern) 

Fairs a 244 Alexander Street, Princeton 
1 ing, Calf Roping, Saddle Bronc fosters the study, appreciation, 

Blueberry Festival, Whitesbog Riding, Steer Wrestling, Brahma —_ conservation, and preservation 609-924-9260 


Bull Riding, Team Roping, and 
Girl's Barrel Racing. Tough on 
cowboys and cowgirls, the ro- 
deo’s safe for couch types — 
and it’s sanctioned by the Pro- 
fessional Rodeo Cowboys Asso- 
ciation. $10 adults; $5 children. 


of burial grounds includes public 
participation sessions in its 
three-day annual conference. 
Preregister. $40. 8:30 a.m. 


Hot Spots 


Historic Village, Route 530, 
Browns Mills, 609-893-4646. 
Nestled in Lebanon State For- 
est, fun, food, folk music, crafts, 
Pinelands art, photography, 
fresh blueberries, blueberry 


Open Weekdays 
11:30am-2:30pm (Lunch) ¢ 5:30-10:30pm (Dinner) 
Open Sundays 5-10pm ¢ All Major Credit Cards * BYOB 


Yo 


baked goods, and blueberry sun- e 

Sleek liv historia Whitesbog Vi. 7:30 p.m. Blues Deluxe, Havana, 105 A Tip of the U.S. 1 Cap 

lage. Traditional blueberry pie- = ou ain Street, New Hope, 

eating contests for children and Faith 215-862-9897. Blues. 6 p.m. u oe 1 Commuter 


adults. Walking tours and hay 
rides. Raindate is Sunday, June 


Diamond Jubilee Dinner 


Ray Gallon Quartet, Corner- 


To A Determined 


The Prize: This 100% cotton 


stone Restaurant, New and 
Pearl streets, Metuchen, 732- 
549-5306. Jazz. 8 p.m. 


Walt Willey, Club Bene, Route 
35, South Amboy, 732-727- 
3000. The comedian who moon- 
lights on “All My Children,” 
$22.50. 9 and 11:30 p.m. 


Sound Scientists, John & Pe- 
ter’s, 96 South Main Street, 
New Hope, 215-862-5981. With 
3 p.m. show by the Uncle Buzz 
Blues Band. 9:30 p.m. 


Dance, Adath Israel Congrega- 
tion, 1958 Lawrenceville Road, 
609-896-4977. The celebration 
of the congregation's 75th anni- 
versary honors Rabbi Daniel 
Grossman, spiritual leader for 

10 years. 6 p.m. 


History 


Conservation Workshop, Asso- 
ciation of Gravestone Studies, 
Monmouth University, West 
Long Branch, 800-813-1724. 
The national organization that 


28. $5 per car. 10 a.m. to 5 p.m. 


Festival of Children’s Games, 
New Jersey Museum of Agri- 
culture, College Farm Road 
and Route 1, North Brunswick, 
732-249-2077. Learn potsie, 
skully, marbles, yo-yo, and other 
pastimes of the pre-silicon chip 
days. $4 adults; $2 children. 11 

* a.m. to 4 p.m. 

Cowtown Rodeo, Route 40, 
Woodstown, 609-769-3200. 
Weekly rodeo with seven stand- 
ard events: Bareback Bronc Rid- 


cap, embroidered in ruby red, 
tells the world you work in 
Princeton, NJ. 


Who is Lizete? Lizete turns out to be Lizzette 
Mendoza, a dental assistant in Dr. Richard 
Staller’s office at 12 Roszel Road. Lizzette 
wins a Cap and is now a finalist for our grand 
prize drawing in September. 

Watch this space for more good plates. 


Continued on following page 


eS 
9 
ae 
| 
Contemporary Italian Cuisine ME DITERRA 
iy Casual Light Fare ® Open 7 days Restaurant & Tapas Bar 
a> Lunch ® Dinner 
| & A eos Aprés Theatre Menu Available 
ee ‘ Wine: during Opera Season | 
HISLINCL Fab Lae, WINE, Fridays & Saturdays, 11 pm-1 am 
Cappucinno & Espresso 
| ALFRESCO DINING, FABULOUS MEDITERRANEAN FOOD & WINES 
19-23 Palmer Square East, Princeton PALMER SQUARE * 29 HULFISH STREET * PRINCETON 
609-921-1974 609-252-9680 
Also located in New Brunswick, Clinton, Franklin Park & Wayne, PA PRIVATE ROOM AVAILABLE FOR CORPORATE FUNCTIONS 


mmemeniatl 
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Joanne Dailey, LCSW 
166 Bunn Drives Suite 101» Princeton New Jersey 08540 


609-683-0002 


JUNE 27 


Continued from preceding page 


THERAPY FOR WOMEN 


Joanne Dailey, LCSW 
Relationship Issues ¢ Sexual Trauma 
Depression ® Anxiety 
Ms. Dailey, a Princeton psychotherapist for 14 years, has helped 
many women work through life obstacles and move toward 


Kristin Harding, MA 


Eating Disorders 
Food Addiction ¢ Depression 


Traditional Insurance Plans Accepted 


Magic Slim & the Teardrops, 
Old Bay Restaurant, 61-63 
Church Street, New Brunswick, 
732-246-3111. 9:30 p.m. 


Cool Spots 


wholeness. She offers EMDR treatment and traditional psychotherapy. 


Hair Plus 


Leet GALLON 


HAIR <= Design cutting & styling, corrective color, 
highlighting & low lighting, custom waves; 

NAILS > Manicures, pedicures, tips & wraps, nail art, 
airbrushing, paraffin treatments, 


SKIN + Facial & body waxing, make-up. 


PLAINSBORO 


— 609-799-7045 
me. Princeton Meadows Center 
4 Plainsboro Road 
MONDay — SATURDAY 


WEST WINDSOR 


609-897-0400 
Southfield Center 
Princeton-Hightstown Road 
OPEN 7 Days 


Gift Certificates available for 
services and purchases. 


BELLE MEAD = 908-874-7010 OpEN 7 Days 


HILLS BOROUGH = 908-359-8102 
MonpDay — SATURDAY 


GREEN BROOK = 732-469-7784 OPEN 7 Days 


KUTS FOR KIDS...PLUS ADULTS, BELLE MEAD 
908-874-5437 Monpay — SATURDAY 


REDKEN 


SHAVEN UELRN YC 


Windsor'5 
Cigar C°- 


Something For 
Every Cigar Lover 


CIGARS @ HUMIDORS @ LIGHTERS 
CIGAR CUTTERS 
LEATHER CIGAR CASES 
GIFT CERTIFICATES 
CUSTOM GIFT SAMPLERS 


Ellsworth’s Center 
33 Princeton-Hightstown Road 
Princeton Junction 


609-936-0600 


Monday-Friday 10-9 @ Saturday 9-9 @ Sunday 11-4 


Princeton Garden Statesmen, 
Borders Books, Nassau Park, 
609-514-0040. Barbershop quar- 
tet. 7:30 p.m. 


Tom MacFarlane, Small World 
Coffee, 14 Witherspoon Street, 
609-924-4377. Folk. 8:30 p.m. 


Cafe Improv, Arts Council of 
Princeton, 102 Witherspoon 
Street, 609-924-8777. Music, 
words, and comedy at the Loft 
Theater. $1. 9 p.m. 


Kids Stuff 


Barnes & Noble, MarketFair, 
609-897-9250. Storytime read- 
ing, “Hello, Red Fox” by Eric 
Carle. Ages 3 and up. Free. 11 
a.m. 


Borders Books, Nassau Park, 
609-514-0040. “Pet Stories” 
story and craft. Free. 11 a.m. 


For Families 


Honey Harvest, Howell Living 
History Farm, Valley Road, off 
Route 29, Titusville, 609-737- 
3299. All the farm’s 240,000 
bees will be on their best behav- 
ior according to the beekeepers 
who will uncap the combs and 
extract the honey. Free. 10 a.m. 
to 4 p.m. 


Tree Knowledge, Stony Brook 
Watershed Association, 31 Ti- 
tus Mill Road, Pennington, 609- 
737-7592. Visit and identify the 
trees on the Watershed prop- 
erty. Preregister. $8. 10 a.m. 


Greyhound Adoption, Borders 
Books, Nassau Park, 609-514- 
0040. Garfield and other live 
greyhounds are featured in the 
presentation by the New Jersey 
Greyhound Adoption Program. 
Free. 3 p.m. 


Outdoor Action 


Knowing Native Ferns, Bow- 
man’s Hill Wildflower Pre- 
serve, River Road, New Hope, 
215-862-2924. Learn about 
ferns on the Wherry Fern Trail. 
Preregister. $10. 10 a.m. 


Princeton Ski Club, 732-431- 
0118. Pine Barrens canoe trip, 
$20. 10:30 a.m. 


Princeton Singles, Tara Greens, 
732-828-1358. Pitch & putt, over 


55s. 10 a.m. 


Weekend Racquets, The Club at 
Woodbridge, 732-937-9317. Sin- 


gles tennis party, $28. 2 p.m. 


Princeton Singles, Marroe Inn, 
Lawrenceville, 609-771-4060. 
Dinner and Dixieland. 7 p.m. 


New Horizons for Catholics, 


Greenbrook Lanes, Greenbrook, 


908-626-1388. Bowling party. 
$9.9 p.m. 


Sports 


New Jersey Devils, Pegasus, 


ummer is here, and you know what that means 


Mary Ann Kara - CPE 


BS 


‘Tosca’ at McCarter: Christopher Robertson, as 
Scarpia, and Elizabeth Byrne, as Tosca, lead in 
the production opening June 27. 609-683-8000. 


Meadowlands Racetrack, East 
Rutherford, 201-935-6050. Draft 
Day Party, with simulcast of the 
draft in Buffalo. The hosts of the 
event are Mike Miller and Randy 
Velischek, commentators from 
Devils radio 770 AM. 12:30 p.m. 


Sports for Causes 


Mercer County Independent In- 
surance Agents, Peddie Golf 
Course, 609-587-4333. The In- 
dependent Agent Junior Classic 
Tournament is held once a year, 
with national finals in Oklahoma. 
This tournament was won by 
both Tiger Woods and Billy An- 
drade, as junior golfers. 9 a.m. 


_ Sunday 
June 28 


Classical Music 
The Marriage of Figaro, Opera 


Festival of New Jersey, McCar- 


ter Theater, University Place, 
609-683-8000. Mozart's comic 
opera, sung in English. $22 to 
$58. 2 p.m. 


Jazz & Blues 


Jazzfest ’98, New Jersey Jazz 


Society, Fairleigh Dickinson Uni- 


versity, Madison, 973-543-2039. 
Dozens of artists including Buck 


Creek Jazz Band, Diva, Marlene 


Verplanck with the American 
Saxophone Quartet, Houston 
Person and Etta Jones, and the 
Byron Stripling Quartet. To 6 


p.m. $25. Noon. See story page 


40. 


Pitch the shavers. Toss the tweezers. Dump the 
bucket of wax and save your bleach for the laundry! 
Remove your hair safely and permanently with electrolysis. 


Outdoor Concerts 


Borderline, Kuser Farm Park, 
Hamilton, 609-890-3630. Free. 
Concert evenings also feature 
free tours of Kuser Farm Man- 
sion (by reservation). 6 p.m. 


Art 


Recycled Art Sale, Bucks 
County Audubon Society, 
2877 Creamery Road, Solebury 
Township, 215-297-5880. Fun- 
draiser features pre-owned art 


by Bucks County artists and oth- 


ers with 25 percent of all sales 
to benefit the society’s environ- 
mental education programs. 10 
a.m. to 5 p.m. 


Faces in the Crowd, E.M. 
Adams Gallery 397, 8 Coryell 
Street, Lambertville, &09-397- 
7800. Open house for painter 
and sculptor Edward M. Adams’ 
showcase of a new painting se- 
ries, “Faces in the Crowd.” Also 
limited-edition miniatures of the 
13-foot bronze abstract sculp- 
ture he created to honor Raoul 
Wallenberg, the Swedish diplo- 
mat who saved 100,000 Jews 
from Nazi concentration camps. 
The sculpture was dedicated in 
June at Smith Park in Parsip- 
pany. 3 to 6 p.m. 


Cyrano de Bergerac, New Jer- 
sey Shakespeare Festival, 


F.M. Kirby Theater, Drew Univer- 


sity, Madison, 973-408-5600. 
Bonnie Monte directs Edmond 
Rostand’s poignant classic with 
a cast of 30. $23 & $27. 2 p.m. 


Continued on page 39 


Call now and be haitree soot! 


12 Roszel Road, ( 
Suite 204-C 
(Behind the Hyatt) 
Princeton 


609-987-8866 


ELECTROLYsis 


* Licensed & Board Certified 


* Utilizing disposal and 
sterilization techniques 


* “New Laser” technology 
info available 


* Complimen 
Coane.” 
* Reasonable Rates 


Pluck, Tweeze, Shave, Wax, Bleach! 


individual probes and latest 


* Professional, private setting 


— 
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Dr. Haas Comes to Town 


Wi. all due respect to the 


ever-youthful Karl Haas, it seems 
as if | have been getting the low 
down on high notes from him since 
' | Was a child. How many famed 
composers from history can you 
name who had equal talent con- 
ducting their work? Can you iden- 
tify a composer after listening to 
only a few bars of music? And how 
many compositions can you name 
that are based on the sound of a 
cuchipo? 

» If all these questions fail to 
stump you, you too have surely 
been listening to and enjoying Dr. 
Karl Haas and his ‘‘Adventures in 
Good Music,” broadcast for the 
past 36 years over classical music 
radio stations across the nation and 
around the world. 

But did you ever think you 
might get a chance to see and say 
thank ggu in person to the man who 
changed your life when he played 
and extolled the scratchy but ex- 
traordinary recordings of opera 
legends Caruso, Melchior, 
Traubel, and Ponselle? 

Karl Haas, the renowned pian- 
ist, conductor, and student of the 
legendary Artur Schnabel, will 
perform “in concert and conversa- 
tion” on Saturday, June 27, at 8 
p.m. in Richardson Auditorium on 
the Princeton University Campus, 
in a benefit for WWFM. 

Although this occasion marks 
Haas’ first performance in Prince- 
ton, his unseen presence is that of 
an old friend and, indeed, mentor. 
Didn’t all ‘‘Vissi d’Arte’’ arias 
sound alike until Dr. Haas played 


and commented upon umpteen 
versions back to back, as inter- 
preted by the most famous divas of 
their day? And don’t think you will 
ever walk through a forest again 
without hearing the various musi- 
cal motifs that have been created 
by composers in commemoration. 

Haas, an active conductor and 
performer on the recital tour circuit 
as well as on radio and television, 
is close to being a legend in his 
own time. He has served as a dis- 
tinguished visiting professor at 
leading universities in the United 
States, and received eight honorary 
doctorates in music, fine arts, and 
humanities. Yet for many of us, 
Haas was the man who made clas- 
sical music accessible and who fo- 
cused humorously and authorita- 
tively on the great artists and per- 
sonalities who interpreted classical 
works. Haas and his *“‘Adventures 
in Good Music”’ went earnestly 
and commendably further than in- 
forming us that the theme from 
‘The Lone Ranger” and was a por- 
tion of the “William Tell’? over- 
ture, or that Maria Callas would 
never have sung at the Met if she 
hadn’t lost weight. 

The name Karl Haas brings a 
smile to the faces of those who 
have and continue to be coached in 
our appreciation of classical music 
by a master with a sense of humor, 
a great love, and unabashed enthu- 
siasm for his lifelong work. 
Whether the theme of his show is 
historical, biographical, analytical, 
or topical, Haas is sure to make it 
entertaining. After 15 years, his 


VAS 


Classical Master: 
Karl Haas will appear 
at Richardson Audito- 
rium June 27. 


book ‘‘Inside Music,”’ an elaborate 
reference work dealing with all 
phases of music, remains a music 
lover's must. After the concert, 
some of us are hoping that Dr. Haas 
will autograph our well-worn edi- 
tion. As he offers every weeknight 
on WWFM at7 p.m., we'll “Come 
on up and linger a while.” 


— Simon Saltzman 


Karl Haas, WWFM Classical 
Network, Richardson Audito- 
rium, Princeton University, 609- 
587-8989. Tickets $75 patron; $35 
donor; $20 children. Saturday, 
June 27, 8 p.m. 


For many of his radio listeners, Karl Haas made classical music accessible. 


BOOKS, MUSIC, 


Y Rhona Kagper, 
A Womans Cuide 
to Cigar Smoking 


[J[LTRA-@OOL L{APPY }{ouR! 


Y Ray Foley, 
Bartending 


for 


Dummie¢ 
Thursday « June 25 ° 5:30pm 


This is a non-alcoholic event-- Refreshments and prizes will be available! 
Free “Rhona Corona” cigar with each book purchase. 


What does it take to 
MAKE IT in the 
MUSIC INDUSTRY? 


Join us for a panel discussion with professionals in 
the music community whose advice 
will help boost your career! 
You will meet representatives from 
the following organizations: 
Label A&R Rep « Audio Engineer * Newspaper 
Publicity Firm * NARAS « Radio Production 


Monday ° June 29 * 7:30pm 


BY@)PADIaipeem COME INSIDE, 


VIDEO, 


AND A CAFE. 
Route 1 at Province Line Road * (609) 514-0040 


Hit your target with crisp, clear 
marketing communications for the 
Pharmaceutical, Biotech 
& Medical Device industries. 
ADVERTISING 


Call Janice Gross at 1-800-7DEVCOM 
114 Main Street Kingston, NJ 08528 
jg@devcom-adv.com 


PRINCETON VETERINARY GROUP 


A Full Service Facility 
EXPANDED HOURS - Open 6 Days A Week « 24-Hour Emergency Pager 
House Calls » Pet Taxi * Boarding ¢ Training 
NEW! Day Care at 20% Off Our Regular Rates. Board 
with confidence at our veterinary-supervised 


The Curry Corner 


Professional all-breed dog grooming with 30 years experience. 


Spring Special: For Curry Corner 


Bring in this ad for a 10% Discount on your first grooming service. 
(Sorry, this offer is for new customers only) 


The New 
“Pay-As-You-Go” 
Month to Month 
Membership 


Have you ever joined a Health Club 
with the best intentions, but for some 
reason were not able to continue, and 
still had to pay for something you didn't 
use? Then this new “no risk” pay as 
you go month to month membership is 
for you. Call today to schedule your 


FREE 7 Days of Fitness*. 


When you visit the club, make sure to 


get the details on our new “Pay As You 


Go" membership program 


No Long Term 
Commitment! 


“Must be a first time quest - area resident - at least 21 years old 


1-800-57-GOLDS 


Owner operated since 1989 


RT 1 SOUTH, PRINCETON CORPORATE PLAZA * Just South of Raymond Road 
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Summer 


iC 
pus ealeR 
WorIShoP 


for high school performers 


mw LEARN scene study, stage 
directions, coaching and 
musical preparation 

gm EXPLORE new directions in voice, 
movement and acting in daily classes 
led by Westminster artist faculty 

m@ PERFORM inthe @ ATTEND the 
Westminster Music Broadway hit Ragtime 
Theater Showcase and a backstage tour 


Call 609-924-7416 ext. 227 for a brochure 
and more information. 


Westminster Choir College 
of Rider University 
Princeton, NJ 


ALSO! 
Summer 

programs for 
high school: 


@ Singers 
@ Pianists 
m Composers 
m Organists 


Needlework 


yes 


Framing! Posters & Prints! 
ee i | 


UNLIMITED 


2663 Nottingham Way 
Hamilton, NJ 


609-890-1155 
YOU WANT IT? 


WH’VE GOT IT — ALL THE TIME! 


BETTER, CHEAPER & HASSLE-FREE 
QUALITY CUSTOM FRAMING! 


¢ Huge Frame Selection 
* Consistently Low Prices 
* Quick Turn-Around Time 
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¢ JeanneMichel Spa 
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é Spa 2000 
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© Aroma-Algae Body 
' Wrap, Massage, Anti- 
Aging & Firming Facial 
& Lunch...$205 


Spa Soother 

* JeanneMichel Spa 
Facial, Spa Pedicure & 
Spa Manicure...$130 


Essential Escape 

* JeanneMichel Spa 
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Review: ‘Dinah Was’ 


n “The Lion King”’ we are 
dazzled by a myriad of cavorting 
beasts and birds of all descriptions. 
In the epic ‘““Ragtime,”’ we are del- 
uged by a multitude of major char- 
acters, But in “Dinah Was,” the 
vastly entertaining and intimate 
new musical, we are merely mes- 
merized by the story of one signifi- 
cant talent, the great rhythm and 
blues singer Dinah Washington. 

Originally presented at the Wil- 
liamstown Theater Festival and 
subsequently for a limited run at 
the WPA Theater Off-Broadway 
where it garnered excellent re- 
views, “Dinah Was’”’ is no longer 
a ‘“‘was.”’ “Dinah” IS, having 
moved to a new, 499-seat Off- 
Broadway theater. — The Gra- 
mercy, (a converted movie house) 
— for what should be an extended 
run. 

“The Queen of the Blues’’ is 
portrayed by Yvette Freeman, a 
force of musical nature to be reck- 
oned with in her own right, and an 
actress who has continued to 
deepen and: expand her highly 
emotional performance since I first 
saw the show at the WPA. Unlike 
some recent musicals that have 
trampled on legends like Judy and 
Tallulah, “‘Dinah Was’”’ offers a 
credible, if necessarily simplified, 
overview of Washington’s life and 
career. While the vast majority of 
the 13 songs that Freeman delivers 
pay uncanny homage to the Wash- 
ington style, they do not attempt 
mimicry. And unlike the hapless 
integration of old Cole Porter 
songs into the current “‘High Soci- 
ety,” many of the standards and 
not so standard songs are used to 
heighten and charge the dramatic 
urgency of the scenes. Washing- 
ton’s pop classic, “‘What a 
Diff'rence a Day Makes,” and ‘“‘I 
Wanna Be Loved,” propel the ac- 
tion as much as they present a 
showcase for musical nostalgia. 

The simplified dramatic struc- 
ture is the work of author Oliver 
Goldstick and director David 
Petrarca. They have devised an ef- 
ficient and effective way to follow 
Washington, born Ruth Jones, 
through her never-ending and un- 
settling conflicts with her rigid, re- 
ligious mother, her increasing de- 
spair over her failed marriages and 
love affairs, her gradual addiction 
to drugs, her dependence on alco- 
hol, and her ongoing battles with 
her manager. The framing device 
is Washington’s provocative coup 
d’etat from which her story un- 
folds. 

The story is contained in flash- 
backs as Washington, who, in 
1959, just hours from becoming 
the first black entertainer to head- 
line a show on the Las Vegas 
strip’s famed Sahara Hotel, dis- 
covers that the hotel does not per- 


mit blacks to book rooms or enter 
the hotel unaccompanied by a 
white. Accompanied by her black 
assistant (Adriane Lenox, who is 


Unlike some recent 
musicals that have 
trampled on legends 
like Judy and Tallu- 
lah, ‘Dinah Was’ of- 
fers a credible over- 
view of Dinah Wash- 
ington’s life. 


sensational in four roles that in- 
clude Washington’s mother, a 
waitress, and a Sahara Hotel 
kitchen worker), Washington is 
determined to either change social 
history or not perform the show. 
Refusing to accept the outside 
trailer accommodations provided 
by the management, and to enter 
and exit the hotel by way of the 
kitchen, Washington exercises her 
squatter’s rights in the lobby. 
‘“‘Ain’t nuthin’ but a plantation 
with slot machines,” she shouts, 
ignoring the pleas of a dorky bell- 
hop and her distressed manager, 
and the condescending hotel man- 


-ager (Vince Viverito) who at- 


tempts to get her to move with a 
sizable check. 


Avis periodic returns to the 
hotel lobby, where various ploys 
and no amount of imploring man- 
age to budge Washington, the 
show reveals Washington as an in- 
comparable talent, but also as a 
difficult, abrasive, and insecure 
woman. Washington’s raunchy 
and temperamental personality en- 
ters into Freeman’s striking inter- 
pretations of the suggestive ““Long 
John Blues” and “Baby, You Got 
What it Takes.’ These are bal- 
anced by the melancholy of “‘This 
Bitter Earth” and ‘I Don’t Hurt 
Anymore.” The songs are given 
exemplary backup by a dynamite 
jazz quintet on a moving band- 
stand. 

Exciting musical segments 
show off Washington as the queen 
of rhythm and blues and her final 
years aS a major crossover artist 
with hit romantic songs. But the 
show’s trenchant dramatic detail is 
revealed by the combative scenes 
between Washington and her 
mother, who ends up raising 
Washington’s two semi-estranged 
sons; the clever scenes between 
Washington and her husbands and 
lovers, compacted by Darryl Alan 
Reed in fine low-key portrayals; 
and the fights with callous booking 


agents and her unnerved and nery- 


ous manager (splendidly acted gy 


Bud Leslie). 
, But just when you think that the 
showcase for Freeman’s extraordi- 
nary voice has ended, it offers an 
11 o’clock showstopper to the sen- 
sational Lenox. As the formerly 
meek turned powerhouse kitchen 
worker who gets her big ge 
from Washington, Lenox sends the 
adrenaline souring with her vibrant 
rendition of ““A Rockin’ Good 
Way” (sung as a duet with Free- 
man). The 20 years we get of 
Washington’s life, which ended at 
age 39, begin as she finds comfort 
in the enveloping folds of a white 
fur coat. It ends, like other legends, 
in tragedy, but with a face on a 
postage stamp. K** * 
— Simon Saltzman 

Dinah Was, Gramercy Theater, 
127 East 23. $35 to $47.50. Tick- 
etmaster 800-755-4000; box of- 
fice, 212-777-4900. 
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Art ** Royale, 242 West 45. 
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Beauty and the Beast kx* 
Palace, Broadway at 47. Ticket- 
master. 

Bring in ’da Noise, Bring in 
’da Funk ****, Ambassador, 
219 West 49. 


Cabaret *** Roundabout’s 
Kit Kat Klub, 124 West 43. Tony’s 
best musical revival. 


Cats **x* Winter Garden, 50 
& Broadway. 


Chicago * * * * Shubert, 225 
West 44. 


Forever Tango **** Mar- 
quis, Broadway and 46th. Ticket- 
master. 


Freak ** Cort, 138 West 48. 
John Leguizamo’s one-man show. 


High Society ** St. James, 
246 West 44. 


Jekyll & Hyde ** Plymouth, 
236 West 45. 


Les Miserables *** Impe- 
rial, 249 West 45. 


Miss Saigon **** Broad- 
way, 53 and Broadway. 


Ragtime **x** Ford Center, 
42 between 7 and 8 Avenue. Tick- 
etmaster. Winner of four Tonys. 
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Rent * * * * Nederlander, 208 
West 41. Ticketmaster. 


Side Man, Roundabout, 1530 
Broadway, 212-719-1300. 

Smokey Joe’s Cafe ** Vir- 
ginia, 245 West 52. 

The Beauty Queen of Leenane 
** Walter Kerr, 219 West 48. 

The Judas Kiss ** Broad- 
hurst, 235 West 44. Liam Neeson 
as Oscar Wilde. 

The Last Night of Ballyhoo 


*&*& x Helen Hayes, 240 West 44. 
Ends June 28. 


& The Lion King **** New 


Amsterdam, Broadway & 42. 212- 
307-4747. Best musical. 


The Phantom of the Opera 
*&&& Majestic, 247 West 44. 


The Scarlet Pimpernel * 
Minskoff, 200 West 45. Ticket- 
master. 


The Sound of Music * * Mar- 


4¢tin Beck, 302 West 45. 


The Sunshine Boys * x * Ly- 
ceum, 45 Street. Jack Klugman and 
Tony Randall. Ends June 28.. 


Titanic **** Lunt-Fon- 
tanne, 205 West 46. Ticketmaster. 


Twelfth Night, Lincoln Center, 
— West 65. To August 30. 


’ Wait Until Dark * Brooks At- 
kinson, 256 West 47. Ticketmas- 
ter. Tomei and Tarantino close 
June 28. 


Off-Broatiway 
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A New Brain, Lincoln Center, 
150 West 65. Previews. 

As Thousands Cheer, Green- 
wich House, 27 Barrow. Hart & 
Berlin revival by Drama Dept. 

Aunt Chooch’s Birthday, Ho- 
tel Edison, West 46. 

Avow, Director’s Company, 
311 West 43. Previews. 


Blue Man Group **** As- 


tor Place, 434 Lafayette, 212-254- 
4370. 


Danny Hoch, P.S. 122, 150 
First Avenue, 212-477-5288. Ends 


June 27. 

De La Guardia, Daryl! Roth, 20 
Union Square East. 

Eddie Izzard, Westbeth, 151 
Bank. Ticketmaster. 

Forbidden Broadway Strikes 
Back * * * Stardust, Broadway & 
=. 

Gross Indecency: The Three 
Trials of Oscar Wilde *** 
Minetta Lane, 18 Minetta, 212- 
420-8000. 

Hedwig and the Angry Inch 
*« xx Jane Street, | 13 Jane. 


You’re Never 
Fully Dressed 
Without A Smile! 
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a safe, highly effective whitening process 


Porcelain veneers 
and inlays — truly 
the most aesthetic 
of all restorations 


Ask about 
Fresh Breath 
Treatment 


Melvin S. Babad, D.M.D. 


Fellow of the American Society for Dental Aesthetics 


At the Gramercy: Yvette Freeman, left, plays the 
Dinah Washington role and Adriane Lenox is the 


1941 S. Broad Street, Hamilton Township 
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kitchen worker who gets the big break. 


I Love You, You’re Perfect, 
Now Change *x, Westside, 407 
West 43. 

Labor Day, Manhattan Theater 
Club, 131 West 5S. By A.R. Gur- 
ney. 

Late Nite Catechism, St. 
Luke’s Church, 308 West 46, 800- 
432-7250. 

Lillian, Playwrights Horizons, 
416 West 42. To June 28. 

Love’s Fire, Public, 425 La- 
fayette. Mark Lamos directs. 

Mr. Peters’ Connections, Sig- 
nature, 555 West 42, 212-244- 
7529. By Arthur Miller. 

Pera Palas, McGinn/Cazale, 76 
& Broadway, 212-354-2220. 

Perfect Crime, Duffy, 1553 
Broadway, 212-695-3401. 

Power Plays, Promenade, 
Broadway & 76. By Elaine May 
and Alan Arkin. 

Quidam, Cirque du Soleil, Bat- 
tery Park City, 800-678-5440. To 
June 27. 


R & J *** Houseman Studio, 
450 West 42, 212-354-2220. A 
Romeo & Juliet story. 

Secrets Every Smart Traveler 
Should Know, Triad, 158 West 
72, 212-799-4599. 

Smoke on the Mountain, 
Lamb’s, 130 West 44. 


Stomp **** Orpheum, Sec- 
ond Avenue at 8. Ticketmaster. 

Symphonie Fantastique, Here 
Arts, 145 Avenue of Americas, 
212-647-0202. Puppeteer Basil 
Twist, 

The Fantasticks, 181 Sullivan 
Street Playhouse. Ticketmaster. 
Off-Broadway for 38 years and 
counting. 

The Irish, And How They Got 


That Way, Irish Repertory, 132 
West 22, 212-727-2737. By Frank 


McCourt. 


The Matchmaker, Westside 
Rep, 252 West 81, 212-874-7290. 


Tony ’n Tina’s Wedding 
*& & & St. John’s Church, 212-279- 
4200. 

Visiting Mr. Green * * Union 
Square, 100 East 17. Ticketmaster. 

When Pigs Fly *** Fair- 
banks, 432 West 42. Howard Crab- 
tree. 

You Never Can Tell, Round- 
about, 1530 Broadway, 21|2-719- 
1300. 
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Thursday June 25 
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Hamilton Murray Theater 
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609 258-4950 


Your Outsourcing 
Center 


* Word Processing 
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180 Nassau Street 
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Never Make Another 
Hair or Makeup Mistake! 
Magic Minn ‘Smages 
working together with 


MAIN STREET SALON 


to help you look and 
feel your best! 


Computer Soriging We 
Color Analysts 


Special Limited Time 
24 Style Hair imaging on Video 
Only $20 plus tax 
Plus 
Free Haircut with 
Imaging Purchase 
Call Magic Mirror Images 
609-448-5336 
or Main Street Salon 
609-448-0506 
156 S. Main St., Highstown, NJ 


In a Little Heaven 


t’s a perfect, cloudless June 
morning and Tommy Flagg is sit- 
ting outside in a little paved garden 
beside the [8th-century stone 
farmhouse he inherited from his 
parents. The first summer flowers 
are in bloom in the herbaceous bor- 
ders, and golden orioles, cardinals, 
and purple finches flit busily back 
and forth in the trees above. When 
Flagg suggests that this country 
home, which has been in his family 
for a bit more than his lifetime, is 
‘a little piece of heaven,” we’re 
not about to disagree. 

Flagg, ruddy-faced and still 
youngish-looking at 42, is an insa- 
tiable talker. Dressed today in a 
natty pink Oxford shirt and chinos, 
his thinning hair combed straight 
back, his extravagant persona 
strikes us as slightly larger than life 
— as do his dreams. 

Today he’s talking about the 
five-year commitment of time, 
money, and sweat equity already 
invested to transform this spa- 
cious, tree-covered Hunterdon 
County farm into a perpetual sanc- 
tuary for art, nature, and dance. 
The property, he insists — 150 
acres, just a mile from the banks of 
the Delaware River and two miles 
south of Frenchtown — is just like 
a hundred other New Jersey farms 
up and down the Delaware. Yet 
today so many of these farms have 
gone for soulless housing develop- 
ments that his, a former corn farm 
that is now a working tree farm, 
holds unique promise. He calls his 
project, Terpsichore SAND, ‘‘a 
natural setting for the collaborative 
development and promotion of 
dance and art that will transform 
lives.” 


F ice chose the name Terp- 
sichore (pronounced terp-si-kor- 
ee) to describe “‘a place of sanctity, 
a place where people can remem- 
ber why people dance, a place to 
remind us why we’re here on 
earth,”” he explains with passion. 
Terpsichore was the Greek mytho- 
logical muse of dance and choral 
song, one of the nine muses. Their 
father was Zeus, and their mother 
was Mnemosyne (as in Memory). 
SAND is an acronym for ‘‘Sanctu- 
ary of Art, Nature, and Dance.”’ 

Like a treasured museum mas- 
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terpiece, Flagg recites the “‘prove- 
nance”’ of the farm and its 1767 
farmhouse with reverence. 

Significant in his chronicle, 
which goes back to the first dec- 
ades of the century, are its ties to 
the arts. Just as Flagg invokes the 
mythology of the Greek muses for 
the farm, he also embodies a paral- 
lel mythology of American “show 
biz.” 

Under the former owner, fash- 
ion designer Josette Walker, Chris- 
tian Dior was a weekend visitor 
here in the 1920s. From its days as 
a bootlegger’s farm, Flagg says he 
can show you the quick exit route 
used when the revenuers came 
calling. His parents, Jack Goode 
and Mary Flagg bought the place 
in the early 1950s, and his father 
named it ‘“‘Pot Luck Farm,” apt 
enough for the starving actor he 
was then. Cary Grant and Martha 
Rae were among the luminaries 
they hosted with or without the pot 
luck. Today, in the 18th-century 
timber barn that doubles as a dance 
studio and art gallery, a poster of 
Goode, in costume for his role in 
“The Pajama Game,”’ reigns over 
the 100-foot high space 

‘““The Smothers Brothers, Louis 
Armstrong, Maurice Chevalier, 
sitting around having cocktails. 
The spirit that was here has always 
been so clear to me,”’ says Flagg, 
who has had a home here through- 
out his life. “I don’t want to sound 
like John DuPont, but I used to see 
guys walking around here — 
ghosts. I’m a great believer that the 
spirit that exists here is very pow- 
erful and very genuine — and it’s 
being chased out.”’ 

Now, looking out on the scenic 
surroundings, Flagg makes an allu- 
sion to one of his favorite films, 
‘Field of Dreams’? — the one 
where former baseball greats step 
soundlessly out from between 
rows of corn. But in Flagg’s 
mind’s eye, the characters who 
sometimes step out of these woods 
into his enchanted dance circle are 
of a different order: Isadora Dun- 
can, Vaslav Nijinsky, and Martha 
Graham are a few of the spirits who 
wait here to be called upon. Across 
an expanse of mowed grass, as if 
on cue, we see a deer step out of the 
woods to stand quietly alert, its 
black-nose gleaming, blinking into 
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Terpsichore Takes 


the sunlight. 

Bolstering the mystical possi- 
bilities, in 1993 a tornado touched 
down in the woods carving out a 
perfectly circular, two-acre amphi- 
theater. The trees were toppled like 
matchsticks; eventually cut up and 
hauled to the perimeter where they 
now offer. well-seasoned wooden 


The name Terpsich- 
ore describes ‘a 
place of sanctity, a 
place where people 
can remember why 
people dance,’ says 
Tommy Flagg. 


seating. The event served to con- 
firm Flagg’s feelings that nature 
was speaking to him directly: “‘If 
we dance, they will come.” 

Last November, the non-profit 
arts organization was awarded a 
first-time grant of $20,000 by the 
Geraldine R. Dodge Foundation to 
fund its first, four-performance 
subscription series that will help 
establish the site as a permanent 
center for dance and the arts. Other 
funders include the James A. 
Kearney Foundation, Bloomberg 
News, the Red Devil Foundation. 
and the Glenmede Trust Company. 

The 1998 inaugural series, al- 
ready supported by 100 subscrib- 
ers, began on Mother’s Day week- 
end in May, on a day of unprece- 
dented monsoon-like rains. Yet 90 
souls packed the timber barn adja- 
cent to the farmhouse to watch the 
dancers and musicians Stacey Pep- 
per, Brian Farias, Charlene Arrias, 
and HALA, the Hispanic Ameri- 
can League of Artists of the Lehigh 
Valley. 


PP eirasa to live music, the 
concerts are Opened by dancer 
Suzanne Goldman who, in the 
guise of Terpsichore herself, 
“comes out and greets the earth, 
the sky, and the audience, and then 
runs away,”’ says Flagg. “She ba- 
sically says, ‘] am the embodiment 
of the best that we can be. I am the 
embodiment of spirit, of mythol- 
ogy, of history, of our future, and | 
bless you all. Now watch the 
show.”’ Says Flagg: ‘‘Families can 
share this day and reacquaint them- 
selves with what they’ ve forgotten. 
You can mistake it for heaven.” 


Each of the series’ four concert 
days includes a nature walk, a 
wildlife demonstration, an art ex- 
hibit, and a dance lecture and dem- 
onstration, all conducted by pro- 
fessionals in their fields. 

With extra prayers to Terpsich- 
ore (or perhaps her dad, Zeus) for 
clear skies, the series continues 
Saturday, June 27, with a four-hour 
afternoon program of perform- 
ances that features Umoja, an 
Afro-Caribbean modern dance en- 
semble directed by Karen Love: 
two solos by Randy James and 
Will Turner to music by Joe Ren- 
zetti; and the Alborada Spanish 
Dance Theater. Remaining dates in 
the series are “Dance Interna- 
tional’ on September 26, and “‘Fall 
Tapestry’ on October 10. Partial 
season subscriptions are available 
for $50 and $75. 

The 1998 subscription season 
represents another hard-fought 
victory: Terpsichore SAND was 
forced to wage an expensive, 18- 
month campaign for a zoning vari- 
ance from Kingwood Township. 
Flagg says that while long-time® 
residents were open to his concept 
of an arts sanctuary that would also 
preserve open space, area new- 
comers fought the proposal tooth 
and nail. “What we went through 
with zoning was one of the most 
terrifying, one of the most painful e_ 
things I’ve ever done in my life. It 
was appalling — people screaming 
at me; they put out leaflets. It was 
like I was a child murderer.”” Ney- 
ertheless, the zoning board eventu- 
ally voted unanimously to grant 
the variance. 

The colorful and expansive 
Flagg is the offspring of an unusual 
marriage. His father married seven 
times; his mother, three times. 

His father was a song-and-dance 
man trom Ohio who made good — 
quite literally, a man called Whit- 
tridge who made his name in the 
entertainment business as Jack 
Goode. “He could sing, dance, and 
he was a wonderful comedian,” 
Says Flagg. Goode made a name 
for himself in light opera and sum- 
mer stock — including the Lam- 
bertville Music Circus — and on 
Broadway. 

Flagg’s mother, Mary King 
Flagg Biddle, came from one of the 
nation’s oldest, prominent Phila- 
delphia families. At 20, she mar- 
ried her first husband, the promi- 
nent American arts patron Living- 
ston Biddle, who later became the 
first director of the National En- 
dowment for the Arts. She made 
her reputation as a pioneer in radio 
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NO WAITING! 
Free Tee Times 7 days 
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with ‘“The Mary Biddle Hour,” in 
which she interviewed performers 
and visiting celebrities and became 
the nation’s highest paid spokes- 
person for product placement. 

Flagg’s parents’ marriage lasted 
five years — the longest stretch for 
either of them —and they divorced 
during his first year of life. After 
the divorce his mother changed his 
birth name, Irwin Thomas Whit- 
tridge Jr., to Thomas King Flagg. 

“My mother died when I was 
12, and I met my father for the first 
time when I was 14,” says Flagg 
who learned to take care of himself 
at an early age. Goode was starring 
on Broadway opposite Ethel Mer- 
man in ‘‘Hello Dolly” when Flagg 
met him. But a year later, his father 
died, and the orphaned Flagg was 
truly alone. At 13, the young Flagg 
was living on his own, with a trust 
fund, at boarding schoo! and in a 
New York City apartment. 

An assortment of godparents 
and surrogate mothers, aunts, and 
uncles were in the wings to assist 
Flagg on his life path. His god- 
mother was Trenton’s Mary Roe- 
bling, one of the most powerful 
bankers in America, who paid for 
his parents’ 1951 wedding. He also 
credits Kay Mather of Philadelphia 
with helping him into adulthood. 
He spent a lot of time with Lam- 
bertville Music Circus producer St. 
John Terrell, who was like a god- 
father to him, and directed him in 
summer stock shows. Yet another 
‘‘godmother”’ was the Los Angeles 

“actress Donna Reed. 

Flagg began dancing at four, 
with classes in tap and ballroom 
dance. He says he was raised pri- 
marily at boarding schools 
(Browning and Fay), and gradu- 
ated from Southfield in Connecti- 
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home and office to Tommy Flagg, left. Above, ie ge aA * LPGA Pro ie 
dancer Angela Jones in performance performs out- 3 SONG Saas ee 
doors. Below, on opposite page, the spirit-filled * Outings | 
dance space. All photographs by Boz Swope. MARCIA M. MICHAELS * Bar/Restaurant 
DIVORCE ATTORNEY CERTIFIED MEDIATOR HILLSBOROUGH 
eee ee ee 812 State Rd. Princeton, New Jersey 08540 COUNTRY CLUB 
sa cei 2 12 miles Princeton 6 mi Hopewell 


Cut as a so-so student but an out- 
standing wrestler. He hoped to get 
into Princeton University on the 
strength of his wrestling. He failed 
at that, but was offered wrestling 
scholarships by three other col- 
leges. 

Nursing the wound of his rejec- 
tion by Princeton, at a time during 
the 1970s when single-sex 
women’s schools were accepting 
men, “‘I thought I’d make the best 
of it,” says Flagg. “I applied to 
every women’s school on the East- 
ern Seaboard.” He settled on Skid- 
more, for its 17 to | ratio of women 
to men, and its hometown, Sara- 
toga, ‘‘that had more bars per cap- 
ita than any other city in the United 


Mary Roebling, Kay 
Mather, St. John Ter- 
rell, and Donna 

Reed are among the 
adults who helped 
the orphaned Flagg. 


States. So there I was, an ex-wres- 
tler studying ballet with Melissa 
Hayden in New York City Ballet’s 
summer home.” 

Throughout his teens, his aunt, 
who was a leading ballroom dance 
teacher, had taken Flagg to per- 
formances of New York City Bal- 
let. ‘‘I enjoyed it to a certain extent. 
I mean she’d take me because her 
husband didn’t want to go,” he 
says. “But then one evening I saw 
‘Jewels’ with Patricia McBride — 
It was like God came down and 


slapped me with a two-by-four.”’ 

“It was the most amazing expe- 
rience — to suddenly ‘get it.’ Like 
the best Balanchine, Jewels has an 
almost a subconscious structuring 
of movement. You’ll see some- 
thing in the first phrases that, in the 
last culmination, that movement 
comes back again. Especially the 
way Emeralds and Rubies are Dia- 
monds laid out — it was just fabu- 
lous. It’s still one of my favorite 
ballets.” 


; A, he went on to raise money 
for NYCB and for three modern 
dance causes, he fell into the dance 
world and felt akin to it. “‘I would 
give and | would raise a lot of 
money for those entities. 

“I suddenly said, ‘Why am | 
doing all this for them?’ I hada 
hunger to make my own mark.”’ He 
went on to forge a six-year associa- 
tion with a dance theater company 
in Paris call Calck Hook, directed 
by the young American dancer 
Wendy Shankin. ‘‘It was an ex- 
traordinary avant-garde company, 
good work, esoteric — a great 
hodge-podge of theater and 
dance.’’ Although he successfully 
brought the company to the U.S., 
six years and millions of dollars 
later (‘‘I went through money like 
a hot knife through butter’’), he 
ended the association and turned to 
acting. 

“Wrestling was about overcom- 
ing, succeeding, and winning. You 
can succeed at anything, is what | 
learned. Acting to me was one of 
the most difficult challenges — | 
didn’t have a great longing to por- 


Continued on following page 


Maybe it’s time for 
an investment in 
yourself 


“You look tired.” Has 
this been said about you 
too often around the 
office? Does that face in : 
the mirror feel a lot younger that it looks? 

If it is time to explore an investment in your 
appearance...and a new suit isn’t enough, you may ~ 
want to consider cosmetic surgery. 

Current techniques in aesthetic surgery such as 
facial contouring, eyelid surgery and CO? laser 
resurfacing might be right for you. You can look 
-more youthful in a safe and natural way. Most 
procedures can be done in the office or a same-day 
surgical center and you'll be back to work in about 
a week, 


Call for a 
consultation 
appointment 

(609) 921-7161 
33 State Road 

Suite H 

Princeton, NJ 


Thep rinceton 
Center for 


lastic Surgery 


Dr. Jill Hazen 
Dr. Thomas A. Leach 
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June 20 — July 19 

McCarter Theatre Center for 

the Performing Arts, Princeton, N.J. 
1-609-683-8000 

Opera Festival of 

New Jersey 


Accessible by train: Amtrak and N} Transit 
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NOTHING ELSE COMPARES 
--lO THE SMELL 
AND FEEL, TO THE 
COLOR & VARIETY... 
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BRIEFS & HANDBAGS TO 
WALLETS. IT SIMPLY DOES 
NOT GET ANY BETTER. 
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GHURKA 


LUTTMANN’S has the 
Princeton areas largest 
selection of fine leather 
goods, luggage, handbags, 
wallets and belts. 


Choose from our collection 
of quality Ghurka, Tumi, 
Dooney and Burke, 
Hartmann, Bally, Coach, 
Longchamp, LUTTMANN’S 


Te. and more! 
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traying great characters. | wanted 
to win at the toughest thing I could, 
and that was acting. 

Independent and already acting 
in New York under the stage name 
“Jack Goode Jr.,” he became a 
regular on “‘All My Children,” 
where he spent a year playing “*Pe- 
ter the psychopath,”’ after which he 
appeared in Woody Allen’s “Ra- 
dio Days” and ‘‘Manhattan Sto- 
ries.”’ Moving on to Los Angeles, 
he “‘spent seven years getting pum- 
meled in the industry.’ During 
these years he became regular on 
“Moonlighting,” and landed small 
roles in ‘Dick Tracy” and ““Tango 
and Cash,”’ among others. 

‘| didn’t win. I got pummeled. | 
grew up with magic — what I saw 
in L.A. was crap,”’ says Flagg; who 
fled back to Frenchtown in 1992. 
“It was the most unpleasant peo- 
ple, the most unattractive people, 
and people doing it for one thing, 
money. I grew up with magic. 
Watching my father with Ethel 
Merman, was pure, palpable 
magic. Aunt Donna [Reed] had 
magic, she was a magical person. 

“After I finished acting and it 
beat the hell out of me, and I lost, | 
looked back at dance and realized 
that it wasn’t acting, it was dance 
that was the most difficult chal- 
lenge.” 


[. Los Angeles he also watched 
the landscape being consumed by 
careless and expensive develop- 
ment. If he could make a success, 
hit it big, he hoped to come back to 
Frenchtown and buy the neighbor- 
ing farms. 

Today Flagg is passionate about 
all dance forms, from the percus- 
sive American tap practiced by his 
father, to its global cousins, Span- 
ish flamenco and Indian Kathak. 
Ballet, African ritual dance, Euro- 
pean folk dance forms, and con- 
temporary Japanese Butoh are all 
on Terpsichore’s program. 

“Dance is a huge commodity 
that has been mismanaged and 
misguided,” says Flagg, emphati- 
cally. ““Dance is one of the most 
difficult languages to digest. It be- 
came very Clear to me, that you’re 
only going to only get one shot at 
most people, and you have to do 
something they can digest, some- 
thing they can relate to. What we 
do here is family oriented, and na- 
ture oriented. It’s dance in relation 
to nature, music, fine art, and wild- 
life. Here at Terpsichore, they ‘get 
it? — they understand why the 
dancer dances — and that’s key. 
Even dancers don’t know why they 
dance.”’ 

“The part I like best is selling, 
says the indefatigable Flagg, who 
is quick to confess that selling 
dance in America can be akin to 
selling ice to the Eskimos. 
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SE NTS 


One Block From Train Station 
11 Washington Road, Princeton Junction, NJ 


Please Call For An Appointment Q9~7 99-97 99 


“OFFERS APPLY TO MOST CARS. WITH COUPON ONLY. EXPIRES 7/17/98 


SPRING 


Tune-Up SPECIAL ! 
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$2995 $4995 $5995 | 


| New Spark Plugs, Ignition & ! 


Fuel System Service, | 
Complete Emissions & 
Under Hood Check-up. , 


“For most cars 
on ae SEED GES GED Ge suum ome sone ood 


“This is a country where you 
have a rookie pitcher from the Do- 
minican Republic who’s offered 
$75 million for a five-year con- 
tract, while a ballerina can’t get the 
money for a chicken salad sand- 
wich. This is a country that spends 
$2.5 million more for military 
marching bands than it does for the 
entire National Endowment for the 
Arts budget. It’s appalling. We are 
in absolute, abject cultural poverty. 

““My goal is to make the land 
more valuable than money: What 
we try to create here is a sense of 
commerce. The value of the gift. 
The value of inspiration. The value 
of nature. The value of great artists. 
You cannot put a money value on 
aS 

Under Flagg’s tireless leader- 
ship, Terpsichore SAND, which 
has in its long-range plan housing 
for retired dancers, is active 
throughout the region as agent and 
manager for a dozen dance artists 
and companies. Flagg current pro- 
duces 50 shows a year, 80 percent 
of them off-site in locations that 
include New York’s Joyce Thea- 
ter, Kingwood School, Bucks 
County Community College, the 
Hunterdon Art Museum, Barnes & 
Noble in Princeton, and the Tren- 
ton Avant-Garde Festival. 

At Terpsichore he has presented 
Patrick Corbin of the Paul Taylor 
Dance Company, Margo Sap- 


Plein-air Dance: 
Angela Jones, 
above, and Christ- 
mas Phinney, below, 
at Terpsichore SAND 
Photo by Boz Swope. 


pington and the Daring Project, 
Lori Belilove and Company of the 
Isadora Duncan Foundation for 
Dance, the classical Indian dancers 
and musicians of the Bala Ensem- 
ble, Deborah Sayles, principal 
with New Jersey Ballet, Lynne 
Taylor Corbett, and Susan Jaffe of 
American Ballet Theater. 

‘‘My responsibility is to save the 
land and to educate an audience. 
That has to be done. If that’s not 
done, why do it. We don’t need any 
more dancers! We don’t need any 
more choreographers! We need 
people who will support the 
dance,” says Flagg. *“And we need 
visionaries.” — Nicole Plett 


Summer Dance Concert, 
Terpsichore SAND, RD 1, 
Frenchtown, 908-996-6744. Sat- 
urday, June 27 at 1 p.m. (Rain- 
date Sunday, June 28). Call for di- 
rections. 

Also “Dance International,” 
Saturday, September 26; and ‘Fall 
Tapestry,’ Saturday, October 10. 
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In the Galleries 


Art in Town 


Arts Council of Princeton, ]02 
Witherspoon Street, 609-924- 
8777. “Still Movement,” an ex- 
hibit of works in porcelain by 
Mariana Heilmann. To July 10. 


The Firebird Gallery, 15 With- 
erspoon, 609-688-0775. The chil- 
dren’s folklore and fantasy gallery 
features works by Russian-born il- 
lustrator Gennady Spirin from his 
next book, ‘‘The Crane Wife.”’ To 
July 12. Gallery hours are Tuesday 
to Sunday, 11 a.m. to 6 p.m. 


Gratella Gallery at the Forre- 
stal, 100 College Road East, 609- 
452-7800. First day for Bill Tay- 
lor’s exhibit, “In Focus: India-Ne- 
pal,” a photo exhibition by Bill 
Taylor, well known for his archi- 
tectural photography, and presi- 
dent of Taylor Photo. The show 
features scenic and portrait photo- 
graphs taken on a recent trip to 
India and Nepal. To August 29. 
The gallery on the lower level is 
open daily from 10 a.m. to 10 p.m. 
Artist’s reception is Friday, July 
10, from 5 to 6:30 p.m. 


Historical Society of Prince- 
ton, Bainbridge House, 158 Nas- 
sau, 609-921-6748. ‘‘Practical 
Photographers: The Rose Family 
Studio,’ images from the awe- 
some collection of 10,000 glass 
plate negatives, dating from 
shortly after the Civil War to the 
early 1950s. The Rose Studio was 
founded in Princeton in 1873 by 
Royal Hill Rose whose commer- 
cial photography studio stood on 
Nassau Street through three gen- 
erations of family owners, until its 
closing in 1951. To December 30. 
Free. Museum hours are Tuesday 
to Sunday, noon to 4 p.m. 


Medical Center at Princeton, 
Merwick Unit, Bayard Lane, 609- 
497-4192. Show of work by the 
Senior Center watercolor class, di- 
rected by Carol Scott, that has been 
meeting weekly since 1992. Artists 
are Jennie Angley, Henry Chao, Al 
Conti, Beverly Maynard Jeffers, 
Angeline Pacifico, Elsa VonColln, 
Nancy Wan, Josephine Wang, 
Frieda Weiss, Jackie Wouwen- 
bery, and Ya-Yen Yu. To Septem- 
ber 10. Open daily, 8 a.m. to 7 p.m. 


Skidmore Art Consultants 
Gallery, One Airport Place, Route 
206, 609-924-1875. An exuberant 
group of recent paintings by Anne 
Boysen, abstract flower studies in 
a profusion of different hues. A 


WM 


At the Princeton Art Museum: Mark Klett’s 
1996 photograph, ‘Resting in the Tent After a 
Long Hike,’ is part of the exhibit on ‘The West’ 
opening June 30. 609-258-3788. 


former Philadelphian, Boysen now 
lives in an old farmhouse in Bucks 
County where she finds the coun- 
tryside a constant source of inspi- 
ration. To July 23. Gallery hours 
are Thursday and Friday, | to 5 
p.m., and by appointment. 


Small World Coffee, 14 With- 
erspoon Street, 609-924-4377. 
Paintings by Ellie Fox, to June 30. 


The Williams Gallery, 8 
Chambers Street, 609-921-1142. 
‘‘Twentieth-Century Paintings & 
Prints,” a group show featuring 
Japanese printmakers Rieko Fuji- 


nami and Kenichi Tanaka. To Au- 
gust 15. Gallery hours are Wednes- 
day to Saturday, 11 a.m. to 5 p.m. 

Fujinami received her BA from 
Tokyo University of Art & Design 
and her MA from the Tama Art 
University. She has won awards in 
set production, book cover, and 
book and calendar illustration. ‘‘I 
attempt to take in the human 
memories and nostalgia locked up 
inside objects or forms,” she says. 
“In this approach, I do not attempt 
to seize the objective existence of 
a thing. Rather, I try to grasp the 
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THE EDGERTOWN ROCKER 


tape 


prepare to be transported 


Come in for a test rock! 


Tes a rere 


Inrer1or DeEsicGNn 


Fine FurniTure 


Where Princeton gets its good looks. 
162 Nassau Street, Princeton 924-2561 


and re 


SOMETIMES, all Princetonians 


want to do is go to the Vineyard 


lax. Here’s your chance 
to get away without 
leaving home. The 
Edgertown Rocker is 
a classic ladder-back 
maple with rush seat, 
complementary with 
any design sensibility; 
the perfect at-home 
escape. So, grab a 
good book, put ona 
of ocean sounds and 


away from the everyday! 


33 Hightstown Rd. 
Princeton Jct. 


ELLSWORTH’S CENTER 


Tues-Fri: 10am to 6:30pm 
Sat: 8am to 4pm 


LOTT TST 


(609) 799-8554 


Founded in 1973, The Lewis School is the first area 
school to commit all its resources and expertise to 
the full-time education and support of bright chil- 
dren, college students, and adults who struggle with 
“learning disabilities.” 


From the outset of her work in Prince- ton in 1966, 
the School’s founder, Marsha 
Lewis, could not equate the label 
“disability” with the gifts of in- 
tuitive thinking and creativity so 
apparent among her students. 


She regarded their struggles not 
as “disabilities” but as nontradi- 
tional learning styles, the expres- 
sion of a different way of learn- 
ing in brains of otherwise extraor- 
dinary and capable people. It was 


THE LEWIS SCHOOL OF PRINCETON 


Is it your wish that each school year will be a new and better beginning for your child? 


Do you hope this year will provide a resolution of learning problems and 
a turnaround in your child's achievement and confidence? 


for these promising students and f 
for their compelling need to re- 
pair academic weaknesses, ex- 
plore aptitudes, and develop self- 
esteem and personal reliance [WA 
that the school was created. 


It is the mission of The Lewis 
School not only to provide our 
students with appropriate multi- 
sensory educational intervention 
and the resources that can help 
them learn, but also to recognize and develop each 


person's special gifts. 


The Lewis School and Diagnostic Clinic can help. 
We have made a positive difference in the lives of 
hundreds of our students, who have gone on to dis- 
tinguish themselves in education and in life. 


An education that prepares a child for a productive learning and living serves a child for a lifetime. 


For information, Educational Evaluations, Summer Study, and Fall Registration, 


Call The Lewis School Admissions Office (609) 924-8120 
An Independent, Nonprofit, Nonsectarian Educational Organization. Educators and Advocates for Learning-Different Persons 
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SMILE WITH 
CONFIDENCE 


With our skilled 
approach and 
advanced technology 
this dream can 
become a reality. 


Please call for your no-fee 
personal cosmetic 
consultation (value $50). 


ADVANCED COSMETIC, IMPLANT 
AND GENERAL DENTISTRY 


Gary S. Klein, D.M.D., P.A. 
609-586-6688 


3705 Quakerbridge Road, Suite 203, Hamilton 
2 miles from Quaker Bridge Mall, across from Banzai 


Corporate Incentive Programs 


from 
CRUISE HOLIDAYS & CELEBRITY CRUISES 


Cruise Vacation Incentives is a great way 
to MOTIVATE TOP ACHIEVERS. It’s also 
an excellent way to 
IMPROVE YOUR BOTTOM LINE. 


State-of-the-Art Meeting | Rooms « , Newest AN Technology 
Food » Entertainment « R/T Air « Ground Dido 


All Meeting Services 


A bearn more abort gour nae ae 
Chuck Bergman at Cruise Holidays of Mercer County 


® 
ALL STORES INDEPENDENTLY OWNED & OPERATED 


Cruise Holidays of Mercer County 
609-586-3000 ° 800-932-7245 


3800 QUAKERBRIDGE ROAD, MERCERVILLE, NJ 08619 
WWW.MERCERCOUNT YBIZ.COM/CRUISE.HTM 
EMAIL : cbergman@Gramercy.los.com 


It's a complete workout for the entire body, will get you into 
great shape and help you lose weight. Plus the workout is fun 
and you won't get bored. We promise. 


Learn kickboxing, Jeet Kune Do, grappling, Filipino weaponry, 
and more from the martial arts academy with the reputation 
for quality and excellence since 1987. 


+ Call now for free trial class 


Princeton Academy of Martial Arts 


14 Farber Rd, Princeton, NJ 08540 + 609/452-2208 


Off Route 1 South, Next to the Market Fair 
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existence — or the latent existence 
— with which the object describes 
itself through interaction with peo- 
ple and through memories.” 


Art On Campus 


Art Museum, Princeton Uni- 
versity, 609-258-3788. Open 
Tuesday through Saturday from 10 
a.m. to 5 p.m.; Sunday from | to 5 
p.m. Tours are given every Satur- 
day at 2 p.m. 

The permanent collection fea- 
tures a strong representation of 
Western European paintings, old 
master prints, and original photo- 
graphs. Collections of Chinese, 
Pre-Columbian Mayan, and Afri- 
can art are considered among the 
museum’s most impressive. Not 
housed in the museum but part of 
the collection is the John B. Put- 
nam Jr. Memorial Collection of 
20th-century outdoor sculpture, 
with works by such modern mas- 
ters as Henry Moore, Alexander 
Calder, Pablo Picasso and George 
Segal located throughout the cam- 
pus. 


Firestone Library, Princeton 
University, 609-258-3184. ‘Sing 
Whatever is Well Made,” an exhi- 
bition of Irish poetry, celebrating 
the library’s acquisition of the 


‘The Art Student:’ Harry Rubel’s photograph is 
part of a father-daughter exhibit at the Plainsboro 
Public Library to June 30. 609-275-2897. 


Leonard Milberg °53 Collection of 
Irish Poetry, comprising more than 
1,000 printed works by 50 poets. 
To September 20. 


Art by the River 


Artists’ Gallery, 32 Coryell 
Street, Lambertville, 609-397- 
4588. A shared show by Gordon 
Haas and Peter Cottingham. Haas 
is an impressionist painter of land- 
scapes, sculling, and canal scenes 
who uses the color theories of the 
French Impressionists to develop 
mood. Cottingham is also a land- 
scape artist, but one who works in 
pastel. To July 5. Gallery hours are 
Friday through Sunday, | 1 a.m. to 
6 p.m. 


Bell’s Union Street Restau- 
rant, 183 North Union, Lam- 
bertville, 609-397-2226. Photo- 
graphs of San Francisco and Paris 
by Joyce Gulick and vintage pho- 
tographs of Lambertville in the 
1960s by her father, the late Frank 
Gulick. To August 22 


Howard Mann Art Center, 45 
North Main Street, Lambertville, 


+’ Open Year-Round 
+ Newbom to 6 Years 


: NS Ss 
SA 


) > Lakeview Child Center 3 


+ Age-Appropriate Curriculum 
++ Licensed Kindergarten Program 


| + Full & Part Time Programs + Breakfast, Snacks & Hot Lunch 


Accredited by of Early 
609-587-8002 —_the National Childhood 609-890-1442 
Horizon Center  “ademy Programs Hamilton 
609-587-8088 609-987-0977 908-828-6828 609-586-0722 
Quakerbridge West Windsor RobertWood Johnson Mercer County 
Plaza 


University Hospital Comm. College 


609-397-2300. Lambertville art 
dealer Howard Mann liquidates 
his art collection after 34 years in 
the business. Works by Gorman, 
Erte, Boulanger, Dali, Tarkay, 
Vasarely, Ebgi, Alexandra 
Nechita, and others are all on the 
block. Sale continues until the art 
is gone. Gallery hours are Wednes- 
day to Sunday, noon to 5 p.m. 


Sculpture Showcase, 156 
South Main Street, New Hope, 
215-862-3890. “The Art of 
Dance”’ with paintings and sculp- 
ture by Robert Sarsony, Maggie 
Parker, John Ake, Barbara Chen, 
and DeLoma Davis. To June 27. 
Gallery hours are Wednesday to 
Sunday, 11 a.m. to 5 p.m. 


Washington Crossing His- 
toric Park, Visitors Center, 
Routes 32 and 532, Washington 
Crossing, 215-493-4076. Oil 
paintings of American antiques by 
Pauline Campanelli and. water- 
color landscapes of historic archi- 
tecture by Dan Campanelli are on 
exhibit. Together the artists have 
written and illustrated eight books 
on art, antiques, and the ancient 
origins of holiday traditions. To 
June 28. 


Art In Trenton 


Artworks, 19 Everett Alley, 
Stockton Street, Trenton, 609- 
394-9436. **Kuumba: Africans ” 
African Americans in Touch.” 
mixed-media of show by wien 
from the tri-state area. To June 30. 
Gallery hours are Tuesday to Fri- 
day, 11 a.m. to4p.m.; Sunday 1 to 
4 p.m. 

Extension Gallery, 60 Ward 
Avenue, Mercerville, 609-890- 
7777. “Wrap the Wind in Si- 
lence,’ indoor and outdoor cast 
metal, steel and ceramic sculpture 
by Laura Lindsey, a former teacher 


as 
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At Gallery 397: E.lV. 
Adams's ‘Goodnight 
Kiss’ is part of the 
Faces in the Crowd’ 
exhibit in Lambert- 
ville. 609-397-7800. 
Reception June 28 
from 3 to 6. 


RATNER MTOR ARRAS 
JUNE 28 
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Lawrence Day School 
48 Carter Road, Princeton, NJ 08540 


A Living and Learning Environment 
for Children 3 Months to 5 Years 
in a Beautiful Setting 


* NAEYC accredited * Excellent ratios 
* Degreed, trained staff »* Flexible schedules 


- - 


Summer Camp program includes 
Art, Nature, Music & Swimming 


* x! ee High 
chool?, Off-Broadstreet 
Theater, 5 South Greenwood 609-396-039 | 
Avenue, Hopewell, 609-466- also known as “the Jersey jug- | ith 
2766. A youthful musical com- gernaut.” The South River ¢a . ‘. . 
ad. Dessert & show, $18.50. ators Beawious mysteries are Bioog prive. St. David the King Now accepting applications for summer & fall 
:30 p.m. “One for the Money,” “Two for ND 
Will Rogers Follies, Paper Mill oe ree ‘and “Three to Get GOL Gem Convenient to Lawrence, Princeton, Hopewell, 
Playhouse, Brookside Drive, eadly.” Free. 5 p.m. ga? a Montgomery, Ewing & Hamilton 
Millburn, 973-376-4343. The Evanovich was a fine arts major sities Hil proses New 
1991 musical about the Ziegfeld at Rutgers’ Douglass College ope, 215-862-2 oe -_Lyine Dis- q. 
x Follies star. $32 to $47. 3 and 8 who never felt quite right with scr MD. tree es ouis Grin- 
> p.m. canvas. She started writing, and Se 


after collecting and burning a 
cardboard box full of rejection 
letters, she sold her first ro- 
mance. She spent five years 


Hot Spots 


The Regulars, Havana, 105 


Love & Death on Long Island, 


New Jersey International Film 
Festival, State Theater, 15 Liv- 
ingston Avenue, New Bruns- 
wick, 732-932-8482. Richard 
Kwietniowski’s tale of a British 
stiff, John Hurt, running up 
against a Nassau County stud. 
Also “Twilight of the Ice 
Nymphs” by Guy Maddin. $8. 7 
p.m. 


writing romances mostly for Ban- 
tam Loveswept. 


“It was a rewarding experience, 
but after 12 romance novels | 
ran out of sexual positions and 
decided to move into the mys- 
tery genre,” she says. “I spent 
two years retooling — drinking 
beer with law enforcement 
types, learning to shoot, practic- 


South Main, New Hope, 215- 
862-9897. Rock 'n roll. 6 p.m. 


Family Resource Centers 
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Inc. 


Why are so many 
New Jersey Businesses 


ing cussing. At the end of those 
years | created Stephanie Plum. 
| wouldn't go so far as to say 
Stephanie is an autobiographi- 
cal character, but | will admit to 
knowing where she lives.” 


Beer Fest 


Garden State Beer Festival, His- 
toric Waterloo Village, Stan- 
hope, 973-347-0900. Live mu- 
sic, sponsored by the Garden 
State Craft Brewers Guild. $18 
over 21; $12 non-drinkers & 
youth; children free. Noon. 


Circus Time 


Allan Hill’s Great American Cir- 
cus, Chamber of Commerce 
of Princeton, Carnegie Center, 
behind Summit Bank, Route 1 
North, 609-520-1776. Three big 
shows for the chamber’s annual 
fundraiser. Clown capers, acro- 
bats, aerialists, trained dogs, 
and death-defying wire walker. 
$9 adults; $5 children. 1, 3:30, 
and 6 p.m. 


switching to 
Coffee Pause 
Coffee Service? 


Dancing 


Ballroom Dancing, Nottingham 
Ballroom, 200 Mercer Street, 
Hamilton Square, 609-890- 
4891. Tom Nash gives lessons 

¢ every Sunday, followed by danc- 
ing ‘till 10 p.m. $8. 6 p.m. 


Literati 


Janet Evanovich, Borders 
Books, Nassau Park, 609-514- 
0040. The mystery author pre- 
sents her latest mystery novel, 
“Four to Score,” set in Trenton, 
and featuring the spunky and 
smart detective Stephanie Plum, 


wvvvvvvvyy 
e Our very own custom roasted coffees 
e Superior service 

e Individual programs 

e State-of-the-art equipment 


© Call for Free Trial Service 


New Jersey’s #1 Coffee Service © www.cpause.com 


Call Don Korytowski 1-800-887-5009 


Summit-DeLann: 
Joseph Vorgity’s ‘Ber- 
ries on a Book’ is part 
of the joint exhibit. Re- 
ception June 25 at 

« DeLann Gallery. 609- 


Celebrate with us the ENTIRE MONTH of June 


v~ with tremendous savings on hundreds of 
quality manufacturers! 
Dining, Bedroom, Occasional ¢ Carpeting & Area Rugs 
Custom Upholstery ¢ Lamps & Accessories ¢ Prints ¢ Leather Furniture 
° JOIN US FOR THE SAVINGS! 


“Fine Quality Home Furnishings 
at Substantial Savings” 


Biber Furniture 


SUFFER NO MORE 


From depression, anxiety or problems at home. 
A supportive and caring professional can help. 
Call today to discuss your concerns. 


Michael L. Rosenthal, L.C.S.W., Ed.D. 


In practice for over 18 years. 


12-14 Main Street (Route 27) 
Kingston, NJ 
. 609-924-0147 


20 Nassau Street, Suite 318 
Princeton 08540 


609-921-1782 


Most Traditional Insurance Plans Accepted 


40 U.S. 1 JUNE 24, 1998 


WE SHOOT PEOPLE 


QP 


¢ Corporate/Commercial 
*|ocation ¢ Portrait 
¢ Editorial * AnnualReport 


Korbman 


Sineépbotography 
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STUDIO 
609/219-0498 


Lawrenceville, NJ 


Suburban Wrench 


Honda and Acura 
Specialist 


Ever get burned buying 


a used car? Maybe you should have 
had it checked out by a professional. For $60.00 
: we will do a complete inspection and prepare an 
estimate of all needed repairs. This could be the 
best $60.00 you ever spent. 


609-737-1235 


108 Rt. 31 North, Pennington, NJ 08534 


215-860-9392 


50 Walnut Ave., Newtown, PA 18940 
We service all Japanese cars 
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Princeton Marriott Hotel 
Rt. 1 South, Princeton, NJ 


Saturday, June 27 
9 a.m. to 4 p.m. 


| © Buy, swap or trade with vendors from 
all over the country and even Canada 

* 1,000s of retired and current Beanies 

* Free door prizes and a chance to win 
“Princess!” 

* Swap table and dress up your Beanie 
contest for the children 

¢ Also ask about our other upcoming 

: shows: August 1 & 2, Atlantic City . 

| Weekend at the Sheraton Hotel 

# and Conference Center 


DIRECTIONS: Garden State Parkway or New Jersey Turng - 
exit, or I-95 or 195 North to Route 1 North exit. Bee 


HOW 
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We, little more than 1,000 


members, many of them now in 
their SOs and 60s, the New Jersey 
Jazz Society has recognized that if 
the organization is to continue to 
thrive, it needs to attract a younger, 
and more diversified audience, So 
says Joe Lang of Chatham, vice 
president of the jazz society and 
chairman of the upcoming Jazz 

Fest 98 that takes place, Saturday 
and Sunday, June 27 and 28, on the 
campus of Fairleigh Dickinson 
University in Madison. 

“We're really anxious for this to 
become what it used to be at Wa- 
terloo Village in Stanhope,” Lang 
explains. Last year attendance was 
down at the festival that is one of 
the Jersey Jazz Society’s keynote 
annual events. 

“We're hoping that from young 
peoples’ point of view, it'll be a lot 
more attractive this year,” he says, 
noting children under 12 will be 
admitted free. There is also a dis- 
count rate for college students. But 
it’s through the choice of artists 
that visitors will see most change. 

“We've tried to diversify the 
musical lineup,” says Lang, who 
works at Scotti’s Record Shops, 
with stores in Morristown, Sum- 


mit, and Madison. “We're hoping: 


to escape the stereotype that we’re 
a bunch of gray hairs, because 
these past couple of years I really 
don’t think it’s deserved. We think 
the diversity of talent will bring the 
festival a broader appeal.” 

‘To that end, organizers have 
booked saxophonist Houston Per- 
son and his longtime singing part- 
ner, Etta Jones, the nationally ac- 
claimed alto saxophonist Jerome 
Richardson and his quintet, and 
vocalist Marlene VerPlanck. 

Houston Person and Etta Jones, 
long a favorite with the African- 
American crowd in clubs and thea- 
ters around Newark and Harlem, 
should add an element of South- 
ern-fried soul to the proceedings. 
Person, born and raised. in 
Florence, South Carolina, has per- 


-formed on recordings by Lena 


Horne, Lou Rawls, Dakota Staton, 
and bluesmen Johnny Adams and 
Charles Brown. Similarly, Jones, 
raised in New York City, has al- 
ways been much more of a Billie 
Holiday-inspired blues singer than 
jazz balladeer or cabaret singer. 
Lang, the father of two teenag- 
ers, notes that his 19-year-old son 
became interested in the music of 
Count Basie and Big Joe Williams 
after taking a course in jazz at 


Monmouth County’s Brookdale 
Community College. “All of a 
sudden, he’s coming to me and 
saying, ‘Hey Dad, you got any 
Thelonious Monk I can borrow or 
any Miles Davis I can borrow?’” 
he says. 

Lang credits the swing music 
revival going on in New Jersey 
clubs with helping fuel both his 
sons’ interest in traditional jazz. 
After hearing the music of groups 
like the Cherry Poppin’ Daddies 
and Squirrel Nut Zippers, their in- 
terest is stimulated to go further 
back to the music of Louis Jordan 
and Count Basie. 

Other performers on the bill at 
JazzFest °98 include the Buck 
Creek Jazz Band (“the only Dixie- 
land group in the lineup this year,” 
Lang notes); Diva, an all woman 
big band from Manhattan that has 
made frequent appearances at Tav- 
ern On The Green; vibraphonist 
John Cocuzzi and his quartet; 
Manasquan-based clarinetist 
Kenny Davern and his sextet; and 
pianist Rio Clemente, who will be 
joined by vocalist Pam Purvis and 
saxophonist Bob Ackerman. 

Lang says he considers Houston 
Person and Etta Jones and Jerome 
Richardson his biggest coups, in 
terms of who the booking commit- 
tee has chosen to perform. 
“Jerome Richardson is one of the 
biggest alto saxophone players to 
come along,” Lang says. “Also, 
Marlene VerPlanck has done a 
couple of albums with a group 
from France, Saxomania, and she’s 
only once performed those charts 
in this country. This is the first time 
she’s performing with them in 
New Jersey, with the American 
Saxophone Quartet,” he adds. 


ee says the Jersey Jazz So- 
ciety has booked some previous 
events at the New Jersey Institute 
of Technology in Hoboken be- 
cause they believed it would be 
more accessible than Stanhope. 
However, with the Fairleigh Dick- 
inson campus in Madison this year, 
they believe they have found an 
even more attractive venue, right 
off of Route 287 in Madison. 

Aside from the nationally- 
known acts like Houston Person 
and Etta Jones and Jerome 
Richardson’s Quartet, youth bands 
will be performing on each of the 
festival’s three stages to open the 
program on both days. 

In recent years, Lang points out 


From France: Mar- 
lene VerPlanck is 
bringing some new 
tunes to JazzFest. 
800-303-NJJS. 
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proudly, the society has expanded 
its role in jazz education, and cre- 
ated a one-hour program on the 
history of jazz, presented by pian- 
ist Rio Clemente and others, that it 
offers to public schools as a cul- 
tural assembly program. 

Since the festival has two tents 
and an auditorium for its use, Lang 
says the contingency plan is al- 
ready in place if it should rain. 
While no alcohol will be sold on 
the campus, ticket-holders can 
bring beer or wine along with their 
picnics. Shuttles will pick up those 
arriving by train at the nearby train 
station and vans will be available 
to shuttle people from outer park- 
ing lots on the campus, he says. 

Given their attempts to reach out 
to the African-American commu- 
nity as well as the younger white 
suburban kids who taking an inter- 
est in jazz via swing music, Jazz- 
Fest °98 may help erase the mem- 
ory of a Jersey Jazz Society that 
only catered to one segment of to- 
day’s ever-broadening jazz audi- 
ence. — Richard J. Skelly 


JazzFest ’98, New Jersey Jazz 
Society, Fairleigh Dickinson Uni- 
versity, Madison, 800-303-NJJS. 
Tickets $25; $45 for both days; 
children under 12 free. Saturday 
and Sunday, June 27 and 28, 
noon to 6 p.m. 

Take I-287 North to Exit 36A 
for Morris Avenue, and get on to 
the Route 24 Expressway to Route 
510 (Columbia Turnpike), follow- 
ing signs for the FDU campus, 
which is located off Park Avenue 
in Madison. 
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Continued from preceding page 


LeVay Smith & the Red Hot 
Skillet Lickers, KatManDu, Wa- 
terfront Park, Route 29, Trenton, 
609-393-7300. Hot West Coast 
swing band. $10. 6 p.m. 


Suran Song in Stag, John & Pe- 
ter’s, 96 South Main Street, 
New Hope, 215-862-5981. Multi- 
media art and performance 
show. With free 3 p.m. show by 
Faded Blue. 9 p.m. 


McDonald Jazz, Borders 
Books, Nassau Park, 609-514- 
0040. Jazz. 3 p.m. 


House Tours 


Annual Garden Tour, Borden- 
town Historical Society, 
Quaker Meeting House, 
Farnsworth Avenue, Borden- 
town, 609-298-3334. “History in 
Bloom” features 12 summer gar- 
dens in a town that boasts 316 
years of history. Tea is served in 
a gracious garden overlooking 
the Delaware. Day concludes 
with a guided tour of the ceme- 
tery, final resting place of Napo- 


leon Bonaparte’s niece. Pro- 
ceeds benefit the 1725 Gilder 
House Museum. $7 adult; $1 
child. 1 p.m. 


Science of Crime-Busting, 
Plainsboro Public Library, 
Plainsboro Pond, 609-275-2897, 
Detective Rick Furda of the 
Plainsboro Police experiments 
with the chemistry and gadgetry 
that helps catch crooks. Free. 3 
p.m. 


Canoe Trip, Delaware & Raritan 
Greenway, Moore's Creek, 609- 
452-0525. Co-sponsored by the 
Mohawk Canoe Club, a day trip 
from Moore’s Creek to Cad. 
walader Park in Trenton. Prereg- 
ister. $25. 9 a.m. 


Introduction to Whitewater, Kit- 
tatinny Canoes, Matamoras, 
Pennsylvania, 800-356-2852. 
Canoeing lessons & 10-mile 
whitewater river trip. $32.33. 
Call for reservation. 9 a.m. 


Bike Hike, Friends of the Dela- 
ware Canal, Millcreek Manor 
Park, Morrisville, 215-862-2021. 
A 14-mile round trip that follows 
the scenic canal towpath from 

Washington Crossing Historic 


Park to the Virginia Forrest rec- 
reation area. Park ranger Char- 
lie Broadwater leads the group. 
Free. 2 p.m. 


Singles 
Dctesbaiietimenieestor tie ol 


Somerset Hills Single Hikers, 
Hillside Avenue at Willie’s Tav- 
ern, Bedminster, 732-863-4909. 
Hike at Sunfish Pond, Delaware 
Water Gap. $5. 10 a.m. 


Princeton Singles, The Inn at 
Lambertville Station, 609-655- 
4885. Lunch and jazz, 55-plus. 1 
p.m. 

New Horizons for Catholics, St. 
James Church, Basking Ridge, 
908-626-1388. Dinner and dis- 
Seg Mars and Venus. $12. 

p.m. 


_ Beth Chaim 35-plus Singles, 


Congregation Beth Chaim, Vil- 
lage Road, West Windsor, 609- 
655-4231. Summer social, $5. 7 
p.m. 


Sports for Causes: 
Polo at Hillsborough 


lisborough 
shanic 
e Station, 9 
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, mo $10; children free. Pre- 
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antique Cars, a parade, chil- 
dren's games, a post-match 
awards ceremony — and of 
course lots of hoofs, mallets, 
and swats. Singer-songwriter 
and newsradio anchor Therese 
Crowley opens the match at 3 
p.m. with “The Star Spangled 
Banner.” Sponsors are Eisai Inc. 
and Pfizer Inc. General admis- 


rred parking and reserve tail- 
gate space at $125 per vehicle 
Raindate is July 13. 1 p.m. 


Bryce Thompson has trans- 
formed his Hillsborough grounds 
below the golf driving range to a 
huge polo field that polo players 
from year and far think is top 
notch. With matches held 
toughout the summer, the 
Alzheimer's Association benefit 
is still the biggest polo match of 
the year. 


y 
June 29 


Classical Music 


David Finckel & Wu Han, 
Princeton University Summer 
Concerts, Richardson Audito- 
rium, 609-497-1642. David 
Finckel, cello, and Wu Han, pi- 
ano, in works by Beethoven, 
Strauss, and Grieg. Wu Han 
took first prizes in Taiwan’s ma- 
jor competitions before coming 
to the U.S. where she has per- 
formed with Music from 
Marlboro and with many solo- 
ists. Free tickets required for ad- 
_ 8 p.m. See story page 


Free tickets are distributed at 


the Richardson Box Office begin- 


ning at 6 p.m. on the day of the 
concert only. All tickets are dis- 
tributed on a first-come, first- 

served basis, with a limit of four 


tickets per person. Seating is un- 
reserved and early arrival recom- 


mended. 


Folk Sing, Westminster Choir 
College, Bristol Chapel, 609- 
921-2001. Composer and ar- 
ranger Alice Parker leads the 
sing. Free. 7:30 p.m. 


Tommy, Plays-in-the-Park, 
Roosevelt Park, Route 1 South, 
Edison, 732-548-2884. Pete 
Townshend's musical. All seats 
$3; children free. 8:30 p.m. 


Stammtisch, Small World Cof- 


® fee, 609-688-1185. German 


speaking club, for learners and 
native speakers. Free. 7 p.m. 

Barnes & Noble, MarketFair, 
609-897-9250. Women’s literary 
fiction group discusses “A Map 
of the World” by Jane Hamilton. 
Free. 8 p.m. 


all 
Good Causes 


Carrier Classic Golf, Carrier 
Foundation, Raritan Valley 
Country Club, Somerville, 908- 
281-1528. Annual outing in- _ 
cludes lunch, reception, and din- 
ner. Proceeds benefit Carrier's 
patient equipment, furnishings, 
and programs. $250. 11 a.m. 
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Events 


Making It In the Music Industry, 
Borders Books, Nassau Park, 
609-514-0040. A panel of indus- 
try professionals from New York 
and Philadelphia offer up-and- 
coming musicians information 
on everything from press kits to 
making discs. Free. 7:30 p.m. 


See Survival Guide story page 6. 


Hot Spots 


Kelly Meashy & Randy Sarles, 
Jenny’s, Peddler’s Village, La- 
haska, 215-794-4020. 8 p.m. 


Dan Hart, age Brewing 


Com , 138 Nassau Street, 
609.924.7855. Contemporary 
folk with social commentary by 


the former shrink. His third al- 


bum is “To a Silent Drum.” No 


cover. 9 p.m. 


NJ Film Fest: John Hurt and Jason Priestley star 
in ‘Love and Death on Long Island’ screening 
June 28 at the State Theater. 732-932-8482. 


Cool Spots 


Jared Kessler, Cafe 52, 52 Eas- 
ton Avenue, New Brunswick, 
732-249-1900. Acoustic rock. 
9:30 p.m. 


Sports 


Trenton Thunder, Waterfront 
Park, 609-394-8326. Portland. 
7:05 p.m. 


Sports for Causes 


Streckewald Memorial Golf 
Classic, Thomas Edison State 
College Foundation, Trenton 
Country Club, 609-984-4839. 
The golf tournament tees off at 1 
p.m. 11:30 a.m. 


- TTuesday 
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Choral Sing-in, Westminster 
Choir College, Bristol Chapel, 
609-921-2001. Mendelssohn's 
“Elijah” with Melanie Jacobson, 
conductor. Free. 7:30 p.m. 


The Allman Brothers Band, 
PNC Bank Arts Center, Holm- 
del, 732-335-8698. $25 to $45. 
8 p.m. 


Art 


Greg Kwiatek, Johnson & 
Johnson World Headquarters 
Gallery, New Brunswick, 732- 
524-3698. In the New Jersey Art- 
ists Series, oil on linen abstract 
paintings by the Hoboken 
painter known for his land- 
scapes who now works with bio- 
morphic abstractions. To August 
3. Free by appointment. 9 a.m. 


The West, Art Museum, Prince- 
ton University , 609-258-3788. 
First day for “The West: Recent 
Acquisitions of American Photog- 
raphy,” featuring 20 photo- 
graphs by 15 artists. Featured 
photographers include Barbara 
Bosworth, Peter de Lory, Wanda 
Hammerback, Mark Klett, and 
Richard Misrach. To September 
6. Free. 10 a.m. 


Curator Toby Jurovics says the 
show explores the myths of the 
West, tracing its history, and the 
continuing power of its iconogra- 
phy. “Expanding the boundaries 
of traditional landscape photog- 
raphy, these artists confront the 
environmental problems facing 
the region, examining the impact 
of mining, logging, the military, 
and the use and manipulation of 
water throughout the arid West. 
While not without the lyrical qual- 
ity that has always characterized 
traditional landscape photogra- 
phy, these images recognize 
that the Western landscape is 
not only about place but also 
about people and cultures.” 


Cyrano de Bergerac, New Jer- 
sey Shakespeare Festival, 

F.M. Kirby Theater, Drew Univer- 
sity, Madison, 973-408-5600. 
$25 & $30. 8 p.m. 

Tommy, Plays-in-the-Park, 
Roosevelt Park, Route 1 South, 
Edison, 732-548-2884. $3; chil- 
dren free. 8:30 p.m. 


Middle Eastern Folk Dance, 
Arts Council of Princeton, 102 
Witherspoon, 609-443-4531. 
Taught by Deshara. $10. 6:30 
p.m. 


Literati 


Memoir Workshop, Barnes & 
Noble, MarketFair, 609-897- 
9250. Author Pablo Medina 
leads a workshop exploring 
ways the writer can reach 
deeply rooted memories of per- 
sonal experience and family 
lore. He is the author of “Exiled 
Memories: A Cuban Childhood,” 
“The Marks of Birth,” and “Arch- 
ing into the Afterlife.” Free. 7 
p.m. 


American Cancer Society, Mer- 
rill Lynch Conference Center, 
Plainsboro, 609-895-0101. Pros- 
tate Health Awareness Program, 
with presentations by six physi- 
cians and Q&A. For prostate 
cancer patients, and anyway in- 
terested in becoming informed 


Continued on following page 


PATENTS, TRADEMARKS, COPYRIGHTS and 
UNFAIR BUSINESS PRACTICES 


Contract drafting and review 
Internet related issues 
Specializing in computer law 


Representing Individual and Corporate Clients 


Gary N. Lipson, Esquire 
Patent Counsel 
1901 N. Olden Avenue Trenton, New Jersey 08618 
609-392-6840 
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Active Imprints’: 


Custom Imprinted Activewear 


SCREEN PRINTING * EMBROIDERY « AD SPECIALTIES. 
CORPORATE ACCOUNTS » BUSINESSES * SCHOOLS « EVENTS » CLUBS 


FAST * DE ENDABLE ¢ COMPETITIV 


HAVING A PICNIC OR’ 
A SUMMER EVENT? 
GIVE AWAY IMPRINTED SUNGLASSES, 


VISORS, FLOATING CONTAINERS 
FRISBEES, COOLIES, ETC. 


Call for Information 


Shop On-Line: www.activelnprints.corm 
Phone orders welcome, or visit our showroom for samples and ideas, 


ea 732-329-2613 peo 


1983 


800-515-TEES 
620 RIDGE ROAD « SOUTH BRUNSWICK, NJ pes 


¢ Free Estimates 

¢ Low Low Prices 

¢ Authorized Wiz 
Extended Warranty 

¢ Work Done on Premises 

¢ Honest Work Guaranteed 

* Video Duplications & PAL Transfers 


Prime me Video 


Princeton Meadows Shopping Center 
(Shop n Bag) * Open 7 Days 


609-799-5560 
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20% OFF Piploma 


Main Street 
GALLERY & FRAME CO. 


Est. 1983 
Montgomery Center 

| Route 206 North, Rocky Hill 609-683-8092 
- Mon, Tues, Wed, Fri 10-6, Thurs 10-9, Sat 9:30-5 


tot 


“318 tn0-¢ ‘ 
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South Brunswick 
Community Education 


SHOW ME THE FUN... and Leaming! 


June 29-August 28 for Pre-K-HS 
Staffed by South Brunswick Teachers & experienced adults! 


DAY CAMPS 


Zam-dpm Grades 1-~4, 5-8 
* Action Packed Fun * Computers « Drama 
* Sports # Arts & Crafts * Trips « Swimming * Games 
* Special Science & Technology Camp Grades 5-8 
* Travel Camp Grades 1-8 


VIKING SPORTS & MORE 


* Basketball * Baseball « Tennis « Football 
* Soccer «Dana Wynne Basketball Camp « Gymnastics 


a Tce 
NEW FOR SUMMER OF “98 


* Special Programs for Grades 5-7 
* Studio Arts & Drama Explorations for Grades 
* Music Camps for Grades 5-8 


tian ' 
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and Gift Giving 
is Made Easy! 


¢ Picnic Backpacks 
k= >  ° Beach Buckets 
}& 5  »+Hostess Thank You 
* Aloe Relief Packages 

« Wedding Bliss * Baby Bundles 


Call Today and Enjoy 
the Long, Hot Summer! 
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The Personal Shopper 
609-208-0555 


. .' Great Gift for Grads... 
ntroductory Flying Lesson 
i “(DuringJune - Free if You Enrolll!) Fr nse, 


rv 


‘Learn to Fly 
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2G . PRINCEION .NJ==— 
OPEN DALY -(GO9) 921 S100 


PAA CEOT RIED 226.65 


www.princetonairport.com 


Visit the Princeton Pilot Shoppe 
Gifts for the aviation lover 
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ELECTROLYSIS. 


PERMANENT Hair REMOVAL 


BY JUNE SWEENEY CPE 
Call for an appointment 609-520-9632 


I 
I 
I 
l 
+ Most Technologically Advanced Equipment 
+ Individual, sterilized disposable probes i 
| + Physicians method of sterilization 
| +’ FREE private consultation 
*e Servicing both men and women 
Conveniently located off Rt. 1 in the 
| West Windsor/Princeton area at 12 Roszel Road 
I 
I 


ANY SERVICE 


$f 00 OFF WITH THIS AD! 
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330 COLD SOIL ROAD 


Li; aux mou Gus Sk Gu ea es ee 


TRENTON FARMERS MARKET 
PRINCETON, NJ 08540 SPRUCE STREET 


BERRIES; _Pick Your Own 


} RASPBERRIES & 
as BLUEBERRIES 


Early Bird Picking 
8 a.m. 


on Cold Soil Road 
at the home farm 


FRESH 
FRUITS 
& VEGETABLES 


Local Organic Vegetables 
Herbs ¢ Hanging Baskets ¢Plants ¢ Cider 
Doughnuts & Fresh Baked Pies 


(609)924-2310 « Open Every Day 9 to 6 


Last Call for Fiction 


W ite:s of fiction and poetry and cartoonists 
are invited to participate in U.S. 1’s second annual 
Summer Fiction issue, coming Wednesday, July 29. 
Mail short stories, poems, or cartoons by Wednes- 
day, July 1, to U.S. 1 Preview, 12 Roszel Road, 
Suite C-205, Princeton 08540. Or fax them to 609- 
452-0033. Please include your name, address, and 
daytime phone number with your submission. 

Preference will be given to works by central New 
Jersey writers that address a theme or place relevant 
to the greater Princeton business community. 


Auditions 


Princeton Summer Theater auditions for An- 
ton Chekhov’s ‘‘The Sea Gull” will be Friday and 
Saturday, June 26 and 27, from | to 4 p.m. and 
Sunday, June 28, from 7 to 10 p.m. at Murray- 
Dodge Hall on the university campus. Show runs 
weekends August 13 to 29. Sign up at the theater or 
call 609-258-5155. 


Volunteers Please 


Lawrence Historical Society seeks volunteers 
to help supervise students participating in the John 
Brearley House archaeological dig in September. 
Volunteers will be trained by Hunter Research of 
Trenton, and assigned to work with students from 
9 a.m. to 2 p.m. Call Chris Lahoda, 609-844-0857. 


American Cancer Society seeks drivers to 
transport patients to area physicians and treatment 
facilities. Call 609-895-0101. 


Donations Needed 


LOAN LEELA LRLE A ABE ELLE ID, 


Big Brothers Big Sisters of Mercer County is 
kicking off its car raffle. The grand prize: a 1998 
Mercedes-Benz 230 SLK Kompressor. Only 1,299 
tickets priced at $100 each will be sold. The draw- 


ing is Saturday, September 12. 


The Salvation Army’s Camp Tecumseh needs 
items to improve its camp for needy children: 10 
four-channel walkie-talkies, 20 life jackets, four 
teepee tents, a video movie projector, a 19-inch TV 
and VCR, 20 fishing pole kits, and one golf cart. 
Prices range from $20 for a life jacket to $2,000 for 


the video movie projector. Call 908-851-9300. 


Participate Please 


Ree MRE IS RAE AS TAGE A AER ATI 

Stanley E. Stolarski, a CPA, is inviting high 
school juniors and seniors to compete in H.D. Vest 
Financial Services’ national scholarship program. 
The winner receives a $5,000 scholarship. Contest- 
ants submit a typed, one-page, single-spaced essay 
that describes a situation where they understood the 
importance of investing for their financial future. 
Deadline is September 15. Call 609-737-7829. « 


Non-resident pool memberships are now avail- 
able at the WaterWorks in West Windsor Commu- 
nity Park. The facility features three pools. Non- 
residents pay $170. Call 609-799-6141. 


Summer art classes are being offered by Pietro 
Designs. They include creative drawing, Wednes- 
days at 8 p.m. ($21); mask making, July 18 at 10 
a.m. ($100); and experimental watercolors, August 
8 at 10 a.m. ($100). Call 609-799-3714. * 
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Continued from preceding page 


about it. Dessert buffet pre- 
cedes the program. Free by pre- 
registration. 6:30 p.m. 


Hot Spots 


Zan Gardener & Randy Sarles, 
Jenny’s, Peddler’s Village, La- 
haska, 215-794-4020. 8 p.m. 


Bobby Syvarth Combo, John & 
Peter’s, 96 South Main Street, 
New Hope, 215-862-5981. 9 
p.m. 


David Leonhardt, Triumph 
Brewing Company, 138 Nas- 
sau Street, 609-924-7855. Jazz 
piano. 9 p.m. 


Kids Stuff 


Barnes & Noble, MarketFair, 
609-897-9250. Picture book 
story time. Free. 7 p.m. 


Sports 


Trenton Thunder, Waterfront 
Park, 609-394-8326. Portland. 
7:05 p.m. 


Sports for Causes 


Golf Outing, West Windsor 
Chamber, Cranbury Golf Club, 
Southfield Road, 609-393-4143. 
17th annual event. Proceeds 
benefit scholarship and intern- 
ship awards. $125. 11 a.m. 


Classical Music 


Gavin Black, Westminster 
Choir College, Bristol Chapel, 
609-921-2001. Harpsichord re- 
cital. Free. 7:30 p.m. 


Tosca, Opera Festival of New 
Jersey, McCarter Theater, Uni- 
versity Place, 609-683-8000. 
Puccini’s dramatic work, sung in 
Italian with English supertitles. 
$22 to $58. Buy one ticket and 
get a second ticket at half-price. 
8 p.m. 


Katherine Rohrer gives a pre- 
concert talk at 7 p.m. $5. 


Outdoor Concerts 


Dave Weber, Carnegie Center 
Concert Series, Greenway at 
202 Carnegie Center, 732-545- 
7200. Guitarist and singer. Free. 
Noon. 


Art 


Art For Lunch, Jane Voorhees 
Zimmerli Art Museum, George 
and Hamilton streets, New Brun- 
swick, 732-932-7237. “Vladimir 
Veisberg: Exploring Color and 
Shape” by Alla Rosenfeld, cura- 
tor of Russian and Soviet art. $3 
museum admission. 12:15 p.m. 


Cyrano de Bergerac, New Jer- 
sey Shakespeare Festival, 


THE PEDDIE PLAYERS SUMMER THEATRE SERIES 


Presented by The Peddie Players 


Saturday, July 11 & 18, 8 p.m. + Sunday, July 12 & 19,2 p.m. 
Reserved Seats $15 


F.M. Kirby Theater, Drew Univer- 
sity, Madison, 973-408-5600. 
$25 & $30. 8 p.m. 


Will Rogers Follies, Paper Mill 
Playhouse, Brookside Drive, 
Millburn, 973-376-4343. The 
1991 musical about the Ziegfeld 
Follies star. $32 to $47. 8 p.m. + 

Tommy, Plays-in-the-Park, 
Roosevelt Park, Route 1 South, 
Edison, 732-548-2884. All seats 
$3; children free. 8:30 p.m. 


Princeton Country Dancers, 
Suzanne Patterson Center, Bor- 
ough Hall, 609-683-7956. Ameri- 
can contra dancing to Ridge 
Kennedy and Pick-up band. Be- 
ginner’s workshop begins at 
7:45 p.m. $6. 8 p.m. 


Crafts 


Embroiderer’s Guild of Amer- 
ica, Plainsboro Public Library, 
609-737-0357. New members 
welcome. Free. 7 p.m. 


Hot Spots 


Terry Blaine, Cornerstone Res- 
taurant, New and Pearl streets, 
Metuchen, 732-549-5306. With 
Mark Shane Trio. Jazz. 7:30 
p.m. 


Karen Akers, Odette’s, New 
Hope, 215-862-3000. $22.50. 8 
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Trenton Thunder, Waterfront 
Park, 609-394-8326. Portland. 
12:05 p.m. 


The Sgeret Garden 


Presented by Princeton Opera Association 


Sat., July 25 & August 1, 8 p.m. * Sun., July 26 & Aug. 2, 2 p.m. 
Reserved Seats $15 


For reservations please call 609-490-7550 
; William Mount-Burke Theatre 
The Peddie School, South Main Street, Hightstown, NJ 
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New Jersey International 
Film Festival. Screenings are in 
Scott Hall, Room 123, on Rute 
College Avenue campus, and at the 
State Theater, New Brunswick. Al] 


mms begin at 7 p.m. Tickets $5: $8 
at the State Theater. Call 732-932 
8482 or go to web 


www.rcLrutgers.edu/~nigrin 
Man With a Movie Camera 
by Dziga Vertov and known as the 
greatest experimental documen- 
tary film ever made, June 24, Bor- 
ders Books, East Brunswick. Free 
Post-Coitum, 40-something 
French housewife dumps hubby 
and kids for younger man, June 
26-27, Scott Hall. Love and Death 
on Long Island, Richard Kwiet- 
niowski's British stiff, John Hurt, 
runs up against Nassau County 
stud, Jason Priestley; with Twi- 
light of the Ice Nymphs by Guy 
Maddin, June 28, State Theater. 
eeesotre Cowboys, Andy 
Wainol’s seedy epic with Joe 
Dallesandro and Viva, July 10, 
Scott Hall. Taste of Cherry, Ab- 
bas Kiarostami’s Persian parable 
about a suicidal man’s search for a 
grave digger; also Moon Over 
Broadway, documentary of the 
staging of the show of the same 
name on Broadway, with guest ap- 
pearance by filmmakers D.A. Pen- 
nebaker and Chris Hegedus, July 
11, State Theater. Four Days in 
September, Brazilian student 
radicals, July 12, State Theater. 


Mainstream Flicks 


Confirm titles with theaters. 


A Perfect Murder. Adulterous 
sex-equals-death triangle with Mi- 
chael Douglas, Gwyneth Paltrow, 
and Viggo Mortensen. Kendall, 
Mercer, Montgomery, Regal. 

Can’t Hardly Wait. High 
school graduation party replete 
with hormones, love, and Jennifer 


Love Hewitt. Kendall, Mercer, Re- 


gal. 


Deep Impact. President Mor- 
gan Freeman and Tea Leoni, dys- 
functional anchor, walk us through 
Mimi Leder’s comet apocalypse. 
Mercer, Regal. 

Dirty Work. Or, ““How to Be a 
Professional Avenger.’ With 
SNL’s Norm Macdonald. Mercer, 
Regal. 

Godzilla. Mayor Giuliani’s 
slimiest jay-walker. Kendall, Mar- 
ketFair, Montgomery, Regal. 

Hav’ Plenty. Christopher Scott 
Cherot, poor aspiring novelist, 


LARS IMR TITTLE TE LE 
lhe 


Who’s Braver?: Dis- 
ney has Mulan take 
her father’s place in a 
fight against the 
Huns. 


comes in between Chenoa Max- 
well, college friend, and the next 
Marvin Gaye. MarketFair. 


Hope Floats. The nominee for 
Worst Title *98 hitches Sandra 
Bullock and Harry Connick Jr., 
sans piano. MarketFair, Regal. 

Mulan. Disney’s latest features 
an Asian woman warrior who cuts 
her hair for an animated fight 
against the Huns. Kendall, Market- 
Fair, Montgomery. 

Paulie. Green-and-blue peripa- 
tetic parrot divines truth; with Gina 
Rowlands, Cheech Marin, and 
Buddy Hackett. East Windsor. 


Quest for Camelot. Warner 


Brothers tries to hack out a piece of 


Disney’s animated terrain, with 
voices by Pierce Brosnan, Jane 
Seymour, and Gabriel Byrne. Re- 
gal. 

Six Days, Seven Nights. Harri- 
son Ford, pilot in paradise, vies for 
Anne Heche, stressed magazine 
editor with an engagement ring, on 
a desert island. Kendall, Mercer, 
Montgomery, Regal. 


The Horse Whisperer. Robert 
Redford, horse-curer, PG-13s 
Kristin Scott Thomas. Steamier 
novel. MarketFair, Regal. 

The Last Days of Disco. Har- 
vard guys and publishing girls try 
to get it on, very blandly. No 
‘Boogie Nights.” MarketFair. 

The Truman Show. The whole 
world is a serial. Starring Jim Car- 
rey as the unwitting star/escapist. 
Garden, Kendall, MarketFair, 
Montgomery, Regal. 


The X Files. It’s all one big con- 


Lawrence Day School 
18 Carter Road. Princeton, NJ 08540 


Announcing A New... 


Afternoon Preschool Program 
Mon., Wed. & Fri. & Thur., 1-3:30 p.m. 


(extra hours available, until 6:30 p.m.) 


and/or ‘lues. 


¢ Structured preschool program in an active learning environment 
* Trained and experienced staff * NAEYC accredited 

* Montessori-based enrichment roon 

* Open to children 3% to 5 years of agi 

«Arts and crafts »* Computers 


Call for more information 
on our other child care programs 


609-396-0391 


Now accepting applications aid Fall 1998 


9 Mh aw aA 


Family Resource Centers Inc. 


‘Post-Coitum:’ 
Brigitte Rouan and 
Boris Terral star. 
June 26 & 27 at the 
NJ Film Festival. 


spiracy; with David Duchovny, 
Gillian Anderson, and aliens. Gar- 
den, Kendall, Mercer, 
Montgomery, Regal. 


Titanic. Nine Oscars, including 
best picture and best director for 
Cameron’s bigger-is-better ocean- 
going hit. East Windsor. 

— Peter J. Miadineo 


Lose 
6 to 20 Inches 
In 2 Hours! 


Imagine a fast, safe, 
and all-natural treatment 
that melts away inches 
from thighs, stomach, 

hips, and waistline, 
removes cellulite, and 

flushes a life-long 

accumulation of 

health-threatening toxins 
out of the body. 


Venues 


East Windsor Cinemas, Routes 
130 & 571, East Windsor. 609-443- 
9295. $3 shows; $2.50 matinees. 
Also shows Sunday Indian lan- 
guage films. 


Garden Theater, 160 Nassau 
Street, Princeton, 609-683-7595. 


Kendall Park Cinemas, Route 
27, Kendall Park, 732-422-2444. 


Loews Theaters, Route 1 South, 
New Brunswick, 732-846-9200. Sta- 
dium-seating multiplex. 


MarketFair-UA, Route 1 South, 
609-520-8700. 


Mercer Mall General Cinemas, 
Route 1 and Province Line Road, 
Lawrence, 609-452-2868. 


Montgomery Center Theater, 
Routes 206 and 518, Rocky Hill, 
609-924-7444. 


It also tightens loose 
skin and its permanent 
as long as you 
don't gain weight. 


Regal Cinemas Town Center, 
319 Route 130 North, East Wind- 
sor, 609-371-8470. Stadium-seat- 
ing, 15-screen megaplex. Ld 


WrapSure 


- Full and part time 


— A Lifetime of Learning — |. 4 


ae 


Pua ental Casas a 


CHILD CARE PROGRAMS’ =F 
g Infant/ Toddler and Preschool Programs 7 


- 8 months to 5 years 


The Area's Only Flexible Scheduling = 


Carnegie Family Center 
201 Carnegie Center Dr., Princeton 


609-520-9113 


Open 7am-7pm 


Lawrence Day School 
48 Carter Road, Lawrenceville 
609-896-0891 ' 


Wonderful Country Setting * Open 8am-5:30pm 


THE Bopy WRAP 


57 Princeton Avenue 
Hopewell, NJ 


609-466-5660 
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“Dedicated to Quality and Service” 


Quality 
Eye Wear 


Family 


Dr. Mary E. Boname Eye Care 


Optometric Physician 


Great location in 
Montgomery Center for 
Your Convenience 


+ Low staff/child ratios 
- Flexible schedule available 


Outstanding Worry-Free Service 


Highest Quality for 
Your Satisfaction 


i eee a 
$40 Off 


| 
COMPLETE PRESCRIPTION 


“Dedicated to Quality and Service” 


Mon-Fri 10am-8pm EYEGLASSES 
Saturday 9am-Spm 609-279-0005 « 800-860-1320 


Montgomery Center near Shoprite + 1325 Route 206 Suite 24 
Skillman, New Jersey 08558 
Not valid with any other offer or insurance 
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SINGLES BY MAIL 


To Place your FREE ad: Mail it to U.S. 1 Singles, 
12 Roszel Road, Princeton 08540 or fax it to 609- 
452-0033 or E-mail it to info@princetoninfo.com. 


MEN SEEKING WOMEN MENSEEKING WOMEN MENSEEKING WOMEN MENSEEKING WOMEN MEN SEEKING WOMEN 


Average Guy: SWPM, 30, 5'11", 
sandy hair, blue eyes, educated, open, 
has a kind heart. Seeking S/DWF, 25- 
33, who enjoys going to movies, thea- 
tre, comedy clubs, coffee houses, tak- 
ing day trips on weekends; for friend- 
Ship first, possible LTR. I've been doing 
things alone for quite a while, and am 
searching for someone who likes to do 
the same things | do; perhaps try new 
things to do. | do not consider myself a 
party animal, nor a boring dullard — just 


average. Please provide a phone num- 
ber, best time(s) to call (photo optional). 
Box 208846. 


Fire, Wit & Wisdom: {f you can't 
believe you're seriously considering the 
personals, you may be the one. Con- 
scious, inspired male, 39, seeks tal- 
ented, together woman who's asking 
the big questions of life. We're creative, 
kind, educated, attractive, fit, musical 
and literate. We know who we are and 


how we-got here. Now let's dance. Your 
letter and photo will get mine. 209200. 


Age not important. Kids OK. Smoking is 
not. Running a plus. Box 209227 


Heartbroken in Trenton: DWM, 46, 
5'5". Not looking for love anymore. At 
this point | would be satisfied with 
someone to talk with once in a while. 
Friendship and (gasp) romance would 
be wonderful, but who can predict light- 
ning? Would like to meet someone who 
is educated, honest, sensitive, attrac- 
tive, funny, nurturing and physically fit. 
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To submit your ad simply send it by mail or fax or E- 
mail to U.S. 1. Include your name and the address to 
which we should send responses (we will keep that 
information confidential). We will assign a box 


| 


FREE CLASSIFIEDS 
FOR SINGLES 


And response charges 
that won’t break the bank. 


U.S. 1 Singles Exchange, 12 Roszel Road, Princeton 08540 
Fax: 609-452-0033 ¢ E-mail: info@princetoninfo.com 


Questions? Call us at 609-452-0038. 


Are you tired of accessing the 
messages of singles who end up 
being geographically undesirable? 


U.S. 1 can help. 


It’s low-tech but highly selective. If you can’t put pen to paper, you can’t 
participate in the U.S. 1 Singles Exchange. It’s geographically targeted — respondents 
are people who live or work in the U.S. 1 circulation area. And best of all, you know exactly 
how much each response is going to cost you — just $1 per response. No hidden charges. 


number, print the ad in forthcoming issues of U.S. 1 
{and post it on the Internet, of course) and forward all 
responses to you ASAP. Remember: it’s free, and people 
can respond to you for just $1. Good luck and have fun. 


| 


MEN SEEKING WOMEN 


609 DWM 35, 5’9", 165 Ibs. I’m 
hard working & a weekend dad of 2. | 
seek a single or divorced female 120- 
135 Ibs. & age 30-40. Call Ext. 14302 


609 SWM 39, 5'11", blue eyes, 
dirty blonde hair. | like roller blading. | 
play ice hockey. | like most anything 
athletic. tlove music & play the guitar. 
| love children & have 2 of my own. I’m 
sensitive, honest & caring. Looking for 
the same qualities in a woman. Look- 
ing for a woman to share good times 
with & friendship with. Call Ext. 14291 


609 SM 35, blonde hair, blue eyes. 
Looking for a woman between 30-40, 
who is interested in TV watching, long 
walks, romantic evenings & a great 
sense of humor. No alcoholics or drugs. 
Call Ext. 14306 


609 SM 6', handsome, brown 
hair, blue eyes, extremely weil built, 
180 Ibs. I'm a romantic at heart & have 
a great sense of humor. | love dancing, 
candlelight dinners, walks in the park, 
tropical vacations, the shore & country 
inns. interested in someone slender, 
extremely pretty, well spoken & affec- 
tionate. If you are interested in an 
exciting, spontaneous & fulfilling rela- 
tionship, leave a message soon. 
Calf Ext. 14308 


— 609 SBM 33, 5’8", slender build, 
professional. Looking to meet a ma- 
ture minded lady in her mid-20’s-mid- 
30’s, who is self assured, funny, easy 
going & open minded. I’m interested in 
companionship that could lead to a 
relationship. | have a variety of inter- 
ests such as jazz, poetry, fishing & the 
shore. I'm a father of 1. Call Ext. 14252 


609 SWM Looking for a SWF be- 
tween the ages of 23-28, who enjoys 
biking, night clubs, playing pool, quiet 
nights at home & long walks on the 
shore. Looking for friendship & more. 
Call Ext. 14044 


SINGLES BY PHONE 


609 SBM 20, hazel eyes, long 
hair, fit, very attractive. Searching for 
a girl, who | can be friends with at first 
& then maybe prolong the relationship. 
Looking for someone | can trust. I’m in 
college. if you are an independent 
woman & want to get down with me, 
call. Call Ext. 14281 


609 SM 6', handsome, brown 
hair, blue eyes, extremely well built. | 
own several homes. | enjoy a very 
nice boat for the summer time. I’m a 
romantic at heart. | love candlelight 
dinners, walks in the park & the ocean. 
| love to travel in the tropics. I’m 
interested in someone who is slender, 
intelligent, very pretty, well spoken & 
especially affectionate. If you are inter- 
ested in having a very exciting, spon- 
taneous, extremely fulfiiling relation- 
ship, leave a message. Call Ext. 14274 


609 SWM 35, 185 Ibs., good look- 
ing, great shape, have my own busi- 
ness and also work for another com- 
pany. | enjoy going out to nightclubs, 
movies, dining out. Looking for a SF, 
25-35 that enjoys going to movies and 
having fun. Call Ext. 14287 


609 SWM 27, 5’11", blonde hair, 
blue eyes, 170 Ibs., attractive. | like to 
do just about anything, a night at the 
ball park, sports, the shore, walking on 
the boardwalk, the zoo & anything out- 
door. Also going to movies & out to 
dinner. Looking for a nice female be- 
tween the ages of 25-35, who is some- 
what attractive. Call Ext. 13890 


609 SWM 31, professional, 
brown hair, brown eyes, 5’6", 160 Ibs. 
| like the shore, fine dining, movies, 
clubs, shopping on south street & hang- 
ing out in coffee houses. I'm easy 
going, but witha fiery, passionate side. 
I'm a fun loving person, who knows 
how to treat a lady. Looking for a fun 
loving, down to earth, honest female, 
who is emotionally & mentally stable & 
does not play games. Must enjoy life to 
its fullest. Call Ext. 13860 


609 DM Professional. Looking for 
a young lady, who would appreciate a 
man like me. I’m hard working, pas- 
sionate, sensuous & looking for some- 
one who is the same way. | don’t want 
a woman who is cold. | prefer someone 
over 155 Ibs. & in her 20’s or 30’s. 
Someone who is ready for a man & 
love. Someone not afraid to give of 
herself & enjoy all that life has to offer. 
Call Ext. 13859 


609 SM 39, never been married, 
Catholic, attend church regularly, 6’, 
205 Ibs., fit, handsome, nice, sincere, 
easy going, professional. New to the 
area. Seeking a single White or Asian 
female between the ages of 26-36 years 
old, who is educated, fit, professional, 
nice, sincere & looking for a steady 
relationship with marriage potential. { 
enjoy working out, biking, tennis, run- 
ning, playing on AOL daily, shooting 
pool & going to movies. | haven't seen 
the Titanic yet. If you are interested in 
seeing the Titanic, let me know or 
having a good meal someplace. 

Call Ext. 13851 


609 SWM 60, non-smoker. I’m a 
sincere, honest, caring, very compas- 
sionate & sensitive person. Looking 
for a single or divorced White female 
between the ages of 45-55 years old, 
with the same interests who likes to 
spend quiet evenings at home & trav- 
eling. | love sports, the shore, dining 
out, shows, walks on the boardwalk, 
taking trips, bowling & movies. No 
games please. | enjoy life & looking for 
someone to share things with. 

Call Ext. 13875 


609 SM 32, 6', 185 Ibs. | like to 
keep in good physical shape & work 
out regularly. I've never been married 
& have no children. I'm a non-smoker 
and a non-drinker. I'm interested in 
meeting new people. Call Ext. 13904 


609 SM 6'1", 160 Ibs. | love enjoy 
life & people. Looking fora woman who 
is about it. Call Ext. 13932 


Life Ils So Uncertain: Discreet white 
male, 35. 5’11” tall, 150 Ibs. Attractive, 
fit, emotionally and financially secure, 
disease and drug free. Recognizes that 
true intellectual and emotional compati- 
bility are at the very least difficult, if not 
impossible to come by. Seeks discreet, 
monogamous female who prefers the 
more temporal gratification of sheer 
physical attraction. Realize that there 
are opportunities to say and do things 
that will never come back. What would 
you be if you didn’t even try? Seize the 
moment. You know what | want, tell me 
what you want. You won't be disap- 
pointed. Box 209181. 


Lonely In NJ: Asian, clean cut, 
physically fit, professional male, 23, 
5’10". Recently graduated from college, 
| find it difficult to arrive at a new envi- 
ronment, make new friends, and meet 
new people. People are often near- 
sighted and always in a rush in this 
hectic world to just talk to someone on 
the street. I’m seeking a friendly female, 
20-30, to help integrate me in fun and 
legal social events. Honest replies will 
not be disappointed. Box 209102. 


SBM: 41, 5’11", 185 Ibs. Looking for 
a hardworking female, non-smoker, 29- 
48, to share walks in the park, movies. 
Sense of humor and honest. | am not 
looking for sex, just friendship. | drive a 
truck for a living. Kids OK. | am a gen- 
tleman. Box 209247 


SWM: 22, brown hair, blue eyes. New 
to Jersey from down south. Looking for 
female 20-26 to make my Jersey expe- 
rience memorable. 209221. 


609 Adventurous White male, 45, 
5’8", 160 Ibs. Looking for a special lady 
to share lifes ups and down, good and 
bad and have a good time with. If you’ re 
a SWF between the ages of 38-48 years 
old, I'd like to hear from you. 

Call Ext. 13908 


609 SWM 5’5", 138 Ibs., blonde 
hair, blue eyes, professional, well edu- 
cated, fit, non-smoker, social drinker, 
non-drug user. I’m separated with 2 
children, to whom | am devoted. | enjoy 
being with my children & other people. 
| enjoy running, reading, going out, 
staying home, camp, cook, eating & 
sports. | want to learn how to dance & 
play piano. I’m funny, serious, quiet & 
outgoing. | like myself. Seeking a car- 
ing, honest, bright, funny woman. 
Call Ext. 13836 : 


609 SM 38, 6’2", blue eyes, dark 
hair, 180 Ibs., good shape, handsome. 
| exercise a lot. I’m educated. I’m from 
Europe, but have been in this country 
for a long time. I’m very interesting. | 
like traveling, sailing, hiking, reading, 
concerts & dance clubs. Call Ext. 13955 


609 SM 5’7", 47, brown hair, me- 
dium build. | like to go out & party. I'm 
a dancer. | like to occasionally drink. 
I'm a non-smoker. Looking for a young 
lady who is between the ages of 24-42, 
who likes to spend time down at the 
shore, bike ride, roller blade & do 
activities outdoor mostly. If you are 
that kind of a person, please call. 
Call Ext. 13954 


609 SWM Professional, 42, 6', 
190 Ibs., brown hair, blue eyes, non- 
smoker, take pride in my appearance. 
I'm easy going, down to earth, up front 
& sincere & can appreciate these quali- 
ties in a female. | like open, honesty & 
sincerity. | like to be able to say what 
is on my mind & share my feelings. No 
games, lies or secrets. | want to share 
my life with someone. | want a best 
friend & ultimate lover. Let's spend 
quality time together. Call Ext. 13906 


These ads 
cover area codes 
609, 732 & 908 


HOW TO USE THIS SYSTEM -Dear Reader: Enjoy reading all the ads in the category of your choice, highlighting the ones you'd like to respond to. Then call 1-900-484-1466 ($1.98/min.*) and follow the instructions. Ads are kept 10 weeks 
replies are kept 7 days and then erased. If you need any help using the system, just call Customer Service at |-360-636-9267 (Longview, WA). What you see here is only a small portion of the ads currently on our Voice Personals system, so vou 
might wish to call and browse through the latest ads all over the country. To record your own FREE voice personal, call 1-800-756-8739. You'll automatically be assigned a voice box number. Remember, we screen our ads daily but we are not 
responsible for the advertisers. We urge you to screen people yourself. Talk by phone, and meet first in a public place. Publisher reserves the right to review, revise or refuse any ads. « 
length of call is 3 minutes, total cost determined by length of call. (U.S. 1, Princeton, NJ) 


Must be 18+ fo use this system. Touchtone phone tequired. *Average 


To Place YourFREE Ad, Call 


FREE ADS! 


1-800-756-8739 


Must be 18+. Touchtone phone required. 


BROWSING... 


To Respond Or Browse 


1-900-484-1466 


Must be 18 or older 


$1.98/min.* 


SWM: 30, hardworking, moral and 


handy like Tim Allen. Enjoys the out- 
doors, music and good conversation. 
Seeking SF 25-35, race unimportant, 
“for friendship based on mutual trust and 
respect. Sense of humor and positive 
attitude a must. Box 208826. 


SWM: 59, non-smoker that enjoys 
life, physically active, likes the out- 
doors, hiking, concerts, theater, travel. 


Looking for LTR with a lady who enjoys@ 


being close to share experiences. | will 
answer all responses. Box 209251 


SWPM, 35, 5’10": 190 Ibs. Italian, 
professional, energetic, sincere, great 
sense of humor. Enjoys DJ music, mov- 
ies, sports, jet skiing, going to dinner or 
walking on the boardwalk. Looking for 
someone petite, 25-34, great smile, 
honest, sharing similar interests/values 
and who is commitment-minded. Box 
209140. 


“= 

Wantto Live Life Again? I’m 53, 5’6" 
and weigh 160 pounds. | live in Toms 
River and have been divorced 4 years. 
If you love: visiting NYC, theater, art 
museums, romantic dinners, sightsee- 
ing, New Hope, Cape May, long walks 
on the beach, talking, small social par- 
ties, and maybe even bicycle riding, you 
must write to me. Really. I’m caring, 
sensitive and understanding. This 
could be a great beginning for both of 
us. Box 209110. 


WWM, 6’3”, 230Ib., 60 Years: Seek- 
ing a lady any age, any nationality and 
ethnicity, whose looking for romance 
and fun times and of course lovemak- 
ing. | like Atlantic City, Vegas and waik- 
ing along the beach. Enclose recent 
photos and shore number in your first 
letter. 209127 


Yeah! 
We've added 
Area Code 732. 


Now anyone living in 
that area can place an ad 
using the 732 area code! 


609 SWM 31, 5'3", 125 Ibs., black 
hair, brown eyes, good shape, good 
Jooking, down to earth. I'm a Jot of fun 
to be with & have a good sense of 
humor. I’m outgoing, warm & passion- 
ate. I like outdoors, comedies, comedy 
clubs, movies, camping, nature, 
candlelight dinners, going out, dining 
out & sometimes staying in & cooking. 
Looking fora woman witha good sense 
of humor, down to earth, honest & 
sincere. Looking to get to know some- 
one first. Someone who likes to take 
care of herself, in good shape, warm, 
spontaneous & wants to start slow. 
Call Ext. 13941 


609 DWM 38, &', 208 Ibs.., fit, ac- 
tive. | love to roller blade, play hockey, 
Ski, crossword puzzles, cryptograms, 
movies & dine out. Looking for some- 
One to have fun with, talk to & spend a 
lot of quality time with. Please call 
soon. Call Ext. 13974 é 


609 SM 32, 61", 215 Ibs., light 
brown hair, blue eyes. My hair is short 
on top but long in back. | have a great 
job, great sense of humor, a6 year old 
boy. i m looking for an honest, since-e 
person who is wanting to commit & not 
be a player, user or manipulator. I'm 
very busy and ! have a hard time 
getting out, doing things and meeting 
people. I'm financially secure, own my 
own home, like riding my Harley. Give 
me a Call soon. Call Ext. 13993 
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| SINGLES BY MAIL 


To Respond: Put your reply in a sealed envelope 
with the box # on it, and mail it with $1 to 
U.S. 1 Singles, 12 Roszel Road, Princeton 08540. 


WOMEN SEEKING MEN WOMENSEEKINGMEN WOMENSEEKINGMEN WOMEN SEEKING MEN 


Active/Eclectic/Fun: Upbeat, at- 
tractive, cultural, caring, sensual, intel- 


Ae ligent, professional DWF, 48, 5'5", 135 


Ibs. Enjoys life, NY, hiking, biking, walk- 
ing, travel, people and photography. 
Looking for tall, honest, direct gentle- 
man for LTR. Box 208191. 


Deeply Passionate, But Shy SWF: 
Early 40s...1SO mature, responsible 
kindhearted and honest companion. | 
fave many interests/hobbies; non- 
smoker, loves the out of doors, the 
shore, fishing, boating, animals, enjoy 
meeting new people, etc. But, | do not 
have time for head games. Seeking a 
gentle person with a sense of humor, 
balance, tranquility, joy and romance. 
Please send phone number and best 
time to call. Brief personal description 
appreciated. Box 209174. 


DWF, 48: Non-smoker, enjoys na- 
ture, hiking in the woods. Listens to 
om@ssical and jazz music, loves ballroom 
dancing, animals and adventures in 
travel. Seeks similar gentleman with a 
desire to enjoy life. Box 209144. 


Full figured SWF: 56 years old, 
would like to meet a SWM age 57-62 
who would like to go to the shore, AC, 
parks, out to dinner, ballroom dancing, 
or just be a good person to be with and 
have fun with. Loves animals too! 
Please respond soon! Box 209233 


’m “Over 39": And looking for a 
sweet, old-fashioned, maybe even 
handy guy who wants to start out slowly 
with companionship. He’s between 60 
and 78 and willing to let me be the 
absolute boss. He’s intelligent, has 
depth and is adorable. Is that you? 
Please send your picture and I'll send 
mine. Write and tell me things about 
yourself and | promise to answer. Ac- 
cording to my friends, | am wonderful. 
Interested mainly in a sweet pal, some- 
one who knows the meaning of the 
word devotion. Box 209162. 


U.S. 1 Newspaper’s 2nd Annual 


m Summer Fiction Issue 


hile some publications are telling you what to read at the 
beach this summer, U.S. 1 Newspaper invites you to share 
your original short fiction, humor, poetry, or cartoons with our 


readers. 


Writers of fiction and poetry and cartoonists are invited to partici- 
pate in U.S. 1’s Summer Fiction issue on Wednesday, July 29. 
Submit short stories, humor, poems, or excerpts (2500 words or 
less) no later than Wednesday, July 1, by mail to U.S. 1 Preview, 
12 Roszel Road, Princeton 08540, or by fax to 609-452-0033. 


Preference will be given to works that address a theme or place 
relevant to the greater Princeton business community — but as 
readers of this newspaper know, that could include almost any- 
thing. Include your 
name, address, and 
daytime phone 


Business Class 


By William Hamilton 


I'm an Active, Energetic Artist: In 
my fifties. | also own a pet service. I'm 
an amateur musician, too, and would 
enjoy hearing from you if you want to 
meet a cheerful, witty woman who en- 
joys her friends, particularly if you make 
art, Or music, or have an interest in 
animals and birds. | have a full life, but 
there's something missing. Maybe it's 
you? lf you are single and available, 
that is. Sorry, separated doesn't count. 
Box 209258 


Maverick? So am I: if you're 60-ish, 
with an adventurous spirit and the stam- 
ina to follow through, write to me and 
include your phone number. This DWF, 
new to New Jersey, has lived around 
the world, raised and launched two 
kids, built a formidable career, is still 
professionally active, is amply built, 
loves music and books and good crafts- 
manship. Looking for light times, some 
sharing, a little mental Judo with your 
inquiring and flexible mind, and a guy 
who likes dogs. Give me another rea- 
son to enjoy life in Princeton! No smok- 
ers or TV/sports addicts. Box 209261 


New to the Area: DWJF, non- 
smoker, petite, slim, attractive, intelli- 
gent. Enjoys music, theater, the out- 
doors, nature, long walks, music, NYC. 
ISO 50-55 year old male with similar 
tastes. Please send a note with your 
number. All responses will be an- 
swered. Box 209187. 


She: has it all...except someone to 
share it with! Success, health, finan- 
cial independence, meaningful work, 
good looks (slim and pretty), loving fam- 
ily (launched), abundant cultural, intel- 
lectual, outdoor pursuits. He: Well-trav- 
eled, well read, liberal, humanistic, 
communicative, late fifties, sixties. 
Browning called it “the best of life, for 
which the rest was made.” Together is 
better. Box 208730. 


Single White Female: Outgoing, 
easy going, attractive 5'5" green eyes. 
Enjoys dining out, movies, dancing, the 
shore & more. Seeking sincere, honest, 
single/divorced/widowed white male, 
49-64, non smoker with similar interests 
for friendship, possible long term rela- 
tionship. Box 209230. 


SWF: 27, professional scientist, 
never married, no kids. Likes antiques, 
art, animals, baseball games, book- 
stores, cooking, microbrews, the sea- 
shore, walking, unique junk found at 
yard sales, various other fun things. I’m 
very nice, smart, social, witty, have a 
great sense of humor, positive outlook. 
I’m 5’9", brown hair and eyes, pretty 
attractive. I'm drug-free, Catholic, want 
marriage and children someday. | 
would like to meet a tall, SWM, 27-33 
with similar interests who would like to 
hang out and become friends. Really 
short hair and tattoos a plus. 209235 


SWJF: Mid 40s, seeking LTR and 
possibly more. Searching for a romantic 
type male. | enjoy football season, go- 
ing for long walks, NY, Atlantic. City, 
movies and oldies music. If interested 
please write. 209250 


SWPF, 56: Non-smoker, blond hair, 
blue eyes, medium build. Would like to 
meet SWPM to share the good times 
and the not-so-good times. I’m old fash- 
ioned and hopelessly romantic. | love to 
cuddle, hold hands, walk arm-in-arm. 
I’m family oriented and enjoy visiting my 
children and grandchildren. | bring no 
“baggage” to a relationship. Traveling, 
theater, the shore, music, walking and 
exercise are some of my favorite things. 
The summer is just beginning and | just 
know there is an old fashioned man out 
there who share my interests and would 
love taking care of a lady. Who knows, 
it could be the best summer yet for the 
both of us. Box 209208. 


©Chronicle Features, 1995 


My novel? It’s about this guy who falls in love 
with the comptroller, a beautiful older woman 
he gets to know at the company picnic. 


number with your 
entry. Selected au- 
thors will retain all 
rights to their work. 
For the privilege of 
one-time publication 
rights, U.S. 1 will pay 
a modest honorarium. 
All those who submit 
will be invited to a 


writers’ reception. 


Questions? Call 
Nicole Plett at 
609-452-0038. 


Take Me Out to the Ball Game! 
DWF, cute, cultured and only 50 years 
old - seeks companion for games and 
more. Men 48-62 only. 209128 


The Real Thing: Fun, energetic, 
happy, thinking SWF, NS, 40s, suc- 
cessful professional. Attractive, inde- 
pendent, shapely. Loves the arts, blues, 
jazz, XPN, gardening, walking, sea- 
shore, travel, movies (but didn’t see 
Titanic), NY Times. Looking for upbeat, 
financially successful, open, friend. A 
good woman seeking a good man. Box 
209141. 


Warm, pretty SWF: Ph.D. seeks 
LTR with a single man between the 
ages of 40-55. | am 5’6” tall, of medium 
build with dark hair, a fair complexion 
and green eyes. Most people would 
consider me to be down to earth, crea- 
tive, imaginative, sincere, well bal- 
anced, sensuous, kind and open 
minded with a good sense of humor 
who also appreciates these traits in oth- 
ers. Included amongst my varied inter- 
ests are nature, travel, music, films, art, 
dancing, the theatre, reading and pho- 
tography. Although | think mutual inter- 
ests are important in a relationship, | 
believe common values and charac- 
teristics such as kindness, a compas- 
sionate nature and a good sense of 
humor and a broad minded, tolerant 
outlook on life are the foundation upon 
which a good relationship is built. Box 
209260 


WW, Pretty, 64: Good background. 
Likes concerts, dining out, movies, 
theater, some operas and travel. Seeks 
white widower or single gentleman over 
5'7", age 62-70 with values. Likes to 
drive. Companionship first. If you care, 
please write. Box 209163. 


SingleFaces 


NJ’s ONLY Upscale Singles Dances! 
FRI JUNE 26 9PM 
Gorgeous! Very Classy! 
FORSGATE COUNTRY CLUB 
NJ Tpke Exit BA Dir (732)521-0070 
SAT JUNE 27 9PM 
Grand Opening! 

THE CAMEO 
Woodbridge Dir (732)636-2670 
SUN JUNE 28 8PM 
PINES MANOR 


Rt 27, Edison Dir (732)287-2222 
HUGE Dance Floor! 


THURS JULY 2 9PM 

WOODBRIDGE HILTON 

GSP Exit 131A Dir (732)494-6200 
‘ OR RIDS 


INFO (732)462-2406 


MEN SEEKING MEN 


Up and Rising Professional GWM: 
(25, 5’7", br/br, preppy) is tired of swing- 
ing from tie to tie and seeks similar to 
discuss a possible merger. Business 
plan includes: glasses of wine, cups of 
coffee, dancing, wrestling, theater and 
flowers in the garden. Experience with 
long term investments a plus. Excellent 
benefits package. EOE. For further in- 
formation: Box 209112. 


HOW TO ORDER 


Singles By Mail: To place your free 
ad in this section mail it to U.S. 1, 12 
Roszel Road, Princeton 08540, fax it to 
609-452-0033, or E-mail it to info- 
@princetoninfo.com. To respond place 
your note in an envelope, write the box 
number on the envelope, and mail it 
with $1 to U.S. 1 at the address above. 
If you prefer you may place a Personal 
ad in the telephone answering system 
described elsewhere on this page. See 
the details under Singles By Phone. 


CLASSIFIED BY FAX 


609-452-0033 


ee eS eee 
PARADISE 


IN YOUR OWN BACKYARD 


Relax alongside a water garden and experience a 
tranquility that transcends all your cares. Water gardens 
are an unsurpassed element in any landscape. The ponds, 
re-circulating waterfalls and streams are designed to 
create mini-ecosystems that actually attract nature. 
Lawrence Landscapes offers you experienced guidance, 
quality installation and service. We invite you to visit 


our Own water garden paradise. 


lt lawrence landscapes, inc. 


Po 209 Bakers Basin Road, Lawrenceville 


609-896-1444 
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REVIEW: 


A Marriage in Music — Wu Han and Finckel’ 


he word “‘joy”’ surfaces 
several times in a telephone inter- 
view with pianist Wu Han. The 
pianist is in Jerusalem, Israel, 
where she and her husband, cellist 
David Finckel, are coaching cham- 
ber music at workshops organized 
by violinist Isaac Stern. The Wu 
Han-Finckels are accompanied by 
their four-year-old daughter Lilian 
and her current nanny. Joyfully, 
Wu Han throws herself into cham- 
ber music and into performance. 
Joyfully, she relishes the company 
of her husband. Joyfully, she rears 
her daughter. 

Less than two weeks after their 
return from Israel Wu Han and 
David Finckel, the cellist of the 
Emerson Quartet, appear in the 
second of five Princeton Univer- 
sity Summer Concerts. Their con- 
cert takes place in Richardson 
Auditorium Monday, June 29, at 8 
p.m. 

For their performance at what 
has become a Princeton summer 
institution, Wu Han and Finckel 
will play Beethoven’s Sonata for 
Piano and Cello in G minor, Op. 5, 
No. 2; Richard Strauss’ Sonata in 
F major, Op. 6; and Edvard Grieg’s 
Sonata for Piano and Cello in A 
minor, Op. 36. They have recorded 
all three of the sonatas on the Ar- 
tistLed label, an enterprise that 
they organized in order to give ul- 
timate and unconditional artistic 
control to the performing artists. 
ArtistLed CDs are not obtainable 
in record stores, but must be or- 
dered directly through the Internet 
(www.artistled.com) or through a 
telephone order line (888-278- 
5332). Save these addresses. Even 
to the very fussy ears of a very 
fussy music writer, the five record- 
ings released so far are phenome- 
nal both in their musical interpre- 
tation and in their sonic presence. 

ArtistLed is just one of the col- 
laborations of Wu Han and 
Finckel. In August they spend 
three weeks in California as the 
newly appointed directors of the 
La Jolla SummerFest. Is Wu Han 
spending enough time with 
Finckel? ““Of course not,’ she says 
from Jerusalem. ‘“‘The quartet 
plays a lot of concerts and so do I. 
David plays 120 concerts a year. | 
play 70. The duo concerts is our 
time. The family is together. My 
daughter is with me. Doing the duo 
concerts is the best time we have.” 


W. Han in chamber music 


performances is a sensitive and en- 
ergetic collaborator. Maintaining 
eye contact with the other perform- 
ers, she supports their efforts in 
either a retiring or an aggressive 
manner, whichever is called for. 
When she performs with Finckel, 
we experience two performers 
who seem to inhale a single breath 
of air and exhale it in the form of 
flawless musical interpretation. 
One instrument seems to pick up 
the overtones of the other. Their 
-common conceptions ofthe music 
leave the listener aware only of the 
piece inevitably unfolding, not of 
the separate instruments. 


Now 38, Wu Han began her pi- 
ano studies at the age of nine in her 
native Taiwan. *‘Pretty soon I was 
turning pages for every profes- 
sional pianist in Taipei,” she told 
Charles Michener of the BBC Mu- 
sic Magazine. ‘‘Because there 
wasn’t much Western musical cul- 
ture, | pretty much had to figure out 
everything for myself.” 

In her early 20s, Wu Han came 
to the Hartt School of Music in 
West Hartford, Connecticut, in- 
vited by Raymond Hanson, who 
heard her play in Taipei. The 
Emerson Quartet, including cellist 
David Finckel, was in residence at 
the school. In 1985 Wu Han won 
the first competition to play cham- 
ber music with the quartet. In short 
order, it became obvious, first, that 
Finckel and Wu Han had an ex- 
traordinarily compatible under- 
standing of music, and, second, 
that their compatibility went be- 
yond music. Finckel explains their 
mutual attraction. “It’s about not 
having to talk everything through. 
When we start a new piece to- 
gether, we just feel it. Sure, we’re 
very different. If Wu sees a swim- 
ming pool she jumps right in. I 
stand there and plan my dive.” 

In addition to Hanson, Wu Han 
has also studied with Lilian Kallir, 
Menahem Pressler, Herbert 
Stessin, and Rudolf Serkin. She 
participated in Serkin’s Marlboro 
Music Festival, and remembers the 
awe which he inspired in her. 
“Playing for him was like reading 
the Bible to Jesus Christ,”’ she told 
one journalist. Kallir remains a 
constant presence in Wu Han’s 
life. The couple’s daughter is 
named for her. 

Lilian hasn’t started music study 
yet. ‘“She’s been asking a lot,”’ says 
Wu Han. ‘She thinks everybody in 
the world plays an instrument. The 
people in our circle all play, and the 
aunts and uncles play.”’ Wu Han’s 
younger sister teaches cello, and 
freelances in Houston. Her brother 


is the principal second violinist of 


the Honolulu Symphony Orches- 
tra. “Lilian thinks it’s funny that 
her nanny doesn’t play an- instru- 
ment. She thinks that playing an 
instrument is like eating food 
She’s always been hanging around 
backstage at concert halls. She says 
she wants to play violin and piano 
i told her that she has to choose one 
instrument and stick with it. Pll 
make her beg me long enough be- 
fore | let her begin.” 

Wu Han considers herself fortu- 
nate to have been able to find a 
series of talented nannies to take 
care of Lilian. She knows that child 
care, especially for the life that she 
and Finckel lead, is a demanding 
endeavor. ‘““The nanny has to be 
independent, ”’ she says, ‘“‘and learn 
acity quickly. She must be flexible 
and cheerful, and take to a very 
complicated schedule. [t's not nine 
to five. There are long hours and 
lots of travel. Our four nannies are 


all very extraordinary. I’m very 
happy for these kids. It’s quite a 
training.” 

‘| did the same thing,” she says. 
“I lived with an American family 
when I first came to the United 
States. That’s how I learned Eng- 
lish. It was a wonderful thing. I had 
4 fantastic family. They had a hu- 
mongous house, and they took me 


everywhere. They’re still part of 


my life.” 

The ArtistLed, label is very 
much a family affair. It originated 
with the wish, common among re- 
cording artists, to make final artis- 
tic decisions. Finckel and Wu Han 
decided that they would act as re- 
cord producers of their own per- 


formances for the sheer pleasure of 


making CDs that they considered 
artistically sound. Finckel, is 
enough of an audiophile for Deut- 
sche Grammophon Gesellschaft, 
the company for which the Emer- 
son Quartet records, to take his 
opinions seriously. (He ts happy 
about that relationship.) Wu Han 
was happy to look into churches 
and other recording venues that 
met their exacting requirements. 
For technical assistance they 
turned to Da-Hong Seetoo, a violin 
graduate of both Juilliard and Cur- 
tis. So- great is Wu Han’s and 
Finckel’s respect for Seetoo that 
they invited him to join them in 
recording pieces by Tchaikovsky 
and Kodaly on an ArtistLed CD. 
He is the only other person whose 
music making appears on the label. 


B ctore ArtistLed became a 
corporate entity, Wu Han and 
Finckel! had produced a consider- 
able stockpile of recordings, which 
they gave to friends or sold at con- 
certs. The turning point came when 
Finckel happened to meet Fiona 
Maddocks, the editor BBC Music 
Magazine, at a dinner in London. 
He told her that he and Wu Han 
intended to keep making the re- 
cordings even though they didn’t 
know how to sell them. Maddocks 
offered to distribute one of the CDs 

with the haga which has a 
circulation of 300,000. The read- 
ers’ enthusiastic reaction incited 
Finckel to brainstorm until he 
came up with a way of distributing 
their CDs. He finally hit upon the 
Internet as a means of distribution, 
and ArtistLed came into existence 
as a corporation 

Wu Han explains that the busi- 
ness aspects of their CD produc- 
tion are simple. “Sales are through 
the Internet or at concerts. It saves 
a lot of bureaucracy. We don’t do 
distribution.” 

“The beauty of the company is 
that we keep our freedom,”” Wu 
Han says. “We like to go into a 
room and record, to be spontane- 
ous and daring. We don’t want to 
announce anything. If we an- 
nounce what we're going to do, 
what happens if it doesn’t come out 


Cello, Piano, & More: David Finckel and Wu 
Han strike joyful notes June 29 at Richardson. 


well? We would feel the pressure 
of having to release it. What we 
have now is a fantastic policy. We 
go in there, and tape the music. If 
it sounds good, we edit it. If, after 
editing, it still sounds good, we 
release it.”” 

With the wizardry of engineer 
Seetoo, who revels in tinkering 
with equipment, shortcuts are pos- 
sible. Click on ‘Tech Info” on the 
ArtistLed web site, and you learn 
that “‘ArtistLed’s microphones, 
converters, pre-amplifiers, mixing 
board, amplifiers and monitor 
speakers used no longer can be 
identified. as the products they 
originally were, due to extensive 
modification.”’ The technical 
modifications are designed to ap- 
proach perfection. One of the ad- 
vances that ArtistLed has devel- 
oped consists of robotic controls 
by which hundreds of microphone 
placements can be tested in ad- 
vance 

Once the music is taped, says 
Wu Han, the cost of pressing a 
single CD is less than $2, depend- 
ing on the number of pages in the 
accompanying booklet, the use of 
color, and the graphic design 

Wu Han mulls over whether the 
intimacy and clarity of her record- 
ings with-Finckel can be replicated 
with other artists. “The perform- 
ance always has to be there,’ she 
says. ““You can’t substitute tech- 
nology for playing. When we 
asked Seetoo to join us on the CD, 
we were. sure that we all heard 
things the same way. If there are 
other artists on ArtistLed, we will 
make sure that we all hear things 
the same way, too. Otherwise you 
run into a lot of trouble.” 
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When Wu Han performs with David Finckel, two performers seem to inhale 
a single breath of air and exhale it in flawless musical interpretation. 
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With producing records just one 
of her activities Wu Han sounds 
contented about how the next sea- 
son seems to be shaping up. 
“Lilian is always with me,” she 
says. “‘It’s the mother’s job. David 
travels a lot. But he talks to us a lot. 
| feel his support. Next season 
we ll have about 40 duo concerts. 
The Emerson is cutting back to 80 
concerts. That’s the reason we can 
have so many duo concerts.” 
Stressing that the duo concerts are 
a species of family event for her 
and her husband, she notes, “If the 
parents are happy, the kids are 
happy.” 

Happiness is Wu Han’s default 
emotional state. Frequently she 
keeps her spirits up on only four or 
five hours’ sleep a night. Emphati- 
cally she says, ““You know, I have 
akid. She’s up at 5:30 or6.a.m. We 
have a lot of travel and jet lag. | just 
don’t think about it. It’s what's de- 
manded in our life. We arrived in 
Jerusalem at 3:30 a.m. We were 
still on Japan time, but | wanted to 
see Jerusalem. So we were up at 
8:30. If you want to do something 
very much in life, you do it with 
joy. Sometimes | crash. But I'm 
really excited about what I’m do- 
ing. If | wasn’t so excited about my 
life, and my music, and my family 
1 would probably sleep 12 hours a 
night.” — Elaine Strauss 


David Finckel & Wu Han. 
Princeton University Summer 
Concerts, Richardson Audito- 
rium, 609-497-1642. Free tickets 
required for admission. Monday, 
June 29, 8 p.m. 

Free tickets are distributed at the 
Richardson Box Office beginning 
at 6 p.m. on the day of the concert 
only. All tickets are distributed on 
a first-come, first-served basis, 
with a limit of four tickets per per- 
son. Admission to Richardson 
Auditorium begins at 7:30 p.m. All 
concerts begin at 8. 
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Continued from page 22 


Slide Design 


corporate vice presi- 
dent's decision making 
might be worth $10,000 


of revenue per hour. “Having that 
dividual spend 20 minutes de- 
ciding whether a blue back- 
ground is appropriate for a pres- 
entation is ridiculous,” comments 
Richard Van Fleet, owner of Slide 
Design and Production Inc. in 
Pennington. 

“All the wonderful software out 
there has given people of differ- 
ent skills and abilities the chance 
to create their own presenta- 
tions,” says Van Fleet. “The prob- 
lem with this is that the results 
can be unprofessional. We can't 
all be presentation experts.” 

Van Fleet knows that a good 
image is his clients’ best selling 
tool. “You need to turn to the ex- 
perts to put your best foot for- 
waf’Going to the professionals 
allows businesses to do things 
right the first time.” Van Fleet 
uses the following analogy. “At 
home | have a great riding lawn 
mower and a good edger, but | 
still have a lawn service do the 
work because 1.) they’re experts 
and 2.) | simply don’t have time.” 

Van Fleet and his staff at Slide 
Design and Production are. pres- 
entation graphics experts. “We're 
not a photo shop used to mixing 
chemicals all day that went out 
and bought an electronic poster 
printer and consider themselves 
digital graphics experts,” says 
Van Fleet. “Ask them the differ- 
ence between an EPS and a 
TIFF file and they probably won't 
be able to answer you. But we 
can. We've been creating presen- 
tations since before digital imag- 


Slide Design provides digital services for presentations, including 35mm slides; 
animated presentations; Fiery, Kodak, and Tektronix overhead transparencies; 
Stonehouse Media has extensive experience in design, editing, graphics anima- 
tion, and programming for high-end videos, broadcast spots, and new media. 
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ing and know every trick in the 
book. And when digital imaging 
became popular, it was a natural 
outlet for us.” 

Slide Design spares no ex- 
pense at having the best and lat- 
est equipment. Recently Slide De- 
Sign purchased a photographic 
quality 60" poster maker. The 
company has spent thousands of 
dollars on state-of-the-art equip- 
ment. In a time when businesses 
often outsource for certain as- 
pects of work, Van Fleet brings 
the work in house to better serve 
client budgets and deadlines. 

One client recently called to 
have about a dozen 60" x 75" 
posters printed and laminated un- 
der a tight deadline. To expedite 
the project, one of the shop’s driv- 
ers was immediately sent out to 
pick-up the drafts. Using its own 
60" photographic quality poster 
printer, Slide Design was able to 
deliver results on time. 

Recently the Armani organiza- 
tion in New York turned to Slide 
Design to develop overheads 
from scratch. All they provided 
was the data. Others might come 
to Slide Design with a rough digi- 
tal image. Often they assist cli- 
ents who have begun the crea- 
tive development work in house. 

“For a presentation to be a suc- 
cess, it is crucial to have strong 
presentation materials.” Slide De- 
sign provides digital services for 
corporate presentations, includ- 
ing 35mm slides; animated elec- 
tronic presentations; Fiery, Ko- 


Printing ... 
Quick and affordable 


e Directly to press from your disk 
e No film, No matchprint 

e Waterless offset quality 

e Real printing, not a copier 
e As few as 200 or as high as 20,000 
e Prices well within your budgets 

e 2-3 day turnaround 


HEIDELBERG DIRECT 


i IMAGING PRESS 
_.. The only, digital prose that maker a real imprersion 


YOUR SOURCE FOR: 


Color Separation Film/Paper * 3M Color proofing * Color Prints & 
Copying « Posters * Mounting & Laminating ° Scanning * Graphic 
Design * MAC & PC «4 Color Digital Printing & Finishing 


Call (609) 520-8311 


PrePress XPress Inc 


dak, and Tektronix overhead 
transparencies and prints; elec- 
tronic slide shows; 4x5 chromes 
and negatives; and 60" photo- 


graphic poster capabilities (includ- 


ing lamination and mounting). 

Whatever the project, the com- 
mon denominator is success — a 
great-looking job completed on 
time and on budget. 


Slide Design and Produc- 
tion Inc., 44 South Main 
Street, Pennington, 609-737- 
1123. Fax: 609-737-6345. E- 
mail:slidepc@aol.com. 


Stonehouse Media 
Inc. 


t's not every day that you get 
to burn a house down in the 


name of business, but for 
Rod Ammon and James Paulus, 
co-owners of Stonehouse Media 
Inc. in Princeton, it’s like any 
other day on the job. 

When the Bureau of Alcohol, 
Tobacco & Firearms was looking 
to produce an interactive CD- 
ROM on the topic of arson investi- 
gation, they researched compa- 
nies nationwide. They quickly 
turned to Stonehouse Media to 
create a virtual reality arson in- 
vestigation that will ultimately be 
distributed to every fire, police, 
and insurance investigator in the 
United States. 

“The purpose of the CD-ROM 
is to teach investigators how to 
conduct a proper arson investiga- 
tion by taking them into an actual 
arson scene,” says Ammon, 


president of Stonehouse. “The in- 


vestigator can click on front door, 
go inside the house, pick up evi- 
dence, move it around in 3D, and 
make a decision whether the evi- 
dence should be collected for the 
investigation.” The scenario, di- 
rected by Pat Corbitt, is a recrea- 
tion of an actual arson. 

To produce such unique con- 
cepts and images, the staff at 
Stonehouse Media have exten- 
sive experience in design, edit- 
ing, graphics animation, and pro- 
gramming for producing high-end 
videos and broadcast spots and 
programs for advertising, corpo- 
rate communications, training, 
and the entertainment industry. 
Recently Stonehouse expanded 
its capabilities into new media, in- 
cluding CD-ROM and Web tech- 
nologies. “We have all the tools 
of the New York firms,” says Pau- 
lus, vice president. “The differ- 
ence is ultimately knowing how to 
inform and entertain with moving 
images, graphics, animation, and 
audio while maintaining focus on 
quality and the bottom line.” 

Sales have more than doubled 
in the past year alone as the com- 
pany recently moved into the na- 
tional market. With clients in the 
Fortune 100s and the Federal 
government, Stonehouse has 
made its mark with cutting edge 
concepts and technology, “yet we 
focus on supporting relationships 
in the production industry that we 
have maintained for years,” says 
Paulus. 


Stonehouse specializes in sup- 
porting creators of commercial 
and corporate video, film and 
new media. To learn more about 
Stonehouse’s technological capa- 
bilities, visit http:/Awww.stone- 
housemedia.com. 


Stonehouse Media Inc., 
4390 Route One North, 
Princeton, 609-514-1680. Fax: 
609-514-1681. E-mail: 
rod@stonehousemedia.com 
Web Site: http://www.stone- 
housemedia.com 


Taylor Photo 


his summer you can take 
a look at the world 
through photographer Bill 


Taylor's eyes during his upcom- 
ing show. In Focus: India-Nepal 
will be showing at the Gratella 
Gallery in Princeton's Forrestal 
Hotel and Conference Center 
from June 26th to August 29th. 

Having gotten his start photo- 
graphing architect Michael 
Graves’ work, Taylor is famous 
for capturing the essence of archi- 
tecture. His photograph of the 
Buddhist Stuppa Temple in Nepal 
exemplifies the sense of place 
that transcends the moment. 

“As an art form, photography is 
able to give you not just a sense 
of time’and place, but also a 
sense of emotion and environ- 
ment,” says Taylor, whose photo- 
graphs also include numerous 
portraits from his trip to India and 
Nepal in January of last year. 
One of his favorites is of three 
generations of men (including a 
young boy) in a family from Rajis- 
tan. 

In almost 25 years as a photog- 
rapher, Taylor has learned how 


Continued on following page 
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Taylor Photo offers studio, lab, traditional photography & digital imaging; 
Triangle continues to serve architectural, engineering, and construction clients as 
well as offering high speed duplication, digital imaging, and computer graphics. 
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to be a part of the environment 
when taking architectural photog- 
raphy. “Portraiture requires a dif- 
ferent skill, however,” says Tay- 
lor. “Photographing people re- 
quires interaction, making the 
subjects a part of the process, en- 
gaging them in the act of crea- 
tion, getting them involved and in- 
terested. Even if you don't speak 
the language, photography 
eclipses all communication barri- 
ers.” But of all the lessons he's 
learned, Taylor notes reflectively 
that photography has taught him 
about himself, giving him courage 
and patience. 

It's been said that photography 
is an extension of the self and an 
expression of being. The current 
gallery showing allows the viewer 
to share in Taylor's experiences 
abroad — the exotic culture, the 
pride of the people. 

Taylor, who owns Taylor 
Photo, applies those same tactics 
to commercial photography. 
From small businesses to For- 
tune 500s, businesses turn to 
Taylor Photo for the talent and 
quality products that Taylor and 
his staff have been delivering for 
the past 15 years. Taylor Photo 
offers studio, lab, traditional pho- 
tography and digital imaging serv- 

_ ices to a variety of businesses in 
the greater Princeton area. 

_ Taylor Photo has added a 
large format film recorder that cre- 
ates a negative or a transparency 
from a digital file, and web graph- 


ics preparation and design serv- 
ices. Visit http:/Avww.taylor- 
photo.com to learn more about 
their services or to view samples 
from their portfolio. 


Taylor Photo, 743 Alexan- 
der Road, Princeton, 609-452- 
9444. Fax: 609-452-9517. Web 
site: http://www.taylorphoto. - 
com. 


Triangle—Your 
Creative Center 


oe Teti, CEO and president 
of Triangle—Y our Creative 
Center in Lawrenceville may 
t be the creative genius behind 
the Jatest Godzilla movie, but his 
business and the movie have one 
big thing in common — the under- 
standing that size does matter. 
“In presentations, sometimes 
it's about the image, sometimes 
it's about the message, but it’s al- 
ways about making an impact,” 
says Teti. “With our BLT and Su- 
per BLT processes, you can cre- 
ate color images on paper or vi- 
nyl for projects that must be big- 
ger than life (up to 52 feet wide 
by 100 feet long).” The BLT and 
Super BLT processes are ideal 
for back-lit display boxes and film 
posters, advertising, art, banners, 
convention booth headers, corpo- 
rate wall graphics, courtroom dis- 
plays, indoor and outdoor UV-sta- 
ble signage, murals, and any 
large presentation or promotion. 
“When you need to get your 
message across in a big way, 
you need BLT output,” notes Teti. 
The BLT can print from any type 
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@ TO SEE MORE OF ALAN BROOKS DESIGN, 
CALL MARY PERRONE @ 609 924 3838, 
OR LOG ONTO WWW.ALANBROOKS.COM 


of original — including photo- 
graphs, mechanicals, or MAC 
and PC developed images sub- 
mitted on Syquest or CD. In addi- 
tion, Triangle has the capabilities 
to accept files electronically. And 
to better meet client needs, Trian- 
gle has a fleet of 13 vans to 
serve the Route 1 corridor and 
beyond for pickup and delivery. 

But just because it’s big 
doesn’t mean it will take forever 
to create. Triangle can work 
within the tightest, even same 
day, deadline. “Often clients 
come through our door afraid that 
they won't meet their deadline, 
their budget, or their vision,” com- 
ments Teti. “They soon learn that 
Triangle can meet every presen- 
tation need from concept to com- 
pletion.” 

Founded 60 years ago as a 
blueprint shop in Trenton by 
Teti’s father, Triangle continues 
to provide reproduction services 
for architectural, engineering, and 
construction clients as well as of- 
fering business customers high 
speed duplication, digital imag- 
ing, and computer graphics. 

Imagine your message, your vi- 
sion, larger than life. When 
you've got something to say and 
you want to Say it big, Triangle is 
your creative center. Says Teti: 
“Large or small format projects, 
our promise is quality and con- 
venience you can trust.” 


Triangle—Your Creative 
Center, PO Box 8079, Prince- 
ton, 800-357-3776. Fax: 609- 
896-2250. 
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pharmaceutical market share. Don 
Marshall, vice president, came 


from Novartis and Bayer. Her staff 


also includes George Philip, who 
came from Prudential, and 
Adrienne Richter, formerly in 
competitive intelligence with Bris- 
tol-Myers Squibb, and office man- 
ager Debbie Hartman. ; 

“It feels great,’ says Sibley, 
‘from the initial details of finding 
the office space and arranging for 
telephones, it’s been very exciting 
and a lot more fun than | would 
have believed.” 


Isis Research U.S., 2 Wall 
Street, Princeton 08540. 
Charlotte E. Sibley, presi- 
dent. 609-688-0474; fax, 
609-688-0435. 


NOP Healthcare: 
Hyver & Kozak 


Ti days of hit or miss devel- 
opment are gone," says Harriet 
Kozak. ‘‘Every dollar has to be 
spent more wisely, both in R&D 
development and in marketing re- 
search. Pharmaceutical companies 
don’t have the luxury of redundant 
studies.”’ 

Harriet Kozak and Karen Hyver 
opened a business unit of NOP 
Healthcare Advanced Consulting 
Group at Carnegie Executive Cen- 
ter and have moved it to | Palmer 
Square. As vice president of busi- 
ness development, Hyver heads 
the domestic team, and Kozak 
heads up the global team, working 
with multinational firms. The of- 
fice is a subsidiary of Market 
Measures, based in Livingston, but 
it is also part of a conglomerate 
based in the United Kingdom, 


United News & Media, which ts 
traded on the’London Stock Ex- 
change. 

Their firm collaborates with cli- 
ents to provide and customize mar- 
ket-validated solutions. “One cli- 
ent might need to know where a 
product is positioned in the minds 


of physicians, another might wapt am 


help making the switch from a pre- 
scription drug to an over-the- 
counter drug,” says Kozak. “An 
advertising agency might need 
market research for qualitative as- 
sessment, concept testing, or mes- 
sage testing. A biotech firm might 
want advice on what indications it 
should look for in its clinical tial 
plan.” 

To answer these questions and 
more, NOP Healthcare provides 
data collection, data modeling, and 
forecasting on a consulting basis. 
“Consulting”’ is the key word for 
NOP Healthcare Advanced Con- 
sulting Group, which put the word 
in its name deliberately. 

Combining research with con- 
sulting is really not such anew 
idea, counters the general manager 
of a competitive firm, Migliara/- 
Kaplan. ‘“‘Helping clients carry 
through with consulting — we 
have been doing that for the 20 
years we have been in business,” 
says Sheryl Olitzky, general man- 
ager of Migilara/Kaplan’s 50-per- 
son Princeton office on College 
Road. Founded 20 years ago, it 
also ‘has offices in Maryland and 
London. 

But as Olitzky points out, the 
healthcare industry is just catching 
up with the packaged goods indus- 
try in its use of top consultants to 
help shape unusual programs that 
will sell more prescriptions more 
quickly. And the industry itself is 
growing, even faster than the tele- 
communications and information 
technology areas. So there is 
plenty of work to go around. 
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“When the pharmaceutical in- 
dustry was rich, it didn’t second 
guess itself on putting out broad 
programs, but now it is cost-con- 
scious,” says Kozak, ‘‘and what 
we provide is market validation to 
say that a particular endeavor or 
business situation can be simulated 
ge in the market. It’s one thing to do 
research in an ivory tower setting, 
but we provide the research to be 
actionable, so more meaningful 
decisions can be made.”’ 

Kozak points out that, overall, 
the firm has been doing interna- 
tional research for over 35 years, 
~.and that combined with our in- 
dustry perspective provides a 
unique benefit. We have also done 
a lot of research with clients. We 
put everything into the perspective 
of where client needs are evolving 
to.” 

The conglomerate, United 
News and Media, has 19,000 em- 
ployees in 21 countries. Its United 
States- based holdings include a 
public 1 elations firm (PR 
N&vswire), a convention organ- 
izer (Miller Freeman), a stock 
photo firm (Visual Communica- 
tion Group, VCG), a real estate 
magazine (Harmon Homes), and a 
magazine readership research firm 
(MAI). 

As part of MAI, the NOP Infor- 
mation Group is one of the dozen 
or so largest market research busi- 
nesses in the world, says Hyver. 
Market Measures is one of 15 com- 
panies that do research in such sec- 
tors as media, automotive, busi- 
ness-to-business, consumer prod- 
ucts, and healthcare. The Palmer 
Square office of NOP Healthcare 
Advanced Consulting Group was 
created last year and is Market 
Measures’ newest unit. 

Hyver majored in medical tech- 
nology at Louisiana State, has a 
doctor’s degree in physical-ana- 
lytical chemistry from the Univer- 


sity of Mississippi, and did post- 
doc work in pharmacology and ex- 
perimental therapeutics at Johns 
Hopkins’ medical school. She 
worked as a chemist and as product 
development manager at Hewlett- 
Packard, was business develop- 
ment manager at Baxter Health- 
care, and most recently had been an 
account executive with 
Migliara/Kaplan Associates, 
where she conducted more than 
100 custom market research stud- 
ies among healthcare profession- 
als, patients, and payers. 

Kozak earned bachelor’s and 


The healthcare in- 
dustry is just catch- 
ing up with the 
packaged goods in- 
dustry in its use of 
top consultants. 


master’s degrees in business ad- 
ministration (concentrating on 
marketing and finance) from Tem- 
ple and Philadelphia College of 
Textiles and Science. Her 16 years 
in the pharmaceutical industry in- 
cludes Johnson & Johnson and 
Bristol-Myers Squibb, where she 
most recently was director of stra- 
tegic and scientific evaluation. As 
vice president of the global divi- 
sion she offers ‘“‘market-validated 
consultancy” to multi-national 
pharmaceutical clients based in the 
5S. 


NOP Healthcare Advanced 
Consulting Group, 1 Pal- 
mer Square, Suite 441, 
Princeton 08540. Karen Hy- 
ver, vice president. 609-688- 
0540; fax, 609-688-0542. 


P parmaceutical efforts to en- 
hance the bottom line have brought 
consumer polling to the fore, says 
Jane A. Donohue, who has started 
a new kind of hybrid healthcare 
information company. ‘“‘What is 


different now is an awareness of 


the importance of the consumer.” 

Donohue left Janssen Phar- 
maceutica to found a healthcare in- 
formation firm, Consumer Health 
Sciences LLC, to do both out- 
comes and marketing research. It 
aims to fill a gap in information on 
what drives patients to seek medi- 
cal advice and what happens to 
them when they leave the doctors’ 
offices. All of its surveys include 
questions on quality of life re- 
ported by both patients and 
caregivers. 

‘The whole advent of direct-to- 
consumer advertising is a clear rec- 
ognition of how patients can make 
decisions,’ says Donohue. 
“Though people think they have 
fewer choices under managed care, 
paradoxically they are forced to 
make more healthcare decisions 
than they did before.”’ 

The MCOs want to influence 
their clients to engage in healthier 
behavior, and pharmaceutical 
firms want to influence consumers 
to ask for a particular drug. Both 
benefit when they understand the 
consumer. 

“It was quite clear that there 
weren’t very good data sources on 
what the patient was doing,” says 
Donohue. “We are collecting pa- 
tient information. We try to be the 
voice of the healthcare consumer 
focusing specifically on patient is- 
sues, and we sell information on 
syndicated databases. Our analysis 
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Course Dates 


Intro to MS Windows 95 7/1, 8/6 
Intro to MS Word 97 7/7, 8/10 
Intro to MS WordPerfect 8.0 6/18, 7/10 
Intro to MS Excel 97 7/8, 8/14 
Intro to Lotus 97 7/14, 8/10 


Intro to MS Access 97 
and much more! 


For a Complete Course Schedule Call: (609) 921-7900 
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From initial design 
to expert functionality ” 
to ongoing support, 
InfoFirst specializes 
in creating dynamic 
websites that gather 
information as well 
as they deliver it. 


° Website design & S$ 
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° Web/DBMS integration 
software development 
e Website hosting OP 
our servers 


Visit our home page at 
http://www. infofirst.com 
or e-mail us at sales@infofirst.com. 


For human contact, call us 
at (609) 683-3800. 


InfoFirst ¢ 14 Wall Street ¢ Princeton, NJ 08540 
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Meet the Image Makers 


Bo iciocists, engineers, and 
software developers aren't the only 
people coming up with innovative 
ideas in the greater Princeton busi- 
ness community. Communica- 
tions, advertising, and marketing 
people are turning on some light 
bulbs, as well, often in response to 
the bright ideas of the technology 
people. 

Based on returns from a faxed 
survey sent out to U.S. [-area mar- 
keting, advertising, and graphic 
arts professionals, Phyllis Maguire 
and Barbara Fox filed the follow- 
ing round-up on the fast-changing 
nature of the presentation business. 


Alan Brooks Design 


& 
W..: I started, all you 


needed to be a good designer was 
a pad and a set of markers,”’ says 
Alan Brooks, president of Alan 
Brooks Design Inc. of 20 Nassau 
Street (www.alanbrooks.com). “‘! 
used to pity photographers because 
they needed thousands of dollars 
worth of equipment to do their job 
— and here I am, sitting with 
$50,000 worth of equipment.” 


But, the 42-year old Brooks points 
out, even though technology has 


revolutionized the performance of 


graphic design, the process still 
starts with creative thinking. Tech- 
nology can provide only increas- 
ingly sophisticated tools to support 
the concept. 

But more and more, graphic de- 
sign includes Internet applications, 
a visual medium with its own 
guidelines. ‘“‘When you're design- 
ing for the Web, you have to con- 
sider the time constraints and at- 
tention span of your audience,” 
says Brooks, a 1977 graduate of 
Manhattan’s School of Visual Arts 
who worked for CBS-TV creating 
on-air graphics and for Showtime 
Entertainment before launching 
his. own firm, then known as 
Brooks Champion, in 1982. 

“It is very different from de- 
signing a brochure which can be 
read at someone’s leisure. Web de- 
signs are like television commer- 
cials: people are visiting a site for 
a specific purpose, and the chal- 
lenge is to hold their interest for 
those few seconds.” 

Brooks’s largest Internet client 
is the New York-based NetGrocer 
Inc., an online grocery supermar- 
ket, for whom Brooks supplies In- 


ternet graphics and banners. When 
the firm first began designing for 
NetGrocer, a banner would take 
them a week to complete; now they 


do 10 a day, as Web graphics ge@™ 


more varied, complex, and inter- 
esting. 

‘There are pull-down banners 
with submenus, animated banners, 
ones that we add sound to or inter- 
active games, ’’ he says. ““But being 
from the old school, | still enjoy the 
tactile sensation of holdingya 
newly-designed brochure.” 

Brooks’s personal favorite 
among his design campaigns was 
one completed for the Arts and En- 
tertainment Network several years 
ago, promoting a six-part series on 
“Dogs” to different station affili- 
ates. Brooks designed a cardboard 
kit in the shape of a dog carrier, 
complete with stickers and dog 
tags — and frisbees with eo 
tions on teaching a dog to fetch, as 
well as all the promotional printed 
material. 

‘“‘We’ll never be a paperless so- 
ciety,” he says. “‘Electronic and 
print media are complementary, 
but personally, the first thing I do 
when I get E-mail is to print it out. 
I need to hold it in my hands.” 


Continued from preceding page 


is completely quantitative.” 

She and her two sisters grew up 
in Chicago, where her father was a 
marketing executive at Readers 
Digest. She majored in psychology 
at St. Lawrence, Class of ’74, and 
then earned a Ph.D. in social re- 


- search from Bryn Mawr. Her most 
recent position at Johnson & 


Johnson was director of outcomes 
research at Janssen Pharmaceutica, 
and she founded this firm 18 
months ago. 

Her product line includes a Gen- 
eral Health Audit with more than 
15,000 respondents age 18 and 
over, which she says profiles the 
health of the nation in a large sam- 
ple size. That database contains 
both attitudes and behaviors and 
resource utilization (frequency of 
seeing the doctor). It also includes 


unusual questions such as use of - 


over-the-counter and alternative 
medicines. 


Si. has also developed dis- 
ease specific, longitudinal studies 
for depression, schizophrenia, 
Alzheimer’s, and diabetes. More 
than 4,000 people are enrolled ina 
depression study that is updated 
every Six months. A schizophrenia 
study contains data on 800 patients 
and more than. 1,300 caregivers 
and contains what she terms ‘‘in- 
credibly robust information that 
assesses satisfaction with care.” 


Handles True XGA 
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2553 Route 130, Suite One 


The Alzheimer’s study involves 
3,200 caregivers, and the diabetes 
study has more than 3,000 respon- 
dents. 

‘Every one of our studies has a 
medical advisory board for clinical 
oversight and analyses,”’ says 
Donohue. Her 14-person firm has 
researchers with master’s and doc- 
tor’s degrees who design the ques- 
tionnaires. The firm also scans, 
processes, and analyzes the data 
in-house. Though the studies are 
sold to pharmaceutical and man- 
aged care companies, the firm 
owns the data and will be publish- 
ing the results in medical journals. 

“In the Alzheimer’s study we 
have quantitatively documented 
that the time from when a caregiver 
notices the first signs and symp- 
toms to the actual receipt of the 
diagnosis is about 3 years. So it’s 
the first three years in which the 
Alzheimer’s patients have an op- 
portunity to put their life together 
before the disease progresses. 
When they are misdiagnosed, the 
opportunities to provide better care 
are missed. There are new Alzhe- 
imer’s disease management drugs, 
and they have the potential of be- 
ing most beneficial at the early on- 
set of disease. 

“TI would argue that patients 
have the right to know so they can 
get their lives together. | would 
want the choice,” says Donohue. 
This study was recently presented 
at the American Association of 
Neurologists, to better train practi- 
tioners and the public as to the 
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early signs of Alzheimer’s disease. 
The General Health Audit had 


an overwhelming response rate of 


more than 50 percent. Of 30,000 
surveys mailed, 15,000 responded. 
‘““‘We get unbelievable letters and 
phone calls thanking us,’ says 
Donohue. “‘People are desperate to 
be heard.” 

Though the firm is self-funded, 
CoreStates has furnished an SBA 
line of credit. Mike Briehler of 
Buschman Jackson-Cross repre- 
sented her in contracting space at 
Research Park. Ken Field of Field 
& Higgins is the accountant, and 
Barbara Spalding is the benefits 
consultant. 

“T just took a huge risk,” says 
Donohue, who left Janssen when 
she was 43-years old. “At times it 
felt as if | had jumped out the win- 
dow, but the ground didn’t come 
up as fast as | thought it would,” 
says Donahue. ‘“‘We have been 
phenomenally successful — last 
year we were profitable.” 

‘I think what we are providing 
is a very important service. We are 
enhancing the public health of a 
nation, and the nice thing is it can 
be a win/win situation, it can be a 
good business. I’m happy I can be 
in the forefront. | am not aware of 
a competitor right now. It is indeed 
exciting.” 


Consumer Health Sciences 
LLC, 346 Wall Street, Prince- 
ton 08540. Jane A. Donohue, 
president. 609-924-4455: 
fax, 609-924-7794. 
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River Graphics 


~ M.. of the design work be- 


ing done by River Graphics in 
Lambertville (www.rivergraph- 
ics.net) is in printed material. But, 
says founder Stephen Wolock, the 
company offers complete Web 
presence with website design and 
hosting. ‘‘We really see a future in 
@éctronic distribution and it is re- 
markably exciting now to be a 
graphics designer,’ Wolock says. 
“What used to be almost impossi- 
ble is now routine, and it is much 
easier to incorporate photography 
and other kinds of visual imagery 
into printed material, as well as 
into multimedia.’ One current 
website design project is for the 
New Jersey Performing Arts Cen- 
ter#vhile other recent ones include 
sites for Children’s Software Re- 
vue in Flemington and the Prince- 
ton-based International School 
Services. 

Wolock always combined a fas- 
cination with technology with his 
love of graphic arts. Now 45, he 
received a bachelor of arts from 
University of Colorado and then a 
master’s in arts education from 
Rutgers in the early 1980s. He was 
teaching art at Hillsborough Mid- 
dle School when what he calls “‘the 
Postscript Revolution” took place, 
referring to a language developed 
by Adobe in the mid-1980s. Tech- 
nological design innovations fused 
with the entrepreneurial spirit, and 
Wolock and his wife, Barbara, be- 
gan River Graphics in their home. 

Their first big client was the 
Gallup Organization, for whom the 
Wolocks still produce a monthly 
magazine. “‘Being at the corner of 
Main and Bridge streets in Lam- 
bertville, we are seen by many po- 
tential clients who come in for the 
galleries and restaurants. Most of 
our clients are within a 30-mile 
radius.”’ One of their largest ones 
is Paulaur Corp., a food products 
company based in Cranbury, yet 
business connections are now tak- 
ing River Graphics farther afield: 
through a former Gallup connec- 
tion, the firm is working with sev- 
eral news media organizations lo- 
cated in Washington, D.C. - 

There are challenges to design- 
ing for both print and electronic 
media, and, Wolock points out, 
“both have their strong points and 
limitations. On the Web, all the 
visuals and content have to fit on 
the screen and be very concise, 
while printed material can be much 
more subtle. The color palette on 
the Web is limited, with browsers 
offering only 216 colors, while in 
print there are thousands. Every- 
one makes their Web pieces look 
like their print ones, but our ap- 
proach is one of software design.” 


Tramp Steamer 


E lectronic communications is 
a major stock in trade for Tramp 
Steamer Media (www.tramp- 
steamer.com). The image of a 
steamship taking on cargo at any 
port is an appropriate one for the 
Trenton-based firm and its 38-year 
old principal, Mark Feffer. A 
writer and multimedia producer, 
Feffer is collecting a growing, im- 
pressive list of clients — Dow 
Jones Interactive Publishing, XLi- 
bris Corporation, SE Technolo- 
gies, Malmark Bellcraftsmen, and 
the Trenton Downtown Associa- 
tion — but he claims the provoca- 
tive company name has as much to 
do with nostalgia as identity. “I 
grew up in Swampscott, on the 
coast north of Boston,” he says. 
“Now that I’m 60 miles inland, | 
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need a nautical identity.’”. 

Feffer stayed in Boston through 
college, graduating in 1982 from 
Boston University with a bache- 
lor’s in broadcasting and film. Af- 
ter working as a videotape editor 
for a Boston production company 
named Multivision, with clients 
like Digital, ABC News, and CNN, 
Feffer got a master’s in journalism 
at Northwestern and was recruited 
to the headquarters of Dow Jones 
in Princeton. Starting there as a 
writer for online services, Feffer 
worked his way up to product man- 
ager of Dow’s private investor 
products group. There he helped 
develop information applications 
packages and in 1994 served as 
producer for “‘Plan Ahead for Your 
Financial Future,”’ the Wall Street 
Journal’s first interactive CD- 
ROM. Three weeks after the CD’s 
introduction, Feffer and a friend, 
Ronnie Fielding, launched United 
Multimedia, a company that sur- 
vived until last September. 

“We produced FutureScan, an 
interactive career guide for teenag- 
ers,’ Feffer says. ‘“‘We initially 
considered a CD format, but by 
1995 with the Web becoming so 
big, we shifted to a site supported 
by sponsors and advertising.” Fef- 
fer and his partner split the busi- 
ness, with Feffer keeping the edi- 
torial content and production side 
while Fielding joined Princeton 
Partners. While Feffer gets feelers 
from other companies to come on- 
board, he politely declines, happily 
remaining a solo steamer. 

‘“‘Not many of us have years of 
multimedia writing experience,” 
he says, ‘‘and people like me are 
more in demand. Right now, mul- 
timedia is focused on program- 
ming and graphics, but my starting 
point is content. As multimedia be- 
comes more mainstream — which 
it is — content is becoming more 
important.” 

Feffer characterizes his projects 
as “information rich,” offering as 
an example the ““Bookplate”’ print 
and electronic newsletter he cre- 
ated for XLibris, the Trenton- 
based digital publisher. 

He has just opened a second 
Tramp Steamer office in 
Portsmouth, New Hampshire, giv- 
ing himself a presence near Bos- 
ton’s Route 128 — and East Coast 
coverage between Boston and 
Philadelphia. ‘‘As far as technol- 
ogy, there is more going on in Bos- 
ton and San Francisco than New 
York.” 

While Feffer spends a good por- 
tion of his professional time writ- 
ing press releases and newsletters 
for print media, he offers these 
electronic communications in- 
sights. “The biggest danger in 
multimedia today is that designers 
are working with video magazines 
in mind,” he says. “Too often, the 
user is their second priority, and 
that needs to change.”” By way of 
example, he offers his own Fu- 
tureScan website, criticized when 
it was first created for including 
too much content for the MTV 


UJ 


SEGA 
CHANNEL 


generation. ‘“The presumption was 
that teenagers don’t read, yet Fu- 
tureScan gets 200,000 hits a 
month. It’s delivering the informa- 
tion its audience needs.” 

For those potential customers 
for whom Feffer’s $100 an hour 
fee proves too steep, he’s glad to 
refer them to less expensive writers 
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WHEN IS 

DISCUSSING 

PRICES AT YOUR 
ASSOCIATION 
MEETING — 
ILLEGAL? 


Business associations are com- 
petitors joined together for a 
common purpose, so they are 
especially vulnerable to attacks 
by federal and state antitrust 
enforcers. Talking about prices, 
profits, sales and delivery terms, 
as well as many other topics, 
should be taboo at your mem- 
bership and board meetings. 
That’s a good reason your 
association should talk to 
Professional Management 
Associates. Other reasons are 


the cost-effectiveness we bring to day-to-day administrative duties, the timely 
efficiency of newsletter publishing, the personal diplomacy of dues collection 
and the pizzazz of meeting program arrangements. That’s why ten local and 


national associations trust us. 


To make your association more professional, call PMA. Ask for your free 


copy of the association information kit. 


170 Township Line Road 
Belle Mead, NJ 08502-4103 
908-359-1184 
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Expert Network Administration 


* Fixes the cost of Network Administration and maintenance. 
* Significantly reduces downtime. 


* Prevents or significantly reduces service calls 
for hardware, software, and/or network Call no w fe or 
problems. your free, 

* Takes the burden of Network Administration no-obligation, 
away from management staff. network/computer 

* Provide Expert Network Administration at a evaluation. 
fraction of the cost of a full-time Administrator. 


Expert Computer/Network Administration at a fixed 
monthly rate designed exclusively for small to me- 
dium-sized businesses. 
An offering .of CECG, Inc. 

1-800-FOR-CECG ext. 2 


or producers. But more and more 
clients realize the need for Internet 
and multimedia investments — 
and their potential returns, ‘““Com- 
panies seeking a retail presence 
know a site is comparable to a pro- 
ducing a catalog or opening a new 
store,”’ he says. “Companies that 
won't spend a lot for a website 
wouldn’t blink over numbers for a 
four-color brochure, even though 
the creative content is the same and 
the impact of the Internet and mul- 


timedia can be much greater — if 


it’s done right.” 


Skye Multimedia 


a. is the specialty of 


Skye Multimedia Productions Inc. 
of Skillman (www.skyemm.com). 
Seth Oberman — who founded the 
company in 1995 with his wife and 
business partner, Elizabeth Straus- 
baugh — estimates that 35 percent 
of their business is devoted to In- 
ternet and intranet design and pro- 


duction. The remainder consists of 


computer-based training pro- 
grams, marketing and sales presen- 
tations, trade shows and kiosks — 
all multimedia. Skye’s clients in- 
clude Lucent Technologies, Bell- 
core, ITT Industries, Giorgio Ar- 
mani, and J. P. Morgan. 

Oberman graduated from Le- 
high University in 1985 with a de- 
gree in marketing; Strausbaugh re- 
ceived a illustration degree that 
same year from Philadelphia Uni- 
versity of the Arts. 

Oberman finds the possibilities 
offered by multimedia — visuals, 
audio, and animation — particu- 
larly effective with high tech prod- 
ucts. The example he cites is 
Skye’s sales presentation for ITT 
Industries’ ‘“‘Dragonfly”’ network 
security product. ““One of the prob- 
lems pitching that kind of product 
is that you can’t watch data being 
encrypted,” he says. ‘“‘With anima- 
tion, it is much easier to communi- 
cate complex or technological con- 
cepts to help customers visualize 
how the product can be used.”’ 

‘*Digital information lends itself 
to multiple re-use,” he points out. 
“A great front end of a marketing 
presentation can be used in a trade 
show or at an annual sales meet- 
ing.” For Lucent Skye did a mul- 
tilingual CD-ROM, a corporate 
awareness piece to be sent all over 
the world. ‘““We leveraged off the 
graphics and content to make ac- 
companying websites.” 


Creative Marketing 


Serr Barnhart, the 43-year-old 
president and CEO of Creative 
Marketing Alliance Inc. on 
Clarksville Road (www.cmasolu- 
tions.com), has a background in 
business rather than in art or 
graphic design. He credits his cor- 
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Intranet Design: Skye Multimedia helps Lucent 
employees keep abreast of corporate policy. 


porate know-how for the fact that, ing the first salesman sent to south- 


while he founded CMA with one 
staff person in 1987, the full-serv- 
ice advertising and marketing 
agency now has 37 employees and 
revenues topping $/0 million a 
year (www.cmasolutions.com). 


WPST. He moved to New York, 
working for financial printer R. R. 


that ‘‘I’m not a New Yorker.” He 

“Before starting CMA,I wasthe switched to Philips’s Hightstown 
marketing director for Philips headquarters and stayed nine 
Lighting, a Fortune 100 firm,” years; when its relocated to Som- 
Barnhart says. ‘‘I became very — erset, Barnhart-launched CMA. 
comfortable with marketing strate- While he tips his professional 
gies and planning for business hat to the achievements of Madi- 
growth.” His own corporate train- son Avenue, he’s found his own 
ing is augmented by thatoftwokey backyard very fertile business 
employees: Burt Lambert, who — ground. ‘‘Growing up in Titusville, 
brought his financial and human | remember when 95 stopped at 
resources skills from General Mo- Route |,” he says. ““Now it is one 
tors to CMA, and Rob Jones, for- of the hottest areas in the country 
merly of Johnson & Johnson, now _ for any type of business, and a real 
CMA’s vice president and general boon that we positioned ourselves 
manager. here. 

“It’s not that bigger is better,” CMA’s clients include 3M, A-] 
says Barnhart, ‘‘but big business Limousine, Advance Transformer 
experience has many educational Co., Millenifest 2000, and NBS 
benefits. They were painful les- Card Services; their pro bono cli- 
sons to acquire, but they helped ents include the American Diabe- 
this company grow.”’ tes Association, Rutgers Family 

The niche he successfully Business Forum, Boheme Opera 
sought was in business-to-business — and CAMA, the state-wide 
advertising. ‘““Other agencies of- Communications Marketing and 
fered consumer mass marketing Advertising Association. The firm 
which uses different tactics. Mar- recently completed a global cam- 
keting to consumers includes buy- paign for 3M and for a satellite 
ing alot of TV time, making it very services company. “Campaigns 
difficult to track direct response. used to target just the United 
Business-to-business is much _ States, but more companies now 
more specific targeting, and it is promote themselves gidbally,” 
possible to follow your investment Barnhart says. “‘That presents dif- 
and its return. | use the analogy of ferent challenges, taking into ac- 
hunting: consumer advertising is count various languages and cul- 
like using a shotgun, while busi- tures.” 
ness-to-business is going out with Another challenge is mapping 
a rifle and scope.” CMA has since out marketing for high tech com- 
expanded to include consumer panies. ‘“‘With highly technical 
marketing: ‘“‘The opportunities products, there is continuous en- 
were too great to turn away.” hancement and evaluation,” says 

Barnhart grew up in the Titus- Barnhart. ‘It is much more diffi- 
ville-Washington Crossing area cult to plan what basic strategy to 
and earned a degree in journalism implement when the market 
from Rider University. That train- changes so rapidly and the product 
ing, he feels, was crucial to his is undergoing constant upgrades.” 
business success. “I learned how There’s another high tech hurdle: 
to write’ —askillhe claims places ‘Engineers are eager to promote a 
him “‘in the old school. I often find product’s features, but the public 
young graduates can cut and paste doesn’t buy features — they buy 
and save, but are less successful in benefits. Our job as marketers is to 
formulating and presenting ideas.” turn a product’s features into a 
Out of college, his first job was _ benefit for consumers.” 
with Nassau Broadcasting, becom- 
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Braun Research 


RRR Ma oo TERIA 


I, has been a tumultuous year 

for Braun Research Inc. (braun- 
res@aol.com), a telephone market 
research firm at 271 Wall Street. 
Yirst principal Paul A. Braun 
bought out his partner, with whom 
he had founded the firm as Leitner- 
Braun in 1995. Then the company 
expanded its phone center to 53 
stations and now employs seven 
fulltime and 150 part-time work- 
ers. And “‘business just flows in,” 
s@s Braun, a graduate of Brooklyn 
College who has worked in market 
research for 20 years. Braun’s cli- 
ents include national news agen- 
cies, newspapers and magazines, 
and television networks — with 
major clients being other research 
firms, like Princeton Survey Re- 
search, American Opinion Re- 
search, and Mathematica Policy 
Research. 

“this is such a rich area to work 
in,” says Braun, who began as a 
telephone pollster himself. ‘“‘Local 
clients enjoy coming in and seeing 
their data being collected.”’ While 
it is the client companies that do 
database analyses, Braun Research 
provides the data processing. 
“They turn to us for number 
crunching.” 

Just about everyone needs a poll 
— and, it seems to Braun, every- 
one is conducting one. The need 
for data is exploding, as companies 
try to refine a niche and target an 
audience. But the competition is 
getting fierce. ‘“‘Independent re- 
searchers can do so much now out 
of their homes,” Braun says. ““You 
used to need a corporate set-up for 


» market research, but it has become 


5 


much easier to develop sampling’ 
— phone numbers needed for pro- 
jects — ‘‘and to chart graphs.” 
And what about that bane of the 
industry, those harried consumers 
who just hang up? “‘I tell people 
that marketing research is their op- 
portunity to be heard and to make 
a difference. We certainly want to 
hear what it is people have to say.”’ 


Zoe Graphics 


[., 1988, when Kim Waters be- 
gan her Pennington-based graph- 
ics design business, Zoe Graphics 
(zoegraph@aol.com), she began 
without a computer. Though she 
now is very comfortable working 
with one, “‘my tendency is to not 
be so trendy,” she says. ““Not all 
my work is computerized.” 

Waters majored in graphics and 
fine arts at the University of Dela- 


@@ ware, Class of 1981, and worked 


for Dana Communications in 
Hopewell before starting her own 
firm. Waters’ client list includes 
St. Francis Medical Center (for 
whom she just designed materials 
for a capital campaign), Princeton 
Medical Center, Princeton’s Woo- 
drow Wilson School, and the Insti- 
tute for Advanced Study. 

Waters sees the emergence of 
graphic arts software as a great 
tool, but one that can hinder crea- 
tivity, particularly for young peo- 
ple starting out. “I don’t know if 
young designers are getting the 
training they need,”’ she says. 
“They have better computer skil Is, 
but they need to spend more time 
generating ideas.” 


Mic Considine of Consid- 
ine Communications (consid- 
ine@aol.com) in Hopewell sees 
large ad agencies gobbling up 
many smaller ones, like her own. 
“But there are those of us who 
decline to be gobbled up,” she 


Zoe’s Hand: Kim Wa- 
ters says ideas are 
still more important 
than computer skills. 


says. “I’m not a dynasty builder; | 
enjoy being lean and mean. | can 
offer quick turnaround, reasonable 
prices, and great service.” 

Considine designs monthly 
newsletters for MetLife and bro- 
chures and print ads for Nassau 
Interiors (which won her an AS- 
TRA Award). Other clients in- 
clude Princeton Center Stage and 
SICAM Corp., based in 
Somerville. “‘Each media has its 
own set of skills, but communica- 
tions abilities apply to each and 
transcend them all,”’ she main- 
tains. “‘Each type of media allows 
a company to send a different mes- 
sage to a different audience, with 
various levels of detail and persua- 
sion.” 

Considine spent 10 years in 
New York in the Wells, Rich, 
Greene advertising dynasty, and 
fondly remembers working under 
Mary Wells Lawrence. She moved 
to Princeton in 1984 to start an 
in-house agency within Princeton 
University Press, and then spent 
several years with Gillespie before 
launching Considine Communica- 
tions in 1988. 

“The core of any communica- 
tions campaign is the writing and 
concept,” she says. “My tagline 
for the last 10 years has been ‘ Writ- 
ing Worth Reading,’ and some old 
advertising tenets still apply. One 
of those is ’the more you tell, the 
more you sell.’ Media now flashes 
messages a la MTV, but for an 
intelligent audience which is what 
business-to-business is, or for well 
informed consumers, you have to 
provide them the information they 
need.” 


APB Communications 


Aix Paley, the 38-year old 
president of the audiovisual and 
multimedia production firm APB 
Communications at 88 Lakedale 
Drive, Lawrenceville (609-396- 
1975), is one of only three fulltime 
staffers. But he works with a large 
corps of freelance videographers 
and directors — most of whom 
have been trained in film. “People 
whose background is only in video 
have often come up taping parties 
and weddings,” Paley says. “‘Film 
people know how to light a subject 
and tell a story.” 

he element of storytelling is 
vital to APB, which makes promo- 
tional, instructional, and business- 
to-business advertising presenta- 
tions, from creative development 
through distribution. ‘““We position 
ourselves as artists doing produc- 
tion work for corporations, while 
other companies view themselves 
as production facilities,” he says. 
APB also emphasizes Creativity 1n 
its burgeoning website design 
business. ‘“‘We are graphic artists, 
not computer experts who have a 
sense of art.”” 

Its approach has earned it an 
eclectic client list: the federal En- 
vironmental Protection Agency 
and Mercer County freeholders, 
Summit Bancorp and the New Jer- 
sey Hospital Association, and the 
biotech Pharmacopeia. Notable 
pro bono clients include the 


Ronald McDonald House and The 
Anchor Project for troubled ado- 
lescents through the Jersey Shore 
Hospital. A video produced for the 
Mercer County Sunshine Founda- 
tion attracted the attention of Jer- 
maine Jackson, and APB is now 
designing the website for Jack- 
son’s upcoming Earthvision Musi- 
cal Awards Show, as well as video 
montages to be featured during the 
live Earthvision broadcast from 


A Pioneer in Intemet 
Development Presents: 


NextGen 
Internet 


© Website Design & Consultation 

© Internet Marketing & ECommerce 

© Networking and Security Specialists 
© |nternational Operations 


Greece in September, 1999. Client The Professional 
variety is one of APB’s assets, Services (eanizati 
Paley says: “‘It keeps us fresh crea- ervices Urganization 


tively, and what we learn from one 
industry, we can take to the next.” 

Paley founded APB in 19839, af- 
ter attending the University of 
Maryland and the New School. 
Several early projects were for po- 
litical campaigns, and political cli- 
ents are still an APB mainstay. 
“Doing a film campaign for a po- 
litical client, we serve much more 
as technicians, taking our direction 
from media consultants,” Paley 
says. ‘“The life of a corporate prod- 
uct or service is much longer than 
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HAVING PROBLEMS 
GETTING AROUND . 


Design Services 


Printing 


DESIGN OBSTACLES? 
Advertisements : = 
Whatever corporate circle you're in, 
Freelance Associates can help your 
company meet all of its design needs. 
Whether it's compelling images 
for a publication or an eyecatching slide 
presentation, we consistently meet your 
tightest of deadlines and always come in 
on budget. So stop going around in circles 
and give us a call. 


RecIAaNCce 
Associates 


PENSE COCR PRS OSR AST £°D 


Slide Creation 
Poster Displays 
tHustrations 
Copy Writing 


Web Sites - 2009 Route 1 - Lawrenceville, New Jersey 08648: 


Tel: 609-771-4441 - Fax: 609-771-4442 
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; “Put My Experience 
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Free Consultation 
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that of a political campaign. We 
have much more creative input in 
corporate work and strive to be 
much more subtle delivering a 
message.” 


Denby Associates 


A. all forms of communica- 


tions become more pervasive, the 
trade show arena becomes more 
crucial, ““Trade shows are still the 
only place a business is guaranteed 
to meet prospective clients,’’ says 
Brooke Thomson, marketing man- 
ager of Denby Associates (www.- 
denbyassociates.com), which has 
such clients as Turner Broadcast- 
ing, Lotus Development, Intel, 
IBM, Johnson & Johnson, Merrill 
Lynch, Prince Sports, Exxon, and 
Sunoco. ‘“‘Someone attending a 
trade show is not driving past a 
billboard on a road; he has paid 
money to be there, and he’s a seri- 
ous buyer. Trade shows attract the 
most interested customers, and 
companies use shows to launch 
new products.” 


Denby’s intent, says Thomson, - 


is to find a way for the client’s 
message to sing. The 85-person 
company, with annual revenues of 
$15 million and 125,000 square 
feet of storage space on Fair- 
grounds Road, has stocked an ex- 
hibit with actors portraying Ben- 
jamin Franklin and Amelia Earhart 
for the History Channel, run a live 
Larry King broadcast from an ex- 
hibit for Turner Broadcasting, and 
set up a halfpipe full of champion 
online skaters at ESPN2’s trade 
show launch. Denby scripted and 
produced Intel’s International Sci- 
ence and Engineering Fair at the 
Churchill Downs racetrack and 
created a giant walkthrough com- 
puter, complete with ‘“‘surround”’ 
theater, for Intel’s exhibit in the 
Smithsonian’s two-year traveling 
American tour. 

And how does Denby land such 
plum accounts, like Intel? ““We 
made a cold call back in 1991,” 
Thomson says. “‘Intel’s response 
was, ‘Why should a California 
firm use an exhibit company from 
New Jersey?’ We set out to con- 
vince them that trade shows are 
global, not regional, events — and 
we succeeded.”’ 


The ad agency that Richard J. 
Gillespie founded 25 years ago is 
the biggest game in town, but on 
occasion it relies on just plain soap 
to gain a competitive edge. 
Headquartered in a prestigious 
building on Princeton Pike, it is 
ranked by Adweek as the 32nd 
largest agency in the east, the 82nd 
largest in the country, based on 
billings of more than $140 million. 

With more than 120 employees, 
Gillespie has more than tripled in 
size in five years, in part by adding 
departments that contribute to an 
integrated marketing approach 
(www.gillespie.com). Under one 
roof are advertising, direct market- 
ing, public relations, database mar- 
keting, corporate design, and inter- 
active marketing. Recent acquisi- 
tions are R&R Associates, a 
healthcare marketing agency for- 
merly based in Short Hills, and 
Zoot Suit, a Trenton-based chil- 
dren’s and family marketing firm 
now known as Gillespie's Kids 
and Family Division. 

Among its prestige clients are 
American Re, STS Tire & Auto 
Centers, and the Managers Funds, 
a mutual fund group based in Con- 
necticut. Another client is Colum- 
bia House, for which the firm has 
a TV campaign for the new 
website. 


For Serious Buyers: Denby’s expertise is the 


= 


trade show, where it creates larger than life dis- 
plays for companies such as Intel. 


Recent ‘‘wins”’ include Eliza- 
beth Arden Red Door Salons and 
the New York-based real estate 
firm, Cushman & Wakefield. 
Frank Sampogna, Gillespie’s ex- 
ecutive vice president, says the real 
estate account is worth $3 million 
and will break this fall with general 
print and trade advertising. 
Gillespie beat out more than 40 
agencies in a wearying six-month 
review for the salon account. 

Marcy Samet, director of direct 
marketing, sent a “‘spa-inspired 
teaser” to introduce Gillespie’s 
services. Packaged in a white ce- 
ramic jar and labeled ‘“The Exhila- 
rating Solution — Exclusively at 
Gillespie,” it had such soothing 
contents as a scented candle ‘‘for 
illuminating new markets,’ an 
audio tape providing ‘“‘soothing 
music for stressed marketers,’ and 
— here’s where the soap comes in 
— a bar of special soap to help 
‘““wash away the competition.”’ 


Fusion Advertising 


fo training sessions 
are ho-hum affairs with high-tech 
elements limited to fancy slide pro- 
jectors. Fusion Advertising & 
Communications (www.fusion- 
adv.com) jazzed up a training con- 
cept for one company and then 
took it one step further, making it 
into a CD-ROM, for a second com- 
pany. 

First it created and produced a 
half-day simulation game for A&P 
supermarket managers, complete 
with 12 videotapes and a slew of 
printed literature. A professional 
facilitator conducted the first few 
sessions for two teams of 12 each. 
Then the supermarket’s trainers 
kept the program going. 

When Pathmark heard about 
this, it asked for a similar “‘training 
game” on multimedia CD-ROM. 
“It involved all our talents from 
shooting video to creating the pro- 
gram,” says Victor A. Scire, presi- 
dent. “Our accident investigation 
game walks the managers through 
the process of investigating an ac- 
cident and teaches them about 
store policies in the process.” 

Fusion’s clients range from 
MarketFair (for whom it just 
launched a website, (www.mar- 


ketfairl.com), to office products. ' 


It has just finished a major catalog 
and a business to business market- 
ing plan for National Envelope 
Corporation, which has 10 plants 
around country but had never had 
a catalog for all their products. 
“We created a print catalog, and 
we also created a website for 
them,” says Scire. Just begun is an 


online ordering system 22,000 


products in the catalog of Allied 
Office Products. 


Princeton Partners 


A Ps Sullivan, president of the 
35-employee Princeton Partners at 
the Forrestal Center (www.- 
princetonpartners.com.), thinks 
this year’s “‘most fun’’ campaign 
was the David & Goliath battle his 
firm waged in Connecticut to posi- 
tion St. Vincent’s healthcare sys- 
tem to compete with Yale New 
Haven’s. ‘We felt that with Yale 
being the Goliath we would be able 
to knock them off, so we inspired 
the client with some research anda 
new branding position,” says Sul- 
livan. 

To give the message that a soft- 
ware firm, Telelogic, can empower 
the user, Princeton Partners cre- 
ated a ““No More Guru Voodoo 
campaign,” that breaks the unspo- 
ken rule that software ads are high 
tech. One ad shows a guru meditat- 
ing and a second shows a guru on 
a mountain top. The third shows an 
empty guru suit with paper-doll 
tabs and the slogan ‘“‘Be Your Own 
Guru.” “‘It got tremendous visibil- 
ity in the marketplace,” says Sulli- 
van. 

The firm just finished the West- 
ern Pest Control’s “We'll Take 
Care of It” campaign. Because 
Western positions itself as a car- 
ing, careful company in the com- 
munity, and Princeton Partners 
suggested the client needed to “‘put 
their money where their mouth is.”” 
It created grants, sent direct mail to 
charities in the market area, got 
hundreds of applications, gave five 
grants ranging from $1,000 to 
$5,000, and just recently issued a 
slew of press releases showing the 
grantees (ranging from schools to 
social service organizations) in 
good photo-ops. For instance, the 
mayor of Princeton Township is 
posed with schoolchildren who 
had used the grant to buy a wheel- 
chair suitable for wheeling a 


<n person along a nature 
trail. 


| doesn’t get any 
more fun than working with hot air 
balloons and taking trips to the 
Grand Canyon. QLM Marketing 
(www.qlin.com.) took its client’s 
problem — two recently acquired 
brands of maple syrup — and 


tuned it into a couple of fun oppor- 
tunities. 
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Aurora Foods hired the Re- 
search Park-based marketing firm 
to figure out what to do with | 0g 
Cabin and Mrs. Butterworth. 
which they had bought from Kraft 
and Unilever. “Each had a very 
different personality,” says Karen 
Spring, senior vice president of 
Cabin is the more 

serious brand, more family ori- 
ented, versus Mrs. Butterworth. 
which is more kids oriented. We 
wanted to use promotion market- 
ing to build equity and consumer 
loyalty with both brands.” 

Think of Log Cabin and you 

@hink of outdoors, heritage, and the 
environment. Spring and senior ac- 
count manager Kim McGough 
helped the client form an alliance 
with the National Park Foundation 
in a four-year campaign to restore 
log cabins. A $250,000 donation to 
renovate a cabin in the Grand Can- 
yon was the platform for the first 
year’s promotional activities: con- 
sumers could get a ‘“‘cabin”’ orna- 
mgnt for the holidays, win a 
sweepstakes trip to the Grand Can- 
yon, or donate to the restoration by 
using a package coupon. 

For Mrs. Butterworth’s, Spring 
commissioned a $100,000 hot air 
balloon that looks like the bottle’s 
grandmotherly shape. ‘‘She has 
this equity of being wise and nur- 
turing and caring about kids,”’ says 
Spring, “‘and the client wanted to 
capitalize on that character.”’ To 
stay within the character but add 
dimension she created the ‘‘Mrs. 
Butterworth Breakfast Over 
America Tour’ that serves break- 
fast in 30 cities and gives balloon 
rides to lucky sweepstakes win- 
ners. ““We got more responses on 
the rides than in any other program 
I’ve ever been involved in,”’ says 
Spring. 

The 50-person agency has such 
clients as Nabisco, Kraft, Novartis, 
Hefty, Johnson & Johnson, and 
British Airways. 


Trent-Jones 


, Leaetees also literally put 
‘‘the show on the road,” not with a 
balloon but with a $500,000 ex- 
pandable van to promote a high 
tech image for an agricultural cli- 
ent. Based on Nassau Street, Trent- 
Jones is a full service ad agency 
(609-430-9020), but virtually all 
its clients are in the agricultural 
area: crop protection division of 
Novartis Corporation, vitamins 
and animal health department of 
Hoffmann LaRoche, and FMC 
Corporation. Homefront is among 
its pro bono clients. 


Wenzel 


Ate: six years touting pro- 
duce to food brokers in trade maga- 
zines for the state’s Jersey Fresh 
account, Wenzel & Company is 


Up, Up, and Away: 
QLM created a hot 
air balloon to cash in 
on Mrs. Butterworth’s 
caring character. 


producing a brand-new commer- 
cial to promote seafood. “‘It’s a 
happy account,’ says Shirlee 
Wenzel, CEO of the Pennington- 
based agency (609-737-9200). 
“We make all this food that we 
then all eat.”” The campaign went 
into Canada last year and is ex- 
panding to Europe. 

Wenzel has had success with 
getting other “tight budget, tight 
time frame”’ state contracts, includ- 
ing those for an anti tobacco pro- 
gram, an AIDS awareness cam- 
paign, and the 32-page small em- 
ployer health care contract 
brochure, which won a national 
award. 

For its Steelite account, the ac- 
count managers get to travel to 
Stokes on Trent, England, where 
ceramic tableware for cruise lines 
is manufactured. “‘It’s a nice ac- 
count because the tableware is just 
gorgeous and the advertising is so- 
phisticated,’’ says Wenzel, who 
founded the Pennington-based 
firm in 1976. Her son Don is now 
the president, and there are 18 em- 
ployees. 

Big is not necessarily better, 
says Wenzel who, as the youngest 
of 11 children, spent lots of time 
trying to be heard. ‘My oldest 
brother said to me, ‘Shirlee, if you 
have something important enough 
to say, we'll listen’.”’ She founded 
the firm in 1975 and her son Don 
is now the president of the 18-em- 
ployee firm. 

As for the Internet, Wenzel puts 


recipes on the websites for its food 
clients and jobs on the ’Net for its 
expanding clients. ““Those em- 
ployers willing to pay relocation 
costs can get some pretty good 
people,”’ says Wenzel. “‘It can be 
important to change the work ethic 
in the company by bringing some- 
one from the outside. People from 
the midwest and southeast who are 
not happy with the climate or went 
to school up here — they make 
very damn good employees.” 


InFocus 


one learn to answer the 


question “‘Why should we care?”’ 
about every assignment. That’s 
why Infocus — founded by amem- 
ber of the start-up team for USA 
Today — puts great emphasis on 
the “So what? and Who cares?” 
angles. ‘“‘We train our clients to 
think that way,” says Lois Kauf- 
man, president of Infocus Inc. 
(609-683-9055). 
Brooklyn College, she has a PhD 
from New York University and 
launched the communications de- 
partment at Rutgers. 

Founder Tony Casale heads the 
Research Park-based parent com- 
pany, Integrated Marketing Serv- 
ices, which does inhouse market 
research. Infocus is a full service 
marketing communications firm 
— public relations, advertising, 
crisis communications, marketing, 
graphic design. Also in the 55-em- 
ployee office are American Opin- 
ion Research, and Environmental 
Research Associates. Newspapers 
such as the Sacramento Bee and 
Houston Chronicle are a major cli- 
ent sector, and the Internet is a 
major issue. 

Infocus will soon at least triple 
the number of people it employs in 
market research. Such market re- 
search helped Infocus strategically 
reposition Iselin-based Siemens 
Medical Systems, a 15-year client, 
so that the company ‘‘shows one 
face’’ with one 800 number rather 
than a different number for each 
type of equipment. The company- 
wide remake included developing 
speeches for the sales conference, 
media relations, and an internal 
communications program that is 
staffed with an onsite management 
Office. 

But the year’s most exciting ac- 
count was Doylestown-based Cold 
Eze zinc lozenges, which gave 
Kaufman a chance to demonstrate 
her crisis management skills. After 
creating the category and branding 
the product, Infocus had to deal 
with short supply (the stock ran 
out), ugly rumors (that zinc causes 
pregnant women to have stillborn 
babies), dozens of copycats (by 
educating pharmacists that not all 
zinc is alike), and phony press re- 
leases that wire services printed. 
These releases, on fake letterhead, 
gave erroneous information so the 
stock price come drop. & 
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Hit your target with crisp, clear 
marketing communications for the 
Pharmaceutical, Biotech 
. & Medical Device industries. 
ADVERTISING 


Call Janice Gross at 1-800-7DEVCOM 
114 Main Street Kingston, NJ 08528 
jg@devcom-adv.com 


Engineering Prints 


Blacklines, Blueprints, Sepias, Mylars & Vellums* 
Enlargements & Reductions 
Collating, Stapling, Binding 


*from originals or disk 


Same-Day Service 
Pick-Up & Delivery 


609-448-8161 


TRIANGLE REPROCENTER OF EAST WINDSOR 
222 DUTCHNECK COMMONS « RT. 130 * E. WINDSOR 
(across from McDonald’s) * HOURS: M-F 8:30-6 « Sat. 10-2 


Your Full Service Copy Center 


PERSONAL PAPERWORK 
SOLUTIONS...AND MORE, INC. 


Do you want to get things back under control? 


Can you use some help with: 
organizing your file cabinets, monthly billing, 
telemarketing, medical claim form administration, 
checking account reconciliation? 
Don't wait another day! 


Call Linda Richter 609/371-1466 
Insured - Notary Public 


Specialized Services for: Busy Professionals, Seniors, Disabled 


PERSONAL, CUSTOMIZED 
COMPUTER TRAINING|| 
SAVE YOUR COMPANY SSS! 


Windows ‘95 
Word 
Excel 
Access 

Power Point 

Internet 
Quicken 
Word Pro 
Lotus 1-2-3 
Approach 
Freelance 
and more... 


Personal Computer Training 


The perfec t fit for your corp Wale computer needs 


609-448-3910 
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The Professional Library Consultants 
for Corporate, Business and 
Special Library Collections 


Our Services Include: 

* Strategic Planning for Libraries 

* Library Budgets 

* Marketing Strategies for Libraries 
* Space Planning 


* Library Start-Up or Reorganization 
* Library Automation 

* Records/Files Management 

* Staff Development 


“We don’t just have ideas; we implement them!” 
Call for a free brochure. 


Judith Tapiero 
609-799-5065 ¢ Fax 609-799-6560 
P.O. Box 7403, Princeton, NJ 08543-7403 


(REDUCE THE COSTS 


OF ACCEPTING 
CREDIT CARDS 


CHANGES IN VISA/MC 
REGULATIONS AFFECT 
YOUR BOTTOM LINE 
YOU MAY BE PAYING 
MORE THAN NEC- 
ESSARY FOR YOUR 
CREDIT CARD 
PROCESSING. 


CALL TODAY 
FOR A FREE 4 
ANALYSIS {4 
TO DETER- 
MINE YOUR 
POTENTIAL 
SAVINGS BENEFIT. Hypercom’s Point-Of-Sale Terminal 
“THE RIGHT TERMINAL AT THE RIGHT PRICE” 


BANCARD, INC. 


Because Every Transaction Counts® 
Princeton Regional Office - 609-924-1249 * 800-758-1221 
Regional Managers - Joan Bartl and Bill Hearon 


‘ sf 


“Whose Turn is it 
to Change the 
Water Bottle?” 


You don't have to 
anymore. Water Works 
ends the Bottled Water 
problem. 


e Same great taste & quality 

¢ No more big bottles to store 

e Unlimited supply of water 

¢ Advanced filtration systems 
are serviced regularly 

¢ As low as $39.50/month 


Free 2 Week Trial Offer 


WATER} WORKS 


Water Filter Systems 


V ad 
Call today! 
800-287-0099 
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Life in the Fast Lane 


ytogen has the growing 
pains of a true pioneer. The Col- 
lege Road-based firm — the dar- 
ling of Princeton’s biotechs when 
it went public in 1986 — is unusual 
because it has had three products 
approved by the Food & Drug Ad- 
ministration, but it has been 
slowed by marketing problems at 
almost every turn. 

Marketing its therapies is tricky 
partly because two doctors, a nu- 
clear medicine specialist and an 
oncologist, are needed for each 
sell. Five years ago the success of 
the first product, OncoScint for 
colorectal cancer, revolved around 
a meticulous education campaign 
— 65 one-day seminars to train 
3,500 nuclear medicine specialists 
— the largest campaign of its type 
for a new product in the field of 
nuclear medicine. But sale projec- 
tions were too optimistic for a 
product that assesses but does not 
cure. More than $2.3 million in 
expired inventory had to be de- 
stroyed in 1994. It was a rude 
awakening, and Cytogen canceled 
its contract with its marketing firm. 

With the second product, Pro- 
staScint, Cytogen has been more 
successful. It trained nuclear medi- 
cine doctors in 200 centers around 
the country and partnered with 
C.R. Bard’s Urologic Division for 
a sales launch in February 1997. 
ProstaScint accurately determines 
the extent of prostate cancer and 
helps patients make appropriate 
treatment decisions. 

Now Cytogen (www.cyto- 
gen.com) has been abandoned by 
its marketing partner for its third 
approved product, Quadramet. On 
May 18 the DuPont RadioPhar- 
maceuticals division of DuPont 
Merck said it would no longer mar- 
ket Quadramet because first quar- 
ter royalties, $1.6 million, were 
considerably smaller than the con- 
tract specified. DuPont Merck will 
pay $3.8 million to break the con- 
tract. 

Last year the stock (Nasdaq: 
CYTO) slid from 6 to 2, and it was 
hovering at one-plus this year, but 
DuPont’s news drove it down to 
below one. Yet Graham May, vice 
president of medical affairs and a 
1967 Cambridge graduate, insists 
that DuPont Merck’s abandon- 
ment of the Quadramet marketing 
project “is not a problem, it is a 
glowing opportunity.” 

Cytogen has released founding 
scientist Thomas J. McKearn to go 
off and work on lymphocyte ther- 
apy at its Massachusetts-based 
subsidiary, Cellcor. The firm is 
searching for a CEO but board 
member John E. Bagalay is acting 
CEO. On June 22 James A. Grig- 
sby was appointed chairman of the 
board, succeeding William C. 
Mills III, and Ronald J. Brenner, 
James A. Grigsby, and Robert F. 
Hedrickson are the other current 
members. For the first quarter of 
1998, revenues from products 
were $3.5 million compared to 
$900,000 last year, and the net loss 
was halved, 8 cents per share com- 
pared with 15 cents. 

Just what does Quadramet do 
and what is its competitive posi- 
tion? Injections of Quadramet are 
approved for the relief of pain 
caused by a growth imagable on a 
bone scan. The kinds of cancers 
that Quadramet can treat are those 
that usually ‘go to the bone,” such 
as prostate, lung, and breast cancer. 
Every oncologist that hears about 
it, says May, is enthusiastic. ‘‘I ha- 
ven’t heard any badmouthing of 
this product.” 

Does Quadramet treat tlfe cancer 
or just dull the pain? That’s still an 
open question. ‘Nobody really 
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JUNE 22 JUNE 15 52-WEEK 
Bid Ask Bid Ask HIGH LOW ie 
Ariel Corp. 6 6.0625 | _ ti ie ee as Me 
.BaseTen ss 5.128 8.1875] 5.03125 _6.0625| 16 
| Berlitz International 27.9375 —s-28| = 2828.25 | 28.4375 24.5 
| Bristol-Myers Squibb 111.1875 11.3125 | 113.125 113.25 117__ 74.75 4 
Cable Michigan _—38.625_—39| 38.3125 38.5 | 38.75 «16:5 
_Carnegie Bancorp — 34.5 34.9375 | 34.75 35.25| 42.875 17.125 | 
_Chrysalis __ 168625 1.75 | 1.625 4.76 | AS 8 | 
Church & Dwight 30.25 30.4375| 29.375 29.5| 32.75 25.375 
Commonwealth Tel _—-26.75 = 27.5| 27.625 —27.875 75 21 
Congoleum Corp. _ 9.375 9.4375; 9.6875 9.75) 13.75 875 | 
Covance 22.5625 22.6875 | 21.1875 (21.25 | 24.875 17.0625 | 
Cytogen 0.71875 _—_—-0.75| ‘0.78125 0.875 | hee 0.625 Ss 
Dataram 11.5625 11.625 11.5 11.5625 | 13.625 7.875 ~ 
EchoCath 2.6875 3 3.25 3.75 8 - 20625 | 
Envirogen 1.46875 1.5625; 1.59375 1.625 3.5625 x oe 
Escalon (ISLS) 1 1.09375 | 1.09375 1.125 11 1 
Fifth Dimension 0.25 0.5625 0.25 0.5625 3.75 0.25 
First Constitution Bank 11.75 11.75 12.25 12.25 15 10.5 
Guest Supply 16.125 16.25 15.5 15.75 16.75 8.25 
I-Stat 8.25 8.4375 10 10.25 24.5 6.625 
Imo Industries 6.875 7.125 6.875 ie z 3.125 | 
4 Integra Life Sciences 7.375 8 7.125 7.8125 10.75 5 
Interpool 15.625 15.75 14.75 14.9375 17.75 13.25 
Journal Register Co. 18.0625 18.1875 | 18.1875 18.375 23.875 15.625 
Liposome 4.8125 4.9375 5.4375 5.5 25.375 S 
NexMed 4.0625 4.28125 3.8125 3.875 3.375 1 
Opinion Research 7.625 7.75 7.625 7.875 9.375 3.375 | 
Palatin Technologies §.75 5.875 5.625 5.875 10.75 5.25 
Pharmacopeia 16.375 16.625 15.375 15.75 23.125 12.75 
Photon Tech 2.5 3.25 2.5 3.5 z 2 
Princeton Video lmage 4.25 4.75 4.25 4.5625 9.5 4.25 
RCN Corp. 19.625 19.75 20.125 20.375 30.625 12.4375 
Summit Bancorp 46.0625 46.125 46 46.1875 53.875 33.375 
Total Research 3.375 3.40625 2.75 2.8125 4.375 1 
Trenton Savings Bnk 10.3125 10.375 10 10.0625 | 11.9375 4.875 
Voxware 2.0625 2.1875} 2.0625 2.125 6.875 1.9375 


Quotes furnished by Paine Webber, Donald Loff, 
100 Overlook Center, Suite 101, Princeton 08540. 
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An Opportunity ?: Cytogen’s stock continued its 
decline (it was at 5 a year ago), but the company 
continues to believe its products will prevail. 


knows what actually causes the 
pain,” says May, “‘but Quadramet 
targets areas of newly forming 
bone.”’ Quadramet combines a tar- 
geting component EDTMP with a 
radioactive isotope Symarium 153 
and irradiates these bone growths 
to a depth of two or three millime- 
ters. 


- are have more well- 
known alternatives to Quadramet. 
One is “‘beam radiation”’ of a spe- 
cific part of the bone for 10 or more 
sessions. That is very effective if 
the cancer is indeed limited to one 
spot, but often when cancer-caused 
pain is quashed in one spot, pain 
will erupt elsewhere. 

The well-known palliative mor- 
phine is cheap and easy to pre- 
scribe and tolerated by 80 percent 
of the patients. But it can leave the 
patient drowsy and constipated, 
and in higher dosages, nauseous 
and confused. “Morphine is cheap, 
and can be taken orally, but there 
may come a time when patients get 
break-through pain in spite of 
those doses,” says May, 

A third alternative uses the iso- 
tope Strontium 89, which has a half 
life of 50 days and has no specific 
targeting agent. Because it takes 
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such a long time to disappear from 
the urine, the patient has to take a 
number of precautions to monitor 
urine disposal. It is very toxic — 
many doctors consider it a last re- 
sort — and doctors may have 
lumped Quadramet into the Stron- 
tum category. 

There are virtually no precau- 
tions needed with Quadramet, says 
May. After a 60-second Quadra- 
met injection the patient can go 
home immediately. The radiation 
dose is delivered quickly and does 
not gradually leach off: it either 
goes to the bone or is turned into 
urine in six hours. The patient usu- 
ally begins to notice a beneficial 
effect within a week. Routine 
blood monitoring will ensure that 
white cell blood counts are return- 
ing to normal, usually within in 
eight weeks. 

An order for a $2,100 dose of 
Quadramet starts with producing 
the Samarium 153 radioisotope at 
a laboratory at the University of 
Mississippi and sending it to Du- 
Pont Merck near Boston. There it 
Is mixed, packaged, frozen, and 
sent out in a lead container. ““Lo- 
gistics is part of the cost,” says 
May. “We don’t think it is that 
expensive, considering that it may 
avoid multiple hospital visits.” 
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y place.” Often, after she had determined an 


sign, a graphic design and art direction firm based 


How Marketing = Financing 
ener 


Mircerins is an important part of getting fi- 
nancing, says Lisa Hines, who makes a living writ- 
ing business plans. ‘What makes a company suc-  equinme { 
cessful is how they are positioned to the market- ti si 
entrepreneur’s market position, she was asked to do 
the follow-on initial marketing plans. ‘I got in- 
volved heavily in implementation when one of my 
clients came to me in a panic, saying, ‘Nobody 
knows this company as well as you do.” Whenever 
I would need design help I'd call Dale Schierholt.” 

Dale Schierholt formerly owned Red Brick De- 


in Hopewell. Now he has moved to Princeton and 
teamed up with Hines to form Acadia Marketing 
and Design. Hines, meanwhile, will retain her Busi- 
ness Plans Concepts practice, providing services to 
entrepreneurs who need plans for internal planning 
or for making presentations to potential funding 
sources, 

‘Our experiences and talents are highly comple- 
mentary,’ says Hines, ‘and that’s what makes the 
partnership work. Dale’s creative talent extends far 
bgyond design, and that enables us to take the 
business strategies, create strong positioning, and 
deliver the messages with impact and style.” 

A fine arts major at Miami University of Ohio, 
Class of °82, Schierholt moved to Princeton to be 
corporate graphics director for Ingersoll Publica- 
tions and then worked for Wenzel & Company 
before opening his own firm five years ago. His 
projects range from promotional pieces for West- 
minster Choir College to helping develop the new 
logo and image for Leigh Photo & Imaging to 


Hines majored in biology at Bowling Green State 
University, Class of 1984, and has an MBA at the 
University of Connecticut. She was marketing man- 
ager of a manufacturer of chemicals for the semi- 
conductor industry and was vice president of mar- 
keting for a firm that manufactures ultrasonic 


An example of the Hines/Schierholt synergy is 
with Application Partners, an Edison-based soft- 
ware firm that needs to gain the attention of such 
major companies as IBM. Acadia developed a po- 
sition for the products and created product bro- 
chures, a product logo, PR materials, and website 
content — all designed to promote a consistent 
image and deliver a very clear message. ““This 
relationship originated when I developed API’s 
business plan, but it is now more of the traditional 
marketing firm/client relationship,” says Hines. 

As a marketing communications and consulting 
firm, Acadia does not do business planning, says 
Hines, and it does not rely on a business planning 
relationship to initiate client contact. Here’s how 
Hines positions her own new firm: ‘“‘Acadia pro- 
vides a very valuable extension to BPC’s clients, 
and extends Dale’s design business model signifi- 
cantly as well, but the quality of the work we do and 
the high level of expertise our clients gain are the 
real advantage here.” 


Acadia Marketing and Design, 49 Random 
Road, Princeton 08540. Dale W. Schierholt, 
owner. 609-921-8247: fax, 609-921-8956. 
E-mail: redbrick@nj1.aae.com. . 


Business Plan Concepts Inc., 134 Oaklyn 
Terrace, Lawrenceville 08648. Lisa M. Hi- 
nes, president. 609-530-0719; fax, 609-883- 
1410. E-mail: LisaHines@worldnet.att.net. 


To SUCCEED iN BUSINESS TODAY 


BUILD UP IMAGE 
BRING DOWN COST 


Office Gallery's fully furnished executive 
office suites offer a prestigious Princeton 
address with a complete selection of 
business services by the hour, day, 
week, or month. Office Gallery provides 
the most cost effective way to run an 
office today with skilled staff, modern 
equipment, and no capital investment. 


immediate Occupancy Available. 


OFFICE 
GALLERY 


Bridgewater, Rte 22W 


201-804-0900 908-231-1811 


Princeton, Rte 1 ’ Rutherford, Hwy 17N 


609-452-8311 


LW Big Business Advantage: Small Business Cost ———+ 


positioning. 


Clinical trials showed that 70 
percent of the patients respond to 
Quadramet, and half of those are 
still responding at 16 weeks after a 
single injection. Some patients 
have had 10 or 11 injections. Fu- 
ture FDA approvals might include 
use of Quadramet at higher doses 
for treatment of bone metastases 
and even primary tumors, not just 
pain control. 

“The success of this process will 
be getting it into the hands of the 
physician who will prescribe it,” 
says May. He is trying to do his 
own direct marketing program by 
meeting with patient groups, start- 
ing with 550 prostate support 
groups from around the country. 

The next marketing deal will be 
different, promises May. The can- 
celed agreement called for DuPont 
RadioPharmaceuticals to sell to all 
the doctors including the nuclear 
medicine specialists, but May 


.. wants Cytogen to take care of that 


group so that the new partner can 
devote its attention to the prescrib- 
ing oncologists and urologists. 
C.R. Bard has Cytogen’s contract 
to sell ProstaScint to urologists and 
might be a logical choice to take on 
the Quadramet job. 

— Barbara Fox 


Fire and Brimstone 
at Base Ten? 


Cui it insult to injury or call 
it karma. Shortly after manufactur- 
ing systems developers Base Ten 
announced around of layoffs, a fire 
broke out at its | Electronics Drive 
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headquarters in Hamilton. 

Base Ten, which had spun-off 
the defense equipment side of its 
business earlier this year to pursue 
its development of manufacturing 
execution systems, announced that 
it would lay off 40 employees in 
order to better manage a deteriorat- 
ing cash flow crisis. In 1997, Base 
Ten reported $15.5 million in 
losses, more than double the losses 
for 1996. 

Then on June 18, just hours after 
areport about the layoffs appeared, 
a small, self-contained blaze 
started in the venting shaft above 
the firm’s circuit board assembly 
line, reports Jeff Billie, Base Ten’s 
senior vice president. Fire engines 
from three different fire companies 
and a crew of state hazardous ma- 
terials inspectors showed up on the 
scene, but there was no serious 
damage, just smoke and soot resi- 
due. 

‘“‘Fortunately nobody got hurt,” 
says Billie. “‘The building was 
evacuated in accordance with our 
procedures. And we were lucky — 
it shouldn’t have an impact on our 
business.” 

Billie believes the fire began be- 
cause of a manufacturing wave sol- 
der machine that exhausts smoke 
through a filtration system in the 
ceiling that carries a high-voltage 
electrostatic charge. ‘“We think 
some alcohol fumes went up 
through the venting shaft and ig- 
nited,”’ says Billie. ‘“That seems to 
be where we’re headed. It’s the 
kind of equipment that gets rou- 
tinely inspected and maintained 
because it’s a critical part of our 
process. We’ve been doing it, it 
was just a freak accident.” 


URL: http://www.bizplanconcepts.com. 
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TEL. # (732) 329-6066 
FAX # (732) 329-6960 


COMPUTER DEPOT 


Est. 1982 
Network Specialists 


@ Novell and MS-NT certified # Computer sales-service-repair-upgrades 
@ LAN cabling...Hubbell certified Custom PC clone manufacturer 
@ Consultants @ Maintenance contracts 
@ Hewlett Packard LaserJet Printer service and maintenance 
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Base Ten Systems Inc., 1 
Electronics Drive, Box 3151, 
Trenton 08619-3151. 
Thomas Gardner, president, 
CEO, co-chairman. 609-586- 
7010; fax, 609-586-1593. 


Stock News 


RCN Corporation, 105 Carn- 
egie Center, Suite 300, 
Princeton 08540. David C. 
McCourt, chairman and 
CEO. 609-734-3700; fax, 
609-734-3875. 


~ RCN had to eat a little bit of 
crow lately, when it announced 
that it was reducing its expecta- 
tions over a stock sale. Local pa- 
pers reported that RCN is now pre- 
dicting to raise $103.4 million in a 
stock sale, not $250 million, as 
prognosticated by the cable com- 
pany last month. 

Chief Financial Officer Bruce 
Godfrey blamed market conditions 
for telecommunications stocks. 
The company plans to sell 6 mil- 
lion shares, traded on NASDAQ as 
RCNC. The price per share is cur- 
rently $19.75. 

RCN plans to use the proceeds 
to develop its fiber optic network 
in its all-out campaign to enter the 
cable Internet market. Earlier this 
month RCN signed an agreement 


Continued on following page 


Prime Princeton Retail Location 


re SARE 


110 Nassau Street 


1800 square feet of Retail & 1950 square feet 
of storage located in Princeton’s Central 
Business District, opposite university. 
S302%/SF, N,N,N. 


Princeton International Properties 
609-921-3257 


-Events Central 


Our readers want to know about your next 
meeting, fund raiser, seminar, concert ... 


Send us the Who What When Where Why! 


Fax: 609-452-0033 E-mail: info@princetoninfo.com 


U.S. 1 Events: 12 Roszel Road, Princeton 08540 


WWW: princetoninfo.com 


Premier 
Retail Space 
Aggressive 
Rental Rates 


| Currently Hal's Stereo & Video 


} © Route 1 Location & Signage 


| O Great Visibility 
| © 23,000+ Vehicles Daily 


0) 5-Mile HH Income of $50,000+ 
2) 5-Mile Population of 225,000+ 


al 


For Further Information Contact: Thomas Romano 


Jackson-Crass 


Ih 
Workwwide Real Estate Services 
609-896-1600 


E-mail: bjcross@aol.com 


| Information concerning this offering is from sources deemed reliable, but no warranty is made to the accuracy thereof and it is submitted subject to errors, 
| omissions, change of price or other conditions, prior sale or lease or withdrawal without notice. 
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Carnegie Executive Center © 


FULLY FURNISHED EXECUTIVE OFFICES 


Located in Prestigious Carnegie Center 


* Professional Phone Services/ Voice Mail 
* Conference Rooms 

* Secretarial Services 

* Dining Facilities on Site 

* Use of Fitness Center at No Charge 


609-452-0160 


212 Carnegie Center, Princeton 


Do You Have a "Honey-Do" List? 


R.A.H. HOME IMPROVEMENTS 
BL _,._ introduces its Home Repair Service MP 
: $25/Hour with A 4-Hour Minimum ; 


5 Ge 
Cay 
We can do all types of work from painting to carpentry 
for projects from bathrooms to siding. 


¢ Fast, Reliable Service * Fully Insured 
¢ 2 Year Warranty on All Work * References Upon Request 
mar Now Accepting Visa/MasterCard @@) 


No Job Is Too Small! = 
Call Ryan A. Henninger, Owner A 


609-883-6269 


original 
the ee 


20th 
Year 


Spring Blowout Sale 
ryan SAT ,999s Installed 


In-Ground 
vinyl includes 3 Ft. Concrete Walk, 
Maintenance Kit & More. 
We also build beautiful concrete pools. 
Sales - Service + Restorative 


Call For Free Site Inspection 


732-821-9370 


OFFICE SPACE AVAILABLE 


100 Canal Pointe Boulevard Princeton, NJ 08540 


4273 USF* First Floor at Main Entrance 
Currently a Medical Suite 
Available July 1, 1998 


2040 USF First Floor 
Available September 1, 1998 


2500 USF Second Floor - Immediate Availability 
Corner Suite with operable windows for 
plenty of natural light and ventilation. 


1675 USF Second Floor 
Available August 1, 1998 
-**Contiguous to 1525 USF making this space expandable to 5798 USF. 


For Additional Information Contact: 
Coppermine Development Corporation 


609-452-9449 


U.S. 1 Classifieds 


HOW TO ORDER 


Phone, Fax, E-Mail: That's all it 
takes to order a U.S. 1 Classified. Call 


Eastwind Airlines, Trenton- 
Mercer Airport, West Trenton 
08628. Herman Gillis, presi- 
dent. 800-644-3592: fax, 
609-882-4692. 


Despite its mounting debt, East- 
wind Airlines acquired a new, $40 
million Boeing 737-700 jet and has 
plans to add another new 737 to its 
three-plane fleet sometime this 
summer. Eastwind has recorded 
$14 million in losses since opening 
in 1995 and the two acquisitions 
would incur a reported $250,000- 
per-month of additional debt for 
the airline. But officials at the air- 


BUSINESSES FOR SALE 


Bagel Restaurants: Princeton area, 
two locations available. Site One: gross 


HOUSING FOR SALE 


Free Mortgage Advice: Whether 
you are buying your first home or your 


609-452-0038, or fax your ad to 609- sales $640,000; price $295,000. Site last. Call for our free Home Eeame * 
452-0033, or use our E-Mail address: Two: gross sales $400,000; price guide. Low Refinance and Home Equi 
info@princetoninfo.com. We will $195,000. Contact: Albert S. Toto, Jr., rates too! 1-800-635-0977 x343. 

confirm your insertion and the price. It Commercial Property Network, Exclu- 

won't be much: Our classifieds are just sive Broker, 609-921-8844. Hopewell Boro: Charming Victo- 

30 cents a word, with a $4.20 minimum. : rian-era colonial, 3 bedrooms, 2 full 
Repeats in succeeding issues are just baths, large EIK, living room, dining 

25 cents per word, and if your ad runs MEETING SPACE room, brick patio, beautiful landscaped 

for 16 consecutive issues, it’s only 20 , yard, 1 car detached garage, good 

cents per word. (There is a $3 service Large, Natural, Wooded Meeting school system. Call 609-466-7556. 

: ‘ ie lig Room: Available for retreats, work- a 
charge if we send outa bill.) Box service e: %., 
lable. Want to run your ad on shops, classes. Located on Route 27, ¢ 
ee S Ae ry minutes from Princeton/Route 1. Beau- Large Selection of Condos and 
me Peer, Be Walt 2.8 O81 SCM tiful grounds. Convenient to restau- | Townhouses For Sale: For more infor- 
Tea. TCCRR SONI SAMCAT Ore teed =e rants. Call 609-252-1766. mation call Linda Feldstein at Weidel 
eee teh ering biggest Realtors. 609-921-2700 or 609-406- 
at princetoninfo.com. Questions? 8877. 

Call us. RETAIL SPACE 
i as Mini Estate in South Brunswick: 
OFFICE RENTALS Gating Fomnahip, Dicres syakabie 1.5 acres, 5 bedrooms, 5 baths, 2 dens, 
now. 300 to 2000 square feet. Parkway. d | Tennis court, aiee- 
: : Avenue. Specials for startups. 609- ROOT Pee ae ; 
Ewing Township: Offices, Parkway 883-2840 ment, close to NYC bus. $348,000. Call 
Avenue. Available now. 200 to 2000 s ‘ 609-924-8813. 
square feet. Starting at $325 per month, = & 
includes utilities. 609-883-2840. 
INDUSTRIAL SPACE —oysinG FOR RENT 
Princeton Airport Area: Executive Office Warehouse, Manufacturing .F ooms plus 
desk space; $75-125. Month to month. Space and Truck Parking: New Road, b deat. eempie™ » A 
, ath. Available July 1, 1998. $950 in 
Incubator. 609-683-1125. Monmouth Junction. One mile east of ludes heat/air. 609-395-0444 
Rt. 1. Near new RT. 522. Call Harold CIUGES 
; 1-800-872-4980. 
Princeton Area: Attractive office, 
Montgomery Knolls, Route 206. Sepa- CONDOS FOR RENT 
rate entrance. 600 square feet, 2 
rooms, lavatory, storage closet. HOUSING FOR SALE Plainsboro: Ravens Crest, 2nd floor, 
$650/month, 1 or 2 year lease. Avail- Country Club Living: Forsgate, exit 1 Dedroom, washer/dryer, gett orl 
able mid June. Call 609-921-3747. BANJ Turnpike. Doral model, open floor pet/paint, no pets, no smoking. vail- ‘ 
Princeton Township: Unshared of- graded amenities. $224,900. Also: Fea- 
fice, immediately available. Single of- turing new construction, 4 bedroom, 2- RESORTS 
fices available from $425 to $675. In- 1/2 bath Colonial. Starting at $229,900; 
cludes utilities. Call 609-921-6412. City of Trenton brick semi, off-street Brant Beach, Long Beach Island: 
parking. $75,900; Ewing Township 2- 3 bedrooms. Modern, breezy interior. 
Princeton, Furnished Private Of- family, 2car garage. $99,900. Diamond Three houses from ocean. Available 
fice: $200/month. Includes share of omes Realty, 609-588-6888. June, September, October. $400- 
large attractive conference room. 609- $800/week. 609-844-9676. 
734-0004. East Windsor: Elegant home on a <, 
private street. Meticulous in every de- Florida Villa: 3 bedroom, 2 bath villa ~ 
Princeton: Two upscale, modern _ ail. Call Linda Feldstein at Weidel Re- —_with private pool. Quiet residential loca- 
professional offices, with Princeton ad- _ ltors 609-921-2700. tion. 8 miles to Disney and other attrac- 
dress & phone number are now avail- : tions. Week-monthly rates. Call 732- 
able. Amenities include ample free Ewing Township: Near state college 583-8098. 
parking, attractive landscaping, shared and elementary school. Creampuff 4 
waiting room, bath and kitchen and bedroom Cape with detached 2-car ga- St. Kitts: Breathtaking panoramic 
easy access. Perfect for engineer, at- rage. Sunny family room overlooking —_ views of Caribbean and Nevis. Luxury 
torney, psychologist or other business —_ fenced yard. Office and rec room in full 2 bedroom, 2-1/2 bath private villa, liv- 
professional. Lease for $640/month per basement. Just listed $144,000. Tom ing room, dining room, kitchen, air con- 
Office including utilities and cleaning McMillan, Weidel Realtors, 609-397- ditioning, beach, pool, tennis ‘steps to 
service. Brokers protected. Call Billie 0777. golf. Call for brochure. 973-263-1167, . 
Moore 609-737-1019. : : 
IER RNS RBS ARRAS REESE I RIS EC RNR, 
Continued from preceding page 
with Qwest Communications to | Institution Phone pebebier uae 
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3 DiDonato Mortgage 609-588-9789 6.50 /3.00 | 6.13 /3.00 | 463 /3.00 
Sum 
oh ag on ad vi ns Encore Mortgage 609-435-6600 No Quote No Quote | No Quote 
Pri : 08543 6 1 | 1st Constitution Bank 888-519-7677 7.00 70.00 | 6.75 70.00 | 5.63 /0.00 
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Home page: http://www.- [First Savings Bank 908-225-4450 | 6.63/3.00 | 6.25/3.00 | 5.38/0.00f — 
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neti ine aeahalges ational Future Mtg. 800-291-7900 | 6.38 43.00 | 6.00 /3.00 | 5.75 /0.00 
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1 : rinceton Mortgage 800-635-0977 | 6.50 /3.00 | 6.25 /3.00 | 488/3.00 
Yardville National Bank. The deal [Royal Montagace 
: ted to take pl ee eee 800-437-5700 _| 6.50 /3.00 | 6.13/3.00 | 4.63/3.00 - 
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line feel that the low maintenance 
costs and increased capacity will 
eventually push revenues over the 
threshold of profitability. 

The new planes will bolster its 
schedule to Boston, Greensboro, 
Washington, Orlando, Tampa, and 
Fort Lauderdale. 


New in Town 


Countrywide Home Loans, 
989 Lenox Drive, Suite 104, 
Lawrenceville 08648. Frank’ 


Varela, manager. 609-620- 
8906; fax, 609-896-4676. E- . 
mail: @countrywide.com. | 
The residential mortgage spe- 


cialist opened a processing center 
at Lenox Drive. 


_ Denise Daddio, 43, on June 21 
in a skydiving accident. She was a 
sales associate at Remax Tri- 
County Realtors. e 
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INVESTMENT PROPERTY 


Investors: Currently working with 
off-site owners buying, selling and leas- 
9g properties. For further information 
all Linda Feldstein at Weidel Realtors 
609-921-2700 or 609-443-3342 eve- 
nings. 


BUILDING SERVICES 


Pools: Service, rebuilds. Open/- 
close. New, commercial. Repairs. 
ES. Concrete. Since 1955. 12,000 
c&Stomers. 609-430-1700. 


CLEANING SERVICES 


Clean Sweep: Home and office 
cleaning done with great customer 
service. Free estimate. Call lone 609- 
586-2592. 


HOME MAINTENANCE 


Adams and Hicks Asphalt Paving: 
Sealcoating and striping. Quality work- 
manship. Free estimates. 609-448- 
6474 or 609-448-4653. 


Experienced Woman to Clean Your 
Home: Reasonable price. 609-989- 
1187. 


Never Go to the Cleaners Again! 
We pick-up and deliver right to your 
office! Twice weekly. Convenient 
monthly billing. Established 11 years. 
Call 609-387-5588. 


Thoroughly Modern Cleaning: 
Weekly, bi-weekly. Also windows! And 
party cleanup! Call Ann 609-426-9132. 


Has Your Kitchen Floor Lost Its 
Shine? Your no-wax floor restored like 
new. Brilliant shine guaranteed full year. 
Wood floors? Restored without sand- 
ing. Stone floors, too. Satisfaction guar- 
anteed. Smiling clients galore. For free 
no-obligation estimate call Allstate now 
609-586-5833. 


Continued on following page 


| CORPORATION 


COMMERCIAL * INDUSTRIAL * RESIDENTIAL 


LICENSED * INSURED * OWNER SUPERVISED 
Since 1963 
1-800-245-4292 
SKILLMAN, NJ 


Working together 
with customers in areas of 
concern and frustration 
involving construction and 
building issues. 


{. Construction/Building 

Management 

* Building Alterations 

* Budget Preparation 

* Residential Remodeling/ 
Additions 

* Project Feasibility Studies 

* Tenant Improvement 

* Pharmaceutical/R&D 
Renovations 


ig 


& Historical Restoration ae J 


HILTON REALTY CO. of Princeton 


APARTMENTS 


* Convenient to shopping 


¢ Easy commute via NJ Tpke. 


EAST WINDSOR 


PRINCETON ARMS ¢ KENSINGTON ARMS © DORCHESTER ARMS e CHESTNUT WILLOW 


609-448-4801 


Conveniently located near Route 130 & Route 1 just off Rt. 571. 
¢ Individually controlled heat incl. in rent ¢ Air conditioning * Storage in apt 
¢ Individual balconies * Superintendent on site * Wall to wall carpets 


HAMILTON 


PRINCETON COURT © KLOCKNER WOODS ¢ CRESTWOOD SQUARE 


609-586-5108 ¢ 609-586-1253 


Located on Klockner Road and Whitehorse-Mercerville Road. 
¢ Close to shopping ¢ Beautiful landscaped grounds 
¢ Superintendent on site 


LAWRENCE TOWNSHIP 


FRANKLIN ARMS, LAWRENCE TOWNSHIP 


609-895-9556 © 609-448-4801 


Franklin Corner Road, Just off Route 1. 
e Heat and hot water included ¢ Close to shopping & malls 
© Balconies ® Superintendent on site 


HIGHTSTOWN 
TOWNHOUSE GARDENS, HIGHTSTOWN BOROUGH 


609-448-2198 


Just off the New Jersey Turnpike in Hightstown. 
e Some units with 1st and 2nd floor (Townhouses) 


Heat included in all apartments except Klockner Woods & Townhouse Gardens. 


www.rent.net/direct/princetonarms 
APARTMENTS 


LAWRENCE EXECUTIVE CENTER 


3120 Princeton Pike 


Class A 
Office Space 
Available 
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PENNINGTON SHOPPING CENTER 
640 SF available 
Route 31, Pennington, NJ 


MERCERVILLE SHOPPING CENTER 
6,000 SF + 20,000 SF 
Route 33 * Hamilton, NJ 


Conmercial, Industrial & Land 


e Superintendent on site 
¢ Near Route 130 


* 


RESEARCH PARK 


Convenient Location 


OFFICE SPACE 
425,000 SF in 16 Buildings 
Office Suites from 1,600 to 4,850 SF 


(with Princeton Telephone and Princeton Mailing Address) 


FOR THE BEST VALUE IN CENTRAL JERSEY 


RENTS AS LOW AS 
°*8.50 TRIPLE NET 
1,000 TO 4,850 SF AVAILABLE 


BROKER COOPERATION INVITED 


RETAIL SPACE 


HAMILTON 
SHOPPING 
CENTER 
780 SF 
Kuser & Whitehorse- 
Mercerville Rds., Hamilton, NJ 


aa ey 
NG CENTER 
2,900 SF Store * Rt. 206, Montgomery Twp. 
Shoprite Supermarket Anchor 


ee 
2 
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PRINCETON ARMS CENTER 


1,148 + 1,700 + 6,000 SF 
(possible subdivision 2,000/4,000) 
Old Trenton Road & Dorchester Drive 


HILTON REALTY CO. of Princeton 


194 NASSAU STREET, PRINCETON, NEW JERSEY 08542 


CONTACT MARK HILL: 609-92 l -6060 
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Prime Princeton Retail Location 


30 Nassau Street 


2250 square feet of retail and 1268 square feet of storage 
located in Princeton's Central Business District. Next 
door to Talbot's Kids and Babies, Petites and Misses. 
Also near Laura Ashley, LaVakes, Ann Taylor and 
the Gap. No food use. $39.50/SF, N,N,N. 


=f CALLAWAY 
609-921-1070 


U.S. 1 Classifieds 


BUSINESS SERVICES 


Continued from preceding page 


An IRS Audit? Losing Money? Di- 
vorce Court? We can help you avoid 
these awkward and embarrassing situ- 
ations from happening to you or your 
business! Find out how! For a brochure 
call: in NJ 732-819-8800. Outside of NJ 
toll-free: 1-877-WeCallU. 


Are You Satisfied: With your current 
accountant/CPA? If not, or if you would 
like to discuss your options, please call 
609-890-7499. 


Godfrey Editorial Services: We can 
take care of your proofreading, editing 
and copy writing needs. We specialize 
in medical proofreading. 609-936- 
0753. 


Knead to Unwind: On-Site seated 
massage at reasonable rates in your 
workplace by certified therapists. Call 
toll-free: 1-877-2-UNWIND. 


20 Nassau — Heart of Princeton 
: Storefront 


850 Sq. Ft. 
Large display window 
on Nassau Street. 
Private bath, 
newly renovated, 
high traffic area. 


Brokers protected 
Reserved parking 
available 


Call 
609-924-7027 


if Office Rents 


available on short-term leases. Call for 


complete details today. 610-768-7700 


The Part-Time Office Plan for Princeton . 

Business. Why pay full-time office rents Office 

when there’s HQ’s flexible Office Extension 
Extension Plan? 

HQ provides you with a Princeton Plans 

address and you simply pay for the as low as 
office or conference room time and 

services you use. $255/mo. 
Included in our costs: receptionist, 

telephones answered in your company HQ Princeton 
name, availability of secretarial services, Princeton Forrestal Village 
> Depa bac 1-800-486-1609 
Full-time offices are also immediately HQ King of Prussia 


Freedom Business Centers 


New Businesses: Start-up advice, 
accounting, bookkeeping, tax (income, 
sales, payroll, etc.) and consulting serv- 
ices provided by an experienced CPA. 
For further information call 609-890- 
7499. 


Professional Writer/Editor: Re- 
sults-oriented marketing/sales litera- 
ture. Print and on-line brochures, news- 
letters, catalogs, direct mail, press re- 
leases. Also arts, travel, educational 
copy. Call 215-862-0646. 


Secretary To Go: If your busy sched- 
ule does not allow you to do correspon- 
dence, reports, billing, term papers, 
etc., my service will eliminate those 
pressures. Reasonable rates. Call 609- 
448-0978. 


Technical Editing and Writing: Ex- 
perienced senior staff specializing in 
software documentation, computer 
systems, engineering, the natural sci- 
ences and business applications. Most 
formats including HTML and SGML. 
WordTek Document Services. Tel: 609- 
924-0549. Email: macewen@- 
wordtek.on.ca. Web: www.word- 
tek.on.ca. 


BUSINESS 
CENTERS 


Over 180 Centers 
Worldwide 


HQ Mt. Laurel 
East Gate Center 
609-608-1301 


HQ Philadelphia 
Centre Square 
215-246-3400 


COMPUTER SERVICES 


Apple Service by MacTech Inc: Ap- 
ple Certified/A+ Certified. Onsite Serv- 
ice, Repairs, Upgrades, Networking, 
System Configuration. Consult- 
ing/Training/Maintenance Contracts. 
Home-Business-School. Free Pickup 
and Delivery. Serving Mercer/Middle- 
sex areas. 609-426-4356 office. 609- 
324-8817 beeper. 


Business and Home Computer 
Support: Tired of not getting help when 
you need it? Tired of being put on hold? 
| offer personalized In-Your-Home or 
At-Your-Business Computer Services, 
such as hardware/software selection 
advice, installation, upgrades, training 
and problem resolution. Windows95 
and internet training specialist and 
Quickbooks Pro Advisor. Patient, 
friendly service at affordable prices. 
Call Bill at 215-860-4155 (Yardley). 


Data And Statistical Analysis: Us- 
ing SAS/SPSS. Marketing and scientific 
information. One stop data processing: 
development, coding, entry, analysis, 
and reporting. 609-586-6477. 


Database Programming: Macin- 
tosh and IBM. Access, Excel, File- 
Maker, SAS. 20 years experience. 609- 
586-6477. 


Document Imaging Services: Con- 
vert paper documents to computer im- 
ages. Over 20,000 pages per CD ROM. 
OCR with full search capabilities avail- 
able. Find a document among thou- 
sands in seconds! Reduce file cabinets 
and storage space! Increased produc- 
tivity pays for cost. Integrated Data So- 
lutions. 609-586-6477. 


INTERNET SERVICES 


Free Web Site Setup Advice: Let 
your business grow faster by promoting 
your products and services on the In- 
ternet worldwide. Make your company 
look bigger by having your own corpo- 
rate website. For free information visit 
NSE Corporation website at 
http://www.NSEcorp.com, email: Web- 
Dev @NSEcorp.com, or call 1-800-291- 
3682. 


OFFICE EQUIPMENT 


Laser Pointers: Key chain style. Sin- 
gle head $16.50; five heads $19.50; 
combination ballpoint pen/pointer $25. 
Batteries included. S&H $3.75 up to 10 
units. Inquire about quantity discounts. 
Send check or money order to: Gerber, 
U.S. 1 Response Box 209065, 12 
Roszel Road, Princeton 08540. 


WORD PROCESSING 


Data Entry: Fast, accurate, depend- 
able, independent verification; confi- 
dential. Rapid turnaround. Any type of 
entries. Coding and analysis. “Work 
Performed With Pride”. 609-890-8998. 


Need a Word Processor, But Not a 
Full-Time Employee? Call Deb Ex- 
press! Speed & Efficiency + Reason- 
able Rates = A Great Deal! Quick Pro- 
jects, Long-Term Jobs, All Your Typing 
& Word Processing Needs. All Projects 
Performed from Home Office. Microsoft 
Word & Excel, Corel Word Perfect 8, 
Fax. Call 609-688-1133 or email dhol- 
lie @ earthlink.net. earns 


TAX SERVICES 


Are You Satisfied: With your current 
accountanv/CPA? If not, or if you would 
like to discuss your options, please call 
609-890-7499. 


609-452-0038 


Instant Deals: That's what we offer 
with our U.S. 1 Classifieds: Call 609- 
452-0038. Ads cost just 30 cents a 
word, with a $4.20 minimum. ($3 serv- 
ice charge for billing.) Response Box 
Service is available at no extra charge 
(you pay only for the sentence telling 
people how to respond). Replies will be 
mailed out to you. Want to repeat your 
ad? The charge will be only 25 cents a 
word. Run your ad 16 times in a row for 
just 20 cents a word. Prepay to save the 
$3 billing charge, and mail your ad with 
a check payable to U.S. 1 Classifieds, 
12 Roszel Road, Princeton 08540. 


CLASSIFIED ORDERS 


TAX SERVICES 


Former IRS Agent: Personalized 
services for individuals and corpora- 
tions. Estate and financial planning 


Raymond Nowak, CPA 609-587-4728. © 


IRS Problems? State of New Jer- 
sey Tax Problems? We solve tax prob- 
lems! Let our group of CPAs and former 
IRS agents help you. Offices through- 
out New York, New Jersey, and Con- 
necticut. Call 1-800-55-SOLVE for im- 


mediate assistance. 
a, 


Tax Preparation and Accounting 
Services: For individuals and small 
businesses. Bookkeeping, computer- 
ized tax preparation, paralegal serv- 
ices. Your place or mine. Fast re- 
sponse, free consultation, reasonable 
costs. Gerald Hecker, 609-448-4284. 


PERSONAL SERVICES 


House Cleaner: Home and office. 
Eye for detail. Seven days a week“x- 
perience and reference. 609-799-4490. 


CHILDCARE 


Attention Working Parents! Reli- 
able child care is available from Mon- 
day Morning, Inc. Infants, toddlers and 
pre-schoolers are cared for in the high- 
est quality insured, inspected and moni- 
tored settings. Princeton area office. 
908-253-9595 or 609-799-5588. 


TRANSPORTATION 


Car Service: Newark Airport - $45, 
Philadelphia Airport - $49, JFK Airport - 
$75. All other trips, please call 1-800- 
484-7398 ext. 8814. 


HEALTH 


A Good Massage Begins With Your 
Input: At KMH Massage therapy your 
session is tailored to your specific 
needs including stress reduction, 
sports massage and neuromuscular 
therapy. It’s a rejuvenating experience 
that soothes the body, eases the mind 
and lifts the spirit. Office appointments 
or housecalls available. Gift Certificates 
are always 20% off. Call Kevin M. Hul- 
birt, member AMTAand NCTMB at 609- 
695-5209. 


A Long Thorough Massage Expe- 
rience: Flexiblé scheduling. Excep- 
tional caring work by a sensitive profes- 
sional woman. Simply Massage. 609- 
497-0729. 


Aching & Hurting? Headaches, 
backaches, foot problems? Try new 
technology, life-changing products. For 
free consultation call 732-329-2291. 


Always Wear Glasses Or Con- 
tacts? No need. Simple exercise, nutri- 
tional program corrects vision prob- 
lems. Used by airline pilots, law en- 
forcement and the military. Guaranteed 
lasting results in as little as 4 weeks. For 
free info: S.A.S.E., Vision Therapy Con- 
cepts, 22 Holmes Avenue, Spotswood, 
NJ 08884. 


Attention Deficits: Free one hour 
seminars, evenings, and weekends for 
AD/HD and learning disabilities. New 
non-drug treatment for all ages as seen 
in local and national news media and 
TV. 609-924-7777, extension 37. 


Four Hands Massage: |s what you 
may be looking for if you would like a 
very relaxing and rejuvenating experi- 
ence. Try this unique form of synchro- 
nized bodywork with Lynne and Marina 
whe saat 609-448-0268 or 609-448- 


Health Choices School: 
Student Clinic. Experience an hour 
long, integrated full massage 
advanced supletie ax prone 
rate of $25. Hours: Tuesday 4-7:30pm, 
Thursday 1:30-4:30pm, Saturdays 
11am-2:00pm. By appointment only. 
Call 908-359-3995. Belle Mead, NJ. 


Hopewell Massage Therapy: 
Swedish/deep tissue/neuromuscular, 
manual lymph drainage, lymphedema 
therapy. Open 6 days/week. Full hour 
appointments. Vicki Wheeler, nationally 
certified. 609-466-8628. 
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HEALTH 


Massage and Reflexology: Holistic 
practitioner offering Swedish, shiatsu, 


sreflexology, Thai massage. Also avail- 


able for mini-sessions of on-site (chair) 
massage at the work place and other 
Settings. Reduce tension; alleviate 
common ailments; improve your overall 
health and appearance; promote lon- 
gevity. Gift certificates; house calls. Call 
Marilyn at 609-895-1815. 


Massage for Health Enhancement: 
@wrenceville 609-695-0905. St. Fran- 
cis Medical Center 609-599-5341. 
Princeton YMCA 609-497-2142. 


Massage For Health: Nationally cer- 
tified massage therapist with experi- 
ence in a variety of massage modali- 
ties. Appointments at my office or your 
location. Call 609-462-3322 or page 
888-664-0701. 


Mood Food for Healthy, Happy Hu- 
mags: Learn how to control your emo- 
tional state of mind with specific food 
choices, for specific moods. Free infor- 
mation. Please send $3 for processing 
to: Mood Foods, U.S. 1 Response Box 
208726, 12 Roszel Road, Princeton, NJ 
08540. 


HEALING 


The Primordial Light: For all peo- 
ple. Heal yourself by the power of Christ 
within you. For more information write 
255 West 43rd Street, Room 304, New 
York, NY 10036, or call 212-302-0120. 


INSTRUCTION 


CPR and/or First Aid Classes: Rea- 
sonable individual and group rates. Call 
Maryann 609-268-0627. 


Piano and Guitar Lessons: Half 
hour, Private. Sax and clarinet lessons 
Hightstown store only. Farrington’s Mu- 
sic. Princeton 609-924-8282. Hight- 
stown 609-448-7170. 


Violin Lessons: Experienced 
teacher with doctorate. All levels and all 
ages accepted. Reasonable rates. 
Convenient Princeton location. Call 
Emily 609-720-0994. 


FOOD AND LODGING 


Going South on Route 13? Stop at 
Wilson-Lee House Bed & Breakfast in 
Cape Charles on Virginia’s Eastern 
Shore. Beach 5 minute walk. Gourmet 
breakfasts. www.wilsonleehouse.com - 
WLHBnB @aol.com. 757-331-1954. 
Brochure. 


WEDDING SERVICES 


Discount Wedding Gowns: Nation- 
ally advertised wedding or bridesmaids 
gowns 20% to 40% off retail. Genuine 
designer originals. 609-683-9229. 


Invitations: Wedding and Social. 
20% Discount on Major Lines. Calligra- 
phy. Keepcake top boxes. Elegant Af- 
fairs of Princeton. 609-924-8082. 


Office Suites from 700 sq. ft. to 11,000 sq. ft. 


ENTERTAINMENT 


Home Psychic Parties, Seance, Bi- 
zarre Offerings: Book early and make 
your next event memorable. Contact 
Trinity 732-297-5203. 


One Man Band: Keyboardist for your 
wedding or party. Perfect entertain- 
ment. You'll love the variety. Duos avail- 
able. Call Ed at 609-275-6881. 


Professional Vocalist(s): And pian- 
ist available for your event. Specializing 
in classical, Broadway and pop/rock 
music. 718-698-6537. 


Robert Bruce, 1 Man Band: Full 
band sound from 40’s to 90’s. Available 
for weddings, parties, banquets, etc. 
Call 609-588-6858. 


The Princeton Music Connection: 
Music for Weddings, Parties, Special 
Events. Jazz/Bands/Classical by 
Princeton Intermezzo. 609-936-9811. 


SPORTS 


Flyfishing Instruction: Casting les- 
sons, fly tying, guide service. The 
Princeton area’s only complete fly 
shop. Delaware River Outfitters, Pen- 
nington, NJ 609-466-7970. 


COMMUTER EXCHANGE 


Attention, Commuters! Tired of the 
hassles of making the trip alone? Need 
help forming a car or van pool? Let U.S. 
1 and the Greater Mercer Transporta- 
tion Management Association help! 
Run your FREE ad next issue in this 
space. Just call 609-452-8988 and ask 
for Commuter Exchange. Rideshare 
ads can also be found on the internet at 
http://www.gmtma.org. 


MERCHANDISE MART 


Cable Descramblers: Save $$$. 
Receive all channels - HBO, Cinemax, 
pay-per-view, more. Call now! 1-800- 
972-7110, code 00. 


Demolition Sale: Kitchen cabi- 
nets/appliances, plumbing fixtures, alu- 
minum windows, used brick, steam ra- 
diators. Two newer gas furnaces and 
water heaters. Prices vary, most free. 
James 908-203-0741. 


Office Furniture for Sale: Down-siz- 
ing office in Carnegie Center. Super 
office furniture for sale including large 
polished conference table with match- 
ing credenza, desks, chairs, file cabi- 
nets, paintings, etc. All top quality. Call 
609-514-9200 x 122 for appointment. 


Still Need A Computer? But can’t 
get financing. We Can Help. Nothing 
down. 36 month lease/purchase for all 
types of credit, even bankruptcy. Almost 
everyone approved. Call 888-365-0000 
x 2464. 


ANIMALS 


Puppergarten: Dog/cat behavior 
consultant. Problems solved: house- 
breaking, biting, jumping up. Puppy 
classes. Call 609-730-0304. 


OPPORTUNITIES 


Are You Fed Up? Tired of Making 
Someone Else Rich? Famous Million- 
aire-Maker reveals at home business 
opportunity of a lifetime. For a brief 
overview and free info call 1-800-683- 
*1t27. 


Earn $100,000 a Year! Be your own 
boss. Work from home. 24-hour mes- 
sage. 1-888-573-3712. 


Freedom! Flexibility! Income! Too 
good to be true...but it is! Give yourself 
and your family the gift of time and 
financial freedom with network market- 
ing. No schemes, just dreams!. Health 
and wellness product line. Call 609- 
558-5876. 


Home Based Business Opportu- 
nity: $2,000 per month part time. 
$10,000 per month full time. Revolu- 
tionary Home Based Business. $32.00 
refundable investment, no sales, no in- 
ventory, no paperwork, no MLM, no 
risk. Earn residual income. Call for an 
appointment. 609-695-2249. 


Imagine: Earning a profit each time 
someone makes a purchase over the 
Internet or uses electricity or any form 
of telecommunications. Call 1-800-359- 
1188. 


Local Networker: Seeks serious, 
business-oriented networkers who. de- 
sire to build a network using discount 
national advertising and a FREE life- 
time supply of leads. Limited time offer! 
Call 1-800-825-0289 for 24-hour re- 
corded message. 


Lose Weight! Feel Great! Extra 
pounds? Low energy? Run down? 
Stressed? Try all-natural health and 
wellness products that really work. 
100% guaranteed. Clinically tested — 
real personal testimonials. Cali 609- 
558-5876. 


Piay Roulette, Baccarat: Earn big 
$$$ part time. Quick, simple, assured 
results. Follow-up support, free consult- 
ation. A.C. day trips available. Call 
George, 1-800-411-U-WIN (8946). 


OFF-THE-WALL OFFERS 


An Extraordinary Opportunity: 
Mark & Rene Yarnell. ATG/Integral 
Health, Inc. Create Historic Joint Ven- 
ture. Contact: ccb1 @ prodigy.net or see 
us at http://powersystem.net/21/mem- 
bers/10860.htm or call 1-888-463-1131 
for info. 


Earn Money Reading Books! 
$30,000 per year income potential. De- 
tails, 1-800-513-4343, extension Y- 
2972. 


Free Cash Grants! College. Schol- 
arships. Business. Medical Bills. Never 
Repay. Toll free 1-800-218-9000 Ext. G 
3129. : 


Government Foreclosed Homes: 
From pennies on $1. Delinquent Tax, 
Repo’s, REO’s. Your area. Toll Free 
1-800-218-9000 Ext. H-3129 for current 
listings. 


Continued on following page 


WOODSIDE AT THE OFFICE CENTER 


Plainsboro, New Jersey 
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e Available Immediately: 700 and 1616 sq. ft. 


Modern, One-Story Office Buildings ¢ Separate Entry for Each Suite ¢ Park-Like Setting 


609-252-1960 


Immediate Occupancy 


pRB ES 


_ West Windsor 
Professional 
Center: 1350, 2200, 4500, 
5000 & 7550 SF Available 


PROPERTY - Clarksville Road at Everett Drive, 
West Windsor 
- Two 16,800/SF buildings 
- 6.4 acre landscaped site 
LOCATION ~ - Near Route 1, Train, Hyatt, 


Retail & Hotels 

- Walking distance to restaurants 

- Close to municipal complex 
BENEFITS _ - Immediate occupancy 
- Competitive rental rates 
- Flexible lease terms 
- Expansion potential 
- Separate tenant entry 


Offered Exclusively through Commercial Property 
Network, Inc. For additional information, call 
William Barish 609-921-8844 


OFFICE CONCIERGE. INC. 


PRINCETON PIKE CORPORATE CENTER 


993 LENOX DRIVE, SUITE 200, LAWRENCEVILLE, NJ 08648 


EXECUTIVE SUITES 


Great location without Route 1 traffic 
New fully furnished offices 


VIDEO CONFERENCING 
(609) 895-2999 
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Start Your 


HOW TO ORDER 


Phone, Fax, E-Mail: That's 
all it takes to order a U.S. 1 
Classified. Call 609-452-0038, 
or fax your ad to 609-452-0033, 
or use our E-Mail address: 
info@princetoninfo.com. We 
will confirm your insertion and 
the price. It won’t be much: Our 
classifieds are just 30 cents a 
word, with a $4.20 minimum. 
Repeats in succeeding issues 
are just 25 cents per word, and 
if your ad runs for 16 consecu- 
tive issues, it’s only 20 cents per 
word. (There is a $3 service 
charge if we send outa bill.) Box 
service is available. Want to run 
your ad on the Internet, as 
well? It’s free! Your U.S. 1 


HOW TO ORDER 


highway at princeton- 
info.com. Questions? Call us. 


HELP WANTED 


Aerobics Coordinator and 
Instructors: Pennington Ath- 
letic Club is seeking experi- 
enced aerobic coordinator and 
instructors. Apply in person, 
1595 Reed Road, Pennington. 
609-730-8100. 


Drivers Needed: For first- 
rate limousine service. CDL li- 
cense preferred. Full/part time. 
Earn up to $600 per week. 609- 
443-2900. 


ange 
HELP WANTED 


Farmer Wanted: To cut, rake 
and bale about 40 acres of hay 


for us. near Yardville. Must have? 


equipment. Don 609-921-6580. 
Fee or Trade. 


Meet the People of U.S. 1! 
And earn $10 per hour. Require- 
ments are curiosity, common 
sense, and a car. Every week on 
Wednesday, help deliver the pa- 
per to 4,500 business locationge 
And while you deliver you'll help 
report changes in the scene that 
our readers need to know about. 
Great for freelancers or anyone 
who wants to make a limited 
commitment for a good return. 
Write to: U.S. 1 Delivery Team, 


Business Here 
Only $225/month 


Free Shared Services 
(copier, fax, conference rooms, reception) 
Free Parking 
Great Capitol District Location 
Urban Enterprise Zone Tax Benefits 


Es Trenton 
Business & 
Technology 
Center 


a project of Mercer County Community College 


36 South Broad Street, Trenton, NJ 08608 
609.396.8801 * Fax: 609.396.8603 
e-mail: totc@mccc.edu 


Easy access to 
Route 1, I-195 
and the 
Trenton Amtrak 
Station 


classified will automatically 
be posted on the information 


12 Roszel Road, Princeton 
08540. 


OFF-THE-WALL OFFERS 


Continued from preceding page 


Help Wanted: Earn up to $500 per week as- 
sembling products at home. No experience. Infor- 
mation: 504-646-1700, Dept. NJ-1139. 


Home Typists: PC users needed. $45,000 in- 
come potential. Call 1-800-513-4343, Ext.B-2972 


PERSONALS 


Free Classifieds for Singles: And response 
box charges that won't break the bank. To submit 
your ad simply fax it to 609-452-0033 or E-mail to 
info @princetoninfo.com. If you prefer to mail us 
your ad, address it to U.S. 1 Singles Exchange, 
12 Roszel Road, Princeton 08540. Include your 
name and the address to which we should send 


. responses. We will assign a_box number and 


forward all replies to you ASAP. People respond- 
ing to your ad will be charged just $1. See the 
Singies Exchange on pages 44 and 45 of this 
issue. 


ALTERNATE LIFESTYLES. 


Cross-Dressing Service: Let this model\cos- 
metician give you an experience of a lifetime: 
Become a Goddess and go beyond! In easy, fun 
steps learn to adorn yourself in exquisite outer 
garments to the sexiest foundations in a caring, 
private setting. Leisurely, complete, startling 
transformations with the “East Coast's Best”. Be- 
come Your Ultimate Desire! Personalized Shop- 
ping: Free Consultation: Non-Sexual: Discretion 
Assured, Novices Welcome, 9am-9pm: 215-878- 
3383. Email: cdtips @aol.com. 


HOW TO ORDER 


Phone, Fax, E-Mail: That's all it takes to order a 
U.S. 1 Classified. Call 609-452-0038, or fax your ad 
to 609-452-0033, or use our E-Mail address: 
info @princetoninfo.com. We will confirm your in- 
sertion and the price. It won’t be much: Our classi- 
fieds are just 30 cents a word, with a $4.20 mini- 
mum. Repeats in succeeding issues are just 25 
cents per word, and if your ad runs for 16 consecu- 
tive issues, it's only 20 cents per word. (There is a 
$3 service charge if we send out a bill.) Want to run 
your ad on the Internet, as well? It’s free! Your 
U.S. 1 classified will automatically be posted on 
the information highway at princetoninfo.com. 
Questions? Call us. 


INDSOR INDUSTRIAL ParRK 


° Private WN 
° 300 
¢ 5000 EN 


- Private parking 


¢ Front office wort a back office price 


sarod NNN 
¢ Great visibility 


EDer::i bullpen 


- 000 SF Shipping Offi ice: 7 Coe Baye 
e 2000. Ft. Office . Fully Sprinklered. $4. a ae 


# - 26,000 SF Wapchouies: 4 Peading Baye 
_ Drive-in : 20 Ft. Ceiling - preeneres $4.25 NNN 


- 24000 SF Warehouse: 1 Dock « 1 Drive-In 


an mbined or 


Also Available: Juniper Plaza - Rt. 9, Freehold. From 2500-35,000 Sq. Ft. Divisible. 
Contact: Mike McCloskey 609-448-4913 + Charles Kaempffer 908-946-9080 
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Employment Exchange 


HELP WANTED 


No experience required: 
Easy work helping to remodel 
OE gp" home. Hourly rate nego- 

tiable. Call James 908-203- 
0741, 


Nursery & Desk Staff: For 
fitness center. Apply in person at 
Pennington Athletic Club, 1595 
Reed Road, Pennington. 609- 
730-8100, 


7 Bottice Person/Customer 


Rep: Local business needs per- 
son with strong organization and 
communication skills to work in 
customer oriented, over-the- 
phone business. Computer 
Skills a must: Filemaker, 
Quicken a plus. Relaxed/friendly 
atmosphere. Pay equal to expe- 
rience. Full or part-time. Call 
609-921-2299. 


rt-Time: Outstanding mu- 
sicians and early childhood edu- 
cators wanted to teach Music 
Together classes for parents 
and children, birth to age 4. De- 
veloped from early childhood 
music research by Kenneth K. 
Guilmartin and Lili Levinowitz, 
the Music Together program in- 
cludes a rich variety of move- 
ment activities, singing, chant- 
ing and instrumental jam ses- 
sions. Teacher education 
workshops are available in 
Princeton June 25-28, positions 
available in 26 states in Septem- 
ber. Send resume and a one- 
page essay on “How and Why to 
Involve Toddlers in Music-Mak- 
ing” to Lynne Ransom, Music 
Together, 66 Witherspoon St., 
Princeton, NJ 08542. 


Photographic Assistant: 
Needed for corporate and com- 
mercial clientele. Studio/loca- 


REAL ESTATE 


train station 


DAILY PLA 


HELP WANTED 


tion, Requires on-camera expe- 
rience. Send resume with salary 
history to: Leigh Photo & Imag- 
ing, Inc., PO Box 269, Princeton, 
NJ 08542. 


Publishing: Ambitious ad- 
ministrative assistant for pub- 
lishing sales business. Flex 
time. Good writing skills. Fax Mr. 
Meehan 609-921-0483. Phone 
609-683-0704. 


Sales Assistant-Part Time: 
Responsibilities include assisting 
the Sales Team, customer serv- 
ice and purchasing. Visible posi- 
tion with many contacts with cus- 
tomers and vendors. Must pos- 
sess excellent interpersonal skills 
and ability to perform multiple 
tasks. Familiarity with computers 
or computer company experi- 
ence preferred. Send resume to 
Human Resources, PO Box 327, 
Monmouth Junction, NJ 08852. 


Spa Manager: The area’s 
largest spa and salon is seeking 
an experienced full time spa 
manager. Must have outstand- 
ing people skills along with ex- 
cellent time management abili- 
ties, organizational and motiva- 
tional skills, leadership, integrity 
and inventory management. 
This is an exciting yet challeng- 
ing position for a unique individ- 
ual. Beauty, health, or retail ex- 
perience a plus. Fax resume and 
Salary requirements to: 609- 
683-8838. 


Teacher: Comprehensive 
pre-school program (2-5 year 
olds) seeks qualified Group 
Teacher. Some special needs 
children. BA degree, plus certifi- 
cation or CDA required. Send 
resume to: Sherry Byrd, 


REAL ESTATE 


HELP WANTED 


MCFDC, 101-A Oakland Street, 
Trenton, NJ 08618. 


HELP WANTED 


HELP WANTED HELP WANTED 


iy 


Wanted: Independent dis- 
tributors for a billion dollar com- 
pany. Outstanding income, ex- 
cellent growth. For details 
please call 732-329-2291. 


CAREER SERVICES 


1/2 Hour Free Consultation: 
Referenced in “What Color Is 
Your Parachute?” Career/out- 
placement counseling, testing, 
resumes. Kera Greene, M.Ed. 
609-921-0308. Only NJ-li- 
censed career counselor in 
Princeton. 


Business Professor - Pro- 
fessional Writer: Specializing 
in resumes, cover/follow-up let- 
ters, job coaching. All levels and 
professions. Over 1,000 refer- 
ences/samples - local and na- 
tionwide. Prompt, personal at- 
tention. 609-897-7988. 


Clueless About Career Di- 
rection? Dr. Sandra Grundfest, 
licensed psychologist and certi- 
fied career counselor, offers 
strategies for helping you. find 
the career path that’s right for 
you. 609-921-8401 or 732-873- 
1212. (License #S102855) 


Job Hunting? The Profes- 
sional Roster offers job listings, 
employment information, and 
counseling. Weekdays 10 a.m. 
to 1 p.m., Wednesdays 6 p.m. to 
8 p.m. $30 annual dues. 842 
Route 206 North, Princeton. 
609-921-9561 


SECRETARY 


A clinical data manage- 
ment and biostatistics 
company seeks an orga- 
nized, self-motivated, 
detail-oriented person 
with good writing, 
proofreading and phone 
skills. Experience in 
Word and Excel. Salary 
commensurate with ex- 
perience, plus benefits. 
Mail or fax resume with 
salary history to: PBG 
Inc., PO Box 8748, 
Princeton, NJ 08543. 
Fax 609-243-9007. 


‘ COMPUTER | 


LAN SOLUTION Ss) 


Bookkeeper/ 
Office Manager 


Real estate develop- f 
ment firm needs or- | 
ganized self-starter | 
with good secretarial/ | 
bookkeeping skills. 
Experience with MS 
Word, Excel, prop- | 
erty management f 
programs (Yardi a} 
plus). 3 days/week. | 
Fax resume/salary to | 


609-737-3114 


TECHNICIAN 

Full/Part Time 

Experience should 

include: 

* PC hardware 
installation and 
troubleshooting 

* Windows 95 
troubleshooting 

* Hands-on field 
experience with 
NT Server and/or 
NetWare 


Please call 
609-921-8650 


Continued on page 65 


THE 


DAILY PLAN IT 


Where Your Business is the Center of Our Universe 


Conference Center 


¢ 2 day and full day rates 

* Catering and kitchen facilities available 

* Audio visual equipment * Theater or banquet style 
¢ Breakout rooms * Board rooms 

* Easily accessible from Route | and train station 


REAL ESTATE 


Office Leases 


¢ Brand new, fully furnished 

¢ Receptionist to answer your phones 
¢ Access to fax and copy machines 

¢ Meeting rooms available 7 
¢ Conveniently located near Princeton Junction 


Business ID Services 


business cards 


¢ Prestigious Princeton address for your stationary and 


¢ Your telephone professionally and personally answered 
during regular business hours 

¢ Voice mail available 24 hours 

¢ Faxes sent and received at DPI rates 

* 50 free photocopies per month (non-accruable) 

¢ Availability of secretarial support at DPI rates 

¢ Business ID/Mail Service 

* Mail/packages sent and received at DPI rates 

¢ Scheduled use of office/small conference room 8 hours 


month (non-accruable) 


Internet 
Researcher 


We are building a superior 
research team to meet a 
variety of client needs in the 
Information Technology 
area. Current client demand 
for our services includes In- 
ternet based research to as- 
sist clients in preventing 
Year 2000 failures. 


The successful candidates 
will have at least one year 
experience using Netscape 
or Microsoft Internet Explorer 
in a research related envi- 
ronment which could include 
the following: libraries, 
schools, foundations and 
other information technology 
organizations. 


Please send your resume 
in confidence to: 


Churchill & Harriman 
244 Wall Street 
Princeton, NJ 08540 


Fax to 609-921-1061 
or e-mail 
researchers @chus.com 


bie 


| Research Specialist 


Equal opportunity employer. 


Challenge yourself and set your career in a new 
and exciting direction establishing an environmen- 
tal research division within a nationally recognized 
architecture, interior design and planning firm. With 
offices in Memphis and Nashville, Tennessee, and 
Princeton, New Jersey’, the firm offers a unique 
opportunity for a Research Specialist at their 
Princeton location. 

Responsibilities and duties include research de- 
sign analysis, programming, facilitating focus groups, 
writing reports and developing business opportuni- 
ties. 

Ideal candidate wili possess at minimum a 
Bachelor’s degree and experience in consumer 
market research. Candidates must also have out- 
standing presentation skills. 

The firm offers a competitive benefit package, out- 
standing bonuses and ownership opportunities. Can- 
didates should fax a resume to Tina Glymph, Hall & 
Company, 360-598-3703, call 1-800-583-0379 or 
apply online at www.job.com. 


*The Princeton office provides planning and related 
research services only. - 


For more information please contact 


Rochelle Stemmer 
609-514-9494 


707 Alexander Road, Princeton, New Jersey 08540 


Daily Plan It is a non-profit affiliate of Community Options 
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HELP WANTED HELP WANTED 


ACCOUNTANCY 


HELP WANTED HELP WANTED 


accounlémps 


Only Accountemps is endorsed by the National Society of Accountants. 
The following is 0 portial listing of temp ond temp to hire positions, 


Sr. Accountant 
Excel and Access specialist. Put your expertise to work with national name-brand manu- 
foctures in Bordentown. Temp to hire opportunity. 


Staff Accountant 


Process pemiums & commissions, billing/collecting, daily/monthly reconciliation of cash 
receipts. Min 3 years exp and degree in Accounting. Lotus or Excel knowledge. temp fo hire 


opty. 


Accountant 
Account recs, monthly closes, entry of trading activity fbusyb Financial brokerage. Basic 
Lotus, minimum 2 years exp pref'd. Report to Finance Director. 


Collector 
Heavy collection letters, chargebacks, claims. 1 year min collections exp desired. Major 
consumer appliance manufacturer. 


Call to inquire about our excellent benefits program! EOE. 


PRINCETON MT. LAUREL 

116 Village Bivd. 307 Fellowship Rd. 
Suite 340 Suite 100 
(609)987-0786 (609)439-1000 
Fox: (609)987-01 66 Fax: (609)439-0038 


Visit us @www.accountemps.com 


accounlemps 


Financial Staffing 


Enterprise Software Inc., a grow- 
ing consulting and training firm specializ- 
iNg in enterprise-wide technology manage- 
ment [SAP, PeopleSoft, Oracle Financial) 
and implementation, currently seeks: 


Project Coordinator/ 

Account Manager to: 

© Interact with clients, receive 
requirements on new projects 

¢ Interface with industry specific 
consulting teams and devise new 
methodologies to offer innovative 
solutions to clients. 

® Make presentations to senior 
management of Fortune SOO clients 
on group practice, implementation 
strategy, and new projects. 


ESI offers competitive salary, benefits, 
bonus, free in-house training on SAP and 
other emerging technologies. If this posi- 
tion interests you, please forward your 
resume with a cover letter to: 


Enterprise Software Inc. 
100 Wood Avenue South, Suite 114 
Iselin, New Jersey 08830 
Fax: 732-906-2090 ¢® Email: 
recruit @ entersoftinc.com 


BAC accountants on call® 
READ THIS! 


It could change your life! 


We have several accounting and finance positions ready and 
waiting for you. Here are just a few available opportunities: 


Junior and Senior Tax Accountants 
This is the perfect job for you! Immediate permanent full-time 
positions with aprestigious area publishing company. Expe- 
rience in tax accounting plus excellent spreadsheet skills 
desired. Extraordinary benefits package and fabulous growth 
potential. 


Bookkeeper 
Various exceptional Princeton companies seeking 
hardworking, detail-oriented individuals to fill many assistant 
and full charge bookkeeping positions. Strong knowledge of 
A/P, A/R, data entry and Excel/Lotus desired. Great com- 
pensation and excellent benefits. 


Staff Accountant 
Many positions available with Princeton’s top corporations! 
Seeking bright, enthusiastic individuals with experience in 
G/L, closings, financial statements, analysis, and bank recs. 
PC skills including Excel, Lotus and Access desired. A great 
opportunity for those who wish to advance! 


For more information contact Steve at 609-452-7117 
or fax your resume to 609-987-0681 
or email us your resume at: 
Princeton @aocnet.com 


Accountants On Call offers a competitive benefit 
package including holiday pay, prescription dis- 
counts, healthcare, referral bonuses and CompUSA 
discounts. Plus, we offer excellent computer tutori- 
als to all our candidates. 


GAOC accountants on call® 


Princeton Forrestal Village 
136 Main Street, Princeton, NJ 08540 


MUNSON PLACEMENT SERVICES, INC. 
MUNSON TEMPORARIES 


Permanent 
and 
Temporary 


Placement 


609-799-4242 


Fax 609-799-7657 
Lawrenceville, New Jersey 
(Behind the Quakerbridge Mall) 


Secretary - $32K 
Due to growth my client is seeking 2 administrative 
assistants. Wonderful opportunity. Terrific company. MS 
Word, Excel and PowerPoint needed. Excellent benefits 
plus bonus. Call Laurie. 
Human Resources/Benefits - 
Long Term 
Long-term opportunity available in fast-paced HR 
environment. Must have experience with healthcare 
enrollment, Cobra, verifying coverage and worker’s 
compensation laws. Good interpersonal skills a must. 
Accountant - Mid $30s 
1-3 years investments and securities. Enter trades, post 
daily activities, asset reconciliation. Degreed only. 
Rapidly growing Princeton company. Call Donna. 
Sales/Marketing - Sales Reps 
Princeton software training company seeks sales 
professionals (6 months sales experience preferred) to 
market courses to companies and schools. Training 
provided. Excellent base salary, commissions plus full 
benefits. Call Vickie. 
Reception/Office Support - Part Time 
Great part-time positions available in dynamic office 
environments. Must possess good communication skills 
and knowledge of Microsoft Word and Excel. 


Corporate STAFFING SOLUTIONS 
125 Village Blvd., 

Princeton Forrestal Village 

: Princeton, Nj 08540 
609-452-0287 Fax 609-452-0289 


THE (american WAY 


tee ck eo a i Pe a 


ACCOUNTING ADMINISTRATIVE 


Several positions x (Reception) 
available now! Several Front Desk 

— Accounting * positions available now! 
Clerk. Part-time, formatemity 4 Ewing — Direct hire. Answer 
leave. Must have A/R and 8-10 phone lines, type letters 
A/P experience. Starting sal- * in WordPerfect or Lotus. Sal- 
ary $9/hour. x 2Y $20-22K. 

ile —- Accounting Princeton — Receptionist 
Clerk. Possible temp-to-hire. + and administrative position. 
A/R and A/P. Computerized 4 Answer phones, type in MS 
experience needed usingLo- ” Word and Windows 95. 
tus or Excel. Starting salary 4 Dictaphone needed for ad- 
$10/hour. 

4 


ministrative position. Salary 
$20-28K. 
xk we we we kK 


Benefits include vacation, 
holidays, medicai/dental, 


Trenton — Payroll Clerk. Lo- 
cal hospital seeks individual 
to process payroll, verify 
schedule, contact nurses. 
Must be detail oriented and bonuses and more! For 
have experience with AS400. * immediate consideration, 
Flexible with hours and 4 fax your resume and salary 
days . Need to be able to work requirements. Fax: 609-219- 
weekends and holidays. * 1411. To learn more about 
Starting salary $9/hour. Pos- our other opportunities, 
sible temp-to-hire. * please call 609-219-1011. 


mmerican 


Lawrenceville Office Park, Suite 2 
168 Franklin Corner Road, 
Lawrenceville, NJ 08648 


eemmmeea 


HELP WANTED HELP WANTED 


INSIDE SALES 
REPRESENTATIVE 


Integrated Computer Management is a leading pro- 
vider of IT consulting and education services. We seek 
an Inside Sales Representative for our PRINCETON 
training center. 

In this position you will assist and support sales team 
in prospecting and closing IT education sales. You will 
also maintain relationships with current clients through 
commitment to above-the-bar customer service. Prior 
customer service/sales experience preferred. Must be 
detail-oriented, self-starter to succeed. 

We offer a congenial team-oriented environment ane? 
competitive compensation. Please respond with salary 
requirements to: ICM, HR Dept., 72 Eagle Rock Ave., 
Bldg. One, East Hanover, NJ 07936 or fax: 973-428- 
1112. www.icmsolutions.com. 


EOE M/F/D/V 


icm 


INTEGRATED COMPUTER MANAGEMENT s 


Career Opportunities LER 
> BAI 


Personnel Solutions, Inc. 


Permanent and Temporary Employment Services 


ADMINISTRATIVE - Permanent 
CORPORATE BENEFITS ADMINISTRATION - ENTRY-LEVEL: R.ap- 


idly growing Princeton area corporation has several im- 
mediate openings in the Pension, Insurance and QDRO 
Administration departments. The selected candidates 
will advise and process benefits for employees of For- 
tune 100 clients. To qualify: light experience in corpo- 
rate customers service, paralegal/legal secretarial or em- 
ployee benefits administration is preferred. Competi- 
tive salary, benefits package and growth potential are 


offered. 
MORTGAGE CONSULTANTS: Well-established corporation 


has 5 new permanent openings for sales professionals 
to sell first and second mortgages and refinancing. Some 
mortgage experience is a plus but will train individuals 
with strong sales drive. Base salary plus commissions 
and benefits package. 


CUSTOMER SERVICE/BENEFITS: Provide telephone cus- 
tomer service support to corporate clients in the areas 
of medical and life insurance. Must be very organized 
with corporate customer service experience, preferably 
in the insurance area. Permanent position. 


SALES: Graphics and exhibit booth manufacturer is seek- 
ing a person with one year of sales experience. Entry- 
level marketing, sales or telemarketing background is 
ideal. New Jersey territory. Base salary plus commis- 
sions. 


Temporary Positions 


LONG OR SHORT TERM: BAI Personnel Solutions, Inc. has 
many temporary openings to fit your schedule, skills 
and lifestyle. Our client-companies have needs that fit 
all levels of skills from occasional mass mailing and light 
clerical to secretarial, administrative or financial. As- 
signments range from a few days per month to full time 
(long or short term). BAI also recruits for part time day 
and evening positions. To schedule an appointment just 
call our office or send resume. 


EDITORIAL ASSISTANT: Long term temporary assignment 
available to assist publisher of trade publication. You 
must be an organized individual with good computer 
skills for this diversified position. PowerPoint skills are 
a plus. 6% hours per day (flexible), 5 days per week 
(Monday through Friday). 


TECHNICAL 
TECHNICAL SUPPORT ENGINEER: Permanent position avail- 


able for individual with two years electrical software 
experience. Knowledge of semiconductor equipment is 
a plus. Salary to 40K. For more information call Tara. 


Call for an appointment 


or send resume with 


salary , 
609-734-9631 © Fax 609-734-9637 


One Independence Way, Princeton, NJ 08540-2023 
Never An Applicant Fee 


~_ 
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U.S. 1 Employment Exchange 


CAREER SERVICES 


“tag Continued from page 63 


National Certified Career 
Counselors, NJ Licensed: As- 
sessments/job search/career 
counseling. Resumes/cover let- 
ters, electronic resumes. 
Day/evening appointments. 
Susan Guarneri Associates. Not 


an employment agency. 609- 
S59, 


JOBS WANTED 


Job Hunters: [if you are look- 
ing for a full-time position, we 


HELP WANTED 


JOBS WANTED 


will run a reasonably worded 
classified ad for you at no 
charge. The U.S. 1 Jobs Wanted 
section has helped people like 
you find challenging opportuni- 
ties for years now. We know this 
because we often hear from the 
people we have helped. We re- 
serve the right to edit the ads 
and to limit the number of times 
they run. If you require confiden- 
tiality, send a check for $4 with 
your ad and request a U.S. 1 
Response Box. Replies will be 
forwarded to you at no extra 
charge. Mail or Fax your ad to 
U.S. 1 Jobs Wanted, 12 Roszel 


HELP WANTED 


JOBS WANTED 


Road, Princeton 08540. You 
must include your name, ad- 
dress, and phone number (for 
our records only). 


Capable, Talented Adminis- 
trator: Seeking full-time admin- 
istrative work in the private sec- 
tor. Have two Masters degrees: 
MA and MPA. Intelligent, reli- 
able, detail-oriented. Motivated 
self-starter who meets dead- 
lines. Can be depended on to 
get the job done right the first 
time. Excellent written and oral 
communication skills. Excellent 
researcher with a number of 


HELP WANTED 


JOBS WANTED 


published articles. Team player. 
Good guy who fits in and gets 
along with people. Resume and 
references upon request. Call 
609-530-0656 or e-mail to lupo- 
primo @ aol.com. 


Computer Related: Recently 
retired high school science 
teacher looking for a full time or 
a part time position in a com- 
puter related field. Computer lit- 
erate, knowledgeable in both 
the PC and Mac platforms, MS 


HELP WANTED HELP WANTED 


a, le, en, a, i) ce! flee 


“JOBS ON THE SQUARE” 
800-999-7912 


Palmer Square and 
the Nassau Inn 
Downtown Princeton 
Call today to find out about exciting 


job opportunities at our 
stores, restaurants and hotel. 


Continued on page 67 


here in our own area. 


Gina M. Testa 


800-659-0650 


Branch Manager's Assistant 
1009 Lenox Drive 
P.O. Box 1573, Princeton, NJ 08542 


You don’t have to be on Wall Street 


to work on Wall Street. 


Dean Witter — one of the country’s largest investment firms — is right 


We're looking for ambitious, sales-oriented men and women to join 
our professional team as Account Executives. 


If you qualify, you'll be a part of our in-depth sales training program. 
And, through personal attention and constant support, you can develop your 
sales ability to the fullest. 


Discover how your career on Wall Street could be just a telephone call — 
away. Please send your resume in confidence, or call today. 


& DEAN WITTER 


Dean Witter is an equal opportunity employer. 
© 1998 Dean Witter Reynolds Inc. 


© 


HELP WANTED 


~ Desktop 
Publishing 


Production work for 
growing, busy Princeton 
research company to 
start ASAP. Fluent in 
page layout and fast key- 
boarding using Quark 
and Microsoft Office on 
MAC. This is not a de- 
sign position. Competi- 
tive salary, full benefits, 
great team. Send resume 
and salary requirements, 
attention DTP, to: Lydia 
White at Integrated 
Marketing Services, 
279 Wall Street, 
Princeton, NJ 08540; 
fax: 609-683-8398; or 
phone 609-683-9055, 
extension 145. 


SX WESKETCH ARCHITECTURE 
Y) 


LLI P.o. Box 154 
22 CHURCH STREET 
LIBERTY CORNER, NJ 07938 


ARCHITECT 

| KNOW 

you already have a job. 

| KNOW 

you like what you do, and you are experienced in your 
field, but have aspirations to further expand your knowl- 
edge and abilities and would like the opportunity to 
develop a wide range of skills. 

| KNOW 

you are passionate, have heart and understand that growth 
is the essence of life. 

| KNOW 

when you call me, you will have the ability to communicate 
with me effectively. 

BUT ABOVE ALL, 

IKNOW . 

that you have a driving ambition to be the best. 

You want more than a job. 

i KNOW. 

This is a permanent position with a progressive, creative 
firm committed to inspiring the emotion of architecture and 
may be the last career decision you will need to make. 


908-647-8200 


It's the most powerful tool you can use to maximize 
your potential. Knowing where you stand is critical 
whether searching for a job or preparing for a review. 
Find up-to-date statistics on salaries in your area and 
essential advice on assessing your career. 


It’s time you know. 
1-888-ON-DEMAND 


To discuss your career options directly 


with a Source professional. 


Or get your FREE Salary Survery 


by visiting our web site. 
www.sourceservices.com 


source Ed" 


EXPERIENCE ON DEMANDS” 


S Independence Way, Princeton, NJ 08540 


PH: 609-452-7277 


FAX: 609-520-1742 
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Computer 


HELP WANTED 


CLIENT 
SERVER 


HELP WANTED 


= on oa ca Gs 


ASS Wie are an expanding 
=r) | | | \ \ software development company 
working closely with the financial services industry. 


We have specific openings for System Architects and 
Developers with experience in Client-Server Development: 


e@ NT: VC++/MFC @ WEB: CGI/PERL e UNIX: C/C++ SYBASE 


We are building teams for the following areas: 


e Financial Data Systems « Year 2000 


Offering Full-Time In-House Employment. No Contracting. 


We provide a comprehensive benefits and compensation package including 
medical/dental/vision, 401K, ESOP. 3 weeks vacation, business & technical training and 
a casual work environment in our Princeton location (4 min. walk to train Station). 


For consideration, please fax, send or e-mail your resume to: 
Cylogix, Inc., Reference #108, 42 Washington Rd., Princeton Junction, NJ 08550 Fax: 609-275-0285 
Find us on the web at: www.cylegix.com, E-mail: info@cylogix.com 


Om ing 
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MAINFRAME 
DEVELOPERS 


We Treat Mainframers 
With Distinction... Not Extinction 


HELP WANTED 


PROGRAMMERS 


Come join a rapidly growing software 
development services company. 


Expanding Financial Apps & Y2K teams 


@ COBOL, NATURAL Developers 
@ ADABAS Database Administrators 
@ CICS & MVS Systems Programmers 


‘An Equal Opportunity Employer 


TECHNOLOGY, INC. 


An Employee-Owned Company - 


Want A Life? Join the DTI professional staff! 


DTI, founded in 1985, is a family-friendly company located in Princeton, NJ. We de- 
velop and market computer software that allows PC users to access mainframe data. 
We are seeking people with a college degree who would enjoy working in a small 
company where they can make a real difference. 


Sales Representative 

We are looking for an outside sales person capable of handling all aspects of the 
sales cycle including the ability to do product presentations and demonstrations. The 
person should have at least 2 years of experience selling to MIS professionals and 
end users. Selling report writer software and knowledge of mainframe systems is a 
plus. Approximately 50% overnight travel will be required. 


Telemarketer 

We are looking for a person that can use their excellent telephone communication 
skills to identify prospective customers. In addition, this person is responsible for 
arranging visits for our Sales Representatives. The Telemarketer must be proficient 
using a PC. 


Send, fax or e-mail your resume including salary history to: Attn: Human Resources 
4390 US Route 1, Princeton, NJ 08540 
Fax: 609-987-8955 * e-mail: mrichter @ dtiprinceton.com 


Equal Opportunity Employer 


Offering Full Time In-House Employment-No Contracting 


We provide a comprehensive benefits and compensation package including 
medical/dental/vision, 401K, ESOP. 3 weeks vacation, business & technical training and 
a casual work environment in our Princeton location (4 min. walk to train station). 


For consideration, please fax, send or e-mail your resume to: 
CyLogix, Inc., Reference #108, 42 Washington Rd., Princeton Junction, NJ 08550 Fax: 609-275-0285 
Find-us on the web at: www.cylogix.com, E-mail: info@cylogix.com 


an equal opportunity employer 


PERMANENT ing 

Salespeople OPENINGS Advertinicg 

. Now Accepting jas 
Resumes for Salesperson to de- 
Needed for a Admit /Office Support velop new business 
computer training |) "| = Sseanenveciang ing Princeton 
: area for Bucks 
: aes ing Chemical County, Pennsylva- 
institute. Income Pharmaceutical nia agency. 3+ 
potential $10,000 QA, QC years experience 
per month. NO FEE + EOEC working with in- 
Fax resume to: dustrial companies 
referred. Fax re- 
Call Crossroads | ff imcwitsaiey 

915-576-7377 Personnel, Inc. quirements to 

732-438-6689. S38 

Ask for Shahid Monmouth Junction 340-3096 


Rylan Forbes Consulting Group 


finance search firm. 


between jobs, please take advantage of our temporary staffing services. 


IMMEDIATE OPPORTUNITIES 
PAYROLL ACCOUNTANT 


JUNIOR ACCOUNTANT 


accounting career! 


Full and Part-Time Hours Available 


102 Campus Drive, Princeton, NJ 08540 


Princeton * Edison * Whippany « Philadelphia 


FINANCIAL & ACCOUNTING SEARCH CONSULTANTS 


For the past few years, Rylan Forbes has been regarded as New Jersey’s largest and most prestigious accounting and 


If you are an achievement oriented accounting or finance professional currently interviewing for a new job or in 


Telecommunications leader has immediate temp-to-perm opportunity for a payroll professional possessing a 
degree and a minimum 2 years experience with payroll taxes. Dynamic environment and great growth potential. 


Several temp-to-perm opportunities in the exciting Financial Services field! Ideal candidate will have com- 
pleted a degree in Accounting or Finance along with 6 months experience in Accounting. A great start to your 


Additional positions available on a temp or temp-to-hire basis for: 
AP/AR Clerks * Bookkeepers ¢ Collections * Entry-Level Accountants 
Financial Analyst * Office Clerks * Senior Accountants * Summer Interns 


Rylan Forbes Consulting Group 


609-419-0600 » Fax 609-419-0737 * miket@rylanforbes.com 


Administrative Assistant - Temp- 
: to-perm position available with 
ru Princeton company. Must be 
SWELLING. “people person” with good 
computer skills (WordPerfect or 
PERSONNEL SERVICES = Word). Salary $26K. Available 
ASAP. Same company also has entry-level receptionist 
position available as well — salary $23K. Call Angela. 
Shipping/Receiving - Previous experience required. 
Some purchasing and inventory. General warehouse 
duties. Forklift a plus. Position will go permanent. 
Available ASAP. Call Virginia. 


Data Entry - Several positions available. Temporary and 
permanent. Must have previous data entry experience 
with 8-10,000 keystrokes. Available ASAP. Call Virginia. 


Shift Supervisor - 2nd and 3rd shift available for 
company in Belle Mead. Must have previous warehouse 


supervisor experience. Position will go permanent. Salary 
$23K to start. Call Virginia. 


Accounts Payable Clerk - Temp-to-hire opportunity. 
Requires trial balance, some bank recs, invoicing. Also 


-some spreadsheet. Salary to $30K. Available ASAP. Call 
Angela. 


Receptionist - Part-time evening position in medical 
office in Hamilton, Previous experience required. Hours 
are 5-10 p.m. Mon-Fri. Some computer work required, 
Position will go permanent. Available ASAP. Call 


609-683-4040 
350 Alexander Read SWELLING 


Princeton, NJ 08540 PERSONNEL SERVICES 
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nued from page 65 


MS Excel, databases and 


drogramming. A position 


also utilizes a strong 
round in science and edu- 
will also be desirable but 
quired. Please call 609- 
327. 


nputer Related: Recently 
J High school science 
1 looking for a full time po- 
n a computer related field. 
uter literate, knowledge- 
both the PC and the MAC 
ms, MSWord, MSExcel, 
ises and C++ program- 
A position which also util- 
strong background in sci- 
ind education will also be 
dle but not required. Please 
9-924-2327. 


turally-Competent and 
etic MSW graduate seek- 
cial work position. Coun- 
experience includes: indi- 

families, self-help and 
t groups of various ethnic 
rounds. Experienced in 
ds of: crisis intervention, 

iliness, addictions, de- 
rental disabilities. Please 
2-339-1260. 


rent Quality Improve- 
>onsultant: Seeking ca- 
ypportunity to service 
iny needing a “been- 
, done-that,” open- 
1, professional to estab- 
d manage an outstand- 
uality Improvement 
am: 6-Sigma, ISO/- 
10, TQM, Mil-Q-9858A, 
CSA, BSI, 10CFRS50, 
B based or any other 
system standard. Tech- 
, Managerially compe- 
commitment to re- 


services in this listing have the 


‘GISTERED 


SEAL OF 
APPROVAL 


»k for it also on store fronts 
mercial vehicles and in 
yage and newspaper ads! 


check Consumer Bureau’s 
e unpublished Register, call 
to 5 p.m. Monday thru 


924-0737 


3 FREE ASSISTANCE with 
ction involving any business 
ated within 25 miles of 

n call that same number 

a condition of Registration, 
NSUMER BUREAU 

=RED BUSINESS FIRMS 
{ATE with Consumer 

3 all-consumer volunteer 
resolving any and all 

2r problems brought to 
ition of Consumer Bureau. 


NSUMER BUREAU 


cander St., Princeton, NJ 08540 


unting; Tax Services: 
IWARD & CO., CPA Tax special- 
cademics, non-profits, and individu- 
N. Harrison, Pm. 609-921-8666. 


‘onditioning: 

ICEVILLE FUEL Since 1925. 

m Av. Lawrenceville. 896-0141 
OIL. Sales & Service. 

2 Road, Princeton. 924-3530. 

ON FUEL OIL CO. 

ander St. Pm. 924-1100. 

20, INC Auth. Carrier dealer, Heat- 
+ specialists. 609-895-2673. 

& RANSON Plumbing, Heating & 
itng. Auth. Trane dealer. 924-3434. 


n Systems: 

/URITY SYSTEMS Fire, Burglar, 
Closed Circuit TV; insurance ap- 

tesidential; commercial. 

. 130 Cranbury 655-2200. 

J ELECTRONICS 24 hr. serv. Bur- 

iystems; CCTV. Free est. Fully ins. 

9500; 908-238-9550 

M SECURITY SYSTEMS Save 

“ith insurance-approved burglary, 
j/automation systems. “Your local 

sionals.” 609-252-0505 


Body Repair Shops: 
OP By Harold Williams. All foreign 
ic cars. Fiberglass specialists. Uni- 


tir 2 specialty. Corvette 
?rinceton, 921-8585 


SOLLISION CARSTAR repair ctr 
JS 130, Htstn. 448-1923 


Dealers, New/Used: 


'Y MOTORS 609-758-3377. 101 
xt Rd, Cookstown. 


JOBS WANTED 


sults/values/work ethic, moti- 
vated, innovative; highly com- 
puter literate. BS-EE, MBA, 
nearly completed MS-Ind. 
Admin. Excellent corporate em- 
ployer references as engineer, 
manager, Director of Quality; 
self-employed for 12 years. Pre- 
viously licensed Series 6, 7, 63 
and knowledge/experience. 
Certified assessor/appraiser, 
Please call/fax732-381-9596. 


Dedicated, Hardworking, 
Ambitious: Young woman 
seeks position exploiting mar- 
keting abilities for permanent 
growth-oriented position within 
the Pennington-Princeton- 
Lawrenceville-Ewing area. Ex- 
cellent references along with im- 
pressive portfolio for review. 
Challenge me — call before 
someone else seizes your gold- 
en opportunity! Call 609-538- 
8308 for resume/interview. 


Seeking a PT Position that 
involves desktop publishing 
and/or graphic design. Strong 
knowledge of QuarkXPress, 
Photoshop, Freehand, Iilustra- 
tor, Pagemaker. Call Agnes, 
609-882-4619. 


Are You Wired? 


If so, be sure to in- 
clude your E-mail ad- 
dress when submitting . 
your classified to U.S. 
1. Your ad will be 
posted on the Internet 
at no extra charge, and 
Web users will be able 
to respond directly to 
your E-mail address. 


SACRE ERR ERET 
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Help Desk 
Including: 
* Windows 


..And more 


Including: 

* Internet 

* Java 

* JavaScript 
* HTML 


Including: 
¢ Windows 
¢ Excel 


WE'LL HELP FIND YOU A JOB! 


q 
4 


MAHWAH 


COMPUTER 
CAREERS 


* Network Support 


Programming 


..And more! 


PC & Business 
Administration 


..And more! 


The Cittone Institute 


COMPUFER EDUCATION: CENTER 


N PRINCETON CAMPUS 
a 100 Canal Pointe Blvd. 


(Located behind Princeton Market Fair) 


TRAIN 
NOW! 


Analyst 
NT 


Over 30 years 
of training 


Day & evening 
classes forming 
NOW! 


800-752-1183 


www.cittone.com 


EDISON MT. LAUREL PRINCETON 


HELP WANTED 


HELP WANTED 


Employment opportunities 


¢ Copier Operators 


¢ Sales Representatives 


Excellent Wage and 
Benefit Package. 
Call 609-987-0666 


FLM GRAPHICS 


PRINCETON 


@ Auto Dealers Continued: 

HAMILTON Chrysier-Plymouth Auth. Sales 
& Service. 1240 Route 33. Hamilton Sq. 586- 
2011. 20 min. from Prn. 

LAWRENCE TOYOTA 883-4200 Free shut- 
tle service to P’ton 2871 Rte 1, Lawrenceville 

MERCEDES -Benz Sales, Service & Leas- 
ing. MARKHAM MOTORS, LTD. 355 N. 
Gaston, Somrvi 908-685-0800. 


@ Auto Repairs & Service: 
DARIO’S IMPORTED CAR SERVICE 
NIASE. 299 Hillcrest Av, Ewing. 396-5538. 
FOWLER'S GULF Foreign & Domestic re- 
pairs. VW Specialist, NJ Insp. Ctr. 
271 Nassau St. Prn. 921-9707. 
HAMILTON CHRYSLER-PLYMOUTH 
1240 Rte. 33, Hamilton Sq, 586-2011. 
JOSEPH J. NEMES & SONS Inc. Complete 
- auto Service. 1233 Hwy 206 North, Princeton 
(at Rte 518) 924-4177. 


@ Chimney Cleaning/Repair: 

E & E CHIMNEY SWEEPS Full service in- 
spection & cleaning. Lining & masonry repair, 
& caps. Tullytown, Pa. 215-945-2200 


@ Computer Service & Repair: 

PRINCETON COMPUTER SUPPORT, INC. 
Repairs/upgrades: notebooks, muitimedia, 
monitors, printers, CD-ROMs, Pentiums, 
sound Card/speakers, hard disks, tape back- 
ups. 5 CrescentAve. #F, Rocky Hill921-8889 


@ Decks: 


ARCHADECK Decks; patios; sunrooms; re- 
tractable awnings; porches. 921-3420. 


@ Draperies/Window Coverings: 


DECOR 24 Inc. Michael Hutkin, owner. Drap- 
eries, swags & jabots. Balloon & Roman 
shades; blinds & shutters. 2607 Whitehorse- 
Hamilton Sq. Rd., Hamilton. 609-586-5757 


@ Bathrooms: 

GROVE PLUMBING & HEATING Kitchen & 
bathroom remodeling. 55 N. Main, Windsor. 
448-6083 

SOUDERS, RAYMONDL., Jr, inc. Complete 
bathroom & kitchen remodeling & alterations. 
Over 25 yrs. experience. 896-1156 


@ Beauty Salons: 
ATTITUDES 7 day full service salon. Hair & 


nail design. Jamesway Shopping Ctr. 
U.S. 130, E. Windsor. 443-4550. 


@ Building Contractors: 

EDWARD BUCCI BUILDERS Custom home 
builder & remodeler in the Princeton area for 
over 40 yrs. Additions & renovations. Com- 
mercial/residential. 924-0908. 

NICK MAURO & SON, Inc. 924-2630. New 
homes, additions, renovations, offices. 

NINI, SEBASTIANO General building con- 
tractor serving Mercer County for a quarter 
century. Additions; concrete; tile. Prnctn Jctn. 
799-1782 {FAX 799-5844) 


@ Building Materials: 

HEATH LUMBER CO. Since 1857. Home 
Building Ctr. Prompt delivery. 1580 N. Olden 
Av. Ewing, 1-800-85HEATH (854-3284). 


@ Carpentry: 

BAXTER CONSTRUCTION, Inc. All types of 
carpentry, including cabinetry, bookcases & 
moldings. 609-924-9263 

TWOMEY Builders & Carpentry Details. 
Alterations; bathrooms; kitchens; decks; 
basements; small jobs. 466-2693. 


@ Carpet & Rug Shops: 

G. FRIED Karastan, Bigelow, Mohawk, Lee 
Major brands at discount. Vinyl flooring 
Montgmry Ctr, Rocky Hill. 683-9333 

LOTH Floors & Ceilings Since 1939. Brand 
name carpet & flooring. Karastan; Bigelow, 
Lee. Vinyl, tile; ceramics, hardwood. 208 
Sanhican. W Tren. 393-9201 

OLDEN PAINT & CARPET. Save up to 60% 
on carpet & vinyl floor covering |! 1628 N 
Olden Av., Ewing. 396-3528. 

REGENT FLOOR COVERING, INC. Since 
1963. Visit our showroom. Complete selec- 
tion of wall-to-wall carpets & area rugs. 7 Rte. 
31N, Pennington. 737-2466. 


@ Electrical Contractors: 


JOHN CIFELLI Electrical contractor. Installa- 
tions; repairs. Residential/comrcl. Lic. #4131. 
Insured/bonded. 921-3238. 

NASSAU ELECTRIC installation & repairs. 
Residential & commercial, service upgrad- 
ing, trouble shooting, outlets installed. In- 
sured, licensed & bonded. Free estitnates. 
924-8823 or 530-0812. 


@ Fencing: 

Affordable Fence By SUBURBAN FENCE 
2nd & 3rd generation family business. 100s 
of styles. Visit our largest-in-the-area fence 
display just off U.S.1 by Bruns. Cir. 452-2630 
or 695-3000. 


@ Floor Refinishing/Installations: 

APPLIED WOOD PRODUCTS, INC. in- 
sured. Free est. 1-800-731-9663 

JIM McCORMICK FLOORING, INC Serving 
Pm. since 1948. 908-454-3812, 
609-279-6868 


@ Florists: 


HAGERTY THE FLORIST Flower/garden 
center. 79 S. Main, Cranbury. 609-395-0660. 


SER VICE 
& SUPPLY 


@ Heating Contractors: 
LAWRENCEVILLE FUEL Since 1925. 

16 Gordon Av, Lawmevl. 896-0141. 
NASSAU OIL Sales & Service 

800 State Rd., Prn 924-3530. 
PRINCETON FUEL OIL CO. 

220 Alexander St. Prn. 921-1100. 
TINDALL & RANSON Plumbing, Heating & 

AirConditng. Auth. Trane dealer. 924-3434. 


@ Home Improvement: 

SOUDERS, RAYMOND L., Jr., Inc. 
Repairs, Alterations, Additions, Bathrooms, 
Kitchens, Over 25 years exp. 896-1156. 


@ Home Inspection Service: 

AMBIC BLDG. INSPECTIONS State |i- 
censed, ASHI & BOCA Certified Member. 
“Complete inspection services will save time 
& money with one caill.”1-888-262-6242 


@ Insurance Services: 


MacLEAN AGENCY 609-683-9300 
138 Nassau Street, 3rd Floor, Princeton 


@ Janitor Service: 


ACTION MAINTENANCE SERVICE Since 
1977. Complete janitorial service. Fully 
bonded & insured. 452-1120 

KEEP IT CLEAN Janitorial Service & Sup- 
ply Co. “Call us today.” Bonded & in- 
sured...609-989-9005 

M.D.S. COMMERCIAL CLEANING Estab. 
1978. Fully bonded & insured. 609-443-4844. 


ER~ WHO'S WHO on the UP-TO-DATE CONSUMER BUREAU REGISTER of 


RECOMMENDED: FIRMS 


@ Liquor Stores: 

PLAINSBORO PACKAGE STORE 8,000 
fine wines. Liquor; beer. Open 7 days. 
Schalks Crossing Rd, Plainsboro 799-0989 


@ Locksmith: 


DOOR TECH, INC. Lock & door installation & 
repair... 921-3221. 


@ Moving & Storage: 

ANCHOR MOVING & STORAGE Mayflower 
agents. Family owned & operated for over 22 
years. Princeton: 921-3223. 

BOHREN’S Moving & Storage Local & long 
distance moving & storage. Full service 
WORLDWIDE relocation company. United 
Van Lines Agt. Pm.452-2200 

PRINCETON VAN SERVICE The Moving 
Experts Full service moving, packing & stor- 
age. Antiques, artwork & pianos. Free esti- 
mates...609-497-9600 Website:www prince- 
tonmoving.com 


@ Mufflers: 


JOSEPH J. NEMES & SONS, Inc. Foreign & 
domestic cars. 1233 Rt206N, Pm.924-4177 


@ Painting & Decorating: 

GROSS, JULIUS H. Interior/Exterior painting: 
paper hanging. Decorating. Owner operated 
for over 30 yrs. in Princeton area. 924-1474 

MILONAS PAINTING Exterior/interior paint- 
ing. Residential & commercial. Power wash- 
ing. Fully insured...609-587-7921. 


@ Landscaping Contractors: 

BT & M LANDSCAPE, Inc. Quality service: 
custom landscape design/construc- 
tion...609-426-0457. 

DOERLER LANDSCAPES, INC. Estab. 
1962. Certified landscape architects & con- 
tractors. Lawmcvile, 609-896-3300. 

GARDEN DESIGN Mulch & manure mix. @ 
$100 per truck load. Free delivery. Flowering 
& bedding plants. ..609-443-4059. 

JOHN KOCHIS LANDSCAPING Specializ- 
ing in blue stone & brick walks & patios. 
Foundation landscaping. Sprinkler systems. 

Fully insured. 737-3478. 


@ Furniture Dealers: 

WHITE LOTUS FUTON 100% cotton hand- 
made futon mattresses. Oak, maple & cherry 
beds. Convertible couches, tables & dress- 
ers. 202 Nassau St, Princeton. 497-1000. 


@ Laundries: 


LAUNDROMAT OF PRINCETON Wash, dry 
& fold or self service. Large capacity washers. 
Open 7 days 6 to 11. Staffed M-F 8-8: Sat/Sun 
8-5. Princeton Shopping Center 924-3304. 


@ Furniture Unpainted: 

ERNEY’S UNFINISHED FURNITURE One 
of the N_J.'s largest selections of unfinished 
furniture. “From Country to Contemporary.” 
2807 Alt US 1, Lawrvi. 530-0097 


@ Garden Centers: 


OBAL GARDEN MARKET INC. Everything 
for the garden & gifts for the gardener, seed, 
lime & fertilizer. Bird seed. Phone orders & 
free delivery. Annuals & perennials. Trees & 
shrubs. Landscape consultants. Alexander 
Rd. at the Canal, Princeton, 609-452-2401 


@ Lawn Maintenance 

CALIBER LAWN CARE Weekly lawn main- 
tenance. Residential & commercial. 609- 
371-0286 & pager 609-434-3063 

VALENTINO'S LANDSCAPING Mowing, 


trimming, muiching & edging. Topsoil. Resi- 
dential/commercial...609-844-0860 


@ Pest Control: 


COOPER PEST CONTROL Graduate ento- 
mologists. Est. 1955. 609-799-1300 


@ Plumbing & Heating: 

LAWRENCEVILLE FUEL Since 1925. Re- 
pairs, remodeling & installations. Hot water 
heaters. N.J. Lic.#3533. 16 Gordon Av, 
Lawrenceville. 609-896-0141. 


@ Restaurants: 


THE ANNEX For hearty, moderately priced 
food & drink. 128 1/2 Nassau St (downstairs 
opp. Firestone Library), Prn. 609-921-7555 


@ Roofing Contractors: 


CAPITOL CITY CONTRACTING Co. Shin- 
gle, slate, fiat roof; gutters, skylights. Free est 
Commercial/residential...609-392-5981 fax 
609-278-0272 

BRUCE RICHARDS Home Improvements 
Roofing & siding specialists since 1972. Mer- 
cerville. 609-890-0542 


@ Septic Systems: 


BROWN, A.C. Sewer & drain cleaning. New 
septic systems installed. Cesspools cleaned 
installed. Excavating; trenching. “Don't Cuss 
Cail Gus!" Lawmevi 882-7888 & 799-0260 


@ Stone, Natural: 


TRENTON STONE & MARBLE CO. Quar- 
rying since 1870. Marble, slate, granite, lime- 
stone, bluestone & more. Wilburtha Rd 
W. Trenton. 882-2449 


@ Surgical Supplies: 

AMBEST Rentals: sales: service. Medicaid & 
Medicare consultants. 1600 N. Olden Av 
Ewing 882-3702 

FORER PHARMACY Rentals: sales 2 
blocks from Princeton Hospital. 160 Wither- 
spoon, Prn. 921-7287 

PRINCETON SURGICAL SUPPLY Rent- 
als/sales/service medicare & medi- 
caid. Nassau Park Shop. Ctr. Rt 1 S._609- 
419-1910 


@ Swimming Pools & Spas: 


Montgomery Center. Rte 518 & 206, Rocky 
Hill. 921-6166. 


@ Tile, Ceramic: 


@ Transmissions: 


LEE MYLES Free Check I Free Towing. 859 
Rt. 130, E. Windsor 448-0300 


@ Printing & Binding: 
AAA REPROGRAPHICS Short run 
quality 1, 2 & 3-colors. 14 E. 6th Ave, 
cerville. Pm phone: 924-8100 

LDH PRINTING UNLIMITED Complete 

ing service. 417 Wall St, Princeton. 924-4664 
$&A DUPLICATING H 
& binding 


high 
Mer- 
print. 


NG High-speed dupiicating 
987-0655. 5 Inde- 
pendence Way, U.S.1, Princeton 


@ Pumps & Well Drilling: 

SAMUEL STOTHOFF CO. INC. Since 1886 
— Pump installation & service on all makes 
Water treatment. Well drilling. Rt 31, 
Flemington. 908-782-2116 


@ Lawn Mowers, Garden Equip. 

JOSEPH J. NEMES & SONS, Inc. Auth 
Sales/Serv: Simplicity; Toro; Bob Cat: White: 
Homelite; Green Machine; Ariens. US 206 N 
at 518, Pr 924-4177 


@ Hearing Aids: 
FAMILY HEARING CENTER Audiologist & 


Licensed H Aid Dispenser #483. 177 
Franklin Cor. Rd, Suite 1C, 
ille.. (609) 895-1666 


@ Limousine Service: 


appt. Sedans, limou- 
sines, vans & mini buses...921-1122. 


@ Real Estate: 


COLDWELL-BANKER SCHLOTT, Real- 
tors Pm.: 10 Nassau 921-1411 
Pm. Jetn: 50 Pm-Htstn. Rd. 799-8181 


@ Recorded Music: 


's; 
Cal; j oldies. Open 7 days. 208 hae 
jazz, : 
Princeton 921-0881, www_prex.com 


@ Tree Service: 

COTTREL.'S LAWN & TREE SERVICE 
Tree care & preservation. insect & disease 
grinding. 


@ Windows: 
RA. CO. si 
styles & major brands. = wae 


U.S. 1 JUNE 24, 1998 


Nex ae Sure. There are plenty of 
' > ~~ great slide production software 


-.. packages out there today. 
(CaP We know. People turn to us all 
the time for expert 35mm slide, 
overhead, print and poster imaging 


from all of them. 


But maybe you're the type who would 


rather just go away. 


Go away, back to your office to do what 


you get paid to do while somebody 


ae Lg, te ayy else does the “dirty work” 
\ YS : ae . = SNe a = 
a Le fee of creating presentations. 


Go away to your 


4 ai ee >: meeting, confident 
: ~ PS “™ that when you get: 
\ 


there, everything 


Nw a 4 Ne 2 eee - 
ee 3 “sg 
oe pee GY. 
mee P > \. wa 
Pao ay ma. “ofl 
a \ Ly 
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AN Pewee hy 


ter)» 


will look great. Go away on vacation 


and know that your Power Point 
presentation will be imaged el 
perfection. Go away and ee. 
know that when the na ES \ 
spotlight’s on you, you're ¥- f 
going to shine. <s 


Hand your project to Slide Design and ; Be 
you can be confident that youare ee 
working with the area’s industry 

experts in presentation graphics. We 

have the people, tools and experience to 


make you look good every time. 


Slide Design and Production. 
We make your presentation F 


problems go away. 


Every Time. 


: ap ek bie 
een A aeR 
bigots rs 


Pennington, NJ * 609-737-1123 © fax 609-737-6345 
wwwslidedesign.com 


SOON SORO OOOO REO ERER DOLE EDEOREREOEODEOSEREREDEDEDSURERELCEROESROROSOROENENEUSOSRSOCEESS EDGR ESSER ORSOEOROERERSEeeetececes 


Corporate Presentations + Large-format Posters + Dura Trans + 
35mm Slide Creates, Digital Imaging & Duplication + 
Fiery Prints & Overheads * Kodak Dye Sub Prints & Overheads + 
High Resolution Scanning + Computer Animation + Interactive 
CD-ROM » Electronic Screen Shows + Print Layout and Design 
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